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Contact Your Nearest Distributor 
or Call: Premier Technology 

(708) 350-0400 - FAX (708) 350-1097 
759 Industrial Drive 

Bensenville, Illinois 60106 * 


© 1992 PREMIER TECHNOLOGY. 
ALL RIGHTS RESERVED. 


Height: 78’(198cm) 
Height with Light 
Box Folded: 55"(140cm) 
Width: 27"(69cm) 
Depth: 52”(132cm) 
Weight: 282 lbs.(128kq) 
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NAMCO BUYS ALADDIN’S CHAIN — Last Oc- 
tober, WMS Industries announced a $25 million-plus 
bid to buy the Aladdin’s Castle national arcade chain 
of about 275 stores and the equipment therein. How- 
ever, the WMS agreement had a ‘“‘shop-around”’ 
clause allowing the seller to entertain and accept 
competitive bids for a while, and that’s what has hap- 
pened. On Tuesday, Dec. 15, top execs from Namco- 
America, Inc. ‘‘entered into a definitive agreement 
to purchase the stock and debt of Bally’s Aladdin’s 
Castle, Inc.’’ according to a statement from Namco. 

Namco’s purchase price was not disclosed. A news 
release from WMS claimed Namco paid a price “‘sub- 
stantially higher’ than the WMS bid, and got fewer le- 
gal guarantees. However, Namco-America execs said 
the price was well within their own careful evaluation 
of the chain’s worth (Namco has been working on this 
acquisition for months; the final four weeks of negoti- 
ations were reportedly quite intensive). Meanwhile, 
WMS said it’s due for a $1 million “‘break-up fee,’’ sort 
of a high-finance consolation prize for losing rights to 
the acquisition. This time there’s no shop-around 
clause; the deal is expected to finalize in January. 

Namco-America already runs about 50 Cybersta- 
tion arcades in the U.S. The Aladdin’s buy, plus open- 
ings of new Cyberstations this year, should bring their 
U.S. arcade holdings to nearly 350 stores by mid- 
1993. According to RePlay’s figures, Namco’s arcade 
chain will be America’s largest, comprising maybe 
7% of an estimated 5,000 U.S. arcades and game- 
rooms nationwide. However, the industry will remain 
quite diffuse: U.S. street and arcade sites contain 
about two million coin-op games; Namco will operate 
maybe 1.5% of this total ‘“‘universe.’’ Namco is ex- 
pected to maintain its newly acquired sites under the 
famed Aladdin’s name (with very much the same staff 
and the existing Chicago operations headquarters) 
while launching a more aggressive equipment-buying 
Campaign to spruce up the arcades’ player appeal. 


YES, AMOA! Last month, RePlay expressed the 
hope that coin-op’s national trade associations would 
quickly crafta comprehensive, unified strategy to deal 
with hi-tech. Well, it seems AMOA’s Advanced Tech- 
nology Committee (ATC)is working on a “‘very ma- 
jor’ project that should jell in early 1993. Stay tuned 
for an important and exciting announcement! ATC is 
now working with a budget of $80,000 — a clear 


I 


signal of the top priority AMOA gives this topic. An- 
other signal is the group’s rather exclusive, high- 
powered membership. Chaired by immediate past 
president Gene Urso, the ATC includes AMOA prexy 
Craig Johnson, First VP R.A. Green Ill, Treasurer 
Tami Norberg-Paulsen, Secretary Randy Chilton 
and Government Affairs Chairman Wally Bohrer. All 
of them are aggressive, pro-computer operators. 


WILLIAMS ACTIVITY — Hot Shot, amoving-hoop 
basketball novelty with dot matrix display, is now 
shipping from Williams. Five gameplay options are in- 
cluded. Game vends basketball card or tickets, or 
runs as a Straight amusement piece. . . Williams’ hit 
pinball Fish Tales features a more reliable solid-state 
flipper switch. Operators can buy this item separate- 
ly and retrofit it into their Addams Family pins. Oper- 
ator Todd Erickson says Addams’ long-term appeal, 
bolstered by this technical upgrade, could make it 
‘the 8-Ball Deluxe of the 1990s.”’ 


COIN-OP KARAOKE? Sources say Pioneer La- 
ser Entertainment is considering making a coin-op 
version of its Karaoke machine (unit may work on 
dollar bill vend). U.S. sales have soared for this Jap- 
anese sing-along form of entertainment, but so far 
it’s always required a live DJ to run the rig. (Anybody 
who has walked through a major airport or upscale 
national-chain hotel during the past two years has 
probably seen a Pioneer karaoke set-up in the bar or 
lounge.) If the coin-op version flies, it’s a positive 
step to convert this potential jukebox competitor into 
another winner in the operator’s arsenal. 


DEAL CLOSED — Skee-Ball prexy Joe Sladek 
finalized acquisition of Vari-Tech International from 
Burke E. Porter Machinery Co. on Dec. 16. Vari-Tech 
will now operate as a Michigan-based Skee-Ball divi- 
sion, with headquarters at Skee-Ball in Chalfont, Pa. 


ROMSTAR RENDEZVOUS — Mexico City was 
the site of the first-ever meeting between Romstar’s 
Rene Lopez and his Mexican dealer network in mid- 
December. Romstar reps Capcom games to all of 
Latin America, so Rene chatted about Warriors of 
Fate and future titles (some exciting new video is 
coming soon from Capcom, folks). You'll find the full 
story on the meeting in next month’s issue. 
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best upright videos 


MODEL/MANUFACTURER RATING DIST. 


best video software 


MODEL/MANUFACTURER RATING DIST. 


™® 1 LETHAL ENFORCERS (Konami) (3) 9.58 65% | wm 1 WORLD HEROES [S] (SNK) (5) 8.60 69% 
™® 2 MORTAL KOMBAT+ (Williams) (5) 9.48 71% | mw 2 ART OF FIGHTING [S] (SNK) (3) 8.37 74% 
™ 3 ST. FIGHTER II: C.E.+ (Capcom) (9) 9.02 96% { m& 3 BUCKY O'HARE [H] (Konami) (1) 8.00 5% 
4 TERMINATOR 2 (Midway) (14) 8.17 59% 4 STREET FIGHTER II [H] (Capcom)(22) 7.94 86% 

® 5 GOLDEN AXE Il+ (Sega) (1) 7.60 220%) ™@ 5 NECKN’ NECK [H] (Bundra) (2) 7.56 8% 
6 SUPER HIGH IMPACT (Midway) (13) 7.36 42% | ™@® 6 AERO FIGHTERS [V] (McO’River) (7) 7.37 47% 
® 7 SPACE LORDS (Atari) (1) 7.27 13% | ™ 7 IREM SKINS [H] (Irem) (2) 7.33 = 11% 
8 TURBO OUT RUN+ x (Sega) (32) 7.10 38% | ™® 8 HEATED BARREL [H] (Fabtek) (1) 7.13 7% 

9 SUNSET RIDERS+ (Konami) (15) 7.00 48% 9 RAIDEN [V] (Fabtek) (29) 6.83 42% 

10 SPACE GUN (Taito) (24) 6.86 19% | ™ 10 S.S. ADDAMS FAMILY [S] (Ocean) (1) 6.83 5% 

x indleates game was elsoproducedin ceuxe form nv J 11, WRESTLEFEST [H] (Technos) (16) 6.71 65% 


12 KING OF MONSTERS 2 [S] (SNK) (7) 6.64 35% 
® 13 COOL POOL [H] (Catalina Games) (1) 6.64 10% 
® 44 ATOMIC PUNK 2 [H] (Irem) (4) 6.60 14% 
® 15 Gl. JOE [H] (Konami) (6) 6.57 13% 
® 16 KING OF DRAGONS [S] (Romstar) (10) 6.54 12% 


best deluxe videos 


(sitdowns, cockpits, arcade attractions) 


m 1 SUZUKA 8 HOURS (Namco) (3) 9.57 13% 


@ 2 VIRTUA RACING (Sega) (3) 922 16% 
3 RACE DRIVIN’ x (Atari) (27) er) 17 OFFROAD TRAK PAK [R] (Leland) (27) 6.46 41% 
4 FINAL LAP 2 (Namco) (20) re 18 STEEL GUNNER 2 [R] (Namco) (8) 6.41 in 
m 5 GRAND PRIX STAR (Jaleco) (3) 8.29 8%] 19 HOOK [H] (Irem) (1) 6.30 9% 
6 STEEL TALONS (Atari) (16) 8.00 25% 20 FATAL FURY [5] (SNK) (12) 6.27 69% 
ie 7 MAD DOG II+ * (ALG) (2) 7 94 10% [H] horizontal [V] vertical [S] system [R] retrofit 
@» 8 MOTO FRENZY (Atari) (1) 7.88 15% top pinballs 
» 9 X-MEN+x (Konami) (9) 76 sy) = 
10 FINAL LAP (Atari) (42) 753 479 | @ 1 STAR WARS (Data East) (1) 9.58 


ADDAMS FAMILY (Midway) (10) 9.19 
CUE BALL WIZARD (Gott./Prem.) (3) 8.68 
LETHAL WEAPON 3 (Data East) (6) 8.41 
FISH TALES (Williams) (3) 8.35 
TERMINATOR 2 (Williams) (18) 8.09 
DR. WHO (Midway) (2) 8.00 
SUPER MARIO BROS. (Gott./Prem.) (7)7.73 
HOOK (Data East) (10) 7.62 
BATMAN (Data East) (12) 7.56 


* indicates game was produced in upright form 


best new videos 


wm 1 ARMCHAMPS II [del. u/r] (Jaleco) 
wm 2 TIME KILLERS [H] (Strata) 
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on) 


® available brand new at certain distributors; number following brand shows months on chart including this one. 
RATING: Operators were mailed ‘‘ballot sheets”’ listing games in active operation in U.S. locations and game centers and asked to ‘‘rate’’ 
the earning performance of each on the ‘‘7 to 10’’ measure: 10 for ‘‘power-house earnings, ’’ 9 for ‘‘excellent,’’ 8 for ‘‘very good 
game,’' 7 for ‘‘good game, '’6 for ‘‘decent game,’’ 5 for ‘‘just average,’ 4 for ‘‘below average,’ etc. The written votes were tal- 

lied up and divided by the actual number of times the specific game was rated. Hence, the decimal points. 
DIST.: The percentage of the surveyed arcade and street location operators who have the item on location. No upright videos rated 
by less than 10% of these operators appear on the Upright Videos chart, but promising new items appear under Best New Videos. 
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INTRODUCING TWO PLAYER VIRTUA 
RACING TWIN.™ DOUBLE THE 
PLEASURE, DOUBLE THE RETURN. 
If you thought the Deluxe Virtua Racing could 
Por perform, wait until you see what the Two Player 
Virtua Racing Twin can do for you. 
As a stand-alone unit, the Two Player model 


introduces competitive real time, side-by-side 
racing to the world of Virtua Racing. When 
linked with additional two player models, it turns 
into a full scale Grand Prix spectacular with up to 
eight players competing 
against each other for the 
checkered flag. 
You're probably already 
familiar with the amazing 
features that have made 
Optional overhead “Live Action Monitor”. 


the Deluxe Virtua Racing the talk of the 
industry. Features like the incredible 
polygon graphics that create images that 
rival reality. And a G-Force Simulation 
system that duplicates the forces of 120 
mph corners and the bumps and jolts of 
wheel-to-wheel racing. 

Like the Deluxe model, Two Player Virtua 
Racing Twin gives each player realistic 
reactive steering, a butterfly shifter, an 
accelerator, a brake pedal, and a set of 

“Virtua Perspective” buttons that provide a 
view of four different perspectives of 
racing action. Each player has his own 26- 

inch, high resolution monitor that creates 
the visual realism. Video overlays report lap 
times, standings, speed, and difficulty level. 


Optional overhead “Live Action Monitor”. 


“LIVE ACTION” MONITORS LET 
SPECTATORS JOIN THE FUN. 


Who hasn’t wanted to climb aboard a race 
car after watching a televised racing event? 
Optional “live action” monitors broadcast 
the racing excitement from fixed locations 
throughout the race course. This live 
coverage creates a special event 
atmosphere that results in increased play 
and greater revenue. These “live action” 
monitors are an absolute must for any 
linked cabinet configuration because of 
their crowd-drawing power. we 


VIRTUA RACING DELUXE... 
WORLD CLASS PERFORMANCE. 


Virtua Racing Deluxe has already 
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determines which track will be used. 


established a new standard for 
simulators and is well on the way to 
establishing new levels of revenue as 
well. This stunningly beautiful machine 
has the power to attract attention in any 
environment. And with its huge 36-inch, 
wide screen monitor, advanced three- 
dimensional polygon technology, and 
G-Force simulation system it has all the 
ingredients to keep the players coming 
back for more. 
SEGA Enterprises, Inc. (USA) 
2149 Paragon Drive, San Jose, CA 95161 
(408) 435 0201 Fax: (408) 435 0294 
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Optional overhead “Live Action Monitors” 
create a special event atmosphere that draws 
spectators and players. Up to FOUR (4) Two 
Player Virtua Racing Twin cabinets can be 
linked to provide head-to-head racing between 
as many as eight players on one of three 
different tracks. A majority vote by the players 


SEGA and Virtua Racing are trademarks of SEGA Enterprises, Lid 
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At Valley Recreation Products, 
growth results from performance. They 
make the most popular pool table 
around (just look at all those awards and 
sales), and have taken the same “‘quali- 
ty first’’ attitude toward their ‘Cougar’ 
dart games. Add a million bucks’ worth 
of upgraded plant and equipment, a re- 
organized staff and their pioneering 
league programs, and you have a com- 
pany on the cutting edge. They stay on 
top by listening closely to their customers 
and meeting their needs, continually up- 
grading without ever obsoleting an ex- 
isting unit. It all contributes to long-term 
product value. Our cover shows Presi- 
dent Chuck Milhem, Int'l. Operations VP 
Jim Griffiths, Sales VP Alan Schafer, and 
Exec VP/GM Dick Shelton. 


RePlay Magazine, January 1993, Vol. XVIII, No. 4. 
RePlay is published monthly by RePlay Publishing, 
Inc., P.O. Box 2550, Woodland Hills, CA 91365. Sub- 
scription rates (all mailed by First Class Mail): United 
States: U.S.$60.00; Canada and Mexico: U.S.$80.00 
per year (Canadian currency: $100.00). All other for- 
eign countries $200.00 per year (Air Mail), $75.00 
Steamer Mail (Surface). Please address subscription 
applications to RePlay, P.O. Box 2550, Woodland 
Hills, CA 91365. Copyright 1993 under the Uni- 
versal Copyright Convention. All rights reserved. 
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A s 1993 begins, we’re about to install a new president 
in the White House whose slogan seems to be 
“invest for the future.’’ That advice certainly applies to 
coin-op, and we know a lot of people and companies who 
are taking it to heart. Leading video manufacturers are 
investing in extraordinary forms of new technology like 
virtual reality and ‘“‘computer graphics texture mapping. ”’ 
You'll see some of the results by midyear. Big video 
factories are also making major investments in U.S. 
arcades...anarena that’s growing more lavish, expensive, 
and competitive each month. 


Me operators (especially arcade chains) are also 
plowing lots of dollars into the future. New 


locations and, yes, more big games and hi-tech, are helping 
these companies reach for a wider customer base. 
They're going after ‘‘destination stop’’ family 

traffic. ..the same families who visit Disneyland and 
spend big bucks for entertainment. Edison Bros. with its 
planned ‘Star Trek’’ centers and ‘“‘Exhilarama’”’ indoor 
pocket parks, is a prime example. 


W ix does all this mean for the street operator? 
Clearly, he should invest for the future, too. Mega- 
street operators will keep buying smaller competitors’ 
routes. Large street operators will probably keep signing 
up new locations. Small or average operators will keep 
putting their money in the ‘“‘staples’’ — pool, darts, music 
— with a little more for the hottest videos in suitable 
locations. To this operator, long-term growth and 
investment means leagues and more league-type machines. 


[: now, finally, the time for a street operator to invest 
in creating that first arcade he’s been dreaming about 
for so long? My guess is, probably not. The competition 
is getting too overpowering. (Would you open a single-site 
bookstore with Crown, Dalton’s, Walden’s and Bookstar 
constantly opening new sites around your neighbor- 
hood?) In fact, some larger street operators have found 
their niche in supplying and advising the new mega- 
arcades, not owning and operating them. The “‘split’’ 
between arcades and the street is already well under 
way, and will keep growing. The secret of success in this 
changing business is to identify what you do well, and 
strive to keep doing it better. Invest for the future? 
Absolutely. But when you do, make sure you're investing 
in your strong suit. 


— Marcus Webb 
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SPAIN SAN MARINO ENGLAND 


-@ Deluxe 2 player linkable sitdown 

@ Linkable up to 8 players (four units) 

@ Choose from 4 European raceways 

@ Durable Plywood Cabinet Construction 


NAMCO-AMERICA, Inc. | a) 
3255-1 Scott Biva. Suite 102 ReaE ECE) 
Santa Clara, CA 95054-3013 The Game Creator 
(408) 496-6371 

Fax: (408) 496-6448 © 1992 NAMCO Ltd. All rights reserved. 
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FRANCE 


SPECIFICATIONS ©) LISTED 


Fully Assembled: 60 1/2"H (153cm) 
53 3/4'W (134cm) 
64 3/4"D(162cm) 


Weight: 650 Ibs. (1,430kg) 


NAMCO EUROPE LTD. 
25/27 Mossop Street 
Knightsbridge, London SW3 OXX 
(071) 581-5515 

Fax: (071) 584-5579 
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SPECIAL ARTICLES 


92 REVIEW & 93 FORECAST 


Overall earnings were modestly, but 
measurably, better for American oper- 
ators in 1992. Trends included more 
hi-tech, less VLT, more of a global 
market, and less restraint on violent 
themes. These developments point 
the way to avery different industry in 
1993 and beyond......... 


SEGA SOUNDS OFF 


The success of ‘Virtua Racing’ has 
vindicated Sega’s business strategy 
of sticking to its strength: making top- 
notch simulators. The game is Sega’s 
biggest step forward in five years; it 
represents the ‘“‘opening shot” in an 
impressive new generation of coin-op 
games. Sega USA prexy Tom Petit 
and national sales topper Ken Ander- 
son discuss the game’s performance 
and assess the trade today. First of 
(WO PANG. oni ec eee eeess 


MACHINE CATALOG 


Plenty of new games have hit the mar- 
ket since our last catalog. We give a 
comprehensive update of 1992 en- 
tries in video, music, pins, table & 
sports games, attractions, novelties, 
venders, etc., including manufac- 
turers, brief descriptions, photos, 
phone numbers, etc........ 


‘““EXHILARAMA”’ KICKOFF 
Edison Bros. already runs a big na- 
tional arcade chain. Now they’re start- 
ing a line of ‘‘indoor pocket parks’”’ 
complete with roller coasters, bumper 
cars and coin-op games. It’s all care- 
fully themed to draw top-dollar family 
PAs 3 ee hehe ee wees 
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\//nite schmoozing with a 
couple of operators at 
a California dealership some 
weeks ago, one of them said: 
‘You guys at RePlay are pret- 
ty hot about this fiberoptic 
thing.’ I smiled and _ said: 
‘Yeah, it’s got our attention.”’ 
Afterward, I reviewed the de- 
velopments at the phone, ca- 
ble TV and computer compa- 
_ nies which can enable them to 
send video games and recorded music directly into locations 
over wires (and even wireless) and wondered if our stories 
were scaring readers about something we may not even 
see in our lifetime. Unfortunately, I don’t think we'll have to 
wait that long before one or more “‘outsiders’’ could pose 
competition for the operators — not to mention distributors 
and manufacturers. So, I think our ‘‘early warning”’ stories 
are timely after all. 


Pe the record, there is no serious threat in place as 
I write. But, I don’t know if that will still be true before 
the new year’s oué. Yes, you can’t send a pool table or a pin- 
ball machine over a phone wire, but you certainly can trans- 
mit video and music that way, and offer a broader menu of 
play. ’mcertain some of ourown manufacturers aren't asleep 
about these developments. But right now, I’m focused on the 
‘“‘outsiders’’ and wonder: ‘‘How, when and whete. . . espe- 
cially where?’ Home TV? Of course. That’s the big market. 
But is our network of public street locations too small a pile 
of potatoes for giant companies to take seriously, or not? 


(5 ratefuay AMOA’s leadership under its ‘‘technology 
president” Craig Johnson is alert to these developments, 
as well as to more internal industry possibilities like down- 
loading video game programs, via modems, from licensing 
manufacturers into erasable board chips. Johnson is the 
ideal man to pilot the association’s tiller in 1993, combining 
his impressive technical knowledge (like Jimmy Carter) with 
the political charisma and drive of a Bill Clinton. Pretty good 
timing, no? 


Nothing threatening is going to happen overnight by a long 
shot, and there’s every possibility that something good 


could come from this communications revolution for the oper- 
ator to exploit. Meantime, we’ll continue to monitor develop- 
ments and hope you'll ratchet up your efforts to get location 
contracts. In other words, keep your eyes and ears alert for 
opportunity, but watch your back at the same time. And may 
I close by wishing everyone a happy and prosperous 1993! 


— Ed Adlum 
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Ragged-looking games come to new life with the 


Transform your worn-out games into profitable Galaxy games. 


Acknowledged as the electronic dart game of the future, Galaxy conversions 
are more than a pretty face. This conversion kit will upgrade your old game to 
include all of the latest developments in electronic darts. Any English Mark 
Darts game with a monitor (Model 6000 or higher) is a candidate for conversion. 
Top-monitor games can be converted to top-monitor Galaxy games. 


Profits soar with Top Gun Challenge, a competitive dart ladder that ranks the 
top ten players on the screen and declares a "House 

Champ". Top Gun Challenge keeps your 

machine earning strong after 
league play and 
during the 
off season. 
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VIEW/POINTS 


FIBEROPTIC WARNING 


Dear RePlay: 


Fiberoptics and digital compression will replace 
coin-op income for standard uprights, kits, etc. 
There is no way operators can compete with the deep 
pockets of the Baby Bells. When this happens, and it 
will, our industry will be gone. I’m sure the manu- 
facturers can and will make the cabinets cable-ready. 

Operators, do not bury your heads in the sand. 
You must join your state or national AMOA if you 
hope to stay in business. We must combine our 
experience and become unified in our efforts. 


Sincerely, 

Vincent Saccullo 

Ms. Packman Enterprises 
Fort Lauderdale, Florida 


[Dear Vince: the major video factories agree with you, in part. 
They think video games will eventually be downloaded from a 
cable TV or telco, and that kits and standard uprights are on 
their way out. However, they also think digital compression will 
be used mainly to go into the home, not into your locations. And, 
while some of these factories may sell games to the telcos, they 
see this business more as a replacement for their existing home 
game business. Either way, it’s a new form of competition and 
you're 100% right about the need for operators to keep informed 
and to join their associations. — RePlay] 


COIN-OP VS. HOME GAMES 


Dear RePlay: 


I feel compelled to write to you, as a spokesman 
for our industry, about a serious problem which has 
hurt our company’s income and continues to erode 
our confidence in the video game manufacturing 
industry. When writing this letter, I can’t help but 
recall the many times I have read in your magazine 
the statement, ‘““There are a lot of great games out 
there and we cannot see why operators are not 
buying them.”’ Well, I am going to give you a couple 
of reasons, especially as concerns Capcom. 

First, when Street Fighter II Champion Edition 
was brought to market, Capcom stated that they 
would not release this game in kit form. Guess 
what? Now that we own several dedicated games, it 
is offered in kit form at a price which greatly 
undercuts our investment. 

Second, and more damaging, they have released 
the Street Fighter II on a home system. In the last 
weeks, our collections on Champion Edition have 
dropped substantially and the customers (mainly 
teenagers) have commented to location owners to 
get them a different game (i.e., Mortal Kombat) 
because ‘‘we can play Street Fighter at home.”’ 
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We recognize that Capcom is in business to 
make money. It is my opinion that if home video is 
the place they want to make their money, then they 
should get out of the business of trying to serve the 
operators, and serve the other market. They cannot 
have it both ways and retain our business. 

Sincerely, 

Bill Lethert 

Mendota Valley Amusement Inc. 
Inver Grove Heights, Minnesota 


[Dear Bill: we contacted Jeff Walker, VP of coin-op at Capcom 
USA. His reply: “Our original intention with Champion Edition 
was to doa very limited run to select arcades that wanted a slightly 
different version. We had no clue it would get such a strong 
response from the rest of the trade, and as we've said before, 
we kitted it because of overwhelming operator demand. The kit 
version went out at a respectable price, so I can’t agree that we 
devalued the dedicated product. As for the home market, just 
about every manufacturer in the industry is involved in that 
business. Revenue from that arena gives us funds to do R&D for 
coin-op. That’s how we’re able to supply operators with hit 
games like this. So on balance, I think the home/coin-op relation- 
ship is constructive for operators. As for this title’s home game 
release, I think kids will practice at home, then enjoy social 
interaction on the game at street and arcade locations. Earnings 
may be down, but that may be due to the fact that the basic 
game has been out for over year. I can’t think for a minute that 
anyone who bought this game has not made good money with it.” 
Here at RePlay, we understand operators’ dislike of home 
games, but must admit many video factories would likely be out 
of the coin-op business entirely if it weren’t for home video 
revenues. Right or wrong, a six to eight month lead time between 
coin-op and home game release is not all that unusual. — RePlay] 


TOO MUCH FREE PLAY? 


Dear RePlay: 


Games should not award free play, if the player 
is already in the free play mode! Years ago, and 
ever since, I have asked and advised manufacturers 
that this ‘‘must’’ be engineered into today’s games. 
While the computer-adjusted scoring is a step in the 
right direction, it is not done on a game-to-game or 
timely basis. In effect, it does not produce the 
desired results: more revenues! 

The new games display lots of exotic, non- 
productive info. But this one item could, by my 
estimate, produce an additional 20% more dollars 
in the cash pan. Please, take some steps to at 
least make this an operator option. 

Thanks, 

Gerald J. Gesiorski 
Jukemusik & Games 
Hanover, Pennsylvania 


[Dear Gerald: we assume you're talking mostly about pinball 
here, but the principle may apply to video ‘‘bonus time’”’ as well. 
You're right, we sure don’t want skilled players going forever on 
a single vend. Factories, any reply? — RePlay] 
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CAPCOM RELEASES ‘TURBO’ AS 
CHIPS; KIT ALSO AVAILABLE 


Capcom’ s long-awaited 

‘“Turbo’’ upgrade for Street 
Fighter II Champion Edition 
hit the market on Dec. 21. 
Capcom made the upgrade 
available in two configura- 
tions: as a chip change, for 
games already in the field; 
and as a full kit. ““We will 
continue offering Champion 
Edition as a full PCB kit, 
but units now selling will 
already have our ‘Turbo’ 
upgrade installed,” said 
Coin-Op VP Jeff Walker. 
By the way, the new “‘kit 
with Turbo upgrade’”’ is 
available at the same price 
as the previous kit version 
of Champion Edition. Cap- 
com said it’s ‘‘forging 
ahead”’ with its copyright 
enforcement program (mak- 
ing, distributing or using 
upgrade chips without Cap- 
com’s authorization is copy- 
right infringement). No en- 
forcement specifics were 
disclosed. 


By the way, Capcom shipped 
its first 60 units of the 
Polaroid Instant Memories 
photo booth during Decem- 
ber, with virtually no ser- 
vice problems reported. Jeff 
Walker said 600 units 
would be in the field by 
March and that ‘“‘Capcom 
and Polaroid are both very 
pleased with performance 
and progress so far.”’ Ona 
personal note, Jeff was out 
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of the office for the first 
half of December, recover- 
ing from extensive knee 
surgery. He returned to the 
office on crutches, so 
here’s wishing him a speedy 
and complete recovery. 


JANUARY 


1993 


NADA! ZIP! ZERO! NSM OFFERS 
‘ZERO PERCENT” FINANCING 


NSM-America (Chicago, III.) 
announced a special ‘‘zero 
percent”’ financing pro- 
gram for qualified opera- 
tors. The program began in 
mid-December and contin- 
ues through the end of this 
month (Jan. ’93). Company 
execs, who put the package 
together with Firestone Fi- 
nancing, said this type of 
program was not new to 
the industry, but was new 
for NSM jukes. Here’s the 
deal: qualified ops can buy 
any number of new NSM 
jukeboxes and pay no in- 
terest on a 12-month pay- 
lent plan. If ops pay on an 
18-month plan, they pay 
less than 4% interest; if 
they use a 24-month plan, 
they pay under 6%. NSM- 


America VP John Margold 
said the firm’s German 
parent and new U.S. pro- 
duction site in Illinois are 
just now reaching produc- 
tion capacity to meet de- 
mand. (Sales have soared 
in the past three years; even 
one competitor describes 
NSM’s sales increase as 
‘“‘explosive.’’) The program is 
being run on a short-term 
basis to avoid getting into 
another back-order situa- 
tion, NSM added. Partici- 
pating members of the 
firm’s dealer net (now up 
to 45 distribs) are sharing 
in costs of the program. 
Operators can learn more 
from their authorized dis- 
tributor, or by calling NSM 
at 312/992-2280. 


ROCK-OLA AIMS TO SHIP NEW CD JUKES 


As reported last month, 
Rock-Ola Mfg. Co. is now 
settled in at their Torrance, 
Calif. headquarters. The 
new owner and president, 
Glenn Streeter, says the 
reborn Rock-Ola’s first CD 
model phonograph will ship 
sometime this month. Sour- 
ces said the exact shipping 
date ‘‘may be later in Janu- 
ary, but we are trying hard 
for early to middle of the 
month if possible.’’ Visual 


appearance of the new 
Rock-Ola is expected to 
strongly resemble the 1992 
Gala, with some subtle cos- 
metic adjustments. Need 
parts for existing Rock-Ola 
machines? When he acquired 
the company, Streeter pur- 
chased all the parts which 
would be useful in building 
his new Rock-Ola CD juke- 
box model. However, quite 
a bit of additional, older 
Rock-Ola parts inventory 
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(music and vending) was 
purchased by the Vendors 
Exchange, Inc., located at 
4020 Payne Ave., Cleveland, 
OH 44103. Their toll-free 
number is 800/321-2311. 
The fax is 216-432-2786. A 
bit more detail on all this 
can be found in our full- 
page story on page 86. 
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NEWS DIGEST 


SEGA MOVING TO BIG NEW 
HEADQUARTERS JAN. 20 


On Jan. 20, Sega Enterprises, 
Inc. (USA) expects to com- 
plete a major relocation 
from the San Jose site where 
it has long been headquar- 
tered. A dozen key mem- 
bers of the executive staff 
are moving to a brand-new, 
six-story office tower in the 
campus-like environment of 
Redwood Shores, located in 
San Mateo (halfway be- 
tween San Jose and San 
Francisco). Sega of Ameri- 
ca (the home game division) 
already occupies several 
hundred thousand square 
feet at the same site. The 
move will allow both divi- 
sions to integrate and coor- 
dinate accounting, credit, 
marketing and other func- 
tions. The move will also 
promote strategic syner- 
gism and closer joint cor- 
porate planning by both di- 


visions. Sega’s coin-op 
warehouse and customer 
service department and 
personnel are relocating to 
a brand-new facility in 
Fremont, Calif. Inside this 
issue, we have Part 1 of an 
extensive two-part inter- 
view with Sega President 
Tom Petit and Director of 
Sales & Marketing Ken An- 
derson. They discuss the 
success of Sega’s hi-tech 
driving simulator Virtua 
Racing and give their 
views of today’s industry. 
Part 2 will follow in March, 
when Tom and Ken discuss 
forthcoming technologies 
and Sega’s U.S. arcade 
plans, accompanied by 
photos of the new site. 
Words of wisdom begin on 
page 75. 


SLOTMACHINE ASSEMBLIES 
for production lines 


HANDLEMECHANISM 


HOPPERS 


SUZO INTERNATIONAL (NL) BV 


PIETER DE HOOCHSTRAAT 40 
3024 CS ROTTERDAM 


TEL: 010-476 63 99 


SUZO INTERNATIONAL (DLD) GmbH 
Zieglerstrasse 9 
5100 Aachen 
Tel: 0241 - 562091 
Fax: 0241 - 562834 
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FAX: 010-477 94 81 


SUZO INTERNATIONAL (UK) LTD 
182 C Park Avenue 
GB NW 10-7XH London 
Tel: 081 - 9612661 
Fax: 081 - 9653726 


AMOA EXITS VGA; 
W.VA. MOVES TOWARD VLTs 


AMOA has decided to end 
its funding participation in 
the Video Gaming Alliance, 
although some factory 
members may continue to 
support a VGA operating 
budget. Meanwhile, AMOA 
continues to monitor VLT 
activity and provide infor- 
mation through its regular 
committee structure. The 
move is consistent with 
AMOA’s recent posture on 
video lottery, as leadership 
has become more skeptical 
about chances for operator 
participation in this market 
... West Virginia’s lottery 
office has invited gaming 
machine factories to bid on 
supplying a central system 
and terminals for a VLT 
system. A single manufac- 
turer will win the entire 
order. Bids were due Dec. 30 
and the state will make its 


VIDEO GAMING seaauauas 


seeeeeeeees ALLIANCE! 


recommendation by Jan. 13, 
1993. The total market is 
expected to comprise 5,000 
to 6,000 VLTs. Officials in- 
dicate operators will be in- 
volved. The state will get 
30%, while operators and 
locations will each get 35% 
of the take (after paying 
winners). Up to 10 machines 
will be allowed in each 
licensed beverage location. 
Race tracks will also have 
VLTs. . . Mississippi was 
slated to begin charitable 
operation of bingo and pull- 
tab machines in late De- 
cember of ’92 or early 
January of ’93. 


WISCONSIN: VIDPOKERS OK, 
BUT PAY-OFFS STILL ILLEGAL 


An appeals court ruled in 
early December that “‘video 
poker machines are legal 
and cannot be seized by po- 
lice,’ reported the Wiscon- 
sin State Journal. Roulette 
wheels and blackjack ta- 
bles are also immune from 
seizure, said one judge on 
the panel. How did this 
happen? Well, paying off 
on the games is still against 
state laws. As for the rul- 
ing that the games per se 
are okay, if a game gives 
free replays it’s not a gam- 
bling device under state 
law. ..and the vidpokers in 
question did give free re- 
plays at times. What effect 
will this have on the Wis- 
consin trade? Well, it means 
the law covering ‘‘gray”’ 
games just got a whole lot 
“srayer’’ and that the 
state’s attorney general, 
police, and courts are in 
for a merry argument with 
each other. But on the street, 
it looks like enforcement 
will go on. Police now have 
to catch a payoff happen- 
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ing, not just grab idle poker 
machines off locations. 
Wisconsin operators have 
been trying to legalize South 
Dakota-style video lottery 
for a couple of years now; 
prospects for legal gambling 
on Indian reservations, at 
least, appears good. Thanks 
to Madison Coin Machine 
for the update. . .In other 
VLT news, Nebraska and 
Georgia approved state lot- 
teries and Mississippi has 
repealed its ban on lotter- 
ies. Also, Nebraska trade- 
sters say lawmakers there 
could now approve VLTs 
there, under a newly-passed 
measure which okays lotte- 
ries in general. All this from 
Fair Play, the South Dakota 
operators’ newsletter. 
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he very best in darts, boards, cases 
wp and accessories. Announcing the 
NEW 1992-93 catalog from Great Lakes 
| Dart Distributors! You won't want to miss 
this exciting collection of new designs from 
America's dart leader. 
* GREAT DARTS For soft-tipped play, 
our new line includes the ultra-designed 
Jewel Cut Tungsten, the sleek Infinity, the 
terrifying Reaper and the sophisticated 
Intruder = as well as our popular favorites 
such as the Ranger, the Predator, 
the Pit Bull and the Night Wolf. We 
also carry a complete selection of steel- 
tipped darts and accessories. 
¢ GREAT SELECTION Choose from 
our wide assortment of accessories to com- 
plement the game. We have our own 
machine shop, printer and leather goods 
operation to suppport today's demand for 
“Made in America” products. 
© GREAT SERVICE Placing y your order 


dazzling pest bok fen our com- 
plete product line — we're your one-stop 
dart source! Call Great Lakes Darts today. 
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LAK ES 5 Baer DISTRIBUTORS, INC. 
SPECIALISTS IN CUSTOM DESIGNS AND LOGO IMPRINTING 
| 3125 S. 108th ST. © WEST ALLIS, WI 53227 | 
1-800-225-7593 « FAX 1-800-841-6944 
UPS Second-Day and Next-Day Service Available * VISA, MasterCard, American Express and Discover Card Accepted 
DEALER AND DISTRIBUTOR INQUIRIES ONLY 


Powerful 


With Our 
POWER SUPPLY 


Compact Size 
Power-On LED 
Built-In EMI 
Soft Start 


High Efficiency 
Dual AC 110/220V 
Low Ripple & Noise 
Top Quality Control 


Protected Over Voltage/Short Circuit 
+ 5VDC = 15A 
- 5VDC = 1A 
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Entron Enterprises Co. Ltd. 
P.O. Box 19-18 Hsin Tien 
Taipei, Taiwan ROC 
Tel.: 886-2-218-5023 
Fax: 886-2-218-0029 


All Grades and Colors 


Wisalla 


ORDER DEPT: 

TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 
FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South e New York, N.Y. 10010 


Page 18 


NEWS DIGEST 


1992 IN REVIEW: OUR FUTURE 
IS COMING INTO FOCUS 


This issue contains our tra- 
ditional ‘‘Last Year in Re- 
view/Next Year’s Forecast’’ 
feature. What will coin-op 
be like in the next century? 
The answers began coming 
into focus during 1992. 
Coin-op dealt with growing 
trends toward a global 
marketplace, high technolo- 
gy, and the “‘culture of vio- 
lence’”’ in entertainment. 
The bottom line for 1992 
was that operating compa- 
nies who have survived so 
far, are “lean and mean”’ 


and many enjoyed some- 
what better collections 
than in ’91. Distributors 
and factories did not exact- 
ly go through a shakeout, 
but the weak kept getting 
weaker and the strong kept 
getting stronger. Game of 
the year: Capcom’s Street 
Fighter II Champion Edition. 
Also notable in 1992: job 
changes; political losses 
and anniversaries galore. 
It’s all in words and pic- 
tures starting on page 31. 


LAZER-TRON’S BIGGER HQ 


The redemption wizards at 
Lazer-Tron have added 
13,000 sq. ft. of manufac- 
turing space adjacent to 
their Pleasanton, Calif. 
headquarters. Their facili- 
ty now totals over 22,000 
sq. ft. The company cited 
300% sales growth in 1991, 
followed by 200% sales in- 
creases in 1992. ‘‘We real- 
ly needed the additional 
space to continue our ex- 
pansion,’ said Marketing 


AMOA-New York held its 
annual membership meet- 
ing recently. The following 
members were elected as 
officers. President is Bob 
Herman; VP is Frank Cal- 
land; secretary is Bob 
Lovece; treasurer is Howard 
Preschel; sergeant at arms 
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VP Matt Kelly. The firm 
makes many of its games 
on site, including Spin-to- 
Win and other popular 
titles. By the way, Lazer-Tron 
will bow a brand new game 
this month (Jungle Rama, a 
kids’ version of their wheel- 
of-fortune rolldown hit), fol- 
lowed by another new game 
in February (Slugger’s 
Alley, a very imaginative 
batting cage). 


is Al Mizrahi. In addition, 
Jack Hearn & Al Hiller were 
named directors of the or- 
ganization. Congrats, all! 
AMOA-NY may be reached 
at 372 Great Neck Rd. #323, 
Great Neck, NY 11021. The 
phone is 718/229-AMOA; 
fax is 718-279-AMOA. 
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Whatever your needs, SNK’s NEO*GEO has a 
cabinet style to suit. All cabinets have 25" mon- 


itors, tempered monitor glass, Lexan control 
panel cover, and corner protect brackets. 

NEO*GEO offers easy convertibility of 
software in seconds through the control 
panel. The hinged marquee retainer on all 
models provides quick and easy access to 
the title cards. 

NEOQ*GEO’s extensive bookkeeping 
system provides daily, weekly, monthly and 
yearly income information. And software 


titles can be accessed through the bookkeeping 


= SNK 


992 SNK CORP. OF AMERICA 


system to provide you with up-to-the-minute 


eamings reports. 

Sports, Adventure, Fighting, and 
Fantasy games are in the lineup of 
NEO*GEO software, providing a variety 
of games for every location. And for 

even greater versatility, NEO-GEO 

is also available as both a single-slot 
kit and a two-slot kit. See your 
authorized SNK distributor today, or 
contact SNK Corporation of America, 
20603 Earl Street, Torrance, California 


90503. (310) 371-7100, Fax (310) 371-0969. 
VIDEO GAMES 


As MEXICO 


SNK’S AUTHORIZED DISTRIBUTOR FOR MEXICO 


NEWS DIGEST 


AMOA & AAMA HELP U.S. 
OLYMPIC TEAM 


f 


en 
a ¥ 7 
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Our industry is doing its here from left to right are: 
part for the U.S. Olympic 
Team. AMOA and AAMA 
have operated free play 
game rooms at Olympic 
training and processing 
centers, and this year the 
industry raised money to 
support America’s athletes 
by selling Olympic-themed 
stickers. AMOA prexy Craig 
Johnson and AAMA Exec 
VP Bob Fay presented the 
check to the U.S. Olympic 
Committee on Dec. 10. Seen 


DIANE FIORINA AT SEGA 


Schiller, Craig Johnson, 
Bob Fay, USOC Deputy 
Sec.-Gen. John Krimsky Jr., 


Watts. Not pictured are 
two distributors (New Eng- 
land Coin-Op’s Rick Kirby 
and Colorado Game Ex- 
change’s Rich Babich) who 
did so much to help set up 
Olympic game rooms in 
New York and Colorado. 


Sega’s Tom Petit and Ken Anderson with new mktg. coordinator Diane Fiorina 


sells lots of fancy gaming 
machines around the world). 
Diane joins Sega from the 
consumer side of the trade, 
where she spent four years 
with Electronic Arts. Con- 
grats. 


Diane Fiorina is the new 
marketing coordinator at 
Sega coin-op. She’ll report 
directly to Ken Anderson 
and be responsible for ad- 
vertising, trade shows, and 
public relations regarding 
coin-op and gaming (Sega 
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36 in. 


Olympic athlete Roger Mar, 
USOC Exec Director Harvey 


and Olympic athlete Chryss 
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Are You Going to 


STAND 


For Lost Revenue? 


Increase Your 
Pin Ball Income 
by 20% or 
MORE! 


Rugged, Non-Slip 
Construction 
Specially Contoured 
to Reduce Fatigue 


Patent Pending 


$150 ea. 


for 3 or 


more Installs 
in One 


Minute 


Quantity \\ bee 
Pricing ‘a * 
and Colors —e 
Available 


a Fits All Current 
ie Pin Balls! 


Green Games of TN, Inc. 

2560 Overton Crossing Memphis, TN 38127 
Phone (901) 353-1000 * FAX (901) 353-1155 
Callus for ALL your equipment needs 
See our full page ad in the classified section 
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NEWS DIGEST 


STRATA GROUP MOVES TO 


‘This Christmas, 
you can hand your 
dad the future 
of television. 

Or a polka dot tie. 


This year, get your dad something he can really use. With a 


subscription to Interactive Network, he can prove what he 


knows by playing along, live, with TV sports, game shows, news, 


education programs and more. And it won’t go out of style next 
year, cither. For more information, call 1-800-INTV-1992.. 


n 


INTERACTIVE NETWORK 
Dont Just Watch TV, Play TV. 


Available at Anderson’s T'V & Stereo, Circuit City, Fry’s Electronics, Macy’s, 
Montgomery Ward, Sears and Whole Earth Access. 


tive Network, Inc 


CABLE GIANT TO OFFER 500 
TELEVISION CHANNELS 


Operators and home video 
game suppliers may face a 
new form of competition 
very soon. Tele-Communi- 
cations Inc. (TCI), Ameri- 
ca’s biggest cable TV firm, 
has announced that it will 
spend $200 million on a 
digital compression scheme 
that could provide 1 million 
subscribers with up to 500 
channels each, by January 
of 1994. Experts called it 
‘‘a quantum leap everyone 
knew would come, but no- 
body knew when to expect”’ 
and said ‘‘The race to digi- 
tal compression is now offi- 
cially on.’’ At first, the new 
service will probably de- 
vote 50 to 70 channels to 
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showing 20 to 30 pay-per- 
view movies (starting at 
many different times for 
customer convenience), plus 
lots of college sports. But 
TClis already talking about 
“interactive TV”’ (think 
games). Commented Broad- 
casting magazine: ‘“‘It’s vir- 
tually certain that the tele- 
vision universe of five 
years hence will bear little 
resemblance to today’s. 
Compression will be joined 
and compounded by multi- 
media — the marriage of 
TV and interactivity and 
computers and the kitchen 
sink — into a video concoc- 
tion that will rewrite the 
norms of communication.” 


NEW, LARGER HEADQUARTERS 


Strata Group, Inc. has moved 
to new, larger quarters. 
One of only a handful of 
U.S. coin-op video game de- 
velopers and manufacturers, 
the company’s current prod- 
ucts include Time Killers 
and Rim Rockin’ Basketball. 
Their new address is 4010 
Winnetka Ave., Rolling 
Meadows, ILL 60008; phone 
is 708/870-7006; fax is 708- 
870-0120. Their toll-free 
number is unchanged at 
800/262-0323. Strata prexy 
Richard Ditton said the 


move was made necessary 
by continued sales growth. 
The new site offers much 
larger warehouse and ship- 
ping facilities, plus more 
space for technical devel- 
opment and support, and 
will help Strata upgrade its 
in-house programs and cus- 
tomer service, said Ditton. 


“CLUB V”’ STARTS NATIONWIDE 
VIDEO PROMO PROGRAM 


Operators, looking for a 
promotion to boost video 
profits? How about apply- 
ing the league tournament 
concept to video games? At 
no cost to you, your players 
can pay $15 per year for 
membership in Club V, 
which gets them a chance 
to compete in club-sponsored 
national tourneys. Member 
players also get a monthly 
newsletter (it covers new 
games, monthly high score 
winners, upcoming nation- 
al tournaments, gameplay 
tips, etc.), plus a t-shirt 
membership card, score 
sheets, decal, etc. The op- 


JCM OPENS N. 


A new competitor has en- 
tered the North American 
market for currency han- 
dling devices (especially 
those used in gaming & 
video lottery applications). 
Japan Cash Machine Co. 
Ltd. (or JCM, which used to 
supply Tekbilt) has estab- 
lished a division in New 
Jersey and has hired two 
top former execs from Tek- 
bilt and Mars to run the 
shop. JCM-Japan prexy 
Yasuo Joto thanked Tekbilt 
for its role in JCM’s grow- 
ing North American bill ac- 
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erator gets support materi- 
al from posters and point- 
of-purchase displays. The 
organization’s first Nation- 
al Video Shootout with a 
$5,000 grand prize is slat- 
ed for July 17 in Charlotte, 
N.C. Club V is based in that 
city and run by CEO Robert 
Patterson and President 
Matt Tyner. Call them for 
more information at 704/ 
377-0675, or write them at 
Club V, 1620 South Blvd., 
Ste. 2A, Charlotte, NC 28203. 
Frankly, this is an idea that 
should have been tried 
years ago. We wish Club V 


every success! 


AMERICAN DIV. 


ceptor business. Newly ap- 
pointed JCM-North America 
prexy Wayne Bozeman 
said JCM’s direct operation 
on this continent would al- 
low the firm to respond 
faster to customer needs 
and set up a first-class 
regional service & support 
network. He also praised 
Jim Roberts and his group 
at James Industries for 
their key support. JCM- 
North America’s new sales 
director is Steve Kinder, 
like Bozeman a veteran of 
this specialized market. 
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ADULT VIDEO 
Game 


® Electrifying Graphics 

® Challenging Skill Stop 

® Quick Stop 

® Expert Double-Up Stage 

© Pair BONUS 

e Jackpot BONUS 

® Cherry BONUS 

e 1 Bar BONUS 

© 13 inch & 19 inch Upright 

© 9 inch & 13 inch Countertop 

© COMPLETE CONVERSION KIT AVAILABLE 

® Exclusive distributor of Dyna’s 
Dynasty, El Dorado and Cherry 
Master ’92 in N. and S. America. 


AND SPECIAL 
BINGO BONUS 


GRAY HOUND 


LECTRONICS, INC. 
RT. 37 & GERMANIA STATION RD. @ P.O. BOX 1697 @ TOMS RIVER, NJ 08754 e (908) 341-5200 
FAX (908) 341-6560 e TOLL FREE: 1-800-222-0491 


DISCOVER, 
Master Cais MASTERCARD & 
(NOT AFFILIATED WITH VISA ACCEPTED A PUBLICALLY TRADED 


THE GREYHOUND CORP.) For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. COMPANY (GRAY) NASDAQ 


AMERICAN SAMMY HIRES CHICAGO COIN V 


American Sammy Corp. is 
getting back into coin-op in 
a major way. They’ve trans- 
ferred all importing, sales, 
licensing, etc. from Califor- 
nia to a new office in great- 
er Chicago, staffed by a 
fine team of coin-op vets — 
almost all of them came 
over from Taito America. 
President of American 
Sammy is Yoshi Suzuki; 
exec VP is Rick Rochetti; 
exec VP/administration is 
Jim Miskell; national sales 
manager is David Cane; in- 
ternational sales topper is 
Emilio Cabrera; sales & 
marketing manager is 
Natalie Kulig; controller is 
Bob Sherman and ware- 
house manager is David 
Kuhrt. ‘Taito is a fine com- 
pany, but Sammy offered 
what amounts to a ground- 
floor opportunity,’’ said 
one of those who made the 
jump. Sammy expects to 
debut new video product at 
ACME. The new office will 


NEWS DIGEST 


YOSHI SUZUKI 


also boost Sammy’s home 
video profile. The Chicago 
office will service all North 
& South American and Eu- 
ropean markets. The com- 
pany’s Japanese parent, 
Sammy Corp., is a major 
pachinko machine maker; it 
now intends to stress new 
game development. The new 
address: American Sammy 
Corp., 901 Cambridge Dr., 
Elk Grove Village, IL 60007. 
Phone is 708/364-9787; fax 
is 708-364-9831. 


RICK ROCHETTI 


NATALIE KULIG 


TIM DISNEY BUYS “BATTLE TECH CENTER”; 


PLANS VIRTUAL REALITY CHAIN 


Another entrepreneur has 
announced plans for a big 
chain of virtual reality cen- 
ters. (Already in the works 
are VR centers by Edison 
Bros./Paramount, and a 
second chain by a major 
video game factory.) Latest 
entry in the VR sweepstakes: 
Walt Disney’s grandnephew 
Tim Disney has purchased 
a majority interest in the 
Chicago-based ‘‘Battle Tech 
Center’’ arcade firm (Virtu- 
al World Entertainment). 
Seen here is one of the 16 
interactive cockpit play 
stations at the existing Chi- 
cago site. According to a 
story in the Los Angeles 
Times, Mr. Disney plans to 
upgrade and expand the 
concept into a global chain 
of VR centers. Four new 
U.S. centers are slated to 
open this year, starting 
with a site somewhere in 
Los Angeles this summer. 
Disney said the projected 
Battle Tech chain will also 
launch a line of multimedia 
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products (movies, TV, home 
games, comic books, etc.). 
A couple of executives pre- 
viously connected with the 
Disney entertainment em- 
pire are joining the ven- 
ture. Virtual World’s co- 
founders, Jordon Weisman 
and Ross Babcock, ‘‘retain 
an equity interest in the 
company and will remain 


as president and executive 
vice president respective- 
ly,’’ said the Times. Spokes- 
men said the Chicago site 
has sold 300,000 tickets 
since it opened a couple of 
years ago, at about $7 per 
ticket. Some 60% of reven- 
ues came from a fanatic 
5% of the players who did 
a lot of repeat business. 
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ETS, PLANS NEW GAMES 


JIM MISKELL 


DIRECTORY 
UPDATE: 
FACTORY 
ADDRESSES, 
CORRECTION 


Our annual Directory mailed 
lastmonth and we’ve already 
got changes (and one cor- 
rection) to report. Please 
see items in this section 
about new offices for Strata 
Group and American Sammy 
... Also, Namco-America, 
Inc. and Namco Operations 
have moved to 150 Charcot 
Ave., San Jose, CA 95131. 
Mailing address is P.O. Box 
641630, San Jose, CA 
95131-1630. Main phone is 
408/383-3900. Faxes: 
Namco-America 408-383- 
0128; coin-op manufacturing 
408-383-0130; operations 
408-383-0129. ..Drew 
Maniscalco is East Coast 
sales rep for Data East 
USA. His office there is at 
34 Sycamore Ave., Bldg. 2, 
Little Silver, NJ 07739. 
Phone is 908/530-9668; fax 
is 908-530-9717...Ocean 
of America, Inc. should have 
been listed. They’re at 1855 
O’Toole Ave., Ste. D-102, 
San Jose, CA 95131. Phone 
is 408/954-0201. Ray Musci 
is Ocean of America’s 
president. 
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HOFFMAN & HOFFMAN 
EVERY TIME! 


Custom Tokens shipped in 
ten days 


« Minimum custom order is 
1000 Tokens 


Lowest prices in the country 
Highest quality 


« Youcan buy the best Tokens 
for less. Check our prices 
and see 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 


800-227-5813 


FAX: 408-649-3318 


"Quality is our family tradition” 
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Looking back over the events of 
1992 for this issue's ‘‘Year In 
Review’’ story, | noticed some- 
thing disturbing. The biggest nega- 
tive of the year could be summed 
up in a single word: government. 
Coin-op suffered setbacks (or at 
best, stalled momentum) on just 
about every type of legislation. 
That goes for video lottery, dollar 
coins, smoking, taxes, you name 
it. The overall climate was so bad, 
the trade called it a ‘‘victory’’ 
whenever it managed to preserve 
the status quo and keep things 
from getting worse. 

Why is our track record so bad? 
Several reasons. For one, sorry to 
Say, government just doesn't like 
our industry very much. Despite all 
the talk about improving our im- 
age, we’re still viewed too often as 
‘‘close to organized crime,’ as 
purveyors of mindless violence, as 
Stealers of children’s lunch money, 
or aS owners of seedy teenage 
‘‘hang-outs.’’ Not true, but my 
gosh! It’s incredibly hard to over- 
come those stereotypes. Recently | 
heard the Hell’s Angels motorcycle 
gang was embarking on some 
worthwhile project or other (don't 
recall the details) to show they 
have reformed and are now good 
citizens. Do you now have a posi- 
tive view of motorcycle gangs? 
You see my point. 

A second factor in our bad polit- 
ical track record, is that we're on 
the unpopular side of so many is- 
Sues. The anti-smoking cause has 
the era of a holy crusade, which 
makes us The Devil. With video 
lottery, we're involved in a tough 
battle to convince states that they 
Should take on a partner — us — 
that many of them don't really 
want. Dollar coins make economic 
sense, but it’s a trivial issue com- 
pared to jobs, the deficit, etc. and 
when people do finally pay atten- 
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On Your Wack... 


by Marcus Webb 


tion, emotion runs against us (Joe 
Citizen still loves his George 
Washington greenback). 

Our industry has made great 
progress in politics in recent years. 
It used to be that (aside from a 
few association activists), most 
operators acted as if they were 
living in a pre-New Deal environ- 
ment. Their attitude toward 
government was: ‘‘If | don’t bother 
them, they shouldn't bother me.’’ 
Well, the industry has learned bet- 
ter, thanks largely to aggressive 
leadership by AMOA and AAMA, 
plus the spur of burning local is- 
sues in each state. As an industry, 
we have mostly awakened to the 
importance of politics. 


But now, perhaps, it’s time to 
polish our act. A while back, | sug- 
gested AMOA should get involved 
in key states’ VLT battles. Associ- 
ation leaders have convinced me 
that’s not a good idea, for various 
reasons. | guess what | really 
wanted was to see each state run 
its political lobbying affairs with 
the expertise, integrity and Zeal 
that AMOA has done at the nation- 
al level. That’s still a good goal to 
aim for, in my view. Next, we need 
to think about more fundamental 
ways to improve coin-op’s image. 
After that, maybe we could even 
find some compelling, broadly 
popular causes to support, for a 
change! 
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Exciting all new action handle allows you to raise 
and lower the Death Star. Action taken to never 


R2-D2 that jumps up and down as his head before dizzying heights. 


rotates left and right for supercharged droid fea- 
tures. As the action builds, R2 gets more excited 
for high scoring supercharged fun. 
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Data East USA, Inc. \' 4 
1850 Little Orchard St., San Jose, CA 95125 PALS ‘ 
Phone: (408) 286-7080 
Fax: 408-286-0842 


21st CENTURY 


1992 was a “‘nutty” year, said 
President Bush. A year of “change,” 
said President-elect Clinton. Both 
descriptions applied to coin-op last 
year. We hada lot of changes, some 
unsettling, others promising. Many 
of ’92’s changes pointed toward an 
industry whose future will be mar- 
kedly different from its past. Yes, 
the outlines of 21st century coin-op 
have started coming into focus. 

If 1992 is any guide, the trade will 
keep becoming more of a global 
market, with closer ties between 
U.S. and foreign markets. We'll be 
more immersed in hi-tech, as the 
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coin-op industry struggles to keep 
up with ongoing advances in com- 
puters, communication, digital com- 
pression and advanced simulations. 

We'll be more dominated by sheer 
size. We will see more big games, 
sold at big prices. These machines 
will be placed on big routes and in 
big arcades. As competitive pres- 
sures Close in, the trade will find it- 
self increasingly made up of ever- 
bigger factories, dealerships and 
operators. 

Also assuming that 1992 offers a 
reliable forecast, our culture will in- 
creasingly be haunted by rising 
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OIN-OP 1S COMING INTO FOCUS 


crime and violence. The effect on 
the entertainment industry is al- 
ready clear. Entertainment themes 
have become more raw, harsh, and 
dark. Look for the sex and violence 
quotient to keep rising. Unfortunate- 
ly, as we saw last year, that applies 
to pop music (ask Madonna) and to 
video games, too. 

Bottom line for this year and be- 
yond: the challenges will be bigger 
than ever, but so will the profit op- 
portunities if you’re the right kind of 
business person. Our next several 
pages will review the trends of ’92 
and examine the outlook for ’93. 
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THE BOTTOM LINE 


most operators said revenues & sales were up a bit 


The most welcome change of 1992 
was a more robust national cash 
box. After more than two years of 
slow sales and flat revenues, busi- 
ness began looking up. A very siza- 
ble number of arcades and street 
operators reported modest, but real, 
income gains. Operators put the 
money to good use, investing it in 
new machines for their routes and 
arcades. Excellent equipment and 
better sales made for successful ex- 
pos in San Antonio and Nashville. 

“Game of the year’’ had to be 
Capcom’s Street Fighter II Champi- 
on Edition. This title was so good, 
operators finally stopped complain- 
ing about video. (Well, almost.) In 
fact, Capcom’s game was so good, 
it single-handedly re-ignited the 
worldwide black market in counter- 
feit PCBs and speed-up kits. 

Despite the dominance of this sin- 
gle Capcom title, operators hailed 
redemption as their overall top earn- 
er. That proved true for street stops 
as well as arcades. Redemption fac- 
tories kept the ingenuity coming 
with a wide variety of fun, family- 
oriented games. 

Redemption’s success could be 
measured not only in the cash box, 
but also in the growing number of 
distributors who began highlighting 
this type of product in their show- 
rooms. Yet another yardstick: the 
expanding plant and/or product 
lines of many redemption compa- 
nies like Smart Industries, GAMCO 
and others. Confirming the sales 
success of this market yet again, 
was the fact that ‘‘everybody”’ got 
into redemption — including video 
giants like Taito and Sega, and pin- 
ball wizards like Premier. 
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The cashbox was fuller in 1992... 


BROAD-BASED EARNINGS 


One indicator of a healthier in- od otal 
dustry: the earnings successes of _. .thanks to machines like this (Capcom’s 
1992 were broad-based, covering Street Fighter Il: Champion Edition). . . 
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...and this — The Addams Family —which ranked as Williams’ best-selling pin ever. 
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GET ONE FREE * 


ROWE CDM-4 Service Kit** 
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4 LaserStar America® CD-100 C Jukeboxes 
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_— GET ONE FREE 


ROWE Infra-Red Remote Control Kit** 
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2 LaserStar America® CD-100 C Jukeboxes 


Contact your local participating Rowe distributor 
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Purchase must be made between Dec. 1, 1992 and Jan. 31, 1993. 
Not valid in conjunction with any other promotion offered during the same period. 
Offer good while supplies last. 
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Since 1927, Making Great Jukeboxes in America 
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Redemption sure did its part for the industry in 1992. 


pinball boom going, too. (The Ad- 
dams Family from Williams/Bally- 
Midway set a post-WWII sales rec- 


every category ot equipment. Oper- 
ators kept buying more CD jukebox- 
es. Operators kept the long-running 
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ord, while Premier’s Super Mario 
Bros. and Cue Ball Wizard joined 
Data East’s Lethal Weapon 3 and 
Hook in the ranks of outstanding 
flippers.) Sales of table games and 
sports games also grew. 


Aside from a handful of video 
hits, that market remained pretty 
‘‘soft.’’ But make no mistake, some 
clear hits were around. Top 1992 
video titles included SNK’s World 
Heroes and Art of Fighting; Kona- 
mi’s X-Men and Lethal Enforcers; 
Midway’s Mortal Kombat; Atari’s 
Steel Talons and Space Lords; Nam- 
co’s Final Lap 2 & 3and Suzuka 8 
Hours; and Sega’s Virtua Racing. 


It seemed there were two formu- 
las for a mega-hit video in 1992. 
Either make a big, lavish simulator 
...or else, make a kit or standard 
upright that offered lots of violence. 
Tradesters raised their eyebrows 
at simulator prices, and wrung 
their hands over sometimes-graphic 
violence. However, the cash box 
showed what players wanted, and 
few members of the trade felt like 
arguing with success. 
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THE MERRY-GO-ROUND 


more factory people changed places in ’92 than any year in memory 


1992 saw many changes in the in- 
dustry’s membership roster. On the 
factory level, two formerly hit-mak- 
ing video manufacturers exited the 
business (Nintendo and Leland). 
The long-struggling UBI also finally 
closedits doors, and American Shuf- 
fleboard is no more. 

Two of the best-known jukebox 
factories (Seeburg and Rock-Ola) 
found new owners in 1992. An ag- 
gressive defense contractor called 
Abbott finally closed its Seeburg 
buy-out deal, while nostalgia juke 
factory Antique Apparatus took 
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Pinball pro Alvin Gottlieb starts Alvin G. &Co... 
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over the Rock-Ola legacy. Peerless 
(Rock-Ola’s original parent firm) 
also sold off its vending plant and 
equipment, soit was truly the end of 
an era. 

Betson and Gauselmann formed 
a new VLT joint venture company 
called BetStar. And, pinball veteran 
Alvin Gottlieb re-entered the flipper 
factory arena with his own firm, 
Alvin G. & Co. 

Across the Atlantic, two British 
companies entered European coin- 
biz with a splash, offering hi-tech 
video simulators (a Hughes compa- 
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ny called Rediffusion Simulation, 
and W. Industries). Their products 
have hardly redefined the U.S. mar- 
ket. However, they may point toward 
an important part of our future: 
namely, defense industry simulator 
technology being applied to enter- 
tainment. Just ask Sega about its 
deal with GE’s aerospace division! 


CHANGES AT THE DEALER LEVEL 


Changes on the distributing scene 
during 1992 could be rated as a 
‘““wash’’ — a closure here, a fizzled 
venture there, balanced by branch 


..and Nintendo exited the coin-op biz this September. 
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For amusement only. Not intended for sale or use in states or municipalities where such games are prohibited by law. 


ownership transfers and mainline 
dealer expansion. 

On the minus side, Monroe Dis- 
tributing (Ohio) closed its doors in 
1992. Mondial’s planned new West 
Virginia branch and Betson’s Ore- 
gon office never really got off the 
ground, since VLT'’s never became 
legal for operators in those states. 
New England Pinball also closed, 
although its plucky owner is deter- 
mined to start over with a new con- 


* 


cern. 
On the plus side, certain dealer- 
ships expanded. Mondial opened a 
brand new Boston-area branch. 
Atlas Distributing (midwest) pur- 
chased Monroe’s Cincinnati branch. 
New England Coin-Op doubled its 
square footage. Belam expanded its 
facility. Century Vending & Dis- 
tributing stepped boldly into the 
spotlight. Commercial Distributing 
opened its doors in West Virginia. 


SHUFFLEBOARD 


SUPPLIES * 


QUALITY PRODUCTS and SERVICE 


Liquid Wax @ Silicone Spray @ Glaze/Cleaner & Polish @ Dance 


Wax @ T-Squares @ Board Wipes ®@ ‘quality’ weights @ Quality 


Ice and “Ultra fast’ White Ice speed regulator. 


TRIPLE CROWN SHUFFLEBOARD SUPPLIES, INC. 
WHOLESALE — RETAIL 
CALL TOLL FREE — 800-827-0316 or 402-896-0468 
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Outside the U.S. proper, Yankee dis- 
tributors kept beefing up their Latin 
American credentials all year, fo- 
cusing on building new business 
South of the Border. 


CHANGES AT OPERATOR LEVEL 


Changes on the operator level 
were also extensive. The big pend- 
ing sale was the Aladdin’s Castle ar- 
cade chain (275 stores) to WMS In- 
dustries. On a single-company lev- 
el, many Oregon operators were 
forced out of business by competi- 
tion from state-run video lottery. 
Elsewhere in the USA, a steady 
trickle of mom and pop operators 
continued what they’d been doing 
for years: selling out, quitting or 
retiring. 

Meanwhile, the mega-operators 
continued to buy up new routes 
and expand their empires. One ma- 
jor Midwest distributor reportedly 
said: ‘‘Nearly all my purchase or- 
ders now come from four or five 
gigantic operators. I’m delighted to 
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In Konami's hot new gun game LETHAL ENFORCERS, you take control as a detective in the toughest section of the city. 
Test your merit as an officer of the law against the most dangerous criminals around. 


The action begins when you are called to the scene of a bank robbery in progress. Help the patrolman on the scene by 
shooting the robbers—but make sure not to hit the innocent victims. Follow the perpetrators out of the bank, then test 
your skill at hitting moving targets in a high speed car chase. Then it’s off to Chinatown and its surroundings to protect 
the citizens from violent ninjas and more gun-toting villains. After you have the situation under control, proceed to Metro 
Airport to neutralize a hijacking attempt. Then, race off to the city port, where a major drug deal is taking place. Finally, 
you are called to a highly volatile condition at the Chemical Plant. Watch out for hidden enemies, toxic explosions, and 
be prepared for an intense night vision challenge. 


In between stages, shooting ranges are given for you to test and 
improve your marksmanship. Also, after each stage, your accuracy 
Stats are shown. This determines your rank in the police force: 
patrolman, detective, sergeant, lieutenant, captain, or commander. 


LETHAL ENForcers features incredibly realistic digitized graphics. 
Each stage contains several different scenes and many hidden 
surprises. The game can be played in two different modes. In the 
standard mode, the game is played in the sequence described 
above. In the street version, players can select which scene they 
- want to play in any order. With these options as well as exciting, 
challenging game play, LETHAL ENFORCERS is a sure-fire hit for 
anv location! 


have their business — but it sure is 
different from the old days!”’ 

Meanwhile, brand-new opera- 
tors with money in their pockets en- 
tered the industry. Some of these 
ambitious new people came from 
the world of gaming; they competed 
for video poker sites in Louisiana. 
Other newcomers arrived with pro- 
fits they’d made in restaurants or 
other industries; they opened pock- 
et parks and fam/fun centers across 
the national map. The “‘biz op’ came 
back in 1992, as well. 


PEOPLE: NEW FACES OF 1992 


Change was also a huge factor in 
the trade’s personnel merry-go- 
round. 1992 saw more zig-zag career 
paths for U.S. factory and distribut- 
ing people, than any other single 
year we can recall. Here are a few 
of the more famous tradesters who 
changed business addresses last 
year, or were in the process of do- 
ing so at presstime: Ken Anderson 
(twice), Al Stone and the entire Nin- 
tendo coin-op sales force, Steve 
Walton, Paul Jacobs, Steve Kauf- 
man, John Margold, Lenore Sayers, 
Yoshi Suzuki, Rick Rochetti, Bob 
LeBlanc, Simon Deith, Joe Gilbert, 
Gene Lipkin, Steve Kinder, Stan 
Jarocki, Adolph Seitz, Paul Scrib- 
ner, Brian Duke, Darl Davidson, 
Aldo Donnaloia, Norman Evangelis- 
ta, Ko Adachi, Drew Maniscalco, 
Paul Wiederaenders, Larry Berke, 
Joyce Kaehler, Mark Chan, Don & 
Bonnie DeVale, Sal Mirando... the 
list goes on and on. 

New faces at the factory level 
(some transferred here from over- 
seas) include Marty Kitazawa, An- 
drea Schatz, Shinichi Ikawa, Hazu- 
shi Hiaro, David Swafford, Steve 
Ward and quite a few others. Exit- 
ing the industry were the ailing 
patriarch David C. Rockola, his son 
Donald Rockola, and Art Kareff. 
Taking leave from coin-op (but may- 
be coming back sometime, we hope) 
were such as Joe Keenan, Steve 
Rogers, Anne Hayes, JoAnne Ander- 
son and Mike Hanson. 

AMOA changed its leadership in 
'92, as they do every year. This time, 
AMOA installed a change-oriented 
‘‘yvouth ticket”’ atop their organiza- 
tional structure. AMOA 1992-92 
president Craig Johnson is 35 years 
old. The average age of AMOA’s 
new VP, treasurer, and secretary is 
also 35. All four officers spent 1992 
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New JAMMA topper Hayao Nakayama 


urging fellow tradesters that ‘‘times 
are changing, and the industry must 
change with the times.”’ 

Change also rippled across the 
Pacific. JAMMA (Japan Amusement 
Machine Manufacturers Assn.) in- 
augurated Sega prexy Hayao Naka- 
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New AMOA topper Craig Johnson 


yama as their new chairman. He’s 
only the second man in JAMMA’s 
history to serve in that post. Form- 
er JAMMA chief Masaya Nakamura 
(Namco) became honorary presi- 
dent, a post created specially for 
him. 


eae peer TC SS ACE Oe A: 
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aw areca same cua screen 
Choose one of the five rounds and begin play. 
YOU ARE ENTITLED TO THREE PUNCHES 
FOR EACH INDIVIDUAL GAME. 

After the target appears and the punch pad 
has risen com , begin straight-punching 
into the middle of the pad. You are allowed 
three punches for each game. When the score 
al the upper right of the screen shows the 
remaining target resistance is zero, you have 
knocked out your opponent. 

WILL IT BE A HAPPY OR SAD ENDING? 

if you succeed in defeating your opponent with 
three punches, the winner's ending appears. If 
you do not, the loser’s ending appears. The 
game ends after three punches regardiess of 
the results. 

A RECORD {S KEPT OF THE BEST 100 
GAME WINNERS. 


A record is kept of the 100 best winners for 
that day. Now is your chance to gat your name 
in the record list! 


¢ Make sure you don't hurt yourself while 
“Alays put on the attached gloves before 
¢ Never use hook Haseena kicks, or 

instruments other the gloves provided: 
* Never play while eating or drinking. 


The man assumes 
suntsonver br injuries Incurred Gueie use of 
t playing methods not designated for 
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A ONE-WORLD INDUSTRY 


trade tackled global issues in 1992: 


parallels, copies & trans-national operating 


Change came to the coin-op in- 
dustry during 1992 in the form of in- 
creasing globalization. From associ- 
ation politics to video game sales 
patterns, America merged more 
closely with the rest of the world. 
AMOA and AAMA sought more 
communication and cooperation 


with JAMMA. The Japanese associ- 
ation, in turn, reached out to Euro- 
mat. 

All these different trade groups 
had plenty to talk about — parallels, 
copies, and ‘‘trans-national operat- 
ing.’’ Look for more globalization in 
1993, especially in Europe which be- 
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Trade show summits had top-level industry pros talk copy game concerns, among others. 


: 

| 

4 

| 
| 


, 4 


AAMA’s Bob Fay made several trips oversees to discuss anti-counterfeiting (here, he’s in Korea). 
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gins its first year of a continent- 
wide Common Market. 
Globalization also was felt inside 
the American market. 1992 was our 
first full year of legal ‘‘public per- 
formance”’ of parallel imports of 
coin-op video games. As a result, the 
trade saw change in vidgame mar- 
keting patterns. We moved some- 
what away froma totally controlled, 
domestic U.S. market, where autho- 
rized distributors ‘“‘owned”’ their 
territories. We moved somewhat 
more in the direction of a truly wide- 
open, worldwide, anything-goes- 
anywhere trading arena. 
Specifically, legal parallels of 
Capcom’s hit video Street Fighter II 
Champion Edition were plentiful in 
the States. Some major distributors 
(who were not authorized Capcom 
reps) sold them. Some major AAMA 
factory people brokered them. Par- 
allel sales were strong enough that, 
after a few months, Capcom did 
change Champion Edition from de- 
dicated format to kit format, in or- 
der to help its dealers compete. 
Elsewhere in the world, parallels 
were also legalized in Australia dur- 


ing 1992. 
COPYWAR 
WENT GLOBAL IN ‘92 


While legal parallels shook up the 
U.S. market, the rest of the world 
was positively flooded with thou- 
sands of illegal counterfeit copies of 
SFII and its sequel, Champion Edi- 
tion. To stop the copies, AAMA 
dropped the ‘‘investigations only’’ 
stance it had been taking in recent 
years, and went back to actively 
pushing law enforcement raids. But 
this time, AAMA changed its pri- 
mary strategy from targeting Amer- 
ican operators, to a more “‘global’’ 
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3635 WILLOWBEND BLVD. SUITE 318¢HOUSTON, TEXAS 77054 
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strategy of targeting foreign suppli- 
ers. Plenty of raids, seizures and ar- 
rests resulted in Asia. 

AAMA also proposed building a 
worldwide network of anti-counter- 
feit offices, to be run by Exec VP Bob 
Fay and funded by JAMMA. The 
proposal is under study and likely to 
be adopted in some form or another. 

By fall, however, a second illegal 
animal had crept into the woods: a 
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immediate service, prices & catalogs! 
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Champion Edition speedup kit (first 
produced overseas). Most of the 
earlier illegal Street Fighter copies 
had been confined to non-U.S. coun- 
tries, but the speedup kits tainted 
many American locations as well. 

Capcom quickly offered its own 
version of the speedup chips. But 
the company also pointed to on- 
point U.S. legal precedents in copy- 
right law, to prove the illegality of 
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non-authorized versions. Capcom 
promised strong legal action against 
makers and sellers of infringing 
chips. 


TRANSNATIONAL OPERATING 


Another facet of the increasing- 
ly ‘‘globalized’’ market reared its 
head in 1992: transnational operat- 
ing. The trade focused on growing 
Japanese involvement in U.S. street 
operations. The subject was a major 
item of discussion between AMOA 
and AAMA during both national 
trade shows in 1992. 


Capcom USA is the only company 
publicly identified with this type of 
activity so far. However, several 
other manufacturers have private- 
ly acknowledged they’re planning 
— or already running — some type 
of revenue-sharing projects with 
various U.S. routes or locations. 
Right or wrong, this type of business 
prompts curiosity, concern, and 
controversy among operators and 
distributors. We’ll doubtless hear 
more about it in 1993. 
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AUSTRIA & EAST EUROPE 
R. RUPP G.m.b.H. 
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GO FORE THE GREEN! 
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HI-TECH JOLTS TRADE 


in 1992, coin-op woke up to the serious challenge of new technology 


The most profound change of 
1992 may have been the “‘arrival”’ of 
new technology. We’re talking about 
CDI (compact disc interactive), com- 
puter karaoke networks, digital ra- 
dio broadcasting, low-orbit satellite 
relays, digital data compression, 
fiberoptics, etc. 

Truth is, all this stuff is several 
years old, but it didn’t really re- 
gister in the industry’s conscious- 
ness until 1992. What jolted coinbiz 
into belated awareness that hi-tech 
mattered? 

Big Business loudly announced 
plans to compete for key segments 
of the coin-op market. The FCC ap- 
proved the ‘‘video dial tone”’ for tel- 
cos. Regulators also pushed fiberop- 
tics, digital radio, etc. Market tests 
of interactive TV began, or were an- 
nounced, in cities across the USA. 

Belatedly, coin-op tradesters re- 


TWO-WAY 
Satellite 
Communication 


AMOA VP Ted Furkin (Silent Partner): ‘ 


alized hi-tech could be used to de- 
liver music and games electronical- 
ly. About time! For two years, Ten- 
nessee operator Bill Stone had been 


* 


TV Answer Co. has begun setting up an interactive T.V. network. 
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‘A new hi-tech era is dawning.”’ 


warning the trade about Ma Bell, 
IBM, Time-Warner, Apple Compu- 
ter, cable TV firms, and many other 
corporate giants. 


MOUNTAIN: 
CABLEVISION 
FIBER OPTIC 


A sign of the future? 
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R.H. BELAM COMPANY, INC. 
Nassau Plaza e 1 Fulton Ave. e Hempstead, New York 11550 
Tel: (516) 292-2670 © Fax: 516-486-0957 


PLEASE CONTACT US FOR 
CATALOGS AND PRICES 
FOR ALL MACHINES. 


THE ‘WORRY LIST" 


As a result of all this, coinbiz had 
a change of attitude. AMOA put hi- 
tech at the top of its ‘‘worry list.”’ 
The association spent much of 1992 
fighting for telco regulation, and try- 
ing to figure out how to catch up 
with the hi-tech revolution. ‘‘Net- 
working’ became the buzzword, 
although AMOA’s new Advanced 
Technology Committee didn’t want 
to talk in detail about what this 
buzzword might mean. 

During the summer, AMOA lead- 
ers asked factory members of the 
AMOA Manufacturers’ Council to 
put modems on new equipment as 
soon as possible. Meanwhile, the in- 
dustry’s standardization commit- 
tees started looking into ways to link 
all coin-op machines via modem. 

Hi-tech also began changing the 
face of coin-op products and ar- 
cades. Edison Bros. brought the first 
virtual reality games from Britain to 
American coin-op. Edison also an- 
nounced plans for a nationwide 
chain of VR centers starting in 1993. 


SPECIAL SECTION 


Arachnid’s Marcio Bonilla with the firm’s 
modem-based Galaxy dart game. 


Their VR system will assuredly not 


be the last to arrive in coinbiz. 
More hi-tech products that ar- 
rived in 1992: Sega, Namco and oth- 
ers offered large, expensive video 
games whose elaborate cabinets 
and gameplay left most standard 
kits and uprights in the dust. In the 


CLOUD 9 TOYS INC. 


& 


TOY CO. INC. 


Page 48 


January 1993 


dart world, operators of Arachnid 
games began outfitting their Galaxy 
machines with modems. Williams/ 
Bally-Midway installed modems on 
their pinballs at certain test sites. 


OVERREACTING? 


Is the industry over-reacting to 
the hi-tech threat? After all, not one 
operator, dealer or factory has been 
knocked out of business by hi-tech 
competition. Nor has a single trade- 
ster been made significantly richer 
by hi-tech, either. 

At least, none of this has occurred 
so far. However, in a technology- 
driven industry, the advent of hi- 
tech will probably have the greatest 
impact on the trade’s long-term fu- 
ture of any change this year. Unfor- 
tunately, too many members of our 
industry are just plain complacent. 
They love to keep on doing the same 
old things, in the same old way, with 
the same old equipment. . . decade 
after decade. In 1992, it appeared 
that time was finally running out for 
‘‘sood old-fashioned operating.”’ 
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Tic-Tac-Toe gives operators the full spectrum 
of redemption games to capture the players 
imagination no matter what his age! 


Tic-Tac-Toe is designed to add profitable 
diversity to your operation. It is colorful, 
exciting and challenging, with outstanding 
graphics and a four independent channel 
sound system for maximum audio impact. 


State-of-the-art electronics makes Tic-Tac-Toe 
virtually service free. The controller is an easy 
in, easy Out unit. Almost all service parts are 
standard off the shelf items. 


Skee-Ball games incorporate challenges that 
test player skills and provide them with the 
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EXCITING 


Tic-Tac-Toe 


opportunity to win upgraded awards which is 
the true promise of the redemption concept. 


Tic-Tac-Toe is available in sizes of two or more 
player stations, side by side. If you’re looking 
for player appeal, easy serviceability, and 
stunning sound and graphics, it’s Tic-Tac-Toe. 


Maximum Height: 84 inches 

Width of 3 stations: 78 inches 

Depth: “92 inches (includes seating area).” 
Electrical: 2 amps per station 

Weight of 3 station unit: 750 Ibs. 


Developed in conjunction with Quick Silver 
Development Co, of San Leandro CA 
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The Game They Keep Coming Back To Vou 


Skee-Ball, Inc., 121 Liberty Lane, Chalfont, PA 18914 e Phone (215) 997-8900 @ FAX (215) 997-8982 


VIDEO LOTTERY: WHAT'S NEXT? 


not one new state legalized VLTs in 1992, 
hope remains for ’93, but it’s a —_ fight 


1992 was a year of many chan- 
ges, but one thing stayed depress- 
ingly flat: the trade’s video lottery 
campaign. The number of states 
that permitted legal, operator-run 
video lottery (or legal pay-off poker) 
remained stuck at four — Montana, 
South Dakota, Louisiana and South 
Carolina. 

The good news was, Louisiana 
started up its legal poker market in 
mid-year. However, the Bayou State 
actually won its legislative battle 
back in 1991. During 1992, not one 
single additional state joined the 
pro-operator VLT column. 

Meanwhile, 1992 saw Oregon 
kick off the list of state-run VLT 
markets in America (Canada al- 
ready had a couple). Oregon stayed 
in that category, despite trade at- 
tempts to push the government out 
of ‘‘our’’ business. What happened 
instead, was that VLTs pushed ma- 
ny Oregon operators out of business 
entirely. 

More bad VLT news in 1992: 
South Dakota and South Carolina 
both had to fight tough political bat- 
tles, in order to keep their legal po- 
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Premier’s Player’s Touch VLT. 


ker markets intact. In South Dakota, 


where taxes on VLT profits went up- 
up-up last year, 63% of the voters 
backed VLTs. However, the trade 
had to spend over $1 million defend- 
ing our market. 

The bad news didn’t stop there. 
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In state after state, VLT efforts 
faced legislative shutouts (no vote 
held). In some cases, operators and 
manufacturers found themselves 
victims of that tired old ‘‘organized 
crime’’ smear campaign. 

‘“‘A lot of gray area pokers are 
gone because we acted like good 
citizens and identified the problem,’ 
said one operator. ‘‘But we haven’t 
gotten VLTs legalized in return.’’ 

No wonder AMOA’s leadership 
underwent a quiet about-face on 
video lottery in 1992. As late as fall 
of 1991, the operator association 
was the trade’s most enthusiastic 
cheerleader for VLT legalization. 
These days, however, AMOA is 
parked on the sidelines. Their pub- 
lic posture is one of neutrality. Pri- 
vately, their stance is very skepti- 
cal. Despite this, many state opera- 
tor associations remain committed 
and eager for the VLT cause. 

Prospects for video lottery in 
1993? Frankly, not very good. Two 
years ago, a leading AMOA figure 
predicted five states would have 
operator-run VLTs by now. Last 
year RePlay predicted another state 
would legalize this market during 
’92. Unfortunately, we were both 
wrong. Last year, South Dakota’s 
troubles caused some tradesters to 
ask: even if we win, are VLTs worth 
it in the first place? 

Still, operators in states like Kan- 
sas, Illinois, Missouri and others are 
determined to create a VLT market 
for themselves. It looks like some 
states may have a fighting chance. 
But we’ve all learned gambling is a 
very different industry from amuse- 
ments. To succeed in it, our people 
have huge obstacles to overcome. 
Gamblers know the odds always 
favor the house. In the case of VLTs, 
that means the statehouse. 
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NO VALENTINES FOR COWN-OP 


1992 saw little or no progress on taxes, smoking & dollar coins 


During 1992, you had to wonder 
whether politicians really liked our 
industry very much. After all, coin- 
op didn’t make any real progress in 
Congress, in the statehouses, in gov- 
ernors’ mansions, or in city halls 
across America. Taxes, tobacco 
and dollar coins moved in the wrong 
direction all year. ..or not at all. 

Well, 92 was an election year. 
Maybe if the politicians feel more 
secure about their jobs for the next 
legislative session, things will im- 
prove in 93. But our advice is, don’t 
count on it! 


TAXES & SMOKING 


Coin-op taxes remained a con- 
stant battle in 1992, with Connec- 
ticut, Florida and California as ma- 
jor battlegrounds. Only the Golden 
State managed to beat backa threat- 
ened increase, and Californians will 
probably have to fight similar bat- 
tles again in 1993. Meanwhile, the 
other two states are hoping for tax 
relief this year. 

The trend to more and more re- 
strictions on smoking and cigarettes 
was another constant in 1992. New 
statistics about the impact of sec- 
ond-hand smoke and declining rates 
of smoking appeared throughout the 
year. Every two-bit city council in 
America seemed hot to pass new 
smoking rules or outright bans. The 
trade fought anti-vending rules, 
sometimes to a draw. But the long- 
term erosion of the smoking market 
is crystal clear, even to the tobacco 
firms. (Why else do you think they’ve 
spent zillions of bucks to buy other 
companies and diversify?) 


DOLLAR COINS 


1992 was also a disappointing 
year for dollar coins. Our industry’s 
favorite legislation won the backing 
of additional citizen and business 
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groups, but dollar coins didn’t real- 
ly budge on Capitol Hill, where it 
counts. Worse, we suffered the 
loss of a potential ally in the White 
House (chief of staff Sam Skinner). 
Arguably, the only real progress 
made in 1992 was a deeper realiza- 
tion by our own industry of just how 


badly we need this currency update. 

With a brand new President and 
many new faces in Congress, how 
will dollar coins fare in 1993? Prob- 
ably not much better. It’s becoming 
clear that Congress doesn’t take 
coinage very seriously. When you’re 
trillions of dollars in debt, the fiscal 
impact of dollar coins is not a major 
deficit-reduction move. And, the 
symbolism of dropping the bill and 
changing to coins, makes people 
think “‘currency devaluation’’ and/ 
or “‘inflation.”’ 

In other countries, changing from 
paper to coins was unpopular at 
first. We’ve always said U.S. dollar 
coins would have to be forced down 
Joe Public’s throat. Now it’s starting 
to look like dollar coins will have to 
be forced down Uncle Sam’s throat, 
as well. 

CBS commentator Andy Rooney 
recently wrote: ““The U.S. Mint will 
create a coin worth a dollar, when 
the phone company decides to raise 
the price of a phone booth call to a 
buck.” 


George Bush’s Chief of Staff Sam Skinner discusses the dollar coin with AAMA’s Bob Fay. 
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THAT'S ENTERTAINMENT? 


as street crime shot higher & public morals sank lower, 
so did popular entertainment — including music & video 


Coin-op offers escapist entertain- 
ment, but our trade can’t escape the 
world it lives in. Accordingly, it’s no 
wonder the amusement business 
seems ‘‘less amusing” tomany trade 
people these days. During 1992, the 
industry felt the impact of real- 
world violence in some scary, one- 
time events — and in regrettable, 
long-term trends. As the world 
got grimmer, so did entertainment 
themes in TV, music, movies and 
coin-op. 

For example. . 


* Springtime riots in Los Angeles 
seriously hurt local operators. They 
lost well over a million dollars’ 
worth of machines, and also lost ma- 
ny locations. 

* Gas explosions in Guadalajara, 
Mexico, knocked down homes of 
some of Mexel’s staff and damaged 
some Mexel locations. 


* From the Northeast to the Mid- 
west and California, a new type of 


coin-op theft cropped up. Crooks 
stole whole games or just PCBs right 
off the street. Individual operators 
lost $15,000 worth of equipment 
in a single heist. In one instance, 
crooks hijacked machines from a 
Connecticut distributor’s show- 
room. 

* As America lived with greater 
violence and crime in 1992, pop 
culture also got darker, more hard- 
edged andexplicit. Examplesranged 
from the sexy serial killer of the 
summer’s hit movie, Basic Instinct, 
to radio’s ‘shock jocks’’ and Madon- 
na’s joyless S&M themes. 

Against this sordid backdrop, the 
trend toward ever-more-violent 
video games was sad, but not sur- 
prising. Some of the top video games 
of 1992 went from ‘‘punch-kick”’ to 
‘‘cut-bleed.”’ The roaring success of 
Capcom’s Street Fighter series pro- 
voked a rash of imitators, would-be 
imitators, and even some competi- 
tors who tried to up the ante for still 
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rougher violence. The would-be suc- 
cessors included Atari’s latest fight- 
ing game Guardians of the Hood, 
SNK’s face-bruising The Art of Fight- 
ing, Strata’s head-chopping Time 
Killers, and Midway’s blood-spilling 
Mortal Kombat. 

In a world that’s growing grim- 
mer and grittier, you would think 
the need for innocent fun would 
prove greater than ever. Innocent 
fun is exactly what our industry is 
best at providing when it comes to 
redemption, pinball, sports games, 
table games, etc. But when it comes 
to video, the market has spoken 
loudly and clearly. Imaginative, cute 
games like Trog and Shuuz some- 
times may not sell enough units to 
justify their R& D costs. Big simula- 
tors are often too expensive for the 
street. That leaves violence. Like it 
or not, we could see the trend from 
‘“punch-kick”’ to ‘‘cut-bleed’’ con- 
tinue on coin-op video screens in 
1993. 


The May L.A. riots seriously hurt the collections of local operators, whose losses totalled over $1 million. 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


‘It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons, 8 


Token Tech™ #2000 


High Security Token Dispenser 


© Control, Accuracy, Security & Dependability. 


© Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


Changeable Display Signs. (Stock or Custom) 


Ideal for Amusement, Vending, Carwash, Casinos, 
... or Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. ..Only $1,195 ea. 


FOB LEXINGTON 


ar | Phone or Fax for 
Free Brochure 


LARGE HOPPER CAPACITY 
Token Size Capacity 


Token Size Capacity 


Capacity 
US Quarter............ 7,000 
Canadian 25¢ ......... 8,000 
Australian 20¢......... 5,000 
Canadian Dollar........ 6,000 


GE cet cummed: 7,500 
Di | ee rey 7,500 Specify Size 


Wl lor seen eineasce 6,000 of Coin or Token 


ea Gapasity When Ordering 


Brazilian 20 Cruzados..... 4,500 
Venezuela 1 Bolivar....... 5,000 ‘ 
Chile 1 Peso ............ 4,500 sii 


Ecuador 1 Sucre ........ 4,000 We Ship Worldwide 


VAN BROOK OF LEXINGTON, INC. 


P.O. Box 5044 ¢ LEXINGTON, KY 40555 «¢ U.S.A. 
PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


a TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 


VENDING 
MACHINE 
TOKENS 


AVAILABLE 
TOKENS Tae 


PARKING 
METER 
TOKENS 


CARWASH TOKENS FOR 
aa CANDY 
i a ©) and 


TOKENS SNACKS 


VENDING CIGARETTE 


TOKENS 


AVAILABLE MOVIE 
HERE TOKENS 


MAS VENTA 


PROOF OF AGE 
TOKENS REQUIRED 


SLOT 


FOREN TOKENS 


BATTING . : 
CAGE hve TOLL ROAD 


TOKENS TOKEN 


Many Stock Signs available. Custom Signs (black & white or color) designed to order. 


1992 marked happy anniversaries for some, tragic passing for others 


1992 was a year of change, but 
some tradesters also enjoyed the 
fruits of steady effort and long-term 
commitment. 1992 was the 10th an- 
niversary for PGD Distributing... 
the 20th anniversary for Atari 
Games. ..the 35th anniversary for 
Rosemary Coin Machine (South Ca- 
rolina). . .the 40th anniversary for 
NSM-Germany. . . the 50th anniver- 
sary for Gem Music & Games (Ohio) 
...and the 65th anniversary for 
Rowe/AMi! Congratulations to all. 

On the tragic side, 1992 also wit- 
nessed the passing of several fine 
and well-respected members of the 
industry. Among operators, we lost 
50-year operating vet Lou Tartaglia 
(County Vending and Tartaglia Bros. 
Inc., New York); Sonny Silverstein 
(whose California-based Silco Corp. 
route empire once served nearly 


Co a 
pion per 2 h ealigaiet nar < 
Le eee Se, 


Eddie Adlum with the late Johnny Bilotta. 


50,000 locations); six-decade trade- 
ster Seymour Pollock (he ran a New 
York based route under his own 
name); and California arcade own- 


The Atari gang celebrated their 20th anny in style — on the French Riviera. 
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er Tom Seaver (Land of Oz). 

Among the distributing set, 1992 
saw the passing of that 60-year in- 
dustry vet, New York distributor 
Johnny Bilotta (Bilotta Enterprises, 
Flower City Amusement, etc.). Clint 
Shockey was running a Nashville 
route at the time of his death, but he 
had made his career selling for such 
as Seeburg, Rowe, Royal Distribut- 
ing and Sircoma. 

From the manufacturer tier, we 
lost Merit Industries tournament 
director Bob Hodges and Sega S.A. 
co-founder Bert Siegel. AAMA pres- 
ident Bill Rickett lost his father, 
Carl; Irem’s Paul Wiederaenders 
lost his wife Linda. 

Each of these people made his 
mark on the industry, or on the 
hearts of coinfolk. They will be 
missed. 
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By MERICAN FOR DISTRIBUTOR REFERRAL CALL: 


Leaders In Interactive ive petra 005/880- | 718 
1992 ALG , | > 4801 Lincoln Rd. NE, Alouquerque, NM 87109 
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| The Professor Bucksicn Bonnie Shooting Beaver 
SIC alot | , with 3 Guides and 3 Adven- 


tures to try to beat Mad Dog to the Lost Gold. A player can 


Discover the Lost Gold, IN PROFITS! select different game action each time, by choosing Buckskin / 
How much will Mad Dog II earn? In ‘Mad Dog II, Bonnie the Professor, or Shooting Beaver, to confront 
there is so much live action and intense game Bandidos, Renegades and Mad Dog’s Men. 


play, the word is out, that it will easily out earn its 
predecessor, Mad Dog McCree. When Mad Dog 
McCree was introduced, it was rated the number 
one game worldwide, for five consecutive months. 
And it continues to be ranked in the top ten, after 
two years. So grab a hold of what will prove to be 
1993’s hottest game, Mad Dog II. Created by the 
leaders in interactive 
= eelive action, American 
Laser Games. 


Ba or 


Available In: 
50” MONITOR 33” MONITOR 


SHOOT FROM A STAGECOACH ERS 78” High 78” High 
AND A RUNAWAY TRAIN! 46” Wide 311/2” Wide 


, ae» _— 36” Deep 32” Deep 
A product of American creativity. Madein the U.S.A. Peditseal eine for Holth modele- iit| 
American Laser Games reserves the right to make any changes without notice. 33” High, 32” Wide, 16” Deep — ae a g oe 
© 1992 American Laser Games MONITOR 


Distributed By: AMERICAN LASER GAMES 
FOR DISTRIBUTOR REFERRAL 


apa 1718 


480 | Linc 50 InN Rd 
Albuquerque, NM 8 aes 


NEWS FEATURE 


GOING FISHING. ..AT THE BOWLING CENTER 


fishing for locations, that is, at Florida bowling center show; 
Southeast Amusement & Vending sees strong location interest 


If you want to catch a fish, go 
where the water is. That was the 
philosophy followed recently by 
Southeast Amusement & Vending 
Corp. (Tampa, Fla.), an operating 
company which is a major supplier 
of ‘‘turn-key’’ redemption programs 
to bowling centers. This operating 
company attended the annual BCAF 
(Bowling Center’s Assn. of Florida) 
trade show, held at the St. Peters- 
berg Hilton from Oct. 20 to 22. 

According to SAVC prexy Paul 
Virgadamo, ‘‘Bowling center own- 
ers showed a greater interest than 
ever in our programs, which have 
produced substantial revenue in- 
creases in all the centers where 
they’ve been implemented. This was 
our most successful bowling show to 
date!”’ 

Paul said in today’s economic cli- 
mate, bowling centers can’t depend 
just on their alleys to keep revenues 
up. They have to maximize income 
from every square foot of space 
...and that means amusement rev- 
enue is more important than ever 
to the bottom line. Paul’s firm dis- 


Paul Virgadamo (left) discusses redemption 
with interested folks at the recent BCAF show. 
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played plenty of games and redemp- 
tion equipment, plus a ‘“‘mini-re- 
demption center’’ with four booth 
spaces at theshow’s entrance. ‘Our 
exhibit proved quite popular,”’ Paul 
smiled. ‘‘We attracted an enthusias- 
tic crowd each day.”’ 

Any operator who’s looking for a 
new way to build his location list, 
can take inspiration from Southeast 
Amusement & Vending Corp. They 
are hustling. ..and it’s working! 


nes RELY 


Determined operators take aim at ALG’s Mad Dog! and //. 


Above: BCAF past-prexy Joe Fraumeni takes a ride on Namco’s Suzuka 8 Hours. Right: Southeast’s Glenda Knowles and friend. 
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Doing It the Right Way vs. a It the Cheap Way 


At the AMOA Expo in October, 
both Coin Concepts and Smart In- 
dustries introduced their respective 
Wrist Watch Cranes. Both compa- 
nies have been actively delivering 
these units, and word is spreading 
about the excellent earnings they 
produce. The income reports that 
Gordon Smart and I received have 
pleased both arcade and street op- 
erators. 

Now, normally I don’t blow the 
horn for my own company’s prod- 
ucts in this column, but there’s a 
reason this time. During the past 
few weeks, Gordon Smart and [| 
have both received inquiries from 
operators who want to ‘‘convert a 
section or two”’ on an older three- 
unit crane from soft goods to wrist 
watches. Other tradesters have 
asked about converting one section 
of a two-player unit. ‘Send me some 
shelves and I'll do it myself,’’ they 
say. 

Guys, it doesn’t work. We’ve tried 
it. (Gordon gave me permission to 
print this.) It may the ‘‘cheap way,”’ 
but it isn’t the “right way’’. . .and 
the difference shows up in the cash 
box, which is why I cited the earn- 
ings of CCI’s and Smart’s machines. 

The success of the Wrist Watch 
Crane is completely dependent on 
the impact it makes to the player, 
when they see 100 beautiful watches 
on display — with halogen lighting 
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Above, Coin Concepts’ 
Watch Shoppe; at /eft, 
: Smart’s Watch Crane. 


enhancing the appearance. Addi- 
tionally, the gold or silver bands 
stretch across the contrasting bed 
of black pellets. It’s the window 
dressing that pulls in the players. 

Ask yourself this: what happens 
when you take a Cadillac or Lincoln, 
and put it in a Chevy showroom? 
(I’m all-American.) No one looks at 
the Chevy, but the image of the Cad- 
dy is cheapened. So, if you put plush 
in a crane, and display wrist watch- 
es in the next bay, then the mer- 
chandise will no longer have that 
perceived value of a $15 or $20 item. 
Instead, it may be thought of asa $5 
item. Your levels of play will fall, 
and so will your income. The money 
you “‘saved”’ on the cheap conver- 
sion, will be small compared to the 
income you lose. 

In addition, consider carefully 
the wrist watches you offer. Which 
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do you perceive as having a higher 
value? An L.E.D. watch with a black 
plastic band, or a_ gold-colored 
quartz watch? Naturally, the cor- 
rect answer is the latter. If you dis- 
play a cheap-looking prize, you de- 
feat the purpose of the unit. You will 
not justify the cost of play at 50¢ to 
$1. It’s important to ensure that 
merchandise has an excellent ap- 
pearance, both in the display area 
and in the win area. 

Remember, at a cost of $5 to $6 
per prize, you need to take in $20 for 
the individual vend be profitable. At 
$1 per play, that means one win in 
20 plays. It also means that at 50¢, 
you can only afford one win in 40 
plays. So to justify the higher price 
per play, which allows for more fre- 
quent wins, your prize selection is 
most important. 

These principles apply to any 
type of redemption equipment and 
any redemption operation. The 
‘‘cheap way’ is not the “right way.”’ 
Attractive, first-class equipment is 
vital. Attractive merchandise must 
be properly showcased. You must 
charge enough to make a profit, and 
the customer must be induced to pay 
that higher cost because your mer- 
chandise and classy-looking equip- 
ment give him a higher ‘‘perceived 
value”’ in return. 

Remember, this is all part of 


997 


‘thinking redemption”’! 
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SMARTEST REDEMPTION GAME 
FOR THE BIGGEST REVENUES 


PROGRESSIVE WIN JACKPOT 


64 X 128 . 
GAS PLASMA S 
DISPLAY 


HIGH SCORE TO. DATE 


10 FOOT 


Thermal Dot 


Rg SO espinal Matrix Printer 
PROUDLY 
MADE IN 
THE U.S.A. _ -1,2,3 & 4 Consecutive - Extra Large Ticket Box 
Game Play - Lexan (Plastic) Front 
- Progressive Win Jackpot Cover Net 
- 100 Point Bonus Pocket - Front Assembly 
NEW AUDIT PROGRAM - High Score to Date - Custom Display Panel 
- Win Extra Ball - Export Crating 
! Sees ae mina en - Match Score for Free Game - Thermal Dot Matrix Printer 
_SMNTAGT TOUr - New Audit Program for External - 220 VAC T f 
DISTR IBUTOR OR FOR cae g ransformer 
BD cusilehdlin nathan - Super Voice Action Sound System 
- Ticket Dispenser 
INDUSTRIES CORB, MFG. - Winner Light - Width - 29 1/2" 
1626 Delaware Ave. - Clear Right Hand Channel Cover __ - Height - 79" at the back 
Des Moines, lowa 50317 * Target Board Lighting - Length - 10 or 13 feet 
(515) 265-9900 1-800-553-2442 - Single Coin Mechanism - Weight - 10 foot alley: 385 Lbs. 


© FAX (515) 265-3148 W/Locking Cash Box 13 foot alley: 425 Lbs. 


FUN EXPO: A GOOD BET FOR “93 


Orlando site will make Fun Expo a major East Coast event for ’9 
this well-planned icidaedinalile is going for 3rd straight success 


This year, the trade will head 
out West for ACME, the AMOA 
Expo and IAAPA “‘parks”’ show. If 
East Coast tradesters start looking 
around for some 1993 trade shows 
in their part of the world, they’ll 
soon realize one of the most promis- 
ing is a fairly new event called Fun 
Expo. The third annual edition of 
this show takes place in Orlando, 
Fla., this September. 

Fun Expo is organized and staged 
by a White Plains, N.Y. firm called 
Bellwether Expositions, Inc. It’s 
aimed at the growing market of 
family fun centers, miniature golf 
courses, and pocket parks. The em- 
phasis is on seminars, seminars, 
and more seminars, many taught by 
owner-operators of family enter- 
tainment facilities. Around 150-200 
booths of equipment are also dis- 
played. 

According to our columnist Frank 
Seninsky (who serves as a seminar 
speaker), the show draws lots of 
‘new blood’’ to the amusement biz 
— people from the worlds of retail- 
ing, restaurants, hotels, real estate, 
and the leisure industry. These peo- 
ple have a very professional out- 
look, and enough money to back it 
up. Supposedly, this type of entre- 


‘‘The power of Two’”’ seminar showed loca- 
tions how the dynamics between a location 
and an operator can be used to generate 
profits for both parties. From left: Play Meter 
Magazine’s Valerie Cognevich (moderator); 
Dean Paul Breitman, Dir. of Campus Centers 
for Rutgers University; and Frank Seninsky, 
President of Alpha-Omega Amusements. 


preneur is powering the ongoing 
growth of the fam/fun center mar- 
ket segment. 

Here are some photos from the 
latest edition of Fun Expo, provided 
by Frank “‘the Crank’’ Seninsky. The 
event ran from Sept. 17-19, 1992 at 
the New Orleans Convention Center 
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National Sports Games (the UBQB guys) has 
improved their Pitch Hitter baseball toss 
game. Pictured is Steve Rice, Operations Mgr. 


and drew over 3,000 visitors. This 


year’s show, in the Orlando Conven- 
tion Center, will probably be ever 
bigger. For more information about 
Fun Expo, contact Bellwether Expo- 
sitions at 914/682-2027. 


Above: The ‘‘Miniature Golf Makeovers’”’ session covered both the 
large and small operation perspective by Chad Cook (Castle Golf, Me- 
sa, AZ) and Alan Fowlkes (Funtime Golf N Games, located in a low 
population market in No. Carolina). Left: Seminar presenters Joey 
Herd (American Adventures, Marietta, GA) and Bonita Marie’s Rhonda 
Fletcher gave an excellent seminar on ‘Statistics for Fun Centers. 
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The Bob’s Space Racers’ booth featured the best concept at Fun Ex- 
po: exhibiting an actual arcade set-up, complete with an array of 
redemption games, a prize counter and a great-looking booth. Left to 
right: Doyle & Assoc. prexy Skip Doyle, J.R. Minick & Assoc.’s Bob 
Minick (designer of this super exhibit), Bay-Tek’s Larry Treankler, 
Skee-Ball’s Dennis Keeny and Bob’s General Manager Jack Mendes. 


Bay-Tek’s Lori Treankler gives us a great smile in front of one of her 
firm’s new redemption pieces, a roll-down game called Pizza Roll. 


ei 
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Coastal Sales Manager Joe Tunney shows off their Robo Bop and Pop- 
A-Slot redemption games. Very nice-looking, colorful pieces. 


Mad Dog McCree // is the software update Mad Dog operators have 


been waiting for (& was best novelty piece). Those happy smiles be- 
long to Betson Enterprises’ Robert Betti and George Angermeyer. 


act 


‘The Crank”’ picks Lazer-Tron’s Spin-To-Win with ‘“‘bonus jackpot’”’ 
as the best new redemption game shown at Fun Expo. Left to right 
are Lazer-Tron Marketing VP Matt Kelley, Top Music’s Dominick Stra- 
tas (Mobile, AL) and Sales VP Ron Carrara. 


AMUSEMENT 


Source inc. 
FAMILY ENTERTAINMENT SPECIALISTS 


wa” 


Amusement Source of Parsippany, NJ had the ‘‘center stage.”’ From 
left to right are: Operations VP Nancy Buckley, designer Eric Zelman, 
Sales VP Len Soled and Sales Manager Dave Schwartz. 
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Win/Win Negotiating Is Better Than the ‘Take No Prisoners’ Approach 


Many business people feel that 
the primary objective when nego- 
tiating, is to obtain a substantial ad- 
vantage over the other party. If a 
contract can be negotiated which is 
really unfair to the other side, all the 
better; itis simply a matter of being 
a good negotiator. 

Actually, this approach to nego- 
tiating is rapidly becoming obsolete. 
Much literature has been published 
recently indicating that this may not 
be the most prudent objective in 
negotiations. In the New York Times 
number one bestselling book *“The 7 
Habits of Highly Effective People,”’ 
author Stephen Covey states that 
highly effective and successful peo- 
ple approach the negotiation of 
agreements from a “‘win/win”’ per- 
spective. (We borrowed the phrase 
‘‘win/win”’ from Mr. Covey’s book.) 

Win/win means that the parties 
are seeking to enter into an agree- 
ment which is beneficial for all. If 
the agreement is too one-sided, the 
other party may not enter into anew 
agreement when the present one ex- 
pires. Worse yet, they may not be in- 
clined, or able, to complete the pre- 
sent contract. These problems cause 
poor working relationships during 
the term of the contract which can 
easily spill over into litigation, 
should a problem arise. 

When thinking in terms of win/ 
win, good negotiators address the 
interests and needs of both parties. 
An effective win/win agreement 
will take into account the needs of 
both parties and an effective solu- 
tion will be found to meet most, if not 
all, of both parties’ interests. 

Perhaps the most shrewd exam- 
ple of win/win negotiation that we 
can think of, was shown to us by one 
of our own clients. 

We represented a person who 
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LARRY MERRITT 


DAVID HAGEN 


Laurence Merritt has been helping oper- 
ators with their legal problems for almost 
20 years, taking many matters to trial and 
obtaining large judgments. However, he feels 
his greatest accomplishments are the times 
when he has been able to obtain successful 
results without going to trial. Mr. Merritt 
is on the panel of arbitrators for the Los 
Angeles Superior Court and has served as a 
Judge Pro Tem in the Santa Monica Muni- 
cipal Court. He has also taught several 
paralegal courses at Waterson College. 

David Hagen has represented operators 
for a number of years. He has taught para- 
legal courses at Waterson College as well 
as been an instructor in the MBA program 
at California Lutheran University. Laurence 
Merritt and David Hagen have worked to- 
gether for many years and both welcome 
comments and questions. You can reach 
them at: Merritt & Hagen, Attorneys at Law, 
6400 Canoga Ave. #311, Woodland Hills, CA 
91367; phone: 818/992-1940; fax: 818-992-3309. 
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had an agreement with a large su- 
permarket chain to place crane and 
video machines at a number of their 
locations. The contract had just 
renewed itself by its own terms ap- 
proximately four months before (see 
our July 1991 column entitled ““Teach 
Your Locations to Roll Over’’). The 
location had just realized this fact, 
and sent a letter to our client indi- 
cating they wanted all machines re- 
moved from the stores. They indi- 
cated that they no longer wanted 
amusement machines ‘‘cluttering 
up’’ the front of their stores. 

Our first action was to senda let- 
ter explaining what our client’s 
rights were, and that he would not 
simply walk away from these valu- 
able contractual rights. This initial 
correspondence said my client was 
not desirous of entering into litiga- 
tion, but would to protect his rights 
if that became necessary. Bothsides 
were digging in for an expensive, 
high-stakes legal war. 

It was at this time that our client 
came up with a brilliant win/win 
strategy. Our client knew that his 
crane machines were more profita- 
ble than the video machines. Fur- 
ther, each supermarket usually on- 
ly had one crane machine, but sev- 
eral video machines. Accordingly, 
our Client instructed us to tell the su- 
permarket that he would remove all 
of his video machines, if he was al- 
lowed to place crane machines ina 
certain number of additional loca- 
tions. 

This arrangement would allow 
our client to actually earn more 
money with less effort. Further, it 
would allow the supermarket chain 
to have only one machine, a crane, 
in each store rather than a crane 
and several video machines. The 
compromised agreement met every- 
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Dawn of a higher earnings era. 
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Meet “The Performer Series™” of 100-CD advanced 
technology jukeboxes from NSM. 


The most feature-packed, totally reliable CD jukeboxes 
made today. Engineered for a level of performance that 
translates to consistently higher earnings. 


—Most importantly, they're engineered for “adaptability” 
... adaptability that.may well become necessary as 
" ghanges take place in digital technology. 


, 


See your NSM Distributor for full information on 
The Performer-Grand II and the new Performer Series of NSM jukeboxes. 
For literature and the name of the Distributor nearest you, contact: 


NSM 


The Performance Machine™ 


5207 North Rose Street ¢ Chicago, Illinois 60656 
312 992-2280 (FAX 2289) 


© 1991/1992, NSM-Germany & NSM-America ¢ Bingen, Germany & Chicago, Illinois. 
™ The Performer-Grand Il, The Performer-Classic, The Performer-Wall, The Performer Series, and The Performance Machine are trademarks of NSM-Germany & NSM-America ¢ Bingen, Germany & Chicago, Illinois. 


Whac-A-Mole™ 


look for 
an old 
friend! 


Whac-A-Mole has been a great money- 
maker for years and it just Keeps getting 
better. It is the one game that you should 
add to your operation. 


We can help with all your redemption 
needs. 


Bob’s Space Racers, Inc. 
427 15th Street 

Daytona Beach, Florida 32117 
Telephone: 904-677-0761 

FAX 904-677-0794 

Telex 249-238 RACER 


Since 1970 ©Bob'’s Space Racers, 1990 


10 years. 


meet our unscheduled needs.” 


John S. Mc Ewan, MELTEC Inc. 


Joseph W. Sladek, SKEE BALL Inc. 


Deltronic 
Labs inc. 


ji 
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Don't take chances! Dependable 
performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 


“We very much appreciate all the 
effort that you have put forth to 


Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 


“In our business where service is the key 
.. everyone in your organization excels.” 


Gene Cramm, ShowBiz Pizza Time, Inc. 


LEGAL QUESTIONS 


body’s needs. In fact, the supermar- 
ket was so impressed with the way 
this problem was handled, they re- 
ferred this client to other, compet- 
ing supermarket chains and he was 
able to sign up two or three new ad- 
ditional supermarket chains as new 
clients. 

This story is a great example 
of win/win negotiation. When ap- 
proaching any negotiation, whether 
it be a new contract or the reso- 
lution of a dispute, the objective 
should not be to beat the other side 
into making a deal. The objective 
should be to arrive at an agreement 
that meets as many of the needs of 
both parties as possible. 


Of course, this means that before 
entering into any negotiation, you 
must identify what the other party’s 
interests are. A few minutes of care- 
ful reflection before negotiating, 
will pay big dividends during the 
negotiation itself. 

We highly recommend Mr. Cov- 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 
¢ Push button loading 
e Validation 
¢ Quick release ticket 
suide for easy 
servicing 


* 
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ey’s book ‘“‘The 7 Habits of Highly Ef- 
fective People.”’ It does not deal just 
with negotiation, but with other ha- 
bits which successful people seem 
to have in common. We feel the book 
contains mighty powerful advice for 
those who want to excel in their bus- 
iness and personal lives. 


For those operators who would 
like some specific guidance on how 
to negotiate (including how to nego- 
tiate with a party which does not 
practice win/win negotiation), we 
recommend ‘‘Getting to Yes’’ by 
Roger Fisher and William Ury of the 
Harvard Negotiation Project (Pen- 
guin Books 1983). 


Negotiating is an art. Like any 
art, its fundamentals must be stu- 
died, then put into practice via 
every day use. Take a few minutes 
to think about and learn these prin- 
ciples. When you internalize them 
and put them to use, you will see a 
remarkable increase in your nego- 
tiating abilities. 


¢ Counts and destroys 
redeemed tickets 


120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 e FAX# 215-997-9506 
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WAITIN’ FOR THE ROBERT E. LEE 


riverboat gambling & state-run gaming are getting more popular; 
coin-op must compete with new, different, creative entertainment 


Trade veteran Louis Boasberg 
returns to our pages with an essay 
about legalized gambling. . . its ef- 
fect on amusements, and the ques- 
tion of state vs. private ownership. 
Both aspects of the gaming issue 
require the spark of individual cre- 
ativity and the “‘hustle”’ of private 
enterprise, Louis says. We think 
you'll find his words as entertaining, 
as they are thought-provoking. 

— the editors. 

People standing in lines for hit 
entertainment is nothing new. I’ve 
heard of people waiting in line for 
tickets to shows, movies, the World 
Series, and the Super Bowl. In New 
York City, I have even seen people 
waiting in lines three blocks long, to 
get into Club 54, a famous disco- 
theque. During World War II, when 
our aircraft carrier put into Pearl 
Harbor, I observed lines of sailors at 
least four blocks long in downtown 
Honolulu, all waiting for something. 
(Since RePlay is a family magazine, 
I can’t tell you what they are wait- 
ing for.) 

Having seen this type of thing so 
often, I’m not easily impressed. But 
recently, I saw something almost 
unbelievable on the Mississippi Gulf 
Coast. Long lines of people — men 
and women — waiting one, two or 
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three hours in line, in the hot sun. 
What were they waiting in line for? 
Not for entertainment tickets. Not 
even for vital necessities like food or 
clothing. No, they were waiting to 
get aboard one of the four or five 
gambling ships that were tied up on 
the Mississippi Gulf Coast between 
Bay St. Louis and Biloxi! 

What anattraction the one-armed 
bandits, galloping dominos, roulette 
wheels and blackjack tables must 
be, to the addicts who patiently wait 
in line to lose their money. Wise men 
tell us that the three great desires of 
mankind are food, sex, and ‘‘mind- 
altering’’ by any and every means 
possible. This includes all alcohol, 
drugs, entertainment, and of course 
gambling, which for a large segment 
of the population everywhere is the 
‘“‘sreat escape’”’ from reality. 

This life is made up of so many 
cares and woes, that the aim of 
everyone is to prolong the time be- 
tween these cares and woes as 
much as possible. There are many 
problems — marital, money, health 
— forever attacking the mind and 
body. Man is forever trying to es- 
cape from them, and takes different 
paths in doing so. To a man of let- 
ters, the intellectual thrill of a good 
book, or the savoring of good food 
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and wine, are probably sufficient. 
Tosome, a fishing trip means heaven 
on earth. Many escape by means of 
the grape; others by the lottery, slot 
machines, race horses, roulette, 
poker, dice and tiddly-winks. To 
each his own! 

Included in mankind’s choices of 
escapist entertainment are video 
and pinball games (and for those of 
us in the coin machine industry, it’s 
a very good thing that this is so). 
We can say without question that 
‘“‘amusement game addicts” derive 
as much pleasure from participat- 
ing in these games, as do those ad- 
dicts of the slots, dice, etc., and in 
the long run it costs them far less. 
When one can get away from it all 
and derive anesthesia against real- 
ity by betting, drinking, video games, 
pinball, and other escapist pleas- 
ures, so be it! 

Some religions do not believe in 
either drinking or gambling. I ad- 
mire those who follow these rel- 
igions, who live up to their teachings 
and do not indulge in such things 

. .but Ifrown upon them, if they at- 
tempt to thrust their way of life on 
those who do not believe as they do. 
The gamblers know the odds are 
stacked against them. They know 
they can’t win. But please, don’t 


Page 67 


x Introducing FLIP-N-WIN. The first, 


* ™ self contained redemption center 


FLIP-N-WIN: WHAT IS IT? 


It's a combination of skill games and electronically automated dispensing 

, = Resn units all in one cabinet. It's just like an arcade redemption center, only 
ay prises. ax, : ile hea it's much smaller and without the requirements of an attendant and 

AA Poy nin ke SS 7 i requires a lot less initial capital investment. Like an arcade redemption 

| Me ETT) Bt Ml, center, players have a blast playing the skill games and building up their 
score and trading their score for all types of various prizes. FLIP-N-WIN 
has incredible earning capability. As much as $55 an hour. All you need to 
do is provide good locations like bowling centers, bingo halls, large pizza 
parlors, sports bars, night clubs, billiards halls, truck stops, retail stores, 
skating rinks, bars, etc. Basically, any location with good traffic flow will 
make an amazing amount of profits. FLIP-N-WIN is designed to be 
appealing to people of all ages. 


FLIP-N-WIN: HOW 
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FACTORY RECOMMENDED COMMISSION STRUCTURE 


a ie 


The factory has been testing FLIP-N-WIN in the field through a local Los 
Angeles game operator. After months of testing, we found the most 
profitable way of operating a FLIP-N-WIN redemption center is 25% for 
the location; 25% product costs; and 50% for the operator. This 
will keep locations and customers happy and be very profitable for you. 


UNLIMITED LONGEVITY/ FAST ROI/ 


NOT FADDISH/NO OBSOLESCENCE 


Add a FLIP-N-WIN redemption center to your street locations and attract a 
new untargeted customer base. You'll bring in lots of new found money and look like a hero to the location owner. FLIP-N-WIN doesn't rob income from games and cranes. With a FLIP- 
N-WIN redemption center, you invest once and get a fast ROI and then it operates for years and years and years with practically no obsolescence. It's not faddish and not trendy. It has 
timeless customer appeal. Now you have the opportunity to invest in a new piece of equipment for which you'll be able to reap all of the profits after the machine quickly pays for itself. 


FEATURES 


@ Jam proof coin flipper. @ Long factory warranty. @ Extra high security cabinet and locking system with tilt alarm. 
© Completely self-contained, fully automated, no attendant necessary. 

@ All steel construction with 1/4" tempered safety glass. @ Built to look magnificent and last for decades. 

®@ Easy to understand coin/product accountability and record keeping. 


NOTICE: Patents Pending 


Patents Pending 


fully automated, coin operated, x 


and skill game ail in one. 


OPTIONS AVAILABLE 


1.) FLASH PACKAGES Jazz up your FLIP-N-WIN with color, chrome plating, flashing lights, 3 dimen- 
sional back lighted decorative panels, extra glass & moving targets, a win & attract cycle and exciting digital sounds. 


2.) NEON LIGHT PACKAGES Make your flash package look really hot by adding neon lights. 


Have you noticed how all the big arcades, movie theaters, restaurants, and retail stores now use neon everywhere? 
Well now Planet Earth offers this as a brand new concept for a coin operated machine. With this option your FLIP-N- 
WIN redemption center will come alive. Players will be drawn to the machine like a magnet. This option will pay 
for itself in a matter of weeks. 


3.) BIG SELECTION PRIZE REDEMPTION DISPLAY /DISPENSER: 


Add this option to the purchase of your FLIP-N-WIN and this will stimulate much more play action. By displaying 
high point items, players are encouraged to spend more money as they build up their points high enough to win 
the top prizes. It's clever because the prizes are displayed in front of the player at all times. It really stimulates 
him to play and play past the point of no return. 


4.) BULK REDEMPTION /DISPLAY UNITS By adding this to your FLIP-N-WIN, you'll be 


able to do many things. First, you'll take a big strain 
off of your big prize redemption dispenser. By 
allowing you to give out a high volume of low score 
value items. Secondly, you can adjust it to give a 
player a consolation prize. Thirdly, you can now offer 
a player a prize for a minimum score. Fourthly, a 
player can use up the balance of his score after he 
selects bigger prizes. Very flexible, it dispenses 


Patents Pending 
anything from candy, gum, peanuts, to capsules, eggs, etc. 


5.) OPTIONAL ROTATING PLATTER DISK: 


This option takes the place of other coin collector bowls and 
targets. This option is amazing and incredible how appealing it 
is to all players. It might look like a game of chance, but really 
it's 100% skill. It's very challenging . The player goal is to flipa fF 
coin and land it on top of the disk in a specific area so the wiper will | #&s-— 
precisely wipe it off in one of the 20 holes. The player and 
spectators love it. It's exciting and fun to watch it work. 


William B. Faith, the creator, is proud to bring 
you Flip-N-Win. After three years of elaborate 
R&D, market research, and field testing — It's 
here! An arcade redemption center, sized down 
and automated for street locations. Mr. Faith 
has also created a new company for the global 
distribution of his new line of products —Planet 
Earth Entertainment. 


Our Product Support Department will get 
you running and provide you with all your 
needs from gumballs to video tapes. We 
have it all below wholesale prices. Your not 
locked in though, buy from us or whoever 
has the best deals. 
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Patents Pending 


Shown here: Base FLIP-N-WIN, ticket dispenser 
Flash package and neon package. 
A great fun, exciting, challenging skill game for those 
lucky places that already have a redemption center. 


Call us for a distributor near you. 


Bringing a New World of Prize Dispensing Games. 


329 Mira Loma Avenue, Glendale CA 91204 


(818) 247-6655 


FAX (818) 247-2303 


deprive them of the pleasure they 
derive from trying! They believe it 
is their inalienable right to bet ona 
horse, a game, or the turn of the 
cards, so long as they have the mon- 
ey and as long as it hurts no other 
man. 

Now that the state has sanctioned 
and regulated gambling, its fans can 
gamble and know that a large share 
of the money is used for the welfare 
of the people. Legal gambling is 
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VAN BROOK. 


Phone (606) 231-7100 » FAX (606) 231-7108 


immediate service, prices & catalogs! 
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Toll Free Phone 1-800-553-3134 


BELAM is proud to announce... 
We Are The EXCLUSIVE DISTRIBUTOR 


For JALECO Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA. . . We can help 
you with any of your needs. Contact us now for 


R.H. BELAM COMPANY, INC. 
Hampstead, New York 11330 
Tel: (516) 292-2670 Fax: 516-486-0957 


ESSAY 


tolerated, just as alcohol, tobacco 
and other escapist pleasures are 
tolerated for the sake of revenue. 
There’s nothing wrong with any of 
these ‘‘vices’’ and escapist pleas- 
ures, if done in moderation. It’s 
only when we go to extremes that 
we get hurt. Politicians have found 
out that there is no way in the world 
to raise taxes, so (unfortunately) 
they have decided the best way to 
raise money is to tax another man’s 
pleasure. With one foot solidly in the 
state treasury, legalized gambling 
may last a long, long time (so long as 
its regulated, confined to certain 
areas, prohibited for minors, etc.). 
What does all this mean for the 
amusement industry. . . that part of 
the industry which is not trying to 
cash in on video lottery, pull-tabs, 
etc.? Well, obviously the competition 
for the public’s entertainment dol- 
lar is greater. Those people stand- 
ing in the long lines for Mississippi 
riverboat gambling, were not spend- 
ing their spare cash on our mach- 
ines. ..at least, not that day. 


Yet at the same time, legalized 
gambling gives our industry more 
‘‘room to maneuver.’’ Accordingly, 
it’s just possible that our trade may 
prosper as never before under the 
new morality and permissiveness. 
After all, the rush to redemption 
games would have never been toler- 
ated a few years ago. There would 
have been a great outcry to protect 
the kiddies from ‘‘gambling’’ games 
(witness the objections to toy-filled 
capsule vending machines in some 
parts of the country). But today, 
redemption is accepted... in part 
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because the nation is so much more 
tolerant of gambling overall. 


How will the coin-op amusement 
industry fare, as gambling contin- 
ues to spread? It depends on how 
clever, ingenious and original the 
coin-op game designers will be in 
the future. The new public attitudes 
give game creators a great deal of 
latitude to work with. . .if they have 
the creative spark to take advan- 
tage of it. (As the old song says, “‘I 
could be happy, I could be blue; it all 
depends on you.’’) 


In the final analysis, all of us 
operators, distributors, manufac- 
turers and allied businesses depend 
on the brains and originality of de- 
signers, who are artists in their 
own right. If I were a factory bank- 
rupt for ideas, I would do what Bally 
did about 40 years ago: advertise 
in magazines, news papers, trade 
journals, etc., for original and ‘‘dif- 
ferent’’ game ideas. With a great 
idea, we can have people lined up, 
block after block, to play our games, 
too. It has happened before. . . and 
it can happen again. 


Of course, nobody in our industry 
wants to ‘“‘compete’”’ with legalized 
gambling, if it is owned and run by 
the state. Pure amusements, no mat- 
ter how well-designed, are simply a 
different market and should not 
have to struggle against a machine 
which offers the possibility of a cash 
pay-off. If we are going to have more 
and more legalized gambling, then, 
the question becomes: who is best 
able torun it? The state, or private 
enterprise? 


So far, in this country at least, 
private enterprise has been given 
the job of running video lottery and 
video poker machines in most of the 
legal markets. The state simply re- 
quires a licensing fee, and derives 
a portion of the net profit (after pay- 
out) of each machine. 


The major exception to this ‘‘free 
enterprise rule’’ is Oregon, where 
the state is in the business of buying, 
financing, installing, and repairing 
all of the video poker equipment. 
Other states are closely watch- 
ing the Oregon experience. That in- 
cludes states that have already 
legalized privately-operated video 
pokers, and those which are con- 
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templating doing so. 

Can a state-run gambling busi- 
ness, which is not subject to compe- 
tition, do the job as well as private 
enterprise? Can a competitive bus- 
iness be run on the same basis as 
public services, like waterworks, 
education, and the police? If Oregon 
does succeed, then it will be the first 
time in history that any state-run en- 
terprise can compete with the com- 
petition, ingenuity, know-how and 
aggressiveness of private business 
in the field of a profit-making enter- 
prise. The state’s record as a profit- 
making business entity is not too 
good, as everyone knows. We saw 
the most glaring example of this 
when Russia went into Chapter 11 
not too long ago! 

The politicians who run state 
governments, and the bureaucrats 
who work for state governments, 
may have their own answer about 
whois best suited to run a legalized 
gambling operation. However, most 
neutral observers believe the best, 
most foolproof method for video 
poker operation is the lottery ter- 
minal computer setup now used by 
Montana, South Dakota and Louisi- 
ana under private ownership. How- 
ever, even these ‘‘neutral’’ parties 
have not arrived at the correct fig- 
ure or percentage of profits for the 
state to take. 

At the present time, the state’s 
share of legal, operator-run video 
lottery proceeds varies from 22.5 (in 
Louisiana) to 35 % (in South Dakota). 
This writer believes the proper per- 
centage will only be ascertained 
after at least one year’s operation 

...and that it will vary from state 
to state, depending on population, 
eross play, and other factors. 

The state of Oregon, of course, 
can “‘proudly’’ point to 65% of the 
revenues from video lottery, going 
into the public coffers. But does this 
larger percentage really mean Ore- 
gon’s treasury is doing better on the 
bottom line? 

Operators know that ‘“‘you can’t 
take a percentage to the bank.’’ We 
tell our locations this all the time. 
It’s better to take ‘‘smaller slice”’ of 
a ‘‘larger pie,’ than to have 99% of 
a losing proposition. 

The same is true for video poker. 
Some experts on video poker believe 
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any state would derive the maxi- 
mum revenue from taking 35 to 40% 
of the net, when that net is driven 
up by intense private competition. 
They believe this formula would 
yield more revenue, than having the 
state run the whole show and take 
65%, as Oregon does. 

The experts who say this, are 
probably right, because private en- 
terprise and business is more apt to 
keep newer and better equipment 
on location, and change equipment 
more often, than the state would do. 
Also, the aforementioned competi- 
tion inspires private parties to do 
a much better job. This is to say 
nothing of the fact that private en- 
terprise enjoys the best operators, 
technicians, owners, management, 
supervisors and other personnel — 
all of whom are far more ambitious, 
energetic and capable than most 
state employees working under Civil 
Service. 

For all these reasons, I believe 
that governments should follow the 
examples of Louisiana and South 
Dakota, not Oregon. The states have 
a tough enough time, being in the 
business of collecting taxes, reg- 
ulating business and policing the 
citizens. They don’t have the time, 
knowledge or experience to run a 
highly intricate and specific type of 
business. And if they contract out 
their state-run gambling business to 
one or two large vendors, they may 
keep the ‘‘name”’ of free enterprise 
... but they will lose the flexibility 
and competitive pressures which 
make ‘‘genuine’”’ free enterprise so 
successful. 
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BELAM is proud to announce... 
We Are The EXCLUSIVE DISTRIBUTOR 


For DATA EAST Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA... We can help 
you with any of your needs. Contact us now for 
immediate service, prices & catalogs! 


R.H. BELAM COMPANY, INC. 
Hempstead, New York 11550 
Tel: (516) 292-2670 Fax: 516-486-0957 


It takes all kinds of people, oper- 
ating under many different types of 
competition, to achieve the maxi- 
mum results and revenue in any in- 
dustry. There is no substitute for 
brains, ambition and hustle at any 
level. Video lottery and video poker 
may appear different to some, only 
because they are “‘sensitive’’ busi- 
nesses and generate large amounts 
of revenue. But the principles of 
economics apply to dollars as well 
as cents. 


MIX N’ MATCH 


PORTABLE MINIATURE GOLF 
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“It’s a new course 
every time you play” 


Adventure Golf Services 
P.O. Box 4058 
Traverse City, MI 49685-4058 
616-922-8166 © Fax 616-922-0153 
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PO by Frank “the Crank” Seninsky 


Hot Stuff; What Equipment Will Make Money in 1993? 


What’s hot and what’s not? That’s always the 
biggest question for amusement machine operators. 
As we launch into a new year, here’s a quick 
rundown of major amusement equipment categories, 
and some thoughts on their relative strengths and 
weaknesses at the moment. 

Redemption: this has long been the fastest- 
growing segment in coin-op. Our industry now has 
enough good titles that you can set up a fine 
50-piece redemption center without batting an 
eyelash. Most of these games are ageless and will 
be around for 10 years and more. 

Established redemption operators have probably 
seen their redemption earnings level off in the 
last year or two. But that “‘leveling off’? means we 
are maintaining income at a very good level. 
Redemption operators are pretty well set with 
classic equipment and don’t have a burning need to 
replace their machines. 

On the other hand, many operators are just now 
(finally) beginning to try redemption. So this type 
of product still has a long period of sales growth 
ahead of it. Most of the big bowling chains, movie 
theaters and so forth are looking hard at adding 
redemption to their operation. And, the rest of the 
world is several years behind the U.S. when it 
comes to this type of equipment. 

The last couple of trade shows have had only 
one or two ‘“‘barn-burners”’ in redemption. My pick 


for best new redemption games at the Parks Show 
was Full Court Frenzy from I.C.E., and QuickSilver’s 
rotary pusher, Turbo Pusher. Some great rolldowns 
have also come to market lately, like Spin to Win 
from Lazer-Tron. It’s a terrific concept. Money 
Won’s Accu-Toss pitching cage is another new 
redemption game I really like. 

Pinball: every time we go to a national trade 
show, we see a lot of good pinball machines. We see 
long lines of people playing them, too... but it’s for 
free, so how will this apparent popularity translate 
into earnings on the street? Everyone has high 
hopes for all these great pinballs, but sometimes 
they fade fast. I don’t think the industry needs 
so many titles each year, particularly when 
the strongest earners last so long on location. We’ve 
seen some build-up of inventory on certain pinball 
titles which were overproduced. The so-called 
worldwide shortage of pins may not be as great as 
we've been led to believe. 

The good pins are earning steady and holding. 
They are terrific buys. My best two pinball buys 
over the last few years were Terminator 2 and 
Addams Family. Even today, they are still worth 
almost as much as I paid for them. 

What about new flipper titles? At the AMOA 
show in Nashville, I picked Fish Tales as the best 
new pingame. Collections have shown it truly is the 
best of the new pieces, but we stil have more 
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FULL COURT 
FRENZY™ 


. Alek 
recep LTRS ER FTEa 


FOR 
FURTHER 
INFORMATION 
CALL YOUR 

DISTRIBUTOR OR: 


Test Your Shooting Skills 

From Every Angle On The Court! 
Patented Rotating and 

Lineally Moving Hoop 


Adjustable Height 8% - 10 Ft. 
1-4 Players 
Operator Adjustable/ $$$ and Time 


19” Wells-Gardner Monitor For: 
¢ Game Selection 
e Player Selection 


e Post Game Statistics 
¢ Scoring and Timing 


Basketball 
Of The 90’s!! 


U.S. PATENT No.5,074,522 
Other U.S. and Foreign 
Patents Pending 


Licensed From G.L. Technology, Inc. 


Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue, Buffalo, New York 14215 
Phone: 1-716-833-0481, 1-800-342-3433 Fax: 1-716-833-1342 


FRANK TALK 


Addams Family than anything else 
and it’s still our top earner. I’m hap- 
py with earnings on Premier’s Cue 
Ball Wizard and expect its earnings 
to rise. It has turned out to be a bet- 
ter piece than most people thought. 
I’m looking for it to move up on the 
chart, too. 

Earnings on Data East’s pinball 
Lethal Weapon 3 are not holding up 
quite as long as I’d hoped, for vari- 
ous reasons. But my next pinball 
purchase is going to be Data East’s 
Star Wars. I'll go into it cautiously 
and see what it does in the cash box, 
before buying a large number of 
units. 

Video kits: I’m not really putting 
a lot of emphasis on kits these days 
and haven’t done so for a long time. 
For the amount of labor, time and 
effort of converting an old cabinet, 
plus the high price of kits, it really 
doesn’t pay. My decision has been 
to buy the better-looking dedicated 
version and get it out faster. I can 
get 100 dedicated games out on site 
in a few days, using the same labor 
it would take to convert four kits. 
Which use of manpower produces 
the most revenue by week’s end? By 
month’s end? You tell me! 

However, some kits on the market 
today are pulling their weight. SNK 
especially is doing a great job with 
its Neo-Geo system. Titles like Art of 
Fighting, World Heroes and Fatal 
Fury are providing excellent value 
to the street operator. And since it’s 
a system game, you can just slap the 
cartridge in, fast and simple. My hat 
is off to the guys at SNK. 

Also on the kit scene, earnings 
for McO’River’s Aero Fighters are 


holding up nicely. I have good hopes 
for The Skins Game, but not too 
many people bought them. Strata’s 
Time Killers was not on the Decem- 
ber chart, but I expect good things 
from this piece. 

Dedicated video games: at Alpha- 
Omega Amusements, we like them 
a lot, but we only buy the hits. Le- 
thal Enforcers, Mortal Kombat and 
Street Fighter Champion Edition are 
what you need. Here’s one place 
where supply and demand seem 
to be in perfect sync: these three 
titles were the only games available 
‘“new’’ on the December Player’s 
Choice chart in RePlay, and they 
just happened to be the top three 
games listed. But look at Number 
Four: Terminator 2 has been near 
the top of the charts since the day it 
came out, and it’s still way up there. 
Lesson: the hits make great money, 
so buy them early. The non-hits lose 
money, which is why I don’t buy 
them. Dedicated games also offer 
two more advantages: great resale 
value, plus packing boxes for ship- 
ping other games I sell! 

Deluxe video games: sitdown 
games and simulators are one of my 
favorite categories. Like the top pins 
and dedicated games, they maintain 
high earnings for a long time. Look 
at Atari’s Hard Drivin’ — it’s been 
around for nearly four years, and is 
still a hot earner! The same can be 
said for titles like X-Men, Virtua 
Racing and Mad Dog McCree. They 
all perform phenomenally well. If 
you bought right, these games hold 
their value for a long time. 

I’ve heard that only 2,000sitdown 
simulators (of all brands) are sold to 
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U.S. operators in a single year. I 
can’t understand this! It means that 
out of the 7,000 operators in the 
United States, only about 25% will 
buy one sitdown in a given year. 
That’s ridiculous, because big sit- 
down games are where so much of 
the money is! Whether you're a big 
mega-arcade operator or a street 
operator, simulators are a good 
investment. Again, look at Hard 
Drivin’...if you bought one four 
years ago, you're still running it to- 
day, and it’s still in the top 10! 


This brief look at ‘‘what’s hot and 
what’s not,’’ points the way to a 
good formula for profitable operat- 
ing. It’s actually pretty simple: buy 
the hits, buy them early, and sell 
them while they’ re still earning well 
(then go on quickly to the next new 
hit). This strategy is even more sim- 
ple to perform, because you don’t 
have to make tough choices. There 
just aren’t that many super-hits 
around. Ninety percent of my non- 
redemption revenue comes from the 
top five sitdown games, the top four 
dedicated uprights, Neo-Geo, and 
the top three pins, plus a hot novelty 
item or two. 


If it is so simple to make good 
money from amusement operating, 
then why do so many operators 
resist this proven business stra- 
tegy? Perhaps they ‘‘marry”’ their 
equipment. They feel the longer 
they hold onto a piece, the more 
money it makes for them. This is the 
old ‘‘jukebox mentality.”’ 


Well, this strategy may work for 
music, but not for amusements. Op- 
erators who apply ‘“‘jukebox think- 
ing’’ to amusements, haven’t looked 
at the true cost of running old equip- 
ment. If a video game or pinball is 
earning less than $50 a week, you’re 
losing money on it...even if your 
great-grandmother is doing the col- 
lections and service. 


This must be why so many street 
operators say, ‘““The greatest ma- 
chine on my route, is the jukebox’’ 
— because their whole strategy is 
geared toward that machine. (When 
fiberoptics comes along, even old- 
fashioned jukebox operating may 
not be profitable anymore.) 

Here’s wishing everyone a happy 
and profitable New Year. 
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SEGA'S RIDING HIGH 


big sales for ‘Virtua Racing’ signal new era for Sega & the biz; 
Tom Petit & Ken Anderson explain how hi-tech is remaking coin-op 


Sega is on top of the world (and on 
top of the charts) these days. Their 
Virtua Racing simulator is enjoying 
tremendous sales in the U.S. and 
around the world. But that’s not all. 
Sega credits Virtua Racing with a 
huge impact on the rest of the coin- 
op market. The company believes its 
new hi-tech driver has single-hand- 
edly lifted the simulator niche from 
a replacement market, to a growth 
market. They also believe it signals 
the start of a major, long-term shift 
away from kits and uprights, to 
large, sophisticated simulators. Ac- 
cording to Sega, this shift will be- 
come more and more dramatic in fu- 
ture years. 

Sega itself is certainly launching 
a dramatic new chapter in its own 
history. Inthe coming weeks, months 
and years, the firm will be moving to 
anew U.S. headquarters; introduc- 
ing even more breathtaking advan- 
ces in video graphics and gameplay; 
bowing their own version of coin-op 
virtual reality; and opening a series 
of showcase arcades/VR centers 
across the United States. 

We visited Sega in early Decem- 
ber to discuss all these develop- 
ments in detail. We had a rather 
long chat with President Tom Petit 
and Director of Sales & Marketing 
Ken Anderson, so our interview 
will be printed in two installments. 
This month, we focus on Virtua Rac- 
ing and today’s coin-op market. In 
March, we’ll have photos of Sega’s 
new headquarters and a discussion 
of the company’s future plans for 
advanced computer graphics, virtu- 
al reality, and an ambitious return 
to U.S.-based arcade operations. 


REPLAY: Let’s start with your 
current hit game. How are sales 
going for Virtua Racing, both 
globally and domestically? 
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Sega’s sales/marketing man Ken Anderson and Sega prexy Tom Petit talk coin-op. 


KEN ANDERSON: In the Unit- 
ed States, it’s just phenomenal, 
far beyond even our expecta- 
tions. We’re servicing so many 
sales that it’s very hard to give 
people all the product they need 
and desire. The game is perform- 
ing so well that it makes it even 
more in demand. So right now, 
we have the best problem in the 
world: a production problem, not 
a sales problem. 


TOM PETIT: As far as global 
sales, it’s doing phenomenal bus- 
iness around the world. The Jap- 
anese market is feverish for it. 
They can’t get enough of them 
and we can’t put enough of them 
in our operations over there. Eu- 
rope is also doing extremely well 
with it. What makes it most spe- 
cial is that it’s earning incremen- 
tal dollars on location, and it’s 
bringing new people into loca- 
tions — people who ordinarily 
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wouldn’t enter an amusement 
environment. But word of mouth, 
the new technology and so on are 
bringing in new players. Not just 
young players, but older players. 

KEN: We’ re getting business- 
men coming into locations to play 
the game who never played be- 
fore. 


REPLAY: Where is it being 
built? 

TOM: The deluxe model is be- 
ing built at our factories in Ja- 
pan. The twin sitdown is being 
built at Grand Products. 

REPLAY: What kind of play 
pricing is it set on? 

KEN: The deluxe is $2 and the 
twin is set on 75¢ or a dollar. 

REPLAY: Is $2 pricing a new 
record in the U.S.? Aside from 
a handful of very large attrac- 
tions, I don’t remember hearing 


of that before. 
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TOM: Yes. We promoted some 
$3 or $4 play with our R-360 but 
that was very limited numbers. 
For a coin-op product of this 
caliber, yes, we are achieving 
new vend levels. We sent deluxe 
games out to one customer set on 
a dollar; he called back and got 
mad at me. He wanted it on $2! 
So I think we’re setting some new 
behavior on pricing. 


INTERVIEW 


REPLAY: Does the deluxe 
mode!l ship witha bill acceptor? 


TOM: We have a bill acceptor 
tower for them. Those are built 
at Grand Products, but the game 
comes in from Japan, so they 
have to be married at some point. 
That’s normally done at distri- 
bution. 


REPLAY: What proportion of 
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sales are the deluxe versus the 
twin? 

KEN: We sell about one de- 
luxe model for every five twin 
units. People need to understand 
that the deluxe is a tremendous 
step forward in technology. You 
have got a very distinctive moni- 
tor: it’s an exclusive and it makes 
gameplay very exciting. That’s 
what prompts those new players 
to come in. 

TOM: That ratio of deluxe to 
twins has been true during our 
initial sales surge. It was sur- 
prising to me, but that’s what 
kind of orders we got at the 
AMOA show and right after- 
wards. We'll probably end up 
with an even higher proportion 
of deluxe sales than that. I think 
everybody recognizes the deluxe 
is loaded with technology which 
will give it long-term play appeal. 
It’s a strong, long-term invest- 
ment. 


REPLAY: Elsewhere in this 
issue, Frank Seninksy talks 
about how the value of simula- 
tors stays high for years. 

TOM: Yes, we live with this all 
the time. When it comes to our 
big-cabinet motion simulators, 
you almost can’t get them as 
used equipment; and when you 
can, it’s always at a premium 
price. The demand is non-stop. 
We continue to sell 100 pieces 
a month of our reconditioned 
equipment. And it’s gone before 
Ken makes four phone calls! Five 
years from now, the deluxe mo- 
del of Virtua Racing will proba- 
bly be worth 40% of what some- 
body paid for it brand new. Also, 
it’s a driver, so it will have legs 
that last forever. 


REPLAY: Simulators have 
always been Sega’s specialty. 
You managed to go another 
year without saying, ‘‘Okay, 
we giveup...we’ll jump on the 
bandwagon and make a kick- 
punch-slash game like every- 
body else.’’ Sega is almost the 
lone holdout among major fac- 
tories. How did you manage it? 
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KEN: (laughs) Tom can ad- 
dress that. Resisting the pres- 
sure to make a combat game, giv- 
ing up those sales, was a little 
stinging. Just a few short months 
ago, everyone was looking for 
board games. They wanted them 
in mass numbers. We did bite the 
bullet and take a few years to de- 
velop this type of product, and it 
is amazing to see the pendulum 
swing. Virtua Racing and Sega’s 
commitment to hi-tech simula- 
tors has now proven itself with 
the popularity we’re experienc- 
ing. It’s very satisfying when you 
take a harder road, set out to fol- 
low a program, put all your top 
engineers into that effort, and 
resist the temptation to get off- 
course. ..and then it turns out 
you were right. It’s nice to know 
you did have the right vision. It’s 
gratifying to see that the game is 
now being displayed in the man- 
ner which fulfills all the ground 
rules you laid out for yourself. 
When it unfolds like it is now, it’s 
both frustrating that you can’t 
give everybody all the product 
they want and yet it’s rewarding 
toknow they wantit. That’s what 
happened and is happening. It 
was Tom’s vision, not mine, and 
he can tell you all about it. 

TOM: (smiles) Sega has al- 
ways been a technology-driven 
company. That has its advan- 
tages and disadvantages. When 
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Tom and Ken welcome Diane Fiorina to her new marketing post. 


INTERVIEW 


Sega sales coordinator Susan Barber. 


you're a pioneer, sometimes you 
end up with arrows in places 
where you don’t necessarily 
want them! But you’re also the 
first to discover the new land. 
Many times in this industry’s his- 
tory, Sega has done that. They 
have been the first to realize a 
promising new product opportu- 
nity, via new technology. Along 
the way, as Kenny said, we did 
make some sacrifices. Your ques- 
tion also touches on the issue of 
the morality of certain game 
themes, and I’d like to discuss 
that. A while ago, RePlay pub- 
lished an open letter to the in- 
dustry on this subject from my 
friends at Champions Arcades, 
Tom McAuliffe and Frank Ash. 


REPLAY: Yes, they objected 
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Sega’s western regional sales rep Brian Kopf. 


to video games with extremely 
violent scenes of mayhem and 
bloody slaughter. 


TOM: I responded to that let- 
ter. I told them Sega has always 
featured larger-scale simulators 
and mostly focused on products 
that don’t fall into that category. 
Yes, we’ve have offered some 
software and board games with 
action themes, but we have al- 
ways tried to use good taste and 
judgment. I have to credit Sega 
Japan for this; they are very con- 
scientious about those social is- 
sues and sensitivities in product 
design. This company has real- 
ly avoided that temptation and 
tried to create products in good 
taste. If we’ve ever offended 
anybody, we would like to apolo- 
gize for that. Action themes have 
a place in this business, but man- 
ufacturers have to be responsi- 
ble anytime they’re putting an 
entertainment medium before 
the public. We don’t have a rat- 
ing system in this industry, but 
manufacturers have to police 
themselves. I think we have 
crossed the line as an industry, 
at times. Manufacturers need 
to continue to address this con- 
cern, so that we have positive 
things written about our indus- 
try. We need to have players at- 
tracted to our industry. We need 
to have parents who are willing 
to let their children play our 
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games, and who are willing to 
play themselves. I say this be- 
cause of my concern about the 
direction I think the industry is 
going in. We must take this issue 
very seriously, and we do at 
Sega. 


REPLAY: The reason Virtua 
Racing can compete with the 
kick-punch games, is because it 
offers a quantum leap in terms 
of technological sophistication. 
How was the game developed? 


TOM: About five or six years 
ago, we had a global strategy 
session for Sega as a company. 
In that room, we discussed enter- 
ing the consumer business. We 
talked about the 8-bit unit and 
the 16-bit unit which became the 
Sega Genesis System, which as 
you know is leading the home 
game market. In that same dis- 
cussion, we also knew that in 
bringing out a product like Gen- 
esis, we'd be taking a dramatic 
step forward in home game tech- 
nology, one that would penetrate 
current parameters of coin-op 
technology. In fact, we would be 
growing the two markets closer 
together, instead of creating a 
separation in technology which 
is always desirable in coin-op. So 
at that meeting, we discussed 
what the next level of coin-op 
technology would be. We set 
out then to conceive and create 
our polygon hardware system, 
which has now came out on the 
market in the form of Virtua Rac- 
ing. We initially commissioned a 
hardware development program 
that, honestly speaking, was go- 
ing to be introduced about a year 
and a half ago. However, it takes 
more than one or two years to de- 
velop a system that generates 
6,500 polygons. You’re dealing 
with a lot of leading-edge tech- 
nology, including custom chips 
that didn’t exist and had to be 
designed. 


REPLAY: You had to do all 
this before you could even think 
about creating the game which 
would use this technology? 


RePlay Magazine 


INTERVIEW 


7m 


~ 3 ee 
| aN 4 
* rN re 


o. _ hae af 


e ee 
; ; 
i ] 
= : 
: —# 4) : 
/ n* 
s 


ae |! > es Se 


2) Walt 


Virtua Racing received rave operator reviews at AMOA '92. 


TOM: Right. You actually have 
to design the hardware and the 
chips that go on it. In other 
words, you've got to provide 
yourself with an easel, before 
you can start throwing paint on 
it! So it was a long and tedious 
process that has taken about 
four years to do. Sega has re- 
mained very focused on it and 
very committed to that process. 
Our first vision of coming to the 
market would have been a much 
more limited system, compara- 
ble to some of our competitors’ 
games with about 2,000 polygons 
per frame. Rather than intro- 
duce “‘current-day technology’”’ 
one day late, we thought we’d 
jump ahead to define the new 
state-of-the-art at the time it ap- 
peared. We were very fortunate, 
because we were able to intro- 
duce a system that was beyond 
the industry’s current standards. 


REPLAY: During the R&D 
period, were you looking over 
your shoulder a bit, to see if 
anyone would beat you to mar- 
ket with something compar- 
able? 

TOM: Sure. Anytime you enter 
into a new technological arena, 
where there is competition and 
you're spending several years 
and several million dollars to de- 
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velop a product, you want to do 
everything possible to make sure 
your introduction is special. You 
hope to introduce it in such a 
matter that will lead the market. 
We have some very good com- 
petitors in this industry — both 
spiritually and technologically 
— and we have a tremendous 
amount of respect for them. We 
have people in this industry who 
introduced polygon technology 
prior to Sega. Others haven’t in- 
troduced it in their line yet, but 
are working on it right now. So 
once we decided to enter into 
this arena, we wanted to make 
certain our manner of doing it 
would place Sega in the fore- 
front. We believe we were suc- 
cessful in doing that with Virtua 
Racing, based on the market’s 
reaction to the product. 


REPLAY: A game designer at 
one of your competitors said 
when you reach the level of a 
$10,000 simulator, you can on- 
ly sell about 2,000 units in the 
U.S. Was that a pretty good es- 
timate, and is it changing? 

TOM: We’ve never sold 2,000 
units of a $10,000 simulator, and 
I think we’ve sold more simula- 
tors than any other company in 
the industry. When we started 
the deluxe, motion-based simula- 
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tion business in 1985 with Hang- 
On, there wasn’t a location in 
the industry that didn’t want to 
purchase this type of equipment 
for its attraction value and re- 
venue base. They normally sold 
in quantities of 500 to 1,000 u- 
nits. As years advanced, the 
marketplace filled up, and we 
saw simulator sales start to di- 
minish in the late 1980s. 


REPLAY: Why? 


TOM: Three reasons. First, 
it became a replacement mar- 
ket, not a growth market. Simu- 
lators were still making money, 
but real estate for new titles 
was limited. Second, competition 
evolved: you had companies mak- 
ing simulators that never did be- 
fore. Third, there was a shift in 
product focus as the multiple- 
player action game evolved as a 
product category. Games with 
three or four players at 25 or 50¢ 
play, became capable of gener- 


ating revenue streams that were 
similar to simulators — at least 
initially. Some of our competitors 
made very good games of this 
type. They took advantage of 
license opportunities, themed 
the games well, and the market- 
place responded very favorably. 


REPLAY: What impact has 
Virtua Racing had on that pic- 
ture? 


TOM: We believed it would 
take a new introduction of tech- 
nology to launch the simulation 
business back into a growth 
marketplace. I think we have 
achieved that with Virtua Rac- 
ing. It’s loaded with many differ- 
ent, exciting features for play- 
ers, based on new technology. 
Again, this is really a product- 
driven business and Virtua Rac- 
ing represents major new inno- 
vation on the level of technology 
and gameplay. 
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REPLAY: You’re saying the 
success of Virtua Racing Is actu- 
ally expanding the market for 
large simulators? 

KEN: We're seeing a very in- 
teresting trend. Our distributors 
are expressing a certain amount 
of confusion. They ask, ‘“‘What’s 
happening? I buy perfectly good 
kits and dedicated board games, 
but I can’t sell them.”’ It’s gradu- 
ally becoming clear that the mar- 
ket is moving toward simulators, 
bigger units, more technology. 
Arcades seem to be re-outfitting 
themselves with these kinds of 
games. It’s happening not only 
with the deluxe but also with the 
twin unit. Arcades are looking at 
simulators and sitdown games 
as products that bring in new 
players. We have to compete 
for entertainment dollars, and 
board games don’t get that job 
done. Virtua Racing does. It will 
be followed by more of the same 
from us and from other manufac- 
turers. We expect to see this 
trend increase in the future. 


REPLAY: Can you tellus some 
of the hard-nosed, dollars-and- 
cents reasons why the market is 
shifting back toward big simu- 
lators? 


KEN: During the period when 
three- and four-player dedicated 
games were dominating the mar- 
ket, many operators sold their 
simulators back to distributors 
because they thought they would 
get old and lose earning power. 
When they invested in expensive 
board games, they discovered 
the long-term earnings weren’t 
as good as the simulators they'd 
already sold. Then they tried to 
buy the simulators back and had 
to pay 50 or 60% of the original 
price to get them back! When 
they compared the long-term 
earnings of a good simulator ver- 
sus a board game, they saw that 
the simulator could stay on a lo- 
cation and earn well for two, 
three or four years. A board 
game would have to be replaced 
six times to keep up that level of 
earnings. At a cost of $4,000 per 
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The Virtua Racing deluxe model. 


dedicated game, that’s a $24,000 
cost versus a $10,000 investment 
in a simulator which could stay 
on the location. 


REPLAY: How would yousum 
up the lesson from all this? 


KEN: A long-term investment 
like a jukebox or pool table can 
also be achieved with a quality 
video simulator. It will be around 
five years from now. Operators 
can always find a good place to 
cycle it through their route or 
sell it; either way, it will always 
have a dollar value. Operators 
had to prove this to themselves, 
but they understand it now and 
we're seeing a reformation of 
their buying patterns. (Smiles) 
Operators have also realized on- 
ly certain companies can make 
them to last. 


REPLAY: Are more U.S. loca- 
tions taking advantage of link- 
age capability? 

KEN: Absolutely. Thisis avery 
large portion of the change in 
thinking and approach. My dis- 
tributors tell me that if they 
banked two units of a popular 
board game, earnings would be 
maybe 50% more than with one 
unit. With three units, maybe 
another 40%. But when they link 
units of Virtua Racing or Stadi- 
um Cross, income doubles. Link 
three and it triples the income. 
Operators and distributors are 
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going through a tremendous 
learning curve, seeing that this 
really happens. 


REPLAY: That must be very 
encouraging. 

TOM: Yes, it is. A new social 
trend is being promoted, that 
larger-scale group activity is 
what game playing is all about. 
And unlike the multiple-player 
action games of yesterday, it’s 
not restricted to a limited age 
group. Four, six or even eight 
players can enjoy linked games 
and it’s a broader age group, at- 
tracting both males and females. 
I’ve gone into locations and seen 
Stadium Cross and Virtua Rac- 
ing being played by girls, played 
by females, played by adults in 
suits. That’s one reason we’re 
seeing such high revenue gener- 
ated: new technology allows us. 
to charge a premium vend, and 
the play appeal creates a broad- 
er player base. 

REPLAY: A certain type of 
operator is unhappy about the 
trend toward bigger, more ex- 
pensive games. These operators 
say, ‘‘If we complain enough, 
we can force manufacturers to 
give us cheap kits.’’ Are these 
operators painting themselves 
into a corner? 


TOM AND KEN: (laughing) 
Yes, we think they are! 


KEN: But they will get those 
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products. They will buy the low- 
priced games as kits, and as par- 
allels, through certain manufac- 
turers who will not be able to af- 
ford to get into simulators and 
bigger projects. There will al- 
ways be a street operator who 
needs, wants and demands that 
type of product. They will have 
places to get it, but I don’t think 
they'll continue to come from 
manufacturers of the large- 
scale, hi-tech products. A differ- 
ent set of manufacturers will 
handle that. There will be a 
place for both, but you will have 
to choose which arena you want 
to be in. 


REPLAY: It sounds like you 
think the split between arcade 
and street operators will keep 
widening. . .and that manufac- 
turers will increasingly special- 
ize in arcade or street oriented 
products, too. 


KEN: Absolutely. The opera- 
tors who are middle-of-the-road 
today — like the bowling centers 
and pizza parlors with a game 
area — will start moving into 
buying more upscale products 
like the twin sitdown model of 
Virtua Racing, and move away 
from kits and board games. Even 
convenience stores will find it’s 
smarter economically to put a 
twin sitdown driver on site, be- 
cause it stays and earns for a 
whole year. It doesn’t make eco- 
nomic sense anymore to put in 
kits and uprights that have to be 
changed every six weeks. That’s 
where the big division will be. 
The small operator will remain 
as he is, and he will continue 
buying kits and parallels. Fine. 
Certain people will direct them- 
selves to that type of product, 
but it’s my belief it will be a 
small market. 


REPLAY: Mr. Nakayama, the 
president of Sega Japan, has 
said that combat-themed kits 
have an inherently limited mar- 
ket. The players are kind of a 
cult. 


KEN: That’s right. If you take 
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those kinds of games and stack 
them up in an arcade, you'll get 
that type of player. But your in- 
come won’t go up. You won’t cre- 
ate incremental earnings. You 
won't engage the players who 
want to come in and be enter- 
tained. Distributors tell me that 
arcades which are bursting with 
kick-punch games, are now see- 
ing their income go down or re- 
main stagnant. 


REPLAY: Tom, you have often 
spoken about Sega’s intention 
to lead the market, not follow it. 
In general, can you tell us what 
strategic direction Sega plans to 
take with new technology in the 
coming years? 


TOM: Sega has never been a 
company that stressed lower- 
level board and PC games. Yes, 
we ve had our successes in that 
area — our Shinobis, Golden Ax- 
es, Clutch Hitters, and so forth, 
and this level of technology has 
made a contribution to coin-op. 
But outside of our consumer 
company, we on the coin-op side 
at Sega have never really devot- 
ed a broad portion of our engin- 
eering resources toward 16-bit 
hardware. 

Today, the focus of locations 
is shifting towards higher-level 
venues with multiple entertain- 
ment opportunities that will en- 
compass a broad range of play- 
ers, from the adolescent to the 
adult, both male and female. 
I think that requires introduc- 
tions of higher levels of techno- 
logy which will be very exciting 
through the balance of this de- 
cade. I also think it will open 
an area of entertainment in our 
industry that will cause new 
growth. At our distributor meet- 
ing last year in Silverado, I told 
our distributors: 

‘““You’re going to be doing bus- 
iness with people two years from 
now that you don’t even know. 
Some of the people you’re doing 
business with now, you probably 
won't be. And it’s going to be as 
a result of an introduction of new 
technologies, which will cause 
growth and a shift within our in- 
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dustry which will allow new peo- 
ple to come into the business. It 
will also bring new ideas, new 
dollars and new opportunities. 
But it will be driven by new tech- 
nology.’’ 

REPLAY: Does this mean Vir- 
tua Racing is just Sega’s ‘‘open- 
ing salvo’’ in the brave new 
world of hi-tech? 


TOM: Right now, we’re just on 
the cusp of these new opportuni- 
ties. Virtua Racing is our first ef- 
fort into that platform and from 
here, we will develop offshoots. 
I also think we are going to con- 
tinue to lead the market, based 
on some future technologies that 
we are going to adapt to this sys- 
tem, that will allow our polygon 
system to continue to advance 
and grow. 


REPLAY: For example? 


TOM: In the very near future, 
we will adapt some computer 
graphics technology from Gener- 
al Electric’s aerospace division, 
using computer mapping to offer 
visuals which are near motion- 
picture quality. This will give us 
many creative opportunities at 
cost levels which are acceptable 
to our industry. We are working 
on a host of projects that will 
take technology and products to 
a much higher level. It’s very ex- 
citing, because it’s going to facili- 
tate a new type of business with- 
in our industry — new types of 
customers, new types of loca- 
tions. A little further along, in the 
next 12 to18 months, our polygon 
system will be developed into vir- 
tual reality. That will be a dyna- 
mic new technology, one we’re 
actively involved with already. 
We have live, real projects in 
R&D right now and we’ll be in 
the marketplace. 


REPLAY: In our March issue, 
we'll go into more detail with 
you about Sega’s exciting fu- 
ture plans in technology, and 
Sega’s own plans for U.S. ar- 
cades. Meanwhile, congratula- 
tions on the success of your new 
game, and thank you for your 
thoughts. 
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e Same day shipment —— 
on stock orders. 

® Receive custom 
orders in 3 weeks. 

e FREE design service. 

e Buy direct from the 
Mint and save. 


Check Our Quality. 
Request Free Sample Pack. 


Roger 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
In Massachusetts, call (508) 226-3310 
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ROCK-OLA GETS READY 10 BUILD 


updated CD juke could ship this month from new California site; 
Vendors Exchange has acquired inventory of older Rock-Ola parts 


The new year will see a new CD 
jukebox from the ‘“‘new’’ Rock-Ola 
Mfg. Co., which is now very much 
settled in at their Torrance, Calif. 
headquarters (same building as An- 
tique Apparatus). Rock-Ola’s own- 
er and president Glenn Streeter 
is standing by his vow that his re- 
gime’s first CD model, an update of 
the Gala CD phonograph, will ship 
sometime this month. 

Sources said the exact shipping 
date ‘“‘may be later in January, but 
we are trying hard for early to mid- 
dle of the month if possible.’’ Visual 
appearance of the new Rock-Ola is 
expected to strongly resemble the 
1992 Gala, with some subtle cos- 
metic adjustments. 

Truckloads of product line, fix- 
tures and components arrived from 
Chicago at the 40,000-sq.-ft. Tor- 
rance site in November of last year. 
By early December, the firm’s Jerry 
Leiby announced: ‘“‘We have com- 
pleted the unloading process and 
are currently setting up the produc- 


tion equipment. We are working 
overtime to complete this process in 
order to begin production of quality- 
built jukeboxes for our distributors. 
At this time,’’ Jerry continued, “‘we 
are anticipating delivery of the new 
model after the first of the year.”’ 
As reported in last month’s issue 
of RePlay, Rock-Ola has set up a 
Midwest Sales & Service Office in 
Franklin Park, Ill. to handle techni- 
cal assistance, sales and service. 
The phone is 708/451-0175. Contact 
Frank Schulz for sales, Dave Massa 
for warranty and service, or Romo- 
na Boksa for parts orders. 
Speaking of parts. . .when Glenn 
Streeter bought Rock-Ola, he pur- 
chased all the parts which would be 
useful in building his new Rock-Ola 
CD jukebox model. However, quite 
a bit of additional, older Rock-Ola 
parts inventory was not purchased 
by Streeter, including vending ma- 
chine components and older juke- 
box parts. Some of these jukebox 
components may also be compatible 


Above: Antique Apparatus’ (& now Rock-Ola’s) Glenn Streeter. Right: The Ga/a CD juke. 
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with Rock-Ola’s ’92 model jukebox. 

All of this leftover Rock-Ola parts 
inventory was auctioned off at the 
firm’s former Addison, III. site last 
year. It was purchased by the Ven- 
dors Exchange, Inc., located at 4020 
Payne Ave., Cleveland, OH 44103. 
The company describes itself as 
‘‘the largest supplier of used vend- 
ing machines, both as-is and reman- 
ufactured.”’ It’s been in business for 
11 years, offering a comprehensive 
vending replacement parts depart- 
ment to the vending industry. 

Operators who want to repair or 
refurbish their existing and older 
Rock-Ola machines can contact Ven- 
dors Exchange. ‘“‘We now have in 
stock a large selection of original 
Rock-Ola and canned soda vending 
machine parts,’ said a company 
spokesman. “‘These parts have now 
been incorporated into our parts in- 
ventory at our warehouse.” 

Contact the Vendors Exchange 
toll-free at 800/321-2311. The fax is 
216-432-2786. 
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NEWS 


MAKE A WISH 


Video Invasion’s Wayne Fromm joined with the Starlight Foundation 
to raise “wishes” for ill children in Oct. 19 event. 


‘Twas the season for wishing | Be Pee OR eee 
upon a star, and the ‘‘stars”’ this | Me — 
year were operator Wayne Fromm | 7 : 
(Video Invasion arcade, Ontario, 

Canada) and the Starlight Founda- ty 

tion (think Make A Wish Founda- a, 

tion). Both worked hard to make | && 
wishes come true for critically ill | | 
children with an Oct. 19 fundrais- F| 
ing event. The ‘‘Dinner and Video”’ ; 
gala sparkled at Video Invasion | , 
where over 300 people supported 
the cause. They enjoyed more than 
three hours of free video gameplay, 
plus food and drink. 

Wish-money was raised through- 
out the night as the public donated 
dollar sums of their choice. Cor- 
porate sponsor attendees paid $50 
in advance for the event. Various 
children’s groups also attended the 
festivities, highlighted by a face- 
painting clown, DJ and delicious 
donated goodies from a local eatery. 

AG ihe Dignt wound Gown, (he | 8 8 ee ee 
Starlight Foundation found them- | alent of$4,500). WayneFrommand | ner and Video”’ celebration hope to 
selves three wishes richer (the equiv- all those associated with the ‘‘Din- | make it an annual event. 
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Wayne Fromm presents a check for ‘‘3 wishes’’ (about $4,500) to a Starlight Found. rep. 
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Wayne (right) with the Mayor of the city of North York, Mel Lastman. Overview of the crowded floor during the ‘‘Dinner and Video”’ event. 
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COIN MACHINE SHOW 


RIMINI EXHIBITION CENTRE (ITALY) MARCH 11-14, 1993 9:30 a.m.-6:00 p.m 
Organized by Rimini Trade Fair Corporation with the collaboration of SAPAR-AGIS 


emem What's on show? 
mw Amusement machine _ billiards accessories and 
video-games @ Mini-football tables § spare parts 
flippers w Kiddie rides gw Vending machines 


juke-boxes g Various kinds of m Furnishings and safety 
video juke-boxes equipment, systems for 
w@ Billiards, carom amusement arcades 


For further information please return the coupon below to U.K. representatives, KNIGHTS 
Tel: 0323 442747 - Fox: 0323 840014 
First Name 


MANAGEMENT SERVICES, 1 Knights Garden, Hailsham, East Sussex BN27 3JR 
Please send me information about the ENADA SPRING ‘93 in RIMINI, March 11-14, 1993 


Position 


NEWS FEATURE 


ARM CHAMPS It 


Jaleco introduces great-looking new arm-wrestling game 


Who can resist a good old-fash- 
ioned arm-wrestling challenge? Es- 
pecially if you have your choice of 
opponent who lets you compete un- 
til you win! Introducing Jaleco’s 
Arm Champs II...a video/electro- 
mechanical novelty with, as game 
literature proudly proclaims, ‘“‘nine 
levels of play, nine opponents to 
beat, and nine chances to earn.”’ 

Sporting an electrically-driven 
arm, the game features nine levels 
of play against as many different 
opponents, who are shown on the 
video screen. Each 50¢ round con- 
sists of two matches against the 
strongarm of the player’s choice. If 
they win one match, they advance to 
the next level and their next oppo- 
nent. (There’s even a round beyond 
the hardest level, featuring a new 
and improved version of the tough- 
est competitor.) If the player proves 
his strength in both rounds, it’s on to 
a bonus match, and a special ‘‘arm 
wrestler’s hall of fame”’ ranking. 

Arm Champs II also features 
ticket-dispensing capability, 25”’ 
monitor, and a great-looking bright 
red cabinet. 

“The response has been excel- 
lent,’ shared Jaleco sales VP Joe Gil- 
bert. ‘‘Players love the challenge of 
moving to the next level. And they 
come back for more,” he continued. 
‘‘They’re always trying to prove and 
improve their score. That’s the 
beauty of it — if they don’t beat 
their opponent at first, they want to 
play until they do.” 

In fact, Jalecosays Arm ChampsII 
has real ‘’staple”’ potential, a la pool 
tables and darts. “‘It’s got broad- 
based appeal,”’ Joe said. ‘““The chal- 
lenge calls to everyone — men, 
women and children. And, if play- 
ers are returning to beat their old 
scores or a particularly hardy video 
opponent,”’ Joe explained, “‘it takes 
on the appeal of any skill game and 
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Joe Gilbert talks Arm Champs I/ with State Sales’ Nick DiSebastiano at the latter’s recent open. 


return on investment is steady.” 
Arm Champs II has also been 
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buoyed by distributor and operator 
support. ““The open house comments 
raved about the great look of the 
cabinet and the unique appeal of the 
game,” Joe said. ‘‘And, our cabinet 
really is something special,’’ he en- 
thused (not surprising, seeing as 
Jaleco Japan is known for their spe- 
cialized game cabinet manufactur- 
ing in the Land of the Rising Sun). 
“It’s quite a piece,’’ he went on, 
‘“‘and I know many operators invari- 
ably looked at the game from an ar- 
cade standpoint, but many have al- 
so seen its potential for other loca- 
tions, like truck stops and sports 
bars.” 

The game has been shipping for 
twomonths now. “During that time,’ 
Joe said, ‘‘there’s been no down 
time, no service calls. The game has 
been a solid earner!” 

For more information, contact 
your distributor, or for referral, it’s 
Jaleco, 310 Era Dr., Northbrook, IL 
60062; 708/480-1811. 
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NTEREST 


on any new 
NSM HyperBeam’ Jukebox 
purchased in January 93. 


12-month interest free. 18 & 24-month 
financing available at dramatically reduced 
rates. For details, contact your participating 
NSM distributor. 


Program based on factory pricing of The Performance Machine™ 
$4,895.00* for Performer-Grand II™ _ 
$4,295.00* for Performer-Classic™ or Firebird ||" 5207 North Rose Street 


Chicago, Illinois 60656 
Phone: (812) 992-2280 
FAX: (312) 992-2289 


“Plus freight and applicable sales tax 


'HyperBeam, The Performance Machine, The Performer-Grand II, The Performer-Classic, and Firebird || are trademarks of NSM - Bingen, Germany & Chicago, Illinois 
©Copyright, 1993. NSM - Bingen, Germany & Chicago, Illinois 


ARCADE 
NOVELTIES 


SHOOTING STAR 


Adastra/Bundra 

Adastra: 303/278-3044 
Bundra: 708/540-6400 

Notes: 2-pl. competitive pistol or 
rifle shooting game; using real 
(adapted) guns, players aim at 
optically created “stars.” 
Released: March 1992 


arty 


FIREBALL 


Alter Enterprises 
800/72-ALTER or 
201/616-1111 

Notes: new, improved version of 
this two-player, rapid-fire can- 
non shooting game. 

Released: March 1992 


AMERICAN HI-STRIKER 


American Hi-Striker Int’l 
619/755-9715 

Notes: updated electronic ver- 
sion of classic carnival ham- 
mer/bell ringer strength tester 
rises 26 ft. with 4-ft. flagpole; 
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or larger (up to 50 ft. high). 
Released: February 1992 


DIGGERS PRIZE 
Betson 
800/524-2343 or 
201/438-1300 
Notes: 2-pl. skill redemption 
game has players load gumballs 
and prizes onto a moving con- 
veyer belt; features oversized 
display window. 

Released: November 1992 


KID'S WHAC-A-MOLE 


Bob’s Space Racers 
904/677-0761 

Notes: smaller version for little 
kids; standard or custom colors. 
Released: March 1992 


KID’S CAN ALLEY 


Bob’s Space Racers 
904/677-0761 

Notes: smaller version for little 
kids; standard or custom colors. 
Released: March 1992 


CLAY SHOOT 


Bromiley 

312/267-6030 

Notes: 1- or 2-pl. shooting 
game; features rifles mounted 
on control panel of video-style 
upright cabinet. 

Released: November 1992 


Bromley 

312/267-6030 

Notes: electromechanical ticket- 
dispensing helicopter action game. 
Released: March 1992 
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QUARTER MILE 


Bromley 

312/267-6030 

Notes: ticket-dispensing 
pachinko-type driver with steer- 
ing wheel. 

Released: November 1992 


SIMPSONS CUPCAKE 
CONTEST 


Bromley 

312/267-6030 

Notes: ticket-dispensing novelty 
based on popular Simpson char- 
acters. 

Released: March 1992 
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BANK-IT 


Capcom 

408/727-0400 

Notes: skill coin-toss basketball 
game features both moving and 
Stationary baskets. 

Released: March 1992 
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POP-A-SLOT 
Coastal Amusement Dist. 
908/905-6662 

Notes: moving balls on playfield 
fall into holes or arrangements of 
different values; overhead video 
screen depicts results. 

Released: March 1992 


Coastal Amusement Dist. 
908/905-6662 

Notes: skill ball dropper lets you 
drop balls into pipe organ; plays 
music. 

Released: March 1992 


Coastal Amusement Dist. 
908/905-6662 

Notes: ball-bouncing redemption 
game. 

Released: December 1992 


POP-A-TIC-TAGC-TOE 
Coastal Amusement Dist. 
908/905-6662 

Notes: moving balls on playfield 
determine placement of X’s and 
Q’s in overhead video tic-tac-toe 
game. 

Released: February 1992 


TOP GUN 


Coastal Amusement Dist. 
908/905-6662 

Notes: 2-player ball shooter 
Released: June 1992 
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TRASH CAN ALLEY 


Coastal Amusement Dist. 
908/905-6662 

Notes: skill ball-toss novelty 
designed by Harry Levy. 
Released: December 1992 


EXTERMINATOR 


Coin Concepts 
800/462-COIN or 
908/390-9009 

Notes: pinball shooting redemp- 
tion game where players race to 
beat the villain to the top of the 
mountain. 

Released: September 1992 
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JUNGLE TUMBLE 


Coin Concepts 
800/462-COIN or 
908/390-9009 

Notes: ping-pong action game 
with cute animals and sounds. 
Released: March 1992 


, ie | 

oe a ith 
{ "<\ Pas ~f—-$=—f 
i | 
- — a pi - poem ~ 25" Sele iE , 
Sy emer eee ” ‘D> wat 


eee ee 


ay a ~ a 


x ¢ Pi 


Aoi te 
te XN 


oe 


FROGGY 

Coin Concepts 
800/462-COIN or 
908/390-9009 

Notes: ball-launcher redemption 
game; fully-enclosed play area. 
Released: January 1992 


FROGGY, JR. ae 
Coin Concepts LUIGI’S C 
800/462-COIN or 
908/390-9009 

Notes: small version for kids. 
Released: October 1992 
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ORNER 

Coin Concepts 
800/462-COIN or 
908/390-9009 

Notes: gorgeous colors and 
music on the finished version of 
this coin shooter with organ 
grinder and monkey characters. 
Released: March 1992 
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SUPER 


$1 eye) S$ 250 
AVERAGE AVERAGE 


WIN YOUR LOCATIONS’ HEARTS WITH OUR 
FANTASTIC VALENTINE’S MIXES! 


¥Y WE’VE GOT A TREMENDOUS SELECTION OF VALENTINE’S PLUSH ¥ 


SEE US FIRST FOR ALL YOUR PLUSH NEEDS— 
LICENSED ITEMS + TRADE-UPS ¢ SPORTS + HOLIDAYS 
SUPER JUMBO PLUSH + NOVELTY MIXES ¢ SOFT, CUDDLY TOYS — 
THE BEST TRENDY ITEMS — WHILE THEY’RE HOT! 
MONEY-MAKING THEMES FOR THE ENTIRE YEAR! 


ALL AVAILABLE AT YOUR DOLLAR AVERAGE! 
CALL, WRITE OR FAX TODAY FOR OUR FREE BROCHURE! 


1-800-25 CENTS 


(714) 893-8099 
fox: 714-892-0053 


11601 SEABOARD CIRCLE 
STANTON, CA 90680 


THE MIDWAY 


Coin Concepts 
800/462-COIN or 
908/390-9009 

Notes: 3 instant-win carnival 
games combined under 1 tent. 
Attendant-operated. 

Released: December 1992 


LIZARD COMMAND 
Data East 
408/286-7080 


Notes: tabletop game lets 2 DATERBASE 


players control moving tanks that 


| Exidy 
shoot ping pong balls at each 
aa ee 415/364-5201 
Released: July 1992 Notes: video-based touch- 


screen “info exchange network” 
that acts as a video dating ser- 
vice; player can input personal 
info and leave their picture. 
Released: August 1992 


OUT 


Coin Concepts 
800/462-COIN or 
908/390-9009 

Notes: 1- or 2-pl. hoop game; 
features 4 hoops and metal 
frame construction. 

Released: December 1992 


* JACK & JILL 

cy Doyle Associates 
800/237-GAME or TROLL 
813/366-3735 Exidy 


Notes: 2-pl. ball-toss game has | 419/864-5201 
players aim at two yellow buck- | Notes: 1-player gun game lets 


ets affixed to the backboard. player blast away at troll dolls 
Released: November 1992 which hang in front of back- 
board. 
BIGFOOT PIANO Released: March 1992 
Exidy 
415/364-5201 FARM YARD 
Notes: stand on giant keys to Fabtek 
| play musical notes. 206/881-0900 
LIPPY THE CLOWN Released: March 1992 Notes: ball-toss redemption 
Data East piece has players hit lit animals 
408/286-7080 with balls to hear the sounds of 
Notes: ball-toss clown game. each animal. 
Released: April 1992 Released: March 1992 
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JUNGLE JOGGERS 


Fabtek 

206/881 -0900 

Notes: pachinko-style redemp- 
tion unit with full lights, graphics 
and sound package. 

Released: March 1992 


TIME TRIALS 


Fabtek 

206/881 -0900 

Notes: 1- or 2-pl. reaction-time, 
counter-top game with a drag 
racing theme. 

Released: October 1992 


LITTLE LEAGUE 

Fun Industries (a div. of 
Johnston Products) 
800/747-1144 or 
309/755-5021 

Notes: skill game with baseball 


graphics; dispenses sport cards. 
Released: March 1992 


GaMCO 

800/642-7263 or 
813/366-1133 

Notes: skill stop game themed 
around climbing a ladder; vends 
tickets or tokens. 

Released: March 1992 
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BATTLESHIP 


GaMCO 

800/642-7263 or 
813/366-1133 

Notes: computerized update of 
sink-the-ship strategy game; 
vends tickets or tokens. 
Released: March 1992 


CONNECT FOUR 


GaMCO 

800/642-7263 or 
813/366-1133 

Notes: compete with the com- 
puter to connect the dots; vends 
tickets or tokens. 

Released: March 1992 
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FUDDY DUDDIES 


GaMCO 

800/642-7263 or 
813/366-1133 

Notes: kiddie version of 
Boogiemen is a ball-shooter fea- 
turing zany characters and 
Keystone Cops music. 

Released: April 1992 
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SUPER MARIO 
MUSHROOM WORLD 


Gottlieb/Premier 
708/350-0400 

Notes: convertible redemption 
game (can go from ticket-dis- 
pensing to standard play); pinball 
gameplay sends players through 
8 Mario adventure worlds: 
adjustable leg length. 

Released: October 1992 


BICEP BUSTER 


International Vending 
Machines 

800/659-VEND (8363) 

Notes: 1- to 4-pl. arm-wrestling 
game accommodates both left 
and right-handed players. 
Released: November 1992 


HILL CLIMBER 


Leprechaun 
manufactured by Irem 
206/869-6400 

Notes: 2-pl. novelty driver with 
Steering wheel: try to drive ball 
up moving metal tracks’ good 
voice effects. 

Released: April 1992 


EGG-0-MATIC 


Kaneko 

708/808-1370 

Notes: skill redemption game 
has players transfer eggs (laid by 
a mechanical chicken) into a 
dozen-egg carton. 

Released: October 1992 


SPIN-TO-WIN 


Lazer-Tron 

510/460-0873 

Notes: skill rolldown ticket dis- 
penser themed around a wheel 
of fortune; progressive jackpot. 
Released: August 1992 
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SUPER BANK-IT 


Lazer-Tron 

510/460-0873 

Notes: upgraded version of bas- 
ketball coin-toss, Bank-/t. 
Released: October 1992 


Lazer-Tron 

510/460-0873 

Notes: colorful jungle animals 
race up a backboard; great 
sounds; also available as retrofit 
for the firm’s Space Shuttle 
game. 

Released: March 1992 
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WEDDING TROLLS 


AVAILABLE 


ese popular redemption items come in 

er ictible assortments: 15 inch, 9 inch, 7 
inch and 4 inch miniatures. And they are ready 
to ship anywhere in the world. COD or 
credit card payment only! 


FROM THE LARGEST SUPPLIER 
OF REDEMPTION PLUSH PRE-MIXES 


RT. 37 & GERMANIA STATION RD. 
P.O. BOX 4988 
TOMS RIVER, NJ 08754 
1-800-833-4667 @ 1-908-286-1120 
FAX 908-341-3361 
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ATTRACTION 


Attract a crowd in any location 

with this high-visibility, 

ultra-versatile Giant Dispenser. 

With a host of HOT features, 

this jumbo attention-getter is a 

sure-fire profit maker! 

® Vends variety of gum, candy or 
merchandise — gumballs, sourballs, 
bulk capsules, superballs, etc... 

e Jumbo 66 inch height 

© Slim 22 inch diameter 

® Clear, shatterproof Lexan globe 

e Unbreakable, Eye-catching Red 
PVC Base 

e Huge Capacity Globe — Over 
6000 Gumballs 

© Refills — Swift & Inexpensive 
Direct From Classic Inc. 

© High-Security Heavy Metal Victor 
Coin Mechanism 

® Durable Cast Aluminum Turntable 
e Independent Coin Mechanism 

and Dispenser 

® Virtually Maintenance Free 


Cassie Tuc. 


RT. 37 & GERMANIA STATION RD., P.O. BOX 4988 TOMS RIVER, NJ 08754 e 1-908-286-1120 
1-800-833-4667 e FAX: 908-341-3361 
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SHOOT AWAY Il 


Namco 

408/383-3900 

Notes: novelty skeet shooting 
gallery with fiberoptic target pro- 
jection. 

Released: October 1992 


GEAR GRINDERZ 
Romstar 

408/437-4787 

Notes: 3-pl. group race game 
with truck theme; features gear 


GREAT FROG RACE 


handles at each control station. 
Released: November 1992 
Meltec 
800/356-4777 or 
408/923-1302 AWESOME LOOP 
Notes: 1- or 2-pl. ball shooter Sega 


408/435-0201 

Notes: interchangeable maze 
game; player uses joystick to 
manipulate pinball around 
course avoiding drop holes. 
Released: June 1992 


has player aim balls into frog’s 
mouth; when wagging tongue is 
hit, frog atop the backboard 
advances in race; synth. voice. 
Released: March 1992 


COSMO POLICE 
408/383-3900 Sega 


408/435-0201 

Notes: interchangeable maze 
game; more difficulty than 
Awesome Loop. 

Released: June 1992 


Notes: redemption skill game 
brings back the aliens from 
Cosmo Gangs; player smacks 
aliens down as they pop up on 
space ship. 

Released: October 1992 


Namco 

408/383-3900 

Notes: use soft hammer to hit 
sideways-sliding crabs in this 
kiddie redemption piece. 
Released: March 1992 
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Hl TENSION 


Sega 

408/435-0201 

Notes: interchangeable maze 
game; highest difficulty in 
Awesome lineup. 

Released: June 1992 


poe wa 


TIC-TAC-TOE 
Skee-Ball 

215/997-8900 

Notes: sitdown skee-toss game 
based on tic-tac-toe gameplay. 
Released: October 1992 


me | iJ as 
FEED BIG BERTHA 
Smart Industries 
800/553-2442 or 
515/265-9900 

Notes: ball-toss game in kiddie- 
sized cabinet; throw ball inside 
Bertha’s mouth; accurate shot 
makes her “gain weight” as skirt 
balloons up. 

Released: March 1992 


MCDONALD'S GAMES 


Smart Industries 
800/553-2442 or 
515/265-9900 

Notes: line of ball-toss games 
feature the characters of Ronald 
McDonald and friends. 
Released: October 1992 


SMART BALL 


Smart Industries 
800/553-2442 or 
515/265-9900 

Notes: updated version of game 
features dot matrix display and 
progressive wins. 

Released: December 1992 


MONKEY MOLE PANIC 


Taito 

708/520-9280 

Notes: game offers video car- 
toon-like graphics of animals 
popping up in holes; the control 
panel features corresponding 


BUDDY BEAR 


Smart Industries 
800/553-2442 or 
515/265-9900 

Notes: play catch with an ani- 
mated bear character; kiddie- 
sized cabinet. 

Released: March 1992 
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pads the player must hit; also a 
“strength-test mode” where 
players compete against weight- 
lifting moles. 

Released: October 1992 


Se eS 


BLAST-OFF 
Vari-Tech 
800/245-2737 or 
616/538-4088 
Notes: players use expert throttle 
action to control the ascent of a 
space Shuttle. 

Released: May 1992 


Vari-Tech 

800/245-2737 or 
616/538-4088 

Notes: upright skill game lets 
players use a steering wheel in 
attempt to guide a series of balls 
down a sloping path on a west- 
ern mine-themed backboard. 
Released: October 1992 
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HOTSHOT BASKETBALL 


Williams Electronics 
312/267-2240 

Notes: ball-launcher game lets 
players hit button to catapult tiny 
basketball at the hoop located 
on a moving stand. 

Released: October 1992 


VIRTUALITY 


Horizon Entertainment 
(Edison Bros.) 
manufactured by W. 
Industries 

314/331-6000 

Notes: a software library Is avail- 
able for this ultra high-tech, 
ultra-costly simulator system. 
Released: January 1992 


CRANES, 
ROTARIES & 


PUSHERS 


CLOWN AROUND 
Betson 
800/524-2343 or 800/524- 


2343 or 201/438-1300 
Notes: import from Crompton 


combines coin shooter/pusher 
play with circus clown theme. 
Released: January 1992 


GOLD COAST 
Betson/Crompton 
800/524-2343 or 800/524- 
2343 or 201/438-1300 
Notes: coin pusher with high, 
Sleek cabinet. 

Released: October 1992 


RIO CARNIVAL 


Betson/Crompton 
800/524-2343 or 800/524- 


January 1993 


2343 or 201/438-1300 
Notes: coin pusher with high, 
Sleek cabinet. 

Released: October 1992 


TOY BOX 


Clapper Enterprises 
800/327-0133 

Notes: jumbo or “junior-jumbo” 
size crane. 

Released: February 1992 


Coastal Amusement Dist. 
908/905-6662 

Notes: 4-pl. or 6-pl. coin pusher; 
musical attract mode, classical 
artwork. 

Released: April 1992 


Coin Concepts 

800/462-COIN or 
908/390-9009 

Notes: 2- to 4-pl. coin pusher for 
all ages. 

Released: October 1992 
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Coin Concepts 

800/462-COIN or 
908/390-9009 

Notes: 6-pl. pusher with rotating 
header sign and tasteful Vegas- 
Style graphics. 

Released: March 1992 


WATCH SHOPPE GRANE 


Coin Concepts 
800/462-COIN or 
908/390-9009 

Notes: crane merchandised with 
watches throughout the play- 
field; features mirrored shelves 
and halogen lighting. 

Released: October 1992 


POT 0° SILVER 


Games of Tennessee 
800/456-6882 or 
615/684-0100 

Notes: 1-pl. coin pusher with 
ticket or sports card dispenser 
capability; optional lit display 
case and flashing light. 
Released: October 1992 
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JUMBO SKILL CRANE 


Grayhound Electronics 
800/222-0491 or 


908/341-5200 


Notes: modern design & chaser 
lights enhance this large crane. 
Released: May 1992 


Grayhound Electronics 
800/222-0491 or 


908/341-5200 


Notes: crane features smaller 
cabinet design, larger prize area. 
Released: May 1992 
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Maxima Entertainment 


714/859-3826 


Notes: jumbo, kiddie, double, 
single and c-top models with 
flashy red, black and purple 
graphics; newest version is large 
2-pl. Sunset Crane model. 
Released: April 1992 


Noel Industries 
813/785-7630 


Notes: upright 1-pl. rotary mer- 
chandiser with self-feeding 
mech. 

Released: October 1992 


Noel Industries 
813/785-7630 

Notes: 4-pl. lowboy rotary mer- 
chandiser, 

Released: March 1992 


JUMBO WATCH CRANE 


Smart Industries 
800/553-2442 or 
915/265-9900 

Notes: 1-pl. crane with shelves 
specifically designed to hold and 
highlight watch cases. 
Released: October 1992 
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GALAXY DARTS 


Arachnid 

800/435-8319 or 
815/654-0212 

Notes: dart game now comes 
with modem built into cabinet; 
can be modem-linked to opera- 
tor’s central computer for auto- 
matic, daily downloading of 
league stats. 

Released: updated September 
1992 


Medalist Marketing 
800/532-4837 

Notes: upright electronic dart 
game; modular component 
design and solid-state computer 
(see photo on next page). 
Released: November 1992 


SCORPION STINGER 


Merit 

800/523-2760 or 
215/639-4700 

Notes: upright cabinet for elec- 
tronic darts game features fold- 
down capability; incorporates the 
“Solo Challenger” feature. 
Released: March 1992 
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> years or 50,000 games 
whichever is longer! 


That's how long we warrant* Valley T-60/30 target 
segments against breakage under normal play. 
Includes target segments on Valley COUGAR 
DARTS machines and competitive retrofits. An 
industry exclusive by the industry leader! 


VAEEEY, 


Valley Recreation Products, Inc. 


333 Morton Street ¢ P.O. Box 656 e Bay City, MI 48707 
(517)892-4536 ¢ 1-800-248-2837 ¢ Fax (517)892-6513 
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COUGAR WALL MOUNT 
Valley Recreation Products 
800/248-2837 or 
517/892-4536 

Notes: this electronic darts 
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HOROSCOPE CASTER 


Vari-Tech 

800/245-2737 or 
616/538-4088 

Notes: player programs height 
and body style; machine prints 
out ideal weight; fortune printed 
for extra coins. 

Released: March 1992 


LUCKY LOTTO PIC 


Q.M.C. Limited (Quality 
Mfg.) 

604/594-4274 

Notes: random number selector 
for any pick 6 lottery; light 
attract mode. 

Released: January 1992 


GRIP TEST 


Mr. Vend 

800/877-8363 or 
818/718-6061 

Notes: true strength tester (no 
random readings) in impulse 
game format; talking model also 
available. 

Released: February 1992 


CARTOMANTE 
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LA CARTOMANE 
Vari-Tech 

800/245-2737 or 
616/538-4088 

Notes: fortune-telling impulse 


game imported from Italy. 
Released: March 1992 


oth. = - 


ae 
MOUTH OF TRUTH 


Vari-Tech 

800/245-2737 or 
616/538-4088 

Notes: fortune-telling impulse 
game imported from Italy. 
Released: March 1992 


BOBCAT WALLBOX 


Digital Disc of America 
314/893-8497 

Notes: jukebox conversion fea- 
tures 100-song selection and 
motorized flipping pages. 
Released: October 1992 


CHEETAH MECHANISM 


Digital Disc of America 
314/893-8497 

Notes: CD conversion kit com- 
plete with speakers and changer 
mech. 

Released: October 1992 


DJ 2000 


Digital Disc of America 
314/893-8497 

Notes: jukebox uses 2 CD decks 
with 100-CD capability, twin 
amps, dual volume control; 
available in hideaway or upright 
cabinet. 

Released: October 1992 


game uses the same compo- 
nents as Valley's floor model. HOROSCOPE CASTER 
Released: March 1992 Vari-Tech 
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GOLDEN AGE NOSTALGIA 


Digital Disc of America 
314/893-8497 

Notes: jukebox has all-aluminum 
cast-metal trim, bubble tubes, 
built-in disc management. 
Released: October 1992 


SUPER COUGAR 


Digital Disc of America 
314/893-8497 

Notes: jukebox cabinet design is 
Slanted (no drinks on cabinet): 
features motorized flipping 
pages, 4-position light controls. 
Released: October 1992 


E-NET 

Laser Video Network 
617/742-7110 

Notes: tabletop video game, 
music video and food ordering 
unit. 

Released: October 1992 


NSM 

312/992-2280 

Notes: CD wallbox w/ same cab- 
inet design as original plus ES-V 
programmable technology. 
Released: December 1992 


OLD FASHIONED WIZARD 
NSM 

312/992-2280 

Notes: CD wallbox sports wood- 
grain finish. 

Released: December 1992 


RePlay Magazine 


PERFORMER CLASSIC 


NSM 

312/992-2280 

Notes: smaller, “economy” ver- 
Sion of the Performer Grand: 
jukebox features sleek black 
cabinet, visible player mech and 
a fully automated sound system. 
Released: October 1992 


PERFORMER WALL 


NSM 

312/992-2280 

Notes: CD wallbox sports black 
stylingh accented with chrome. 
Released: December 1992 
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KARAOKE SYSTEM CLD- 
V303T 


Pioneer Laser Entertainment 
310/835-6177 

Notes: plays CDs and laserdiscs: 
dual tray system lets DJs reload 
one tray while other is playing. 
Released: February 1992 


Rock-Ola 

310/328-1306 

Notes: CD jukebox features 280 
watts of power, 10-band equal- 
izer, six-speakers, three-way 
sound & on-location acct. audit. 
Released: October 1992 


LASERSTAR AMERICA 


Rowe 

201/887-0400 

Notes: curved, graceful lines and 
player-friendly selection buttons 
and title display enhance this CD 
jukebox which houses two 12” 
woofers. 

Released: July 1992 


January 1993 


LASERSTAR CD 
WALLETTE 


Rowe 

201/887-0400 

Notes: a CD replacement for 
vinyl wallboxes. 

Released: March 1992 


SKYLINE 720 


Seeburg 

312/247-8484 

Notes: CD juke features 720 
musical selections and contem- 
porary styling. 

Released: October 1992 


Coastal Amusement Dist. 
908/905-6662 

Notes: imported kiddie ride from 
Whittaker Bros. Group features 
State-of-the-art interchangeable 
control boxes, realistic sound 
and lighting. 

Released: January 1992 
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FLYING PIG 


Coastal Amusement Dist. 
908/905-6662 

Notes: imported kiddie ride from 
Whittaker Bros. Group features 
State-of-the-art interchangeable 
control boxes, realistic sound 
and lighting. 

Released: January 1992 


JUMBO ELEPHANT 


Coastal Amusement Dist. 
908/905-6662 

Notes: imported kiddie ride from 
Whittaker Bros. Group features 
State-of-the-art interchangeable 
control boxes, realistic sound 
and lighting. 

Released: January 1992 


JUMBO HIPPO 


Coastal Amusement Dist. 
908/905-6662 

Notes: imported 2-seater kiddie 
ride from Whittaker Bros. Group 
features state-of-the-art inter- 
changeable control boxes, real- 
istic sound and lighting. 
Released: December 1992 
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TURBO TOMMY 


Coastal Amusement Dist. 
908/905-6662 


Notes: imported kiddie ride from 


Whittaker Bros. Group features 


State-of-the-art interchangeable 


control boxes, realistic sound 
and lighting. 
Released: January 1992 


GALACTIC FIGHTER 


Just Kiddie Rides 
800/858-RIDE (7433) 

Notes: space ship with “throttle 
control. 

Released: October 1992 


INDY 500 CAR 
Just Kiddie Rides 
800/858-RIDE (7433) 
Notes: race car 
Released: October 1992 


January 1993 


KANGAROO 

Just Kiddie Rides 
800/858-RIDE (7433) 
Notes: “hopping” kangaroo 
Released: October 1992 


WAL-MART TRUCK 


Just Kiddie Rides 
800/858-RIDE (7433) 
Notes: truck exclusively for Wal- 


MUSTANG PONY 


Mart stores uses their logo; ver- 

Just Kiddie Rides sion without logo can go any- 
here. 

800/858-RIDE (7433 " 
Notes: sar hie Released: October 1992 
Released: October 1992 

WAL-MART VAN 

Just Kiddie Rides 


800/858-RIDE (7433) 

Notes: van exclusively for Wal- 
Mart stores uses their logo; ver- 
sion without logo can go any- 
where. 

Released: March 1992 


RED FERRARI 
Just Kiddie Rides 
800/858-RIDE (7433) 


Notes: bright red sports car 
Released: October 1992 


HIGHWAY PATROL 


Kiddie Rides USA 
800/448-6888 

Notes: a police cruiser 
Released: March 1992 


TURBO BOAT 

Just Kiddie Rides 
800/858-RIDE (7433) 
Notes: power boat 
Released: October 1992 


WAL-MART MINI-TRUCK 


Just Kiddie Rides 
800/858-RIDE (7433) 

Notes: mini-truck exclusively for 
Wal-Mart stores uses their logo; 
version without logo can go any- 
where, 

Released: October 1992 
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MULTI-COIN FEATURES 
ADJUSTABLE AWARD FEATURE 
PLAY TILL YOU WIN OPTION 
FULLY METERED 

ANTI CHEAT TILT MECHANISM 
TICKET DISPENSER 

TICKET EVERY TIME OPTION 


Height: 73 1/2" 
Width: 26 1/4" 
Depth: 30" 

Weight: 375 Ibs 


fnusement Machine Manufacturer & Distributor 


COASTAL 
AMUSEMENT 
DISTRIBUTORS, inc. 


601 PROSPECT STREET 
LAKEWOOD, NJ 08701 @ (908)905-6662 @ FAX: (908)905-6815 


Mr. Vend 

818/718-6061 

Notes: ride features player-acti- 
vated horn, headlights, roaring 
siren and engine sound effects; 
comes with “kiddie control sys- 
tem” with integrated coin mech/ 
box, timer, attract mode, etc. 
Released: May 1992 


RED CORVETTE 


Mr. Vend 

818/718-6061 

Notes: shiny sports car comes 
with “kiddie control system” with 
integrated coin mech/box, timer, 
attract mode, etc. 

Released: May 1992 


JET RIDER 


Sega 

408/435-0201 

Notes: ride’s cockpit has video 
monitor; accomodates 1 child 
and 1 adult; great sound. 
Released: March 1992 
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tained booth lets you record 
yourself singing hit tunes to pre- 
mixed background music; over 
1,000 songs available with regu- 
lar updates; vends cassettes. 
Released: March 1992 


PIZZA CHEF 


MISCELLANEOUS 


Nouveau Vend 
215/630-8007 

Notes: robotic hot food vending 
service machine; includes auto- 
mated frozen food storage unit. 
Released: April 1992 


AUTOCARD 


Applied Computer 
Technology 

702/737-8479 

Notes: vending machine prints 
business, party, and greeting 
cards in 360 dot-per-inch out- 
put; five language capability. 
Released: July 1992 


AUTOCARD MODEL 101 


Fabtek 

206/881-0900 

Notes: video pull-tab machine 
that totally duplicates gameplay 
and logistics of paper pull-tabs. 
Released: March 1992 


FAX-FOR-LESS 


Voice/Fax Corp. 
818/888-2388 

Notes: coin-op fax machine 
Released: May 1992 


PHOTO 
BOOTHS 


Potarond [yStAnT MeMokits 


> 


ROCK-N-ROLL BOOTH OF 


| 
| 


FAME ite | 
Leprechaun . _e 
206/869-6400 INSTANT MEMORIES 


Notes: fully automated, self-con- 
Capcom 


January 1993 


INSTANT MEMORIES 


Capcom 

408/727-0400 

Notes: photo booth that uses no 
chemicals; available in different- 
ly-themed cabinets (western, 
“Hollywood”, etc.); Polaroid 
makes the photo mechanism for 
this booth, as well as supplies 
the film. 

Released: March 1992 


IMAGE F/K 


IimageWare Software 
619/457-8600 

Notes: fully-automated photo 
booth creates personalized pho- 
tos against fantasy backgrounds; 
doesn't use chemicals. 
Released: July 1992 


PEOPLE POSTCARDS 


ImageWare Software 
619/457-8600 

Notes: photo booth allows cus- 
tomer to photograph himself 
against the digitized background 
scene of his choice; doesn’t use 
chemicals. 

Released: September 1992 


KIDEOPIX 
Photovision 

516/437-6038 

Notes: kid-sized booth lets par- 
ents print any single frame from 


live video footage of their kids. 
Released: March 1992 
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BROMLEY INCORPORATED 
INTRODUCES 


CLAY SHOOT. 


IT **PULLS”’ IN THE EARNINGS 


_ 2 PLAYER GAME 


~ 100% SOLID STATE 
ELECTRONICS 


~ A PROVEN WINNER 


FOR SALES & INFORMATION  —_—_ 
EAST OF THE MISSISSIPPI WEST OF THE MISSISSIPPI 


JOE BUNDRA - BROMLEY SALES LEPRECHAUN 

186 FOREST AVENUE 18338 REDMOND WAY 
LAKE ZURICH, IL 60047 REDMOND, WA 98052 
(708) 438-3834 PHONE (206) 869-6400 PHONE 


(708) 438-5254 FAX (206) 869-6401 FAX 


® 


BROMLEY INCORPORATED 
INTRODUCES 


Quarter Mille.. 


Be a a sr a sa ee , ' 


. AE ly al THE C AS HB Ox 
i“ FLOOR SPACE REQUIRED 
i“ COST OF QUARTER MILE 


MAY WE SUGGEST 
AFTER “ING THE ABOVE, 
QUARTER MILE IS THE 
BEST INVESTMENT IN 

OUR INDUSTRY 


FOR SALES & INFORMATION 


EAST OF THE MISSISSIPPI WEST OF THE MISSISSIPPI 
JOE BUNDRA - BROMLEY SALES LEPRECHAUN 

136 FOREST AVENUE 18338 REDMOND WAY 
LAKE ZURICH, IL 60047 REDMOND, WA 98052 

(708) 438-3834 PHONE (206) 869-6400 PHONE 


(708) 438-5254 FAX (206) 869-6401 FAX 


PINBALLS 


, BLACK ROSE 
HOOK STAR WARS Midway 
A.G. SOCCER-BALL Data East a 312/267-2240 
Alvin G. & Co. imma Notes: features art, characters eS Ee ee ae 


Notes: features art, characters buckling pirate fun; player can 
800/858-FLIP or 708/345-9000 
Notes: competitive pinball action | 7d music licensed from the ano muste irom the Star W2'S | shoot pinball out of a cannon 


: 7 trilogy; players can raise and located just above the flippers 
with two head-to-head player an Spielberg universe! lower the Death Star on playfield ei September ‘aes | 
stations not separated by any udios) movie. : 


via pinball handle. 
backbox; soccer theme. Released: eoruary 1992 Released: December 1992 
Released: March 1992 


USA FOOTBALL 

Alvin G. & Co. 

800/858-FLIP or 708/345-9000 
Notes: competitive pinball action 
with two head-to-head player 
Stations not separated by any 
backbox; football theme. 
Released: October 1992 


i 


DR. WHO 
Midway 
312/267-2240 
LETHAL WEAPON 3 Notes: pinball based on the 
British sci-fi TV character, Dr. 
eng THE ADDAMS FAMILY Who; 7 different player-selec- 
Notes: features art, characters Midway Mfg. Co. table playfield areas. 
and action from blockbuster 312/267-2240 Released: December 1992 
WORLD TOUR smash, Lethal Weapon 3; dollar- | Notes: players love the licensed 
Alvin G. & Co. ready. characters, art and music from 
800/858-FLIP or 708/345-9000 | Released: April 1992 the hit Paramount movie. 
Notes: traditional pinball themed Released: January 1992 


themed around a rock star on 
the road; bright red cabinet. 
Released: December 1992 
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CUE BALL WIZARD 


Premier (Gottlieb) 
800/444-0761 or 
708/350-0400 

Notes: pool-themed pinball fea- 
tures a cue ball right on the 
playfield; country music and 
graphics; also features a “tour- 
nament switch” converting play 
into point values, etc. 

Released: October 1992 


OPERATION: THUNDER 


Premier (Gottlieb) 
800/444-0761 or 
708/350-0400 

Notes: realistic sounds and 
exciting light show help simulate 
aerial bombing missions by 
stealth Fighters and F-15 jets. 
Released: March 1992 
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SUPER MARIO BROS. 


Premier (Gottlieb) 
800/444-0761 or 
708/350-0400 

Notes: pinball action is based on 
the crazy antics of Nintendo 
characters Mario and Luigi. 
Released: June 1992 


FISH TALES 


Williams 

312/267-2240 

Notes: pinball features a “fishing 
rod grip shooter,” revolving, bait- 
casting reel on the playfield and 
12-lb. walleye pike mounted on 
backboard. 

Released: September 1992 


GETAWAY 


Williams 

312/267-2240 

Notes: driving-themed pin lets 
you “escape” a mad pursuit by 
cops in patrol cars and heli- 
copters. 

Released: March 1992 


Williams 

312/267-2240 

Notes: carnival-themed pin with 
long-winding, full-circle “hurri- 
cane” ramp; moving backglass 
art works in synch with dot- 
matrix screen. 

Released: February 1992 


January 1993 
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PIZZA ROLL 


Bay-Tek 

414/822-3951 

Notes: rolldown has player aim 
balls at drop slots representing 
pizza ingredients to build a pizza 
with the works. 

Released: August 1992 


ROCK N’ ROLL 4 


Bay-Tek 

414/822-3951 

Notes: 1-pl. rolldown with 50s 
theme. 

Released: November 1992 
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All Of Meltec’s Games 
Have One Thing in Common... 
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AND THAT MEANS FUN FOR ALL AGES. AFTER ALL, WHAT 
GOOD IS A FAMILY ENTERTAINMENT CENTER IF YOU DON'T 
HAVE GAMES THAT ARE ENJOYED BY EVERYONE? 


FAMILY FUN CENTERS AND TICKET REDEMPTION 
ARE TRULY THE DIRECTION FOR SUCCESS, 
AND MELTEC OFFERS YOU FUN 

INA VARIETY OF 


a ie 
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For more 
information see 

your local distributor 

or call: (800) 356-4777; 

In CA (408) 923-1302; FAX 923-0835 


Meltec, Inc. 1550-B Las Plumas Avenue San Jose, CA 95133 


BANK ROLL 


Coastal Amusement Dist. 
908/905-6662 

Notes: sitdown-style rolldown 
features a fortune-type back- 
board and a large, three-color 
dot matrix display. 

Released: October 1992 


SPIN-TO-WIN 


Lazer-Tron 

910/460-0873 

Notes: rolldown game themed 
around fortune wheel; please 
see photo in Arcade Novelties. 
Released: August 1992 


POT 0’ GOLD 


Meltec 

800/356-4777 or 
408/923-1302 

Notes: 1-pl. rolldown features 


triple score pocket and jackpot 


ticket bonus. 
Released: December 1992 
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WILD PITCH 
Meltec 
800/356-4777 or 
408/923-1302 


Notes: 1- or 2-pl. rolldown with 
baseball theme; available w/ or 


w/out tic dispenser. 
Released: December 1992 


FOOTBALL 


Namco 

408/383-3900 

Notes: rolldown with classic 
gridiron theme; great football 
sound and graphics. 
Released: October 1992 


DINO-ROLL 


Seidel Amusement 
505/821-6878 


Notes: updated version of roll- 


down features a score panel 


graphic, bonus hole and stan- 


dard multiple coin play. 
Released: updated Feb.1992 


LITE-A-LINE 
Seidel Amusement 
505/821-6878 


Notes: new version of the firm’s 


Bing-O-Reno features bonus 
hole, multiple coin play, clear 
digital sound, colorful graphics 
and cabinet. 

Released: February 1992 
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QUACKERZ 
Seidel Amusement 
505/821-6878 

Notes: updated version of roll- 
down features a score panel 
graphic, bonus hole and stan- 
dard multiple coin play. 
Released: updated Feb. 1992 


January 1993 


SPORTS 
GAMES 


PERFECT PITCH 


Adastra/Bundra 

Adastra: 303/278-3044 
Bundra: 708/540-6400 
Notes: baseball pitching cage 
dispenses sports cards. 
Released: March 1992 


SUPERSTAR GOLF 


Don Ball & Assoc. 
908/449-1413 

Notes: 1-4 players take turns on 
this putting green; green contour 
changes after every 3rd ball: 16 
greens total. 

Released: March 1992 
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MACHINE CATALOG 


PRO SCOUT 


Creative Athletic Prod. & 
Svcs. 

800/227-4574 

Notes: radar gun tracks throwing 
speed in this fully-automated 
pitching game. 

Released: April 1992 


FULL COURT FRENZY 


1.C.E. 

716/833-0481 

Notes: 1- to 4-pl. basketball 
sport game features multi-posi- 
tional baskets. 

Released: December 1992 


SLUGGER’S ALLEY 
Lazer-Tron 

510/460-0873 

Notes: batting cage has baseball 
Suspended on bungee-type cord. 
Released: December 1992 
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ACCU-TOSS 


Money Won 

800/463-6639 or 
418/622-2221 

Notes: rate your throwing speed 
with this pitching game. 
Released: March 1992 


PITCH HITTER 


National Sports Games 
602/470-1490 

Notes: 2 players take turns 
throwing at lighted targets; good 
throwing moves your men 
around the bases in game 
played by real baseball rules. 
Released: May 1992 


BATTER’S BOX 


Star Mfg. 

800/270-2900 or 
404/270-2900 

Notes: player stands inside full- 
sized batting cage; swings at 
machine-pitched safe rubber 
ball. 

Released: March 1992 


ROBO PITCH 


Robo Pitch, Inc. 
manufactured by Taito 
708/887-6050 

Notes: coin-op version of elec- 


tronic pitching machine that fea- 


tures full-sized robot pitcher. 
Released: February 1992 


TABLES 


BDL TOURNAMENT 
HOCKEY 


Ameri Corp. 
512/349-1544 

Notes: air hockey table 
Released: March 1992 


ALL WEATHER OUTDOOR 
POOL TABLE 


Betson, manufactured by 
Gameroom Concepts Unltd. 
Betson: 800/524-2343 or 524- 
2343 or 201/438-1300 
Gameroom Concepts Unitd.: 
407/831-5999 

Notes: standard-size slate bed 
table in non-rusting, aluminum 
construction and acrylic fabric; 
adjustable leg levelers. 
Released: October 1992 


January 1993 


Comus International 
416/660-7692 

Notes: indoor/outdoor billiard 
table; available in sturdy precast 
concrete. 

Released: April 1992 


ee «et 


STRIKER ELECTRONIC 


Dynamo 

800/527-6054 or 
817/284-0114 

Notes: soccer table with sophis- 
ticated electronics and high-tech 
cabinet design; overhead scoring, 
& electronic single-ball delivery. 
Released: October 1992 


UNIVERSAL 2000 


Dynamo 

800/527-6054 or 817/284- 
0114 

Notes: pool table accommodates 
any standard cue ball w/out 
adjustment; leg leveler system 
adjusts w/out lifting table. 
Released: November 1992 


GRAYHOUND POOL 


TABLE 


Grayhound 

908/341-5200 

Notes: pool table features cham- 
pionship cloth covering and all- 
plywood construction; removable 
top unit. 

Released: October 1992 
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SHARK POOL TABLE 


Grayhound 

908/341-5200 

Notes: pool table features pro- 
quality cloth covering, laser-cut 
ball traps and plywood construc- 
tion. 

Released: December 1992 


EAGLE POOL TABLE 


Great American Billiards 
800/831-2011 or 
401/463-5587 

Notes: pool table comes in 6 - 
1/2’, 7’ and 8’ sizes. 
Released: May 1992 


SST AIR HOCKEY TABLE 


Imagination Leisure 
516/842-4242 

Notes: stainless steel-top table 
now features an optional “Top 
scorer” digital readout overhead 
scoring system. 

Released: updated March 1992 


SPEED SHOT 
Sega 
408/435-0201 
Notes: 2-pl. electronic soccer 
table. 

Released: March 1992 
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HYPER DISCO TAIFUN 


Betson, manufactured by 
Stella International 
Betson:800/524-2343 or 
201/438-1300 

Notes: deluxe air hockey tables 
now available with dual mechan- 
ical coin mechs allowing simple 
conversion from U.S. quarters to 
any standard-size token. 
Released: updated August 1992 


American Simulators 
305/592-5932 

Notes: talking egg and capsule 
vender is robot character who 
can call kids by name; has flash- 
ing eyes and mouth that move in 
synch with voice. 

Released: January 1992 


\, 


JUMBO DISPENSER 


Classic, Inc. 
908/286-1120 

Notes: jumbo-size vender dis- 
penses gumballs or capsules; 
requires little floor space. 
Released: November 1992 


GIANT GUMBALL 
MACHINE 


Giant Gumball Machine Co. 
800/634-2854 or 
214/262-2234 

Notes: jumbo dispenser vends 
big gumballs. 

Released: March 1992 


SUPER GUMBALL 
MACHINE 


Great American Billiards 
401/463-5587 

Notes: jumbo gumball dispenser 
accommodates 400-850 count 
gumballs. 

Released: October 1992 


January 1993 


BIG TIME FUN 


International Vending 
Machines 

800/659-VEND (8363) 

Notes: bulk vender converts from 
bubble gum to 2” capsule vend- 
ing; all-steel construction. Big 
Time Fun, Jr. also available. 
Released: November 1992 


Bee 
FUN SHUTTLE 


Mayoni Enterprises 
800/345-1183 or 
818/899-2488 

Notes: all-mechanical toy vender 
has most-size egg and capsule 
vending capability; solid-state 
voice unit, colorful graphics. 
Released: August 1992 


RePlay Magazine 


ua 


Aer 


the perfect table 
for upscale locationgg 


_ 4 


Peary 


Weta wn. : 
ERR 


~ Dynamo reliability . .- 
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a table that looks as good as it plays! 
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FLIP-N-WIN 


Planet Earth Entertainment 
818/247-6655 

Notes: combination of skill game 
and electronically automated 
dispensing unit in one cabinet; 
available in several different 
models/configurations. 
Released: September 1992 


STAR CARDS 


Star Manufacturing 
800/226-6660 or 
404/270-2900 

Notes: vender dispenses base- 
ball cards in singles or packs; 
features scrolling marquee and 
lighted display. 

Released: October 1992 


ZORD ROBOVEND 


Mayoni Enterprises 
800/345-1183 or 
818/899-2488 

Notes: new single-compartment 
add-on option makes it easy for 
operators to switch between 
dual- or single-compartment 
Capabilities. 

Released: updated August 1992 


GENIUS 
Ace Coin 
011-095-229-3333 

Notes: CD-ROM unit utilizes 
touch-screen capability in trivia 
game with over 14,000 ques- 
tions, 6,000 still pictures and 
400 moving pictures. 
Released: October 1992 


Planet Earth Entertainment 
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GALLAGHER’S GALLERY 


American Laser Games 
505/880-1718 

Notes: 2-pl. interactive live- 
action laserdisc shooting game 
based on the antics of comedi- 
an, Gallagher. 

Released: May 1992 


American Laser Games 
505/880-1718 

Notes: sequel to Mad Dog 
McCree is another laserdisc 
game with a Wild West shoot- 
out theme, action scenes feature 
real actors, sets and costumes. 
Available as kit or dedicated. 
Released: September 1992 


SPACE PIRATES 


American Laser Games 
505/880-1718 

Notes: laserdisc system software 
title has players use the star 
cannon to blow away the bad 
guys on a desert planet. 
Released: March 1992 


January 1993 


WHO SHOT JOHNNY 
ROCK? 


American Laser Games 
505/880-1718 

Notes: laserdisc system software 
title features 1930s Chicago 
murder mystery fun 

Released: January 1992 


Lr 


‘HOOD 

Atari 

408/434-3700 

Notes: dedicated, for 1-4 players 
has multi-gang street combat. 
Released: May 1992 


e% 


RELIEF PITCHER 


Atari 

408/434-3700 

Notes: dedicated or kit for 1-2 
players lets you pick teams and 
play “situation baseball” or regu- 
lar 9-inning contest. 

Released: March 1992 
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MOTO FRENZY 


Atari 

408/434-3700 

Notes: 1-pl. ride-on full-motion 
motorcycle simulator features 
high-speed motorcycle racing. 
Released: July 1992 


SUPER MARKSMAN 


Betson 


NECK-N-NECK 

Bundra Games 
708/540-6400 

Notes: 1- to 6-player video 
redemption game with horser- 
ace/steeplechase theme. 


SPACE LORDS 


Atari 

408/434-3700 

Notes: two-screen dedicated unit 
for one to four players features 
Sci-fi warfare action. Two cabi- 
nets can be linked for up to 8- 


player competition. Released: September 1992 

Released: October 1992 ee 
CADILLACS & 

SUPER MARKSMAN DINOSAURS 

Betson 

800/524-2343 or Capcom 


408/727-0400 

Notes: 3-pl. horizontal kit; fight- 
ing action with fantasy backdrop 
features characters licensed 
from the underground comic, 
Xenozoic Tales. 

Released: October 1992 


201/438-1300 

Notes: redemption video shoot- 
ing game complete with pump- 
action shotgun. 

Released: October 1992 
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KNIGHTS OF THE ROUND 


Capcom 

408/727-0400 

Notes: 1- to 3-player (simultane- 
ous) conversion kit with medieval 
fighting action. 

Released: March 1992 
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STREET FIGHTER Il 
CHAMPION EDITION 


Capcom 

408/727-0400 

Notes: improved dedicated or kit 
version of smash hit lets both 
players control different versions 
of same character; four new 
characters and 78 fighting com- 
binations are offered. 

Released: March 1992 


January 1993 


WARRIORS OF FATE 


Capcom 

408/727-0400 

Notes: 2-player fighting kit 
Released: December 1992 


K THE BALL 


Capcom 

408/727-0400 

Notes: video novelty lets player 
guess where a soccer ball 
should be amidst a backdrop of 
Still photos. 

Released: October 1992 


COOL POOL 


Catalina Games 
818/904-0975 

Notes: players pick jazz, rock or 
fusion music in this “virtual reali- 
ty’ video pool game; optional 
Strip tease feature. 

Released: April 1992 
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SPORTS AUTHORITY 


Classic, Inc. 

800/833-4667 

Notes: dedicated upright sports 
trivia game automatically vends 
premium collection cards. 
Released: March 1992 


HELL OUT 


Comad 

011-82-02-521-7171 

Notes: battle devils, demons and 
monsters in this horizontal kit for 
1-2 players. 

Released: February 1992 


DIET GO GO 


Data East 

011-03-5370-0718 (company’s 
overseas marketing dept.) 
Notes: 1-2-pl. (simultaneous) kit 
has players avoiding the high- 
calorie attacks from the ene- 
mies’ fattening foods; cute char- 
acters and theme. 
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Data East 
408/286-7080 
Notes: 1-2-pl. (simultaneous) 
dedicated video shooting game 


featuring plastic dragon-shaped 


guns which are used to blast 
away assortment of on-screen 
dragons and monsters. 
Released: November 1992 


NITROBALL 


Data East 

408/286-7080 

Notes: futuristic shoot-’em-up 
offers different theme and set- 
tings like football, war, ghost 
town, etc. 3-pl. dedicated 
upright. 

Released: May 1992 


Data East 
408/286-7080 
Notes: dedicated or vertical kit: 


mystical medieval fantasy gives 


players an amazing variety of 
weapons. 
Released: May 1992 


HEATED BARREL 


Fabtek 

206/881-0900 

Notes: 1- to 4-player horizontal 
Western-themed kit licensed 
from the TAD Corp; features 


link-up capability for more player 


competition. 
Released: October 1992 


LEGIONNAIRE 


Fabtek 

206/881 -0900 

Notes: horizontal 1-2 player 
Street fighting kit. 
Released: March 1992 


Fabtek 

206/881 -0900 

Notes: 1- to 2-pl. vertical flying 
kit. 

Released: October 1992 


January 1993 


SEIBU CUP SOCCER 


Fabtek 
206/881-0900 

Notes: 1- to 4-pl. kit features 
World Cup soccer gameplay. 
Released: October 1992 


ATOMIC PUNK 2 


lrem America 

206/882-1093 

Notes: 2- to 4-pl. horizontal kit is 
follow-up to the bombing strate- 
gy action of the original game. 
Released: April 1992 


lrem America 

206/882-1093 

Notes: 2- to 4-pl. horizontal kit 
bases its fighting fantasy game- 
play on the Peter Pan adventures 
portrayed in movie; features 
eight-way scrolling action and 
special weapon options. 
Released: October 1992 


lrem America 
206/882-1093 

Notes: 2- to 4-pl. competitive 
golf kit offers play on 36 chal- 
lenging holes and features 
Stroke, match or skins action. 
Released: October 1992 
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WIN THE GREAT 
AMERICAN JUKEBOX 
SEARCH AND GET 
ANEW 1993 
LASERSTAR AMERICA 


One great classic deserves another. So 

operators, check your locations. Because 
we're looking for the oldest AMI jukebox in 
America that’s still on location, making 
music and earning money for its operator. If 
that jukebox is yours, you can exchange it 
with Rowe/AMI for a beautiful, new 1993 
LaserStar America® CD-100C Jukebox. 


The AMI jukebox that wins the Great 
American Jukebox Search will be put on 
display in the Rowe/AMI Jukebox Museum 
at our plant in Grand Rapids, Michigan. It 
will serve as another example of our 
dedication to making the most reliable, 
most profitable, most beautiful jukeboxes in 
the world. 


Since 1927, Rowe/AMI has been building 
its reputation for excellent jukeboxes. So 
that now, for eae looking for long- 
term value and dependability, the search is 
over. The 1993 LaserStar America’ is the 
product of 65 years of engineering 
experience and devotion to jukebox 
operators needs, now and for the future. 


Enter the Great American Jukebox Search 
today and a new LaserStar America® can be 
yours. All we need is a photograph of your 
oldest AMI jukebox and a brief description 
of its location. Contact your Rowe/AMI 
distributor for details and entry form today. 


Offer open only to music operators spon- 
sored by their local Rowe/AMI distributor. All 
photographs and information become the 
property of Rowe/AMI. Winning jukebox 
must be on-site and fully operational. Rowe/ 
AMI will require an on-site inspection of the 
winning jukebox. In the event of a tie, the 
winner will be determined by Rowe/AMI in 
its sole discretion. 
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Contest ends February 15, 1993. No later 
entries will be accepted. Mail your entry to: 


Joel Friedman, Sr. Vice President 
Rowe International, Inc. 
75 Troy Hills Road 
Whippany, NJ 07981 


SROWE /\\! 


Since 1927, Making Great Jukeboxes in America 
(201) 887-0400 Fax-(201) 887-2851 


UNDERCOVER COPS 


lrem America 
206/882-1093 

Notes: 2- to 3-pl. horizontal kit 
features futuristic cops battling 
Street crime. 

Released: March 1992 


AR CLAP 


ARM CHAMPS Il 


Jaleco 

708/480-1811 

Notes: arm-wrestling dedicated 
video novelty has players com- 
pete with a robotic arm as one of 
nine opponents appear on the 
video screen. 

Released: October 1992 
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GRAND PRIX STAR 


GRAND PRIX STAR 
Jaleco 

708/480-1811 

Notes: 2-screen, 2-seat racing 
simulator for 1-2 players; mov- 
ing seats and realistic feel to 
steering. 

Released: March 1992 


Prototype 
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WILD PILOT 


Jaleco 

708/480-1811 

Notes: 1- to 2-player sitdown 
aviation simulator with shooting 
action. 

Released: TBA 
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B. RAP BOYS 


Kaneko 

708/808-1370 

Notes: 2- to 3-pl. horizontal kit 
combines rap beat, dance 
moves on roller skates and 


skateboards, plus street fighting 


action. 
Released: March 1992 


EXPLOSIVE BREAKER 
Kaneko 
708/808-1370 


Notes: 2-pl. vertical kit featuring 
flying, shooting action and digi- 


tized graphics of sci-fi-type 
Space ships. 
Released: October 1992 


Kaneko 

708/808-1370 

Notes: 2-pl. horizontal street 
fighting game already wired for 
the JAMMA harness. 

Released: October 1992 


January 1993 


BUCKY O'HARE 


Konami 

708/215-5100 

Notes: 2- to 4-pl. horizontal 
campy sci-fi adventure kit fea- 
tures battle between the 
Righteous Indignation crew and 
Death Toad Kommandos. 
Released: October 1992 


Konami 

708/215-5100 

Notes: combat action themes 
this horizontal 2- or 4-pl. kit 
(dipswitch selection). 
Released: April 1992 


LETHAL ENFORGERS 
Konami 

708/215-5100 

Notes: 2-pl. upright gun game 
with crime-fighting theme; dip- 
switch-selectable for Spanish or 
English language display and 
Standard or street play modes. 
Released: September 1992 
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TURTLES I TIME 


Konami 

708/215-5100 

Notes: available as dedicated 
game, horizontal kit or retrofit, 
this title for 1- to 4-players is the 
sequel to Konami’s earlier hit, 
Teenage Mutant Ninja Turtles. 
Released: January 1992 


Konami 

708/215-5100 

Notes: dedicated upright fea- 
tures Marvel Comics characters. 
Up to 6 players can enjoy dual- 
screen version; single-screen, 4- 
player version also available. 
Released: March 1992 
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VISIONQUEST 
Kramer Manufacturing 
800/631-2126 or 
215/788-8516 


Notes: 1- to 4-pl. laserdisc audio 


and visual quiz game with a 
Store of 5,000 questions. 
Released: August 1992 
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TRIPLE CROWN DERBY 


Leisure Entertainment 
800/645-2162 or 
916/593-5050 

Notes: thoroughbred horseracing 
action. 

Released: April 1992 
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MUTANT FIGHTER 
Leprechaun 

206/869-6400 

Notes: licensed from Data East, 
this horizontal “Econo-kit” for 1- 
2 players features sci-fi street 
combat. 

Released: February 1992 


SCREEN SPORTS 


IGM (div. of GaMCO) 
manufactured by May Gay 
IGM: 800/642-7263 

Notes: sports trivia video line-up 
dedicated combines video simu- 
lation of four different sports, 
plus sports trivia and match-reel 


feature; ticket-vending available. 


Released: October 1992 


AERO FIGHTERS 


McO’River Inc. 
714/894-3355 

Notes: vertical kit for 1- to 2- 
players offers 8 different pilots 
and aircraft to choose from. 
Released: April 1992 


January 1993 


SUPERSTAR PIT BOSS Il 


Merit Industries 
800/523-2760 or 
215/639-4700 

Notes: countertop video has all- 
new trivia and sex trivia ques- 
tions, plus many other games. 
Released: March 1992 


MORTAL KOMBAT 


Midway 

312/267-2240 

Notes: 1- to 2-player dedicated 
or kit with martial arts fighting 


theme; players choose one of 


seven characters endowed with 
unique powers in “fight to the 


finish” gameplay. 


Released: September 1992 
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Namco-America 
408/383-3900 

Notes: 2-player vertical “econo- 
kit” video version of hit redemp- 
tion game. 

Released: April 1992 


AS 


DRIVER'S EYES 


Namco-America 
408/383-3900 

Notes: 1-player, 3-monitor sit- 
down racing simulator. 
Released: June 1992 


TOTAL CARNAGE 
Midway 

312/267-2240 

Notes: dedicated upright for 1 - 
to 4-players; goofy sci-fi story 
sends gun-blasting heroes 
against a Kadaffi-type madman 
out to rule the world. 

Released: March 1992 


BUBBLE TROUBLE 


Namco-America 
408/383-3900 

Notes: 1- to 2-player redemption 
shooter piece projects video ani- 
mation scenes onto a 3-D diora- 
ma backdrop; theme revolves 
around sunken treasure. 
Released: October 1992 


Pa 


— || FIGHTER & ATTACKE 
if} — || | Namco-America 

408/383-3900 

Notes: vertical flying kit offers 

player choice of 16 types of jets. 

Released: October 1992 


Namco-America 


Page 122 


FINAL LAP 3 


Namco-America 
408/383-3900 

Notes: 2-pl. sitdown driving sim- 
ulator features two screens and 
moving cockpit action; linking 
capability and upright version 
available. 

Released: September 1992 


STEEL GUNNER 2 


Namco-America 
408/383-3900 

Notes: new configurations of this 
dedicated hit include a retrofit 
for Operation Thunderbolt and 
update kit for Stee/ Gunner 7. 
Released: April 1992 


Namco-America 
408/383-3900 

Notes: deluxe motorcycle 
endurance race video based on 
actual road-race course in 
Japan; comes in 2-seat units 
which can be linked with up to 
four units. 

Released: May 1992 


January 1993 


TANK FORCE 


Namco-America 
408/383-3900 

Notes: 2-pl. horizontal kit: 
defend headquarters from attack 
by enemy tanks. 

Released: March 1992 


DRAGON BOWL 


NICS Co., Ltd. 
011-82-02-335-0964 

Notes: 1- to 2-pl. horizontal kit 
pits cartoon-style heroes against 
Skeletons, monsters, etc. 
Released: March 1992 


ACT RAISER 


Nintendo 

800/633-3236 

Notes: system software for 
Nintendo Super System: 
medieval adventure combat. 
Released: March 1992 
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MARIO’S OPEN GOLF 


Nintendo 

800/633-3236 

Notes: system software for 
PlayChoice format; Mario golfs 
against up to 36 opponents; 
choice of courses in 3 countries. 
Released: March 1992 


POWER BLADE 


Nintendo 

800/633-3236 

Notes: system software for the 
PlayChoice format; sci-fi secret 
agent saves world from mad 
computer. 

Released: March 1992 


ROCKIN’ KATS 


Nintendo 

800/633-3236 

Notes: system software for the 
PlayChoice format; cartoon cat 
character punches his way 
through fantasy. 

Released: March 1992 


Nintendo 

800/633-3236 

Notes: system software for 
Nintendo Super System; hot soc- 
cer action. 

Released: March 1992 


THE ADDAMS FAMILY 


Ocean of America 
408/954-0201 

Notes: system software for 
Nintendo Super Software or 
Dynamo HS-9 cabinets; Mario 
Bros. cartoon-style animation 
and gameplay are used in this 
item based on characters 
licensed from the hit series. 
Released: May 1992 
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ROBOCOP 3 


Ocean of America 
408/954-0201 

Notes: system software for 
Nintendo Super System or 
Dynamo HS-9 cabinets; further 
adventures of the futuristic 
man/machine police unit. 
Released: May 1992 


POPSHOT! 


Romstar 

408/437-4787 

Notes: retrofit kit for Operation 
Wolf and Mechanized Attack \s 
a video shooting gallery featuring 
fish, geese and spiders. 
Released: May 1992 


SKEET SHOT 


Romstar 

408/437-4787 

Notes: 2-player Olympics-style 
competition skeet shooting in 
90” and 70” big-screen Dynamo 
formats; 2 rifles are attached to 
Stand-alone player station. 
Released: January 1992 


Romstar 

408/437-4787 

Notes: 2-player vertical kit is sci- 
fi shoot-’em-up with great 
sounds. 

Released: March 1992 


AIR RESCUE 

Sega 

408/435-0201 

Notes: dual-monitor sitdown 
simulator for 1-2 players sends 
jet copter to save captives from 
enemy. 

Released: March 1992 


Sega 

408/435-0201 

Notes: four warriors (1- to 4- 
players) pursue evil wizard king 
in this fantasy adventure. 
Released: March 1992 
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EXHAUST NOTE 

Sega 

408/435-0201 

Notes: 1- or 2-pl. sitdown racing 
simulator features dual 25” 
screens and 32-bit technology. 
Released: January 1992 
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GOLDEN AXE Il 
Sega 
408/435-0201 
Notes: 1- to 4-player (simultane- 
ous) dedicated video or kit with 
mythical fantasy-adventure 
action; features System 32 
graphics. 

Released: September 1992 


STADIUM CROSS 


Sega 

408/435-0201 

Notes: double ride-on motorcy- 
cle simulator is linkable with up 
to four cabinets; cycle moves up 
and down, left and right to simu- 
late realistic racing action. 
Released: September 1992 
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VIRTUA RACING 

Sega 

408/435-0201 

Notes: racing simulator available 
in deluxe or twin model (pic- 
tured) features a variety of view- 
ing perspectives and realistic 
Steering action; link-up capability 
for up to four units. 

Released: October 1992 


SNK 

310/371-7100 

Notes: software for the Neo-Geo 
system; 2-pl. street fighting 
game gives players wide choice 
of characters; features always- 
moving backgrounds. 

Released: September 1992 


BASEBALL STARS 2 


SNK 

310/371-7100 

Notes: software for the Neo-Geo 
system; choose teams and hear 
announcer’s voice calling play. 
Released: April 1992 
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KING OF MONSTERS 2 


SNK 

310/371-7100 

Notes: software for the Neo-Geo 
system; 1- to 2-player game has 
players battle monsters out to 
rule the world. 

Released: June 1992 


LAST RESORT 


SNK 

310/371-7100 

Notes: software for the Neo-Geo 
system; airplane shooting game 
with up-to-date weapons. 
Released: March 1992 


MUTATION NATION 


SNK 

310/371-7100 

Notes: software for the Neo-Geo 
system; street fighting action as 
players seek to dispose of 
mutant bad guys. 

Released: January 1992 


SNK 

310/371-7100 

Notes: software for the Neo-Geo 
system; martial arts fighting with 
various weapons. 

Released: May 1992 


SNK 

310/371-7100 

Notes: software for the Neo-Geo 
system; futuristic soccer game; 
human athletes with robotic 
parts. 

Released: February 1992 


WORLD HEROES 


SNK 

310/371-7100 

Notes: software for the Neo-Geo 
system; street fighting game 
offers unique characters with 
Special powers. 

Released: August 1992 


GOLDEN TEE GOLF Il 


Strata 

800/262-0323 or 708/437- 
2704 

Notes: updated version of golf 
simulator with new courses. 
Released: January 1992 


TIME KILLERS 


Strata 

800/262-0323 or 708/437- 
2704 

Notes: 2-pl. dedicated upright 
street-fighting game with time- 
traveling heroes; features 32-bit 
graphics and unique five-button 
player controls. 

Released: October 1992 


Taito 

708/520-9280 

Notes: 1- to 4-player mythical 
adventure kit pits player against 
mystical enemies in quest for the 
Jewel of 7 Colors. 

Released: October 1992 


Taito 

708/520-9280 

Notes: 2-pl. punch, kick, shoot 
video with top-down view. 
Released: October 1992 


OPERATION 
GUNBUSTERS 


Taito 

708/520-9280 

Notes: 1- to 4-pl. 2-screen 
shooting game with sci-fi maze 
theme; features 32-bit graphics. 
Released: October 1992 
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RING RAGE 

Taito 

708/520-9280 

Notes: dedicated 4-pl. upright 
has boxing ring and street fight- 
ing action; 32-bit graphics and 
zoom effect offer realistic action. 
Released: February 1992 


SILENT DRAGON 


Taito 

708/520-9280 

Notes: 2- to 4-pl. horizontal kit 
pits good guys against evil 
mutants. 

Released: March 1992 


FINAL STAR FORGE 
Tecmo 

310/787-2900 

Notes: sci-fi shooting vertical 
video with scrolling action. 
Released: November 1992 


ZING ZING ZIP 


310/787-2900 

Notes: 1- to 2-pl. (simultaneous) 
vertical kit with World War Il- 
themed flying, shooting action. 
Released: November 1992 7 
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UNBELT “SPOOK'-TACULAR 


Texas & Oklahoma ops enjoy Halloween-themed event at SunBelt Distributing 


Since the °92 AMOA Expo was 
held in early October, it seemed a 
natural to give a post-AMOA open 
house with a Halloween theme. 
That’s how Dave Patterson, presi- 
dent of SunBelt Amusement & 
Vending (Irving, Texas), served up 
his promotional party. 

The “SunBelt Spook-tacular’’ 
product show featured a casket at 
the warehouse’s main entrance 
with a sign saying “Here lies the 
operator who insisted on 25 cent 
play.’ Inside, operators enjoyed 
refreshments at the Vampire Bar, 
while “ghosts’’ floated around 
overhead (Dave & the gang rigged 
up clever props with motorized 
motion and colored lights). Buffet 
food was served. 

“Our attendance register listed 
over 500 people including opera- 
tors from our Oklahoma office,”’ 
smiled Dave. “Visitors were very 
enthusiastic about the products, 
and we were very happy with the 
orders written.”’ 

Education was a big part of the 
“Spook-tacular,’’ with 75 opera- 
tors attending a Bally/Williams 
pinball school and a good number 
attending an NSM jukebox school. 


» 


Oklahoma City ops Jim Graham, Jim Kamas 
and Ralph Fogler in the haunted showroom. 


Williams/Bally-Midway’s Lenore Sayers and 
Joe Dillon flank the host, Dave Patterson. 


Here are some pictures from the 
“orave’’ affair. 


Tom Harris (Ardmore, Okla. operator) visits with SunBelt's Dave 
Patterson and sales rep Mike Wilkenson in the showroom. 
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NSM's Rus Strahan (left)was on hand to show off his firm's latest jukeboxes to SunBelt cus- 
tomers. Pictured with Rus are SunBelt sales reo John Cable and supremo Dave Patterson. 


Namco's Frank Cosentino chats with Texas operator Paul Borcharat 
(from Amarillo) at the successful (and fun) post-Expo product bash. 
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Pacific Vend's super post-AMOA open house pulls in operators from all over 


An excellent turnout marked 


the Oct. 23 open house at Pacific 
Vend Distributors (Vancouver). 
About 150 operators and techni- 
cians attended from as far west as 
Saskatchewan and as far north as 
the Northwest Territories. 

The general impression of the 
operators was that there are lots of 
good, new, expensive games and 
enough reasonably-priced kits to 
satisfy their requirements,” said 
Pacific Vend director Karl Feder. 

The open house began with a 
basic seminar on pinball mainte- 
nance and service was given by 
Williams Electronics technical 
field support manager Tom Cahill. 
Operators enjoyed a catered buffet 
luncheon and door prizes donated 
by Williams, Pioneer, Atari, 
Capcom and Sega. A large auction | the day. (Many thank-yous to the | buddy Joe Gilbert, of Jaleco fame, 
of used equipment wrapped up | fine folks at Pacific Vend and our |! for these photographs.) 


Pacific Vend folks and factory reps in a “ball-team” photo during their October product showing, 


ie is = lle. 
lIrem's Steve Blattspieler, Jaleco's Joe Gilbert and Leprechaun Pacific Vend's Sam Feder welcomes Richard Ujlaky, General Man- 
supremo Bill Cravens at the Pacific Vend product showing. ager of the Wonderland Amusement Park, to the super event. 


Williams' Tom Cahill got top marks on his pinball maintenance semi- Williams/Bally-Midway Western Regional Sales Manager Lenore 
nar from Alan Tam, Pacific Vend's new Parts & Service Manager. Sayers with the line-up of her firm's latest new products for coinland. 
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CHOP! SLASH! SAVE! 


Mondial sends “Ninja” to hit high prices; light-hearted approach boosts sales 


Mondial International Corp. 
scored two successes with post- 
AMOA openhouse events in their 
New Jersey and Philadelphia 
offices. On hand was the latest in 
equipment, from videos and pins 
to redemption and novelties. 

The Mondial gang, under the 
leadership of Anthony Yula and 
his son Tony Yula, made opera- 
tors feel welcome and created a 
festive atmosphere, as you can see 
from all the big smiles in these 
pictures. (We especially liked 
Mondial’s Chris Vecchione, sales 
manager of the Philly office, in his 
“*yrice-cutting Ninja’ costume.) 
With good equipment, good atten- 
dance, and a sales team deter- 
mined to put some zip into order- 
writing, how could you go wrong? 


(Philadelphia photos courtesy of At the Mondial open house in Philadelphia, are Atari’s Jim Newlander, Namco’s Tom 
Jaleco’s Joe Gilbert). Siemieniec, Sega’s John Hill and Fabtek’s Steve Ward. The event was a big success. 
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Mondial Philly Sales Manager Chris Vecchi- | Mondial’s Tony Yula chats with one of thier _Jaleco’s Bob Haim and Joe “rambling photo- 
one in his price-cutting ninja outfit. Awesome! customers over by the redemption equipment. — grapher” Gilbert in front of their Arm Champs. 


ABOVE: At the Mondial New Jersey event, the firm’s Walt Bittal, Stan 
Fox of Sports Park USA and Al Kress Jr. of FEM Amusement. 

LEFT: Alan Newell of Tri Corp. chats with Mondial’s Irv Spinak in front 
of the new Flip-N-Win street redemption game/vendor at the event. 
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OCK ‘N* ROLL TIME 


Music-Vend gets in the groove with hopping post-AMOA open house/show 


Music-Vend Distributing Com- 
pany (Seattle, Wash.) held its post 
AMOA show and open house on 
Tuesday, Oct. 13. “Things were 
really jumping!”’ said the dealer- 
ship’s Steven Levy. “It was a fun 
affair and everyone was excited 
about the new products released 
at Nashville Expo O2" ny UT} 

As you can see, Music-Vend “Op 
drew a nice crowd including plen- 
ty of first-rate representation from 
the manufacturers. Another fine 


show to mark down in the annals Williams/Bally-Midway’s Lenore Sayers with — M-V’s Charlie Galante and Medalist’s Ed Tuh- 
of Music-Vend! Judy Burnett of Keburn Investments. kanen, flank 3rd place dart shooter Gary Tinder. 
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Williams’ Joe Dillon, Mars Electronics’ Ron Quinn and Music-Vend LeRoy Hancuff of Leprechaun fame shows Sean haven (City 
topper Ray Galante with a Mars bill acceptor & the “green stuff.” Games) the McO’River Aero Fighters air battle video game. 


aDinets Linked fo 
SIMULTANEOUS 8 
PLAYER Warfare 


Steve Murphy of S&S Amusements gives the hot Konami video, Frank Cosentino and Dave Swafford of Namco flank Jennifer Vroom 
Lethal Enforcers, a try while the firm’s Mike Kubin looks on. of Amusement Services, Inc. over by their firm’s Cracky Crab. 
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LIGHTS...CAMERA...ATLAS! 


“cast of hundreds” attends Atlas Distrib open house at Cincinnati branch 


Isn’t it nice when a new ven- 
ture really takes off? Atlas 
Distributing (Chicago) expanded 
its operation last year to include a 
new branch in Cincinnati, Ohio. 
The office proved its success in a 
big way last fall after the AMOA 
Expo, pulling in 375 tradesters for 
its open house. A total of 115 
operators attended from states 
such as Ohio, Michigan, Indiana, 
Kentucky, Tennessee and West 
Virginia. Factory reps numbered 
24. (We don’t know who the other 
100-plus people were, but the 
photos Atlas sent certainly 
showed a big crowd.) 

Atlas served a full-course, sit- 
down dinner of outdoor-grilled 
chicken and steaks. A whopping 
total of 56 door prizes were 
awarded during the event. First 
prize, a 50” Mitsubishi TV, went 
to Tommy Thompson of Tora Mu- 
sic Co. (Columbus,). Other prizes 
included TVs, VCRs, CD home 
players, assorted electrical appli- 
ances, pool table lights, speakers, 
cue sticks, cameras and even some 
flower planters and fruit baskets. 

“Operators were in a very fes- 
tive mood,” said branch manager 
Jerry Grotjan. (When you treat ’em 
like that, it’s easy to see why.) 
“Everybody seemed upbeat, ready 
to look at the new equipment and 
ready to buy,” he continued. 
“Many of our guests described the 
event as a ‘mini AMOA show,’ or 
even better!” 


TOP PHOTO: Manufacturer reps (there 
were lots of ‘em gather for a group photo at 
the successful Atlas Cincinnati open house. 


MIDDLE PHOTO: An enthusiastic crowd 
applauds as Tora Music Co.’s Tommy 
Thompson gets up to accept the grand door 
prize, a super 50” Mitsubishi television set. 


BOTTOM PHOTO: The proud winner with 
the bigscreen TV, Tommy Thompson. 
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ZEIFUN FEST IN THE WEST 


tradesters enjoy open house held at Mountain Coin's Phoenix branch office 


The friendly folks at Mountain 
Coin Machine Distributors opened 
their doors Oct. 15 for the annual 
post-AMOA open house. Plenty of 
operators and top factory reps 
attended. 

“We had a great turnout,” said 
Mountain’s Loreen Parker. The 
showroom was decorated with a 
Western theme and, yes, there 
were more than a few cowboy hats 
on people’s heads. The Mountain 
Coin-sters showed music, videos, 
darts, redemption, and novelties. 
“Atari’s Space Lords was the clear 
hit of the show,”’ said Loreen. 
“You couldn’t get near it!”’ 


Larry Aman of Arizona Coin Commercial, Bill Keller of Standard 
ChangeMakers and Larry Gast of Allied Amusement at the event. 


SNK’s Tracy Tate and Pioneer Laser’s Mark Chan welcome two 
Mountain Coin customers to the western-themed product showing. 
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Mountain salesman Phil Vaugh visits with Luis & Oscar Vazquez of 
Aadventurama and Vaughn Johnson of AVP&T Amusement. 


Arachnid’s John Hassettmeets up with Jim & Carrah Affeldt of 
Northern Enterprises over by his firm's electronic dart games. 
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BRIGHT & SUNNY AT BRADY 


distributor's Miami office enjoys success at their first-ever open house party 


Florida’s tourist department 
came up with one of the all-time 
classic advertising slogans a few 
years back — “Fun. Sun. Stay. 
Play.” 

The same Sunshine State spirit 
helped make a roaring success out 
of Brady Distributing’s first-ever 
distributor open house party in 
their Miami office. Held soon after 
the 1992 AMOA Expo last fall, the 
affair drew good support by opera- 
tors and manufacturers’ reps alike. 

“This was our first open house, 
and due to such an overwhelming 
response, we plan to make it an 
annual event,” smiled the Miami 
office sales manager, Marty Man 
Smith. “We would like to thank 
the operators in the State of 
Florida for their continued sup- 
port and commit to them to 
always strive to be the best source 
for their coin-op needs.”’ 

The Brady Miami office staff is 
under the direction of general 
manager Richard Gershman. Enzo 
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Namco's Tom Siemieniec was on hand to give play pointers. 
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Hugo Celani handles game sales, 
while Willard Renfrow does vend- 
ing sales. The Brady Orlando of- 
fice (under Don Tunstall, Jack Mc- 
Kinney & Jim Detzel) helps them 


Sega's John Hill with the firm's neat Stadium Cross ride-on cycle vid. Jaleco's Bob Haim enjoys watching a fellow give Arm Champs a try. 
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Williams’ Rachel Davies enthusiastically talked up her firm 'S products. 


weet 10 hae renee 


| 
f % 
5 ¢ ‘ ’. 


NSM's Rus Strahan chats with a Brady-Florida customer during the special first-ever open. 


cover Florida and South Georgia. 
Both offices are full service dis- 
tributorships providing operators 
with sales, parts and service. 
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ESoIK, GENERAL! 


General Coin musters plenty of troops for Seattle & Portland events 


Attention, soldiers! Eyes right! 
Pass in review! The General is 
here! It was “spit and polish” all 
the way last fall, as General Coin 
hosted two extremely well attend- 
ed post-AMOA houses at both of- 
fices. 

Operators and manufacturers 
alike were present “in force.’’ 
Tradesters visited the Seattle, 
Wash. branch on Wednesday, Oct. 
21, while the Portland, Ore. 
branch held its affair on Friday, 
Oct. 23. 

Between the events, General 
hosted its annual golf tourney on 
Thursday. The winning team was 
comprised of Atari’s Mike Taylor, 
Portland Coin’s Bob Severson, 
General Coin’s Keith Fleming and 
Merit’s Lamar Forque. 

Here are some photos from the 
Seattle General Coin open house. 
Company, dismissed! 


PHOTO AT RIGHT: Bill Masterman and Nita Heard check out 
some of the new products on the General Coin showroom floor. 


PHOTO, BOTTOM LEFT: Kelly Danielson from Ace Amusement 
gives Jaleco’s Arm Champs all she’s got! Looks like fun! 


PHOTO, BOTTOM RIGHT: General Coin’s Len Bull tries out the 
deluxe simulator version of Sega’s hot Virtua Racing driver at the 


dealership’s post-AMOA Expo open house. 
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Automatic Product’s Rich Koch, Sean Layman of City Games, General’s Jerry Estes and Don 
Jubinville, Merit’s Lamar Forque and General's Mike McWilliams at the well-attended event. 
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ALL-AROUND GOOD-TIME GUYS 


Eastern Distributors combines business with pleasureat post-Expo opener 


Optimism was in the air, and a 
good crowd was in the showroom, 
during the Oct. 14 post-AMOA 
open house hosted by Eastern Dis- 
tributors (Philadelphia, Pa.). Oper- 
ators enjoyed good food; trade 
chat with brother ops, dealers and 
manufacturer reps; and a chance 
to inspect the latest and greatest 
equipment. Grayhound’s Dan 
Dinnebeil introduced that firm’s 
new Shark pool table, while the 
dealer’s Dave Myers and Jack 
Sullivan spoke to operators about 
using leagues to promote darts. 

Top product from AMOA Expo 
‘92 was the highlight of the event, 
including three pieces from 
Williams/Bally-Midway (Mortal 
Kombat, Fish Tales, Dr. Who) and 
the expo’s “best new game”’ (Le- 
thal Enforcers from Konami). Of 
course, Expo’s “most played juke- 
box’’ award winner, Rowe’s 
LaserStar America, stood front 
and center of the music scene. 
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Bruce Hinkle and John Wilkins of Eastern flank Mark from Carzo Amusement by new Dr. Who. 


UNG ite oe ; 
Curt & Ed Arbitman (Ace Vending) with Northwood Toy's Alan Britton. 
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OINGS AT DUNIS 


Damtew & fellow Dunis Distributing dynamos deal out smiles, new products 


It was “all smiles”’ last fall, 
when Dunis Distributing (Port- 
land, Ore.) opened their doors to 
local and regional operators for 
the traditional post-AMOA open 
house. Under the leadership of 
Mike Damtew, the Dunis team 
showed off Rowe jukeboxes, Wil- 
liams pinballs, Atari videos, Med- 
alist darts, Planet Earth redemp- 
tion equipment, and much more. 
The event drew good operator at- 
tendance and some visits by key 
manufacturer reps. Here are some 
photos from the successful affair. 
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Planet Earth’s Bill Faith with Mickey Starks of N.W. Coin Machine. Arnusement Unlimited's Jerry Johnston and Lookout’s Ellie Nafus. 
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“STELLAR” DAY AT P.G.D. 


Progressive Game Distributors showcases Data East’s ‘Star Wars’ pingame 


Friday (Dec. 11) brought a load of 
operators, techs and their vehicles 
out to the Hill St. headquarters of 
Progressive Game Distributors (El 
Cajon, Calif.). Cause of all the com- 
motion was Data East’s new killer 
pinball Star Wars, on stage in both 
the showroom and in a service 
school. ..as well as on the order 
pad. The game, which caught rave 
reviews at the Nashville expo, has 
been out on some San Diego county 
locations for several sample weeks 
and already has the kiss of ‘‘hit’’ 
planted on it. 

P.G.D.’s been among the more 
fortunate Data East dealers in the 
country, getting a good helping of 
the factory’s initial samples. Now 
that it’s in full production for the 
States, Star Wars could be popping 
up on numerous sites in this ‘“‘lower 
left-hand corner’”’ of the country. 

Hosting for P.G.D. were Dave 
Stroud and Robbie Robbins. Hot 
food and cold beverages were 
served after the technical school, 
and a lot of the guys hung out to in- 
spect other games on display, pick 
up parts and schmooze about such 
things as the six-month reprieve San 
Diego got on a cigarette blackout 
(unlike the city of Rancho Mirage, 
where the only place you can smoke 
is out of doors). 


PHOTO AT TOP: Yellow Brick Road guys 
by Virtua Racing (from left): Russ Hill, Dan 
Indham, Dave (P.G.D.) Stroud, Greg Heer 
and Manny Alvarez. 


CENTER PHOTO: Eddie Martin of C.S. 
Music tries Star Wars as Robbie Robbins, 
Steve Novak and Kris Montgomery kibitz.. 


BOTTOM PHOTO: Data East's Pete 
Gustafson (at left) addresses a roomful of 
technicians during his Star Wars service 
school held at P.G.D. 
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LAST FROM THE PAST 


Colorado Game Exchange draws 500 ops to post-AMOA “1950s sock hop” 


Timing is everything. The 
Colorado Game Exchange (Denver, 
Colo.) knows all about timing. As 
in, having the state association 
hold its meeting during the same 
weekend as your post-AMOA 
open house. As in, tossing a dis- 
tributor party with a “Fab Fifties”’ 
theme that gives guests the “time”’ 
of their lives! 

GamEx held its fun event on 
Saturday, Oct. 4. They pulled in 
up to 500 operators and about 15 
major manufacturer reps. “We had 
a huge crowd,” reported VP Mike 
Babich. “They were very interest- 
ed in the new product coming out. 
Operators came from Nebraska, 
Wyoming, New Mexico, Kansas 
and of course Colorado.”’ 

President Rich Babich and VP 
Mike Babich dressed as the Blues 
Brothers, while Bev Babich was 
costumed as a ’50s sock-hop teen 
queen. GamEx brought in several 
of the staff's teenage daughters 
and friends, and dressed them as 
carhops on roller skates, to even 
provide more ’50s atmosphere. 
Period tunes were stacked on the 
jukebox, and the cuisine ran to 
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A group of Colorado Game Exchange customers enjoy the tasty munchies at the product show. 


hot dogs and rootbeer floats. 
GamEx cleared out 6,000 sq. ft. 
its warehouse for a redemption 
area. The regular showroom 
(about 3,000 sq. ft.) boasted food, 
plus new videos, pinballs, jukes 
and pool. The Rowe jukebox 
attracted lots of attention, as did 
some hot pins and redemption 
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games. “We had maybe 20 
redemption games and they did 
real well,’’ Mike said. “Redemp- 
tion has been a major emphasis 
here for a couple of years now.”’ 

Thanks to Dave Hall (Rowe's 
western regional sales manager) 
for the photos. 


Left to right, Bev Babich, James Dean, Dave Hall (Rowe), the Rowe CD-100, Rich Babich, Marilyn Monroe and Mike Babich at the open house. 
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ARACHNID TO WASHINGTON — Arachnid’s BullShooter VIII 
tour made its second stop in Vancouver from Oct. 9-11, with 
co-sponsor General Coin (Seattle). Players from the west coast 
packed the event with over 562 entries counted. . .all vying 
for a qualifying certificate to the BullShooter world finals. 
One of the lucky qualifiers is men’s singles first-place winner 
Sean Downs, shown accepting his award from General Coin’s 
Keith Fleming. For more information regarding the BullShooter 
regionals, call Arachnid at 800/435-8319. 


pettthester O- / | 


ARACHNID TO TEXAS — Moving onward in preparation for 
the BullShooter VIII World Championship, Arachnid swung by 
Houston the weekend of Halloween. Over 450 entries took time 
out from trick-or-treating to compete in the Texas shootout for 
$6,000 in prize money. The event was a great success for 
Arachnid, co-sponsor H.A. Franz and all the winners who took 
home a qualifying certificate to the BullShooter Finals. Pictured 
above is hot player Teresa Nevils (winner of four first-place tro- 
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phies), Arachnid’s Dino Shade and Irene Espinoza (who took 
home a first with Teresa in women’s doubles). For more info 
about the BullShooter tour, call Arachnid at 800/435-8319. 


Fr 


ARACHNID TO MINNESOTA — Players from the Northern 


Midwest snowballed into Minnesota Nov. 6-8 for the latest 
Arachnid BullShooter regional. This eight-event qualifier drew 
more than 450 entries, much to the delight of Arachnid and co- 
sponsor Lieberman Music. All players who finished first, 
second or third in any of the eight events received a qualify- 
ing certificate to the BullShooter Finals scheduled in Chicago 
over Memorial Day weekend. Tom Tanberg (above) will be 
Chicago-bound come May, as he won first in the prestigious 
Pro singles category. To learn more about the BullShooter tour 
contact Arachnid at 800/435-8319. 


ap 


MERIT TO FLORIDA — Merit got off to a hot start for their 
1992-93 World Series of Darts season with a visit to Tampa the 
weekend of Oct. 30-Nov. 1. The first of eight North American 
regionals, the $10,000 Sunshine Classic attracted more than 
750 entries! A great kick-off for Merit and event co-sponsor 
American Vending. Shown above are Merit’s Bob Wiles and 
open singles first-place winner Jeff Fletcher. For further infor- 
mation regarding Merit’s dart season, call 800/523-2760. 
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MERIT TO PENNSY — Merit’s World Series of Darts visited 
Butler, Penn. Nov. 6-8 for the Keystone Classic tournament. 
Darters from all over the Eastern U.S. were on hand to com- 
pete for the $7,500 in prize money awarded by this second of 
eight North American regionals. The event was a sterling 
success thanks to help from co-sponsor, the Keystone State 
Dart Association, the enthusiastic players and Merit’s new 
Scorpion Stinger. Look for more events coming your way! Pic- 
tured here are first-place draw doubles duo Dave Brock and 
George Ordel (that’s Merit’s Bob Wiles between). For more 
* yurnament information, call 800/523-2760. 
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CAPITAL VENDING COMPANY held its first annual AMOA- 
IFPA sanctioned pinball tourney in Harrisburg, Penn. on Oct. 3. 
Beeps, Balls & Bings Arcade provided the space, and Dean 
Witter Reynolds, Inc. supplied co-sponsorship. The two-division 
event split the competition between players age 12-14.and 15-18, 
who shot the silver ballon The Addams Family, Terminator 2, 
Fish Tales and Lethal Weapon 3. All contestants placing first 
through third won shares of Williams stock. (Players also made 
out with an IFPA pin and free t-shirt!) Pictured above are Cap- 
ital Vending’s Joe Calla with Division A (age 12-14) winners. 


BILLIARD ALLIANCE — Officials from the American Pool 


players Assn. (APA), the Men’s Professional Billiards Assn. 
(MPBA) and the Professional Billiards Tour Assn. (PBTA) have 
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formed an alliance which aims to effectively unify the sport. 
Results of this unification will be rules and equipment stan- 
dardization, joint promotion of amateur and pro events and the 
creation of a universal rating system. For additional informa- 
tion, contact APA’s Carla Elder at 314/625-8611. 
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DUTCH LEAGUES — Elam Group Electronic Amusement 
(Holland) has joined the ranks of international Arachnid English 
Mark Darts distributors. Also, through their Elam Sports & 
Gaming division, they have started electronic dart promotions. 
The Elam Group reports great success with their first leagues, 
which began throughout the Netherlands in October. Arach- 
nid welcomes Elam Sports & Gaming aboard! Pictured above 
are Arachnid Marketing VP Sam Zammuto, Elam Sports & 
Gaming product manager Tod van Sambeek and Arachnid 
prexy Bill Ward. 


TORNADO TO TEXAS — Tornado Table Soccer’s $100,000 


World Championships really came together Sept. 2-7 at the 
Dallas/Ft. Worth Hilton. This year, 131 tables racked up play 
by competitors from all over North America and the hotel was 
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filled to the brim throughout the tournament week. As Torna- 
do’s newsletter, Table Talk, boasted, the 1992 Championships 
were ‘‘simply awesome!”’ For information on the 1993-94 
season, call Tornado at 303/933-1170. 


FLIPPIN’ FOR KIDS — That’s the name of a Pinball-A-Thon 
which was held in arcades across New York, New Jersey and 
Connecticut, with all proceeds benefiting the children’s char- 
ity, Variety. Held during the week of Nov. 21-29, the event 
was organized by Steve Epstein of the Professional and 
Amateur Pinball Association (PAPA) and Variety’s exec direc- 
tor Robert Sunshine. Over 150 arcades and family amusement 
centers participated and the event racked up major support 
by Subway Sandwiches, Williams and New York radio station 
WPLJ-FM. With each completed pledge form, players received 
redeemable Subway coupons, and a free t-shirt with any 
pledge totalling $25. Williams provided their special support 


TOP HITS OF JAPAN 


by providing a pinball machine climaxing a two-week promo 
blitz by radio station WPLJ-FM. According to the organizers, 
the Pinball-A-Thon was a solid hit! 


JANUARY 29-31 
Merit World Series of Darts Indy 
Classic, Indianapolis. For information, 


contact co-sponsor Indy Amusements 
at 317/253-9388. 


FEBRUARY 12-14 

Prof. & Amateur Pinball Assn. (PAPA) 
Int’l Pinball Championships, Park 
Central Hotel, New York City. For info, 
contact Steve Epstein at 212/247-3725. 
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CALENDAR 


FEBRUARY 12-14 


Tornado Table Soccer’s kickoff 

classic, Radisson Hotel, Oklahoma City. 
For more information, call Tornado at 
303/933-1170. 


MARCH 5-7 
Merit World Series of Darts California 


from Game Machine Magazine, Jan. 1, 1992 


TOP 25 
VIDEO COCKTAIL 


Model (manufacturer) 


1 Warriors of Fate (Capcom) 

2. St. Fighter Il: Champ. Ed. (Cap.) 
3 Puyo Puyo (Sega) 

4 Art of Fighting (SNK) 

Quiz Kokorogy (Tecmo) 

Super World Stadium (Namco) 
Golden Axe II (Sega) | 

Quiz Capcom World 2 (Capcom) 
Street Fighter Il (Capcom) 

10 Shanghai II (Sun Electronics) 

11 Super Shanghai (Taito) 

12 Macross (Banpresto) 

13 Seibu Cup Soccer (Seibu) 

14 Cosmo Gang: The Puzzle (Namco) 
15 F1 Grand Prix II (Taito) 

16 World Heroes (SNK) 

17 Quiz T.V. Variety Show (Dynax) 
18 Final Star Force (Tecmo) 

19 Quiz Mayku’s Adventure (Namco) 


TOP 15 


OcomnNMD 


TOP 5 
FLIPPERS 


UPRIGHTS & COCKPITS 


Model (manufacturer) 


1 Lethal Enforcers (Konami) 
2 Virtua Racing [twin] (Sega) 
3 Virtua Racing [del.] (Sega) 
4 Suzuka 8 Hours [del.] (Namco) 
5 Suzuka 8 Hours [s/d] (Namco) 
6 Stadium Cross (Sega) 
7 Final Lap 3 [standard] (Namco) 
8 Grand Prix Star (Jaleco) 
9 Rail Chase (Sega) 
10 Driver’s Eyes (Namco) 
11 F1 Exhaust Note (Sega) 
12 Operation GunBusters (Taito) 
13 Double Axle (Taito) 
14 StarBlade (Namco) 
15 Terminator 2 (Midway) 


Classic, Sacramento. For more 
information, contact co-sponsor 
Tri-Vending at 916/644-7828. 

APRIL 9-11 


Tornado’s U.S. Open, Long Beach Hil- 
ton, Long Beach, Calif. For more infor- 
mation, call Tornado at 303/933-1170. 


APRIL 16-18 

Merit World Series of Darts Connecticut 
Classic, Trumbull. For more 
information, contact co-sponsor Dell 
Amusements at 203/754-3830. 


APRIL 27-MAY 1 

AMOA’s National Dart Assn. (NDA) 
$100,000 Team Dart 8 International 
Championship, Sahara Hotel, Las Vegas. 
For information, call 414/476-4665. 


MAY 7-8 

OCMA Ohio State Team Dart Champ- 
ionship, Franklin County Fairgrounds. 
For information, contact 614/888-9772. 


MAY 28-31 
Tornado’s Masters Open, Atlanta 


Airport Hilton, Atlanta. For more info, 
call Tornado at 303/933-1170. 


MAY 29-JUNE 5 

VNEA 13th Annual Int’l. Singles & 
Team Championships, Riviera Hotel, 
Las Vegas. VNEA members only. 
Contact Gregg Elliott at 517/893-1800. 


JULY 2-5 


Atomic Punk 2 (Irem) 

Aero Fighters (Video System) 
Dogguun (Toaplan) 

Fatal Fury (SNK) 

Raiden (Seibu) 

Fighter & Attacker (Namco) 


Model (manufacturer) 


1 Lethal Weapon 3 (Data East) 
2 Addams Family (Williams) 

3 Terminator 2 (Williams) 

4 Super Mario Bros. (Premier) 
5 Getaway (Williams) 


ee 
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Tornado’s National Championships, 
New Orleans Airport Hilton, New Orleans. 
For more information, call Tornado 

at 303/933-1170. 


SEPTEMBER 1-6 

Tornado World Championships, 
Dallas/Ft. Worth Airport Hilton, Texas. 
For more information, call Tornado 

at 303/933-1170. 
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VALLEY HAS THE EDGE 


U.S. manufacturer of quality pool & dart games takes the lead 
with record sales, upgraded plant & sophisticated products 


Success has become a habit at 
Valley Recreation Products. Based 
in Bay City, Mich., these manufac- 
turers of coin-operated pool and 
dart games ‘‘work hard” and ‘‘work 
smart.’ The result is a company 
that stays on the cutting edge of 
marketing, quality product develop- 
ment, and customer relations. 

Want proof? It’s easy to find. 
American operators have awarded 
Valley the ‘‘best pool table’ award 
for over 10 years in a row. Lately, 
sales of Valley Cougar dart ma- 


chines have reportedly surged to 
the head of the pack. Leagues for 
both sports continue to grow. 

Add an export sales effort that’s 
so good it got the White House’s at- 
tention, and you’re looking at a fac- 
tory that ‘‘has an edge.’’ No wonder 
Valley is widely recognized as one 
of the world’s best coin-op manufac- 
turers. 

‘For the last three years, we’ve 
enjoyed record sales,”’ said Valley 
president Chuck Milhem. ‘‘We’ve 
become a complex organization with 


multiple plants, multiple businesses 
and worldwide markets. We're try- 
ing to position ourselves for the fu- 
ture, both in terms of an orderly suc- 
cession of management, and to take 
advantage of the many opportuni- 
ties we see out there.”’ 

Among those opportunities, said 
Chuck, are ‘“‘changes in technology, 
changes in markets, and a quickly 
shrinking world. Companies that 
address those opportunities will 
prosper,” he declared. ‘Right along 
with that, the U.S. street operator 


Pictured from left are Valley veep Dick Shelton, Valley’s celebrity dart champ Eric Bristow, and Valley prexy Chuck Milhem at Britain’s largest- 
ever electronic dart tournament. Many players competed and big crowds attended the pool, dart & table soccer championships. The event 
occurred in Blackpool’s Winter Garden Entertainment Center and was sponsored by Europe’s exclusive Valley darts distributor, NSM UK. 
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The seventh annual Valley World Cup championship will be played in Budapest in June. 


who continues to provide a quality 
product and good service to his lo- 
cations, will also prosper.” 


THE POOL MARKET: 
STRONG & STABLE 


The heart of Valley’s program 
for many years has been its line of 
‘‘zero-defect”’ pool tables, support- 
ed by the pioneering Valley Nation- 
al Eight-Ball League. Both are hailed 
as models which have been imitat- 
ed widely. Both are continuing to 
enjoy growth in sales and member- 
ship, respectively. 

‘Sales of coin-op pool tables have 
been excellent for a number of 
years, Chuck Milhem reported. 
“Tt’s a decade long carry-over from 
the 1986 movie ‘The Color of Money’ 
which was instrumental in revitaliz- 
ing the entire pool industry. Every- 
one involved in pool has enjoyed the 
resurgence.’”’ 

The market for pool tables re- 
mains a strong profit center. ‘““The 
U.S. is covered with about 200,000 
coin-operated pool tables across the 
country,’ Milhem estimated. ‘‘We 
are ina very good replacement mar- 
ket, with demand for used tables 
(which are sold to homes) creating 
demand for new coin-op pool tables 
on location. A progressive operator 
feels if he’s going to be successful, 
he must continue to upgrade his 
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equipment. That means more than 
changing the cloth and cleaning 
them up; it means putting in a brand 
new table every so often.’’ 

This accounts for why a “‘replace- 
ment market’’ remains so vital, said 
Milhem. ‘‘At least 85 to 90% of our 
tables go into existing locations, 
either as a replacement or as addi- 
tions to tables already on site,’’ he 
explained. ‘“‘Our market penetra- 
tion has been pretty stable, though 
we ve grown in certain areas. For 
example, we’ve had a lot of activity 
in Canada because of the growth of 
pool leagues and the tremendous in- 
crease in income from their dollar 
coin, the Loonie.”’ 


QUALITY: 
THE EDGE IN PRODUCT 


Quality is practically a religion at 
Valley, and it starts with listening to 
the customer. ‘‘We pay particular 
attention to what operators say,”’ 
Chuck said. ‘‘Our product continues 
to evolve over time, and many im- 
provements come from discussions 
with operators during major trade 
shows and state shows. This infor- 
mation is extremely important in 
helping us meet the operator’s need. 

“At the same time, we’re very 
careful about obsoleting what the 
operator has already invested in. 
That’s one reason our operator base 
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has confidence us: when they buy 
our product, they know we'll stand 
behind it for the long term and it will 
retain its value. The Valley table 
has continued improving, but we’ve 
done nothing to obsolete what the 
operator has out there.”’ 

Construction of a Valley table 
“offers the optimum design for tav- 
ern play,’ said the company chief. 
‘“‘Over the years we’ve put features 
into our table which have perpetu- 
ated the perception of quality and 
enabled the operator to get maxi- 
mum performance over a long peri- 
od of time, under less than ideal 
conditions of player interaction. In 
other words, it’s designed for abuse 
and continues to perform on that 
basis!”’ 


POOL TABLE FEATURES 


Exactly what is distinctive about 
a Valley pool table? ‘‘We feel there 
are a number of keys that set our 
product apart,’’ Milhem stated. ‘‘In 
our overall construction, every part 
is exactly the same specs of every 
other part on every other table, so 
there’s no jury-rigging. We use pat- 
terns and jigs with very sophisticat- 
ed tooling worth several hundred 
thousand dollars. So when the table 
goes together, you can take any part 
from any other table and it will fit. 

‘“Second,’”’ he continued, ‘‘our 
unique method of handling slate be- 
fore putting it on the table ensures 
that it retains its integrity and play- 
ability. 

‘Next is our carefully-selected, 
high quality, chrome-plated, zinc 
die-cast corners. They enhance the 
appearance of the table and its life. 

‘In addition, I’ve always felt one 
strength is our legs,’’ Chuck con- 
tinued. ‘““To my knowledge, we’re 
the only ones who use double rein- 
forced fiberglass. When I was in the 
boat business a number of years 
ago, we constructed 47-ft. motor 
yachts in almost the same manner, 
with nearly the same thickness of 
fiberglass. So if someone in a loca- 
tion picks up a table and drops it, the 
legs won’t crumble, break, or go 
through the bottom of the table. 
Nothing is more upsetting to an 
operator than to come into a loca- 
tion and find his table leaning over 
like a wounded pelican.’’ 
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Dinay with Delight 


Players will go wild at the chance of winning thousands of tickets on 
Spin To Win. Players roll 3 balls down the ramp into target holes 
triggering specific rotations on the spinning wheel which allow 
we | players to increase their ticket winnings. To collect their tickets, the 
le ‘i players must finish the game and avoid Bankrupts. 
- geaee= Bee 
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#41 ROLLDOWN 


Play Meter Magazine 
Dec. 1992 
Equipment Poll 


Bonus Jackpots ! Innovators in Redemption ! Spin To Win" Features: 

To win thousands of tickets on the Bonus = Spin To Win” is brought to you by Lazer-Tron, * Skill ball rolling game = * Multi-Coin play 
Jackpot, players must use their ball rolling the same people who brought you 1992's top ¢ Bonus Jackpot sign ¢ Coin and Ticket meters 
skills to have the wheel stop on the Bonus _ earner Hop-a-Tic-Tac-Toe — voted the best * Outstanding sound effects * Quality Construction 
Jackpot Slot three straight games. redemption game of 1991 by U.S. operators, —* Fully operator adjustable — » Weight 300 lbs. 

Spin To Win” is a must for any ticket Bank-It; Vine Climb, Shuttle Launch” and e Size: 24° W x 72°L x 96°H 

redemption center. the 6 gun Haunted House. 


Call today for the distributor nearest you. 


LAZER-TROM 


LAZJZERE-T RGM 1428 Commerce Circe 


) is ms distributed Innovators in Redemption , | Casanton, CA 94 5 88 
yy Capcom USA. 
lop * TicToe_Toe’ is distributed Phone: (5 l ()) 460-0873 


by Data East USA. 


Patented & Patents applied for Fax: (5 l ()) 460-0365 


COVER STORY 


Int’ | heimirations veep James Griffiths takes a golf iseeal during a recent biz rte to Japan. 


Valley’s ball return system is 
another important feature, said Mil- 
hem. ‘‘Several years ago we institut- 
ed the one-piece ball return which 
virtually eliminates the replace- 
ment of ball runs on the table! That 
used to be a major service problem.” 


THE R.0.1. EDGE 
LONG-TERM VALUE 


With confidence in these fea- 
tures, Valley is not afraid to com- 
pare its table to any other product 
on the market. ‘“We put extra value 
into the product so that operators 
can see that value,’’ Milhem said. 
‘‘When I’m asked about the differ- 


ence between our table to a compe- 
titor’s, my response is generally 
‘Three years.’ By that Imean, make 
your judgment after three years 
about the table’s performance, ser- 
vice exposure and resale value.”’ 
The market for used Valley pool 
tables is another key to long-term 
value. ““Because of the extensive ex- 
posure of our products to millions of 
pool players in leagues and tourna- 
ments, as well as casual play, the 
demand for used Valley pool tables 
is very strong,’’ Chuck pointed out. 
‘In many cases, an operator can 
find a buyer for a 10-year-old table 
at its original cost. In the meantime, 
he has enjoyed a decade of income, 


VALLEY/NSM’S 6TH ANNY ee ad FINALS 


Electronic dart players from 17 na- 
tions converged upon The Dome in 
Doncaster, Great Britain last October 
as Valley/NSM hosted the sixth annu- 
al World Cup championships. Ac- 
cording to Valley, the competition was 
friendly but fierce as all international 
teams seemed to be evenly matched 
in score and skill. Team Germany 
ended up victorious, with Team USA 
and Wales tied for second place. Val- 
ley and everyone involved with the 
tournaments congratulate Team USA 
on a job well done! They’re all pic- 
tured on the right with Valley’s Scott 
Schroeder in the middle. For infor- 
mation regarding 1993 tournament 
events, call them at 800/248-2837. 
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depreciation and cash flow. These 
benefits are multiplied if that same 
operator is involved in the VNEA 
league program. How long will 
a Valley pool table last?’’ Chuck 
asked. “‘It has an infinite life expec- 
tancy by virtue of its construction.”’ 


THE DARTS EDGE: 
INNOVATION 


While many American trademem- 
bers still associate Valley with pool 
first of all, the story is different 
overseas. In Europe, say the name 
‘Valley’ and tradesters are just as 
likely to mention electronic darts. 
According to the company, it enjoys 
by far the biggest share of Europe’s 
electronic dart sales. 


‘“‘NSM markets our darts in Eu- 
rope and we will very soon have 
shipped in excess of 50,000 elec- 
tronic dart machines to Europe,”’ 
Chuck Milhem said. ‘‘We have a 
special relationship with NSM and 
would like to acknowledge their 
commitment. President Ullrich 
Schulze made a commitment to be 
successful in electronic darts. He 
provided the people and resources 
to do so. NSM has really done a 
bang-up job — sales, marketing, 
leagues, the full program.”’ 


Valley’s U.S. market is fast catch- 
ing up. Dart sales are ‘“‘about equal- 
ly balanced’”’ with pool table sales in 
the company’s bottom line, said Mil- 
hem. Valley estimates there are 
probably 150,000 electronic dart 
machines in the field in the U.S. 
“Our share of that number is rela- 
tively small, because of our late en- 
try into this business,’’ said Chuck. 
‘But our volume has been increas- 
ing geometrically and based on units 
sold last year, we think we’re now 
number one in sales to the U.S. and 
Canada.” 


By the way, a tradester associat- 
ed with major Midwestern distribu- 
tor confirmed this estimate for us. 
‘Sales are incredible,’’ said this 
source. ‘““They can’t keep Cougar 
dart machines on the showroom 
floor.”’ 

Valley says industry leadership 
and technological innovation sets 
their dart game apart. ‘““When we 
acquired the assets of IDEA Inc. in 


RePlay Magazine 


For more 


information contact: 


William T. Glasgow, Inc. 
Show Management 

16066 South Park Avenue 
South Holland, IL 60473-1500 
Phone: (708) 333-9292 

FAX: (708) 333-4086 


Sponsored by: 
The American Amusement 
Machine Association and 
Play Meter Magazine 
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Above: Team USA put up a friendly but fierce fight for the Valley Cup this October in the U.K. It went to Team Germany. Right: Team USA, 


Valley’s Scott Schroeder (behind) and NSM UK’s Briget Granger (second from left) take in the sights of London after the championships. 
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1987, we were the third company in 
the darts business,’’ Chuck recalled. 
‘‘We determined that success de- 
manded more than a “‘me-too’’ prod- 
uct; we had to bring something new, 
exciting and different to the market. 
When we introduced our first Cou- 
gar machine, the highest compli- 
ment we got from a number of oper- 
ators was ‘It looks like it was de- 


o 99 


signed by an operator’. 


‘COUGAR’ 
KEY FEATURES 


Key features of the original Cou- 
gar darts game include: a front ac- 
cess service door, dart catching 
ring, overhead scoring for tourna- 
ment play, Tru-Score capability for 
more accurate scoring, automatic 
player change-over feature (this 
one’s especially popular with play- 
ers), and leg levelers. Incorporated 
into subsequent models have been 
features such as the innovative fold- 
down cabinet, thin-ribbed target, 
target segments with five year guar- 
antee, and more. 

As with pool, Valley got many of 
its product improvement ideas for 
darts by listening to its customers. 
“Tt all evolved from information we 
got in the field. Particularly helpful 
were early discussions with Ray 
Hibarger and Scott Nelson up at 
Hanson Distributing,’ declared Mil- 


Left: The Valley World Cup winner’s board 
alongside the Valley Cup. This year, the pres- 
tigious dart honor went to Team Germany. 
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Mini Jumbo Cocktail 
28" Wide - 42" Tall 


Super Jumbo 48" Wide 


(Pictured with optional Flash/Attract Package) 


New High Tech, traffic stopping appearance 
Variety of sizes to meet every locations needs 

» Programmable micro processing electronics 
super high visibility 3 color graphics to attract 
maximum playing interest 

» Extra large plush capacity 

B 3 sides of 1/4" tempered saftey glass for 
greater display 
Electronic and mechanical claw adjustment for 
varying Size plush and pay out ratios 
One piece easy open door for access to storage 
and service 
Seperate locking coin vault with $800.00 
capacity 

» Dual pin locking system for extra high security 
1 Year limited warranty 


Flash/ Attract Package: (Includes chasing rope 
lights, Revolving Police Light, and Super High 
Visibility 8 Color Graphics) 

Wide variety of bill acceptors 

Trading Card or Ticket dispensers 

Multi-Vend Capability 


Jumbo 36" Wide 


(Pictured with optional Flash/Attract Package) 
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23011 Alcalde - Building HA - Laguna Hills, California 92653 - Fax (714) 859-0825 
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Valley and NSM Loewen Sport supplied a batch of dart games to Barcelona’s Olympic Village. 


hem. Several of these Valley fea- 
tures have been ‘“‘adopted’’ by the 
competition (and sometimes, Chuck 
says, over-eager sales guys claim 
the other factories actually created 
some of these innovations). Several 
other Valley dart features have 
been patented. ‘‘Valley enjoys a 
strong legal position on our prod- 
uct,’’ Milhem stated. 


LEAGUES: 
THE PROMOTIONAL EDGE 


Leagues are the powerful promo- 
tional tool which has helped keep 
the pool business in operators’ 
hands, and has built the dart mar- 


FOR MORE INFO, TRY 
VALLEY’S 800 NUMBER 


In order to provide the best possible 
customer sales, service and technical 
support, Valley has increased its toll- 
free access for distributors and oper- 
ators. Effective immediately, you can 
reach Valley headquarters in Bay Ci- 
ty, Mich. regarding pool, darts, ser- 
vice, or the Valley league manage- 
ment system, at 800/248-2837. You 
can get help with the same subjects 
from service vets Bob Corrigan, Frank 
Corsanos and Craig Schroeder at 
Valley’s Sycamore, Ill. office, which 
is 800/331-5420. For one- and two- 
piece cue sticks, call Valley’s Shako- 
pee, Minn. office at 800/682-0724. 
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ket into a coin-op powerhouse. If you 
think leagues are now established 
and static, think again. The number 
of U.S. tavern locations may be sta- 
ble or dropping, but pool and dart 
leagues are still very much on the 
upswing. VNEA now has 40,000 
pool players in the U.S., for ex- 
ample. 

‘““VNEA has grown tremendously 
in recent years, domestically and 
overseas,’’ Chuck Milhem reported. 
‘This growth cuts across the spec- 
trum in terms of size, geography, 
and other aspects of the operators 
involved. During the early years, we 
had to sell the whole concept of 
leagues. But thanks to several presi- 
dents of AMOA, it’s been well sold. 
People like Dick Hawkins, Clyde 
Knupp, Wally Bohrer, Jim Trucano, 
and Gene Urso were original sup- 
porters of VNEA who approached 
leagues with missionary zeal. They 
have rebuilt their businesses with 
leagues as a core concept, and they 
have grown and prospered. Today 
it’s very easy to sell the concept; the 
only reluctance has been about the 
fact that some operators still don’t 
want to put the time into it.”’ 

But the number of ‘‘reluctant 
operators” is clearly shrinking year 
by year. The same holds true for 
darts, said Valley. The company’s 
growing dart sales ‘‘runs arm and 
arm with the growth of our league 
program,’’ Milhem said. Valley is a 
partner in the National Dart Assn. 
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and its program dovetails with that 
organization’s annual champion- 
ships. Also, in partnership with 
NSM, Valley runs the worldwide 
‘Valley Cup’’ darts tournaments, 
resulting in yearly, prestigious play- 
offs between U.S. and internation- 
al teams. Events are held in the U.S. 
and in Europe, with major dart cel- 
ebrities like Eric (‘“The Crafty Cock- 
ney’’) Bristow helping promote the 
sport. 

The future for league promotions 
is only going to get better, Chuck 
Milhem predicted. Worldwide cul- 
tural trends (less drinking and smok- 
ing) have impacted the bar business 
everywhere, he stated. ““Today, in 
order to survive, the tavern owner 
almost has to use the K-Mart philo- 
sophy and get income out of every 
square inch of his establishment. He 
can’t afford to give away entertain- 
ment — be it darts, pool, or what 
have you. The progressive operator 
can capitalize on this opportunity.”’ 


GLOBAL MARKETING 


Valley was awarded the Presi- 
dent’s “E’’ award for excellence in 
export sales in 1991. And just a few 
months ago, the firm was named one 
of the Top 100 American exporters 
by World Trade Magazine. After 
just five years of strong emphasis on 
overseas marketing, well over 40% 
of Valley’s sales come from abroad 
today, Milhem said. ‘‘We expect 
that number to keep its upward di- 
rection,’ he added. 

Again, NSM is a vital factor in 
Valley’s success in this arena, with 
their incredible dart promotion and 
with sales offices in Yugoslavia and 
former East Germany. 

But don’t shortchange the contri- 
bution of Valley management. They 
‘think globally.’’ Valley is ‘‘compet- 
ing on a worldwide basis,’’ said 
Chuck Milhem. Not only does the 
firm pursue a super-strong Euro- 
pean sales effort, they’re also active 
and increasingly successful in the 
Far East, Latin America, Australia 
and even Africa (some former Brit- 
ish colonies still have a certain taste 
for darts, it seems). 

Valley’s international success 
has won it the ‘‘compliment”’ of hav- 
ing its equipment or features imitat- 
ed by foreign competitors. However, 
with its long experience, commit- 


RePlay Magazine 


oe: ee 
ae. ~ SSS 
fer-Classic is our new “ omy” model CD jukebox. soa anaes 
e ; ; s ooo ee aera ma 
bit Costs substantially less ... so you can afford to install ajCD jebox in locations a eee 
% Normally justify one. 5° see oe 
- | | : | = See 
gas it's smaller ... so it can fit in locations where a convention@ jukebox may not. oie te tere ewetewe 
onomy” means to our Performer-Classic. : eee en 
Ss fitted with our lightning-fast changer 
so there’s almost no discernable delay | 
between selections. It has a visible EF ila sett atioshinh-< a: Rta oags 
mechanism and top-mounted chase “sci Oe 
light animation to intrigue patrons. [~ . [ J co Owe 
Built-in background music iat it 
interfaces. Microphone connection. ie r 
And every other feature and jee 
ee eat ae 


function our top-of-the-line 
Performer-Grand II'" has. 


= 
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our new Performer Series™ 
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coming in CD technology. 
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performer many years from 
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ment to quality, and superb market- 
ing, Valley believes it still has the 
edge overseas as well. Watch for in- 
ternational sales to remain a vital 
and growing part of the Valley pro- 
file. 


U.S. STREET OPERATORS: 
GOOD PROSPECTS 


Valley hasn’t forgotten where 
it came from, however. Domestic 
sales remain just as important to the 
firm as ever. . .and Valley believes 
U.S. street locations, and American 
street operators, have long and 
healthy lives ahead of them. 

‘T think the taverns will always 
be there, although the numbers may 
decline,’’ Chuck Milhem declared. 
‘You certainly have to make them 
attractive in order to attract and re- 
tain the clientele. Operator-provid- 
ed services are an increasingly im- 
portant part of that attraction. 

‘As far as operators go,’ Chuck 
continued, “‘I’m confident the mom 
and pops will continue to exist. I 
think they'll all become more profes- 
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sional, because we’re in the com- 
puter age, which makes information 
much easier to gather and digest. A 
small operator has the advantage 
that it is his personal business: he’s 
directly involved, not an absentee 
owner. Consequently, small opera- 
tors give locations the type of atten- 
tion they need to maintain that rela- 
tionship.”’ 

The era of Big Business does not 
exclude room for the small entre- 
preneur, Chuck maintained. ‘“‘You 
can draw parallels to other indus- 
tries,’ he pointed out. ““They said 
supermarkets would decimate the 
small, independent grocer. What 
happened was the C-stores came in- 
to existence and did very well. Be- 
ing big is not always necessarily the 
best. No matter what size you are, 
if you have quality and service, you 
will always find a market.”’ 


THE VALLEY EDGE: 
PLANT & PEOPLE 


With two strong product lines 
and worldwide marketing commit- 


ments, Valley’s sales growth has 
been mirrored by growth in plant 
and personnel. Today, the firm 
boasts a work force of over 300, in 
three separate plants. Pool tables 
are built in Michigan, where the 
corporate headquarters is sited. 
Darts (as well as NSM jukeboxes for 
the U.S. market) are manufactured 
in Sycamore, Ill. A facility in Shako- 
pee, Minn. makes cue sticks. 
“Over the last three years, 
we've invested well in excess of $1 
million in new machinery to facili- 
tate production of a number of prod- 
ucts,’’ Chuck Milhem said proudly. 
‘‘We’ve upgraded both from the 
standpoint of being able to increase 
productivity and to maintain quali- 
ty. We can run several hundred 
aprons off the same machine in sev- 
eral hours and it’s the same part.”’ 
In the wake of all this success, 
growth and change — and faced 
with the prospect of fast-changing 
technology and world markets — 
Valley has recently reorganized its 
executive staff. According to the 
Valley chief, “‘Our executive reor- 
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You'll attract more business this 
Valentine’s Day with our alluring 
plush in your machines or on your 
shelves. Nobody will be able to 
resist these adorable and cuddly 
creatures. 


Even more attractive to you is the 


PlayeByePlay is a division of T.M.I., Inc. 


information and a 1993 Valentine 


& Easter catalog at 1-800-562-5266. 


appealing high quality at our 
breathtaking low prices. So you 
get toys with all the right parts 
in all the right places at the most 
competitive prices in the market. 
Don’t be shy, call and ask one of 
our account representatives for more 


Play-By-Play 


4310 Tejasco, San Antonio, TX 78218 


ganization is driven by two factors: 
externally, the constantly changing 
face of our industry, technology and 
the global economy. Internally, we 
want to take advantage of a market- 
ing and sales liaison with engineer- 
ing, and to redirect responsibilities 
in an orderly fashion.”’ 

Milhem remains as president, 
while Dick Shelton was elevated to 
senior VP and general manager. 
Alan Schafer is now VP of sales; Jim 
Griffiths is VP of international oper- 
ations. Dave Krystal is the national 
sales manager-of Valley’s expand- 
ed sales staff. 

Melody Sutkow handles customer 
service. Technical service for both 
pool and darts has been consolidat- 
ed under Bob Corrigan, the national 
service manager. Scott Schroeder 
has assumed marketing responsibil- 
ities in his new position of product 
manager. Operator Bill Nemgar con- 
tinues as Valley’s ‘‘man in the field’”’ 
consultant. 

To a person, it’s a team of hands- 
on, heads-up players who share the 
credit for Valley’s success. Chuck 
Milhem’s role in this newly reor- 
ganized group is what it’s always 
been: leadership. ‘‘In the coming 
years, I myself will concentrate 
on planning, to take advantage of 
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Team USA’s Marie McMahon and Valley celebrity dart pro Eric Bristow share a moment. 


changing markets and opportuni- 
ties,”’ he said. 


THE FUTURE EDGE: HI-TECH 


All the recent trade talk about hi- 
tech is very much on Valley’s mind 
these days (and some of it is hap- 
pening in their engineering depart- 
ment). What does the maker of sta- 
ple products have to do with hi- 
tech? Plenty. 

Said Milhem: “‘I believe Valley is 
on the leading edge.”’ As evidence, 
he cited features like the automat- 
ic change-over for Cougar darts, 
and the quality materials and manu- 
facturing processes used in Valley 
pool tables. 

For the future, Valley is keenly 
aware of the possibilities of com- 
puter technology, and has some in- 
novations ‘‘in the works” that will 
definitely make headlines. We can’t 
reveal details at this writing, but it’s 
well known that Chuck personally is 
very close to several AMOA past 
presidents, including Gene Urso.. . 
who “‘just happens”’ to be chairman 
of the AMOA Advanced Technology 
Committee. Readers can draw their 
own conclusions! 

‘‘We have some projects we’re 
actively working on that will make 
use of new technologies,”’ is all 
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Chuck would say at this point. ‘“We 
are pretty excited about them and 
hope to show them this spring at the 
ACME show. We see a need there, 
and we listen to our customers, 
the operators. Again, one of our 
strengths is the ability to identify the 
operator’s needs and often, meet 
them. If the market demand for hi- 
tech is there, we are ready, willing 
and able to adapt to it.’’ 


At the same time, Valley warns 
operators not to get carried away 
with the romance of gee-whiz giz- 
mos. “I caution that we must not get 
enamored with technology for tech- 
nology’s sake,’’ Milhem said. ‘“‘When 
you evaluate a product, keep in 
mind what your market is, and who 
is interacting with your product. It’s 
important that computer technolo- 
gy be user-friendly.”’ 


KEEPING THE EDGE 


We can’t end this story without 
reference to one of Valley’s major 
assets: Milhem himself. Chuck is too 
modest to say so, but his own repu- 
tation and leadership are a key fac- 
tor in the company’s success. He’s 
universally respected in the indus- 
try for his business smarts and his 
personal integrity. He’s also one of 
the nicest guys in coin-op. The tur- 
nout for the 1992 AAMA charity 
fundraiser banquet, with Chuck as 
guest of honor, testifies strongly to 
that. When Chuck Milhem speaks, 
his voice is soft and thoughtful — 
and absolutely everybody leans in 
and listens very, very closely! 

Valley is also chock-full of impor- 
tant corporate assets. Long-earning, 
long-lasting staple products...a 
strong commitment to the street 
operator. ..a talent for promotions 
and marketing. . . devotion to manu- 
facturing quality...global sales 
Savvy...working partnerships with 
respected organizations from NDA 
to NSM...these are the factors 
which make up the ‘‘Valley edge.”’ 


With a respected and much-liked 
leader at the helm, with its new staff 
organization and recent plant im- 
provements in place, and with the 
promise of computer technology in 
the near future, Valley Recreation 
Products is poised to maintain its 
edge for some time. 
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WAL TIPS 


by RANDY FROMM 


VIDEOGAME MONITOR REPAIR 


troubleshooting regulator problems 


Although a video game monitor is 
energized by household 120 volt AC 
power, there is only one circuit in 
the monitor (called the degaussing 
circuit) that can use the alternating 
current. All the other monitor cir- 
cuits require direct current. This DC 
comes from a power supply called 
the B+. 

The term B + is actually a throw- 
back to the early days of radio when 
power came only from batteries. 
The main, high voltage battery was 
a size ‘‘B.’’ Ever wonder why we 
have battery sizes that range from 
small, ‘‘AAA”’ penlite cells to large 
‘““D”’ size batteries, but we don’t see 
sizes ‘‘A’’ or ““B’’? These battery 
sizes were used in the vacuum tube 
radios of yesteryear! 

The B+ power supply is part of 
the circuitry that’s contained on the 
monitor chassis. When the 120 volts 
AC enters the monitor, it is changed 
into DC by the power supply. The 
B+ will be in the range of + 115 to 
+ 130 volts DC. The voltage may 
differ with each manufacturer and 
model. 

In addition to changing the alter- 
nating current into direct current, 
the B + power supply provide a reg- 
ulated output voltage. The output 
must remain at a constant voltage, 
without fluctuation of any kind. If 
the voltage regulator fails, you’ll see 
all kinds of abnormal displays. 


REGULATOR FAILURES 


If a voltage regulator failure cau- 
ses low B+, the picture may appear 
dim, shrunken and out of focus. The 
picture also may appear distorted, 
with curved sides or poor vertical 
linearity. Many monitors use a vol- 
tage regulator circuit that is some 
variation of the circuit in figure 1. 
Measure the B+ at test point 2. If 
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it’s low, try adjusting the B + poten- 
tiometer if your monitor has one. If 
the voltage doesn’t change (and it 


probably won’t) you have a voltage 
regulator failure. 

A low voltage condition is often 
caused by failure of transistor Q2. 
Q3 might also be bad, but this is less 
likely. The zener diode is a rare 
failure indeed. Problems with Q1, 
the power regulator transistor, are 
also rare in failures of this type but 
you should test all the semiconduc- 
tors in this circuit just to be sure. 
See RePlay, October 1992 for more 
on testing semiconductors. 

You may see a symptom that cau- 
ses the picture to look as if it is do- 
ing the hula, with curves or tears 
that move through the picture from 
top to bottom or from bottom to top. 
This is caused by failure of the vol- 
tage regulator to remove the “‘rip- 


A simplified version of a typical monitor voltage regulator circuit. 
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R301 
220,!1SwW 


120 VAC 


Integrated Circuit Voltage Kegulator from Wells-Gardner's K7000 Series 


perhaps, more commonly seen as a 

symptom of regulator failure. 
Again, measure the voltage at 

test point 2. If it’s low, measure the 


ple’’ that is normally found on the 
unregulated input side of the vol- 
tage regulator. Although hula can 
be caused by capacitor failure, it is, 
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JOIN HUNDREDS OF SATISFIED CUSTOMERS 


"We at POCKET CHANGE AMERICA 
presently use the ARMS BM-1200 ticket 
scales at our family fun centers throughout 
the United States. | recommend anyone 
operating redemption locations to see for 
themselves the time one can save." 

Joseph J. Despar 

VP Purchasing 

Pocket Change America, Inc. 


"| just wanted to drop you a short note to 
express our Satisfaction with the ARMS 
System. The ARMS System has become 
an invaluable tool within all of our 
operations. Keep up the good work!" 

Dave Corriveau 

President 

Dave & Busters, Inc. 


"| am pleased to say your ARMS ticket 
scale has proven to be an asset to our 
locations’ redemption center needs. With 
all factors considered, your scale is the 
best buy for redemption scales available 
and a must for anyone operating 
redemption centers." 

John W. Parker 

Support Services Manager 
Namco Operations Inc. 


ARMS Division of BONITA MARIE INTERNATIONAL, INC. 
1540 Rt. 37 West, Suite 2 
Toms River, N.J. 08755 


For Orders Call 1-800-272-6375 
For Information Call (908) 349-1994 
FAX (908) 341-4056 
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voltage at test point 1. It should be 
around +145 to + 150 volts DC. If 
the voltage is low, you probably 
have an electrolytic capacitor fail- 
ure (see RePlay, July 1991.) 

If the voltage is normal at test 
point 1, the voltage regulator circuit 
is probably bad. As before, test all 
the semiconductors first. By the 
way, these transistors should be 
pulled from the circuit to test them 
properly with a digital multimeter. 


OVER-VOLTAGE CONDITIONS 


It is not unusual for voltage regu- 
lators to fail in such a way that the 
B+ voltage becomes too high. This 
is especially common when an in- 
tegrated circuit voltage regulator is 
used instead of a voltage regulator 
that’s made of individual or discrete 
components. 

A typical IC voltage regulator cir- 
cuit is shown in figure 2. This one 
happens to be from Wells-Gard- 
ner’s K7000 series where voltage 
regulator failure is not uncommon. 
In this case, the symptom is obvious 


and overwhelming once you know 


what to look for. 

When the regulator fails, it cre- 
ates an over-voltage condition. To 
prevent this over-voltage condition 
from creating a health and safety 
hazard, the monitor’s shutdown cir- 
cuit will automatically activate. 

The trick here is to use your ears, 
not your eyes. You’re not looking for 
a symptom. You're listening for one! 
You know the high-pitched squeal 
that a monitor makes during normal 
operation? That’s what you're list- 
ening for. When the voltage regula- 
tor fails in an over-voltage condi- 
tion, you'll hear the squeal for only 
a fraction of a second when you first 
apply power to the monitor, then the 
monitor will shut down. 

You'll also hear the crackle of 
static electricity as the monitor first 
fires up and then shuts down. You 
can simulate this symptom yourself 
on a working monitor and you'll 
hear what it sounds like. With the 
monitor unplugged, use a grounded 
screwdriver (grounded to the metal 
chassis or CRT ground) to discharge 
the monitor’s second anode. This 
has nothing to do with safety, by the 
way. By discharging the second 
anode, you'll get the maximum ef- 
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The © ||| ’ game to display the 
Top 10 location players on 
screen for everyone to see. 


The ©),|'\\. game that ranks players 
Dy Challenges played against other 
top location players. 


The ©),\'!.’ game that keeps your 
machine earning strong after 
league play and during the off 

season 


The ©/.|'\. game that Declares a 
"Bar Champ" and the nine best 
location players on screen. 


Top Gun Challenge is operator 
selectable for best of three up to 
best of seven games. 


The... game with a patented 
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ribs, square entry holes and 
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The ©!!| Y game that Records 
and stores all player 
league Statistics automatically. 


NDA S.P.R.E. 
AND 
POINTS-PER-ROUND 


The ©!!! Y game that displays 
team names and individual 
player names on screen 
during league play. 


The ©! || Y game that shows 
up-to-date league statistics for 
individual games and current 
match information. 


The (||| ’ game capable of 
transfering league statistics over 
phone lines directly to the league 
managers office. 


The game that makes 
running leagues truly easy. 
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6421 Material Ave. 
815-654-0212 


Rockford, IL 61132 
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TECHNICAL TIPS 


fect of the static buildup. end of the clip lead on the other ter- 
Use a clip lead to short resistor minal of the resistor. 
R301. R301 is the 220 ohm, 15 watt Listen carefully as you apply 


resistor that’s hanging off the left power to the monitor. You'll hear a 
side of the chassis as viewed from pronounced squeal and associated 
behind the monitor (more on this buildup of static electricity. If you 
resistor later.) You are not short- | listen closely, you’ll also hear the 
ing the resistor to ground! You are squeal turn off and a change in the 
shorting the resistor itself by putting sound of the crackling static. This is 
one end of the clip lead on one ter- what it sounds like when the voltage 
minal of the resistor and the other regulator fails. 
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Here’s a quick way that you can 
troubleshoot most monitors with 
this problem. With the monitor un- 
plugged, unsolder and remove the 
voltage regulator IC. You do not 
have to discharge or disconnect the 
second anode to do this. In fact, you 
don’t even have to disconnect any- 
thing at all! Just remove the two 4”’ 
screws that hold the chassis to the 
frame, tilt the chassis up and flip it 
over. | 

Put the chassis back into normal 
operating position (you don’t have to 
replace the screws yet) and with the 
regulator removed from the circuit, 
apply power to the monitor. It may 
take as long as a full minute for the 
monitor to warm up and the picture 
you see will be dim. It will probably 
be doing a bit of hula dancing as 
well, but the shutdown circuit will 
no longer activate. This all but 
proves the voltage regulator to be 
faulty. Remember that this monitor 
has a common problem with capa- 
citor C57 (47 microfarad, 160 volt.) 
This failure can produce symptoms 
that mimic voltage regulator failure 
(see ‘Phil the Filter Capacitor”’ 
RePlay, February 1992.) This wise 
thing here is to change C57 first. If 
the problem persists, pull the regu- 
lator. 


UPCOMING CLASSES 


PMB os ls. January 11-15 
MONOHNM 3. 3 25 4ue February 8-12 
RARER Secs oo March 29-April 2 
North Jersey.......... April 19-24 
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You can also attend Randy 
Fromm’s arcade school without 
leaving the comfort of your cozy 
easychair! Videotapes are availa- 
ble (in english & spanish) covering 
topics such as beginning electron- 
ics, basic video game trouble- 
shooting, pinball PC board repair, 
power supplies and monitors. The 
prices on these vary so contact 
Randy for the full price/how-to- 
order details (or check out his ad 
in the Buyers’ Bulletin section, 
page 177): Randy Fromm’s Ar- 
cade School, 1944 Falmouth Dr., 
EI Cajon, CA 92020; 619/593- 
6131 (fax: 619-593-6132). 
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New from Bromley 


Bromley’s new entries to their re- 
demption line are Clay Shoot and 
Quarter Mile. Clay Shoot is a one- or 
two-player skeet shoot game. Game- 
play consists of two clays per round, 
and a perfect score gets the player ex- 
tended play and double-extended 
play. Operator-adjustable, the game 
features two ticket dispensers, solid- 
state electronics, low-indicator light 
and BSMT 2000 stereo system. 

Quarter Mile is a one-player skill 
driving redemption piece. Successful 
gameplay is determined by how skill- 
fully the player steers his coin down 
the playfield, with a perfect ‘‘drive’’ 
ending in a jackpot. The game offers 
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the same features as Clay Shoot mi- 
nus one ticket dispenser. 

For more information, contact Brom- 
ley Sales rep Joe Bundra at 708/438- 
3834 (sales east of Mississippi) or 
Leprechaun at 206/869-6400 (sales 
west of Mississippi). 


New Catalog 
from Happ Controls 


Happ Controls has released a new 
52-page parts catalog containing over 
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40 new products. The user-friendly 
catalog features detailed pictures of 
Happ’s entire line with reference in- 
formation including sizes, construc- 
tion details, features and other facts. 
According to Happ, the catalog is ideal 
for customers ordering either standard 
or custom-manufactured controls. 

For a free copy, contact Happ Con- 
trols, 106 Garlisch, Elk Grove Village, 
IL 60007; 708/593-6130. 


ROCK N° ROLL 
from Bay-Tek 


Rock N’ Roll 4 is a one-player roll- 
down game. 

Theme: the rockin’ Fifties. 

Gameplay: Players get four chances 
to aim balls into slots with randomly-lit 
flags. Multiple coin play allows players 
to play from one to four coins to in- 
crease their ticket winnings. Four-coin 
play may lead to the jackpot, and a 
jackpot score wins the Jumbo Jackpot! 

Features: adjustable ticket awards, 
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low-ticket and -ball indicator, ’50s- 
themed graphics, music and voice 
with attract mode, progressive ticket 
award, colorful cabinet. 

For more information, contact your 
distributor or Bay-Tek, 1077 E. Glen- 
brook Dr., Pulaski, WI 54162; 414/ 
822-3951. 


LC-V200 from 
Pioneer Laser Entertainment 


The LC-V200 is a50-disc automat- 
ed disc changer capable of playing all 
laserdisc, CD and CDVs. Featuring 
two built-in playing heads (ensuring 
zero wait-time between songs/videos), 
the unit contains a computer control in- 
terface making it compatible with most 
PCs. Up to eight songs (or eight ad 
messages) can be selected for se- 
quential play, and the unit handles up 
to four autochangers for special appli- 
cations. 


immediate service, prices & catalogs! 


fora YFAIR® 


SHUFFLEBOARD 


BELAM is proud to announce. - 
We Are The EXCLUSIVE DISTRIBUTOR 


For KONAMI Products 


FOR SOUTH AMERICA, CENTRAL AMERICA, 
AND THE CARIBBEAN AREA. .. We can help 
you with any of your needs. Contact us now for 


R.H. BELAM COMPANY, INC. 
Hampstead, New York T1550 
Tel: (516) 292-2670 Fax: 516-486-0957 


NEW PRODUCTS 


For more information, contact your 
authorized distributor, or for referral 
it’s Pioneer Laser Entertainment, 2265 
E. 220th St., Long Beach, CA 90810; 
310/816-5111. 


yc 


LETHAL ENFORCERS 


Dimensions — 
Playing surface: 
20' 8” long x 20” wide 
Cabinet: 22’ long x 2’7” wide 


FEATURES — 


e 3’’ Solid Maple Playing Surface 
with Silk-Screened Graphics. 
e Microprocessor Controlled. 
¢ Over-Under Cash Box Doors. 
¢ Available Without Coin Doors For 
Time Rental Play or Home Use. 
¢ Barrier Control Available. 
e Available in Sizes: 10%2’, 13%’, 16’ & 18’. 


CEL AYFAIR SHUFFLEBOARD CO., INC. 392; sturrton Roan 


STAR BILLIARD SUPPLY 
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‘FORT WAYNE, IN 46809-2705 


1-800-541-3743 
FAX: 219-747-0470 
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DART STAR 
from Medalist Marketing 


Dart Star is an upright electronic 
dart game. Set on a thick plywood 
base, the game is assembled with glue 
and screws (no staples) and encased 
in a layer of top quality laminate. In- 
side, the Dart Star contains a modular 
component design and solid-state 
computer, which can be upgraded 
with the replacement of one Eprom. 
Other features include colorful Lexan 
decals, CRT graphics and a one-year 
warranty. 

For more information, contact Med- 
alist Marketing Corp., 206 Frontage 
Rd. N. #B2, Pacific, WA 98047; 800/ 
532-4837. 


DANGERMINE 
from Vari-Tech 


Danger Mine is a one-player skill 
redemption game. 

Theme: Western gold mine fun. 

Gameplay: The player uses a steer- 


RePlay Magazine 


PUNCH BELLY BIG CHOICE 
Available in 1,2,3 & 6 


player versions 


And the leading redemption games! 
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AAS see 
em / f 4s) AN IT 


Call the amusement, arcade and redemption specialists-at 1-800-524-2343 for more 
information or the name of your authorized Betson distributor 


Redemption games BETSON ENTERPRISES BETSON 
have lasting appeal- DIV. OF H. BETTI IND., INC. 
303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 


so buy products IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
that are built to last FAX (201)438-4837 


ing wheel in arace-against-time battle 
to guide a ball down a ‘‘mine shaft”’ 
(ledges which move up and down in 
response to steering wheel motion) to 
the winner hole. 

Features: colorful graphics, back- 
ground sound effects, bonus time and 
tickets, overhead/playfield lighting. 

For more information, contact your 
distributor or Vari-Tech International, 
4520 Spartan Industrial Dr., Grand- 
ville, MI 49418; 616/538-1281 or 800/ 
245-2737. 


~ 
as 


QUIKPOINT GX140 
from MicroTouch 


MicroTouch’s QuikPoint GX140 is 
a plug-and-play universal snap-on 
piece which easily converts any 13- or 
14-in. monitor to touch-screen capabil- 
ity. The product offers quick integra- 
tion and high touch performance to 
clients wanting to add touch capabili- 
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ty to multimedia, kiosk, training or 
other computer-based applications. 
Installation consists of attaching the 
touch screen and using the GxX140 
controller card which connects to a PC 
bus or stand-alone box. The screen it- 
self consists of an all-glass sensor with 
uniform alternating current (A/C) vol- 
tage field. 

For more information, contact Micro- 
Touch Systems, 55 Jonspin Rd., Wil- 
mington, MA 01887; 508/694-9900. 


QUICKSTRIP DEMO DISK 
from Central Distributing 


The QuickStrip Demo Disk is soft- 
ware designed to quickly organize and 
print CD title strip information. Com- 
patible with IBM PC, XT and AT sys- 
tems, the QuickStrip comes complete 
with 1,000 preprinted CD strips, anda 
user’s library for the operator to add 
his own titles. All strips are printed on 
continuous-feed paper. 

For more information, contact Terry 
Johnson at Central Distributing, 3814 
Farnam St., Omaha, NE 68102; 402/ 
553-5300. 


MODEL $625 Coin Counter 
from ABC Goin Sorting 


The Model SC25 is a low-priced 
coin counter capable of counting 1,500 
coins per minute. The product comes 
with a built-in bag holder and four 
packaging tubes, and uses a push- 
button resettable five-digit meter and 
reverse-jamming switch. Weighing 16 
lbs., the Mode/ SC25 has a die-cast 
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frame and steel moving parts. It is 
available in an electric or manual 
model (the electric model can also 
double as manual). 

For more information, contact ABC 
Coin Sorting & Counting, 2839 Bis- 
cayne Dr., Plano, TX 75075; 214/ 
596-1212. 


New from Mars 


Two new bill acceptors are now 
on the market from Mars Electronics. 
The GL5 is a stackerless bill acceptor 
designed specifically for gaming and 
lottery applications. The unit accepts 
$1, $2, $5, $10 and $20 bills and in- 
cludes upstacker or downstacker con- 
figurations. As with the entire GL line, 
this model provides fast bill transport 
(10”’ per second) and a high accuracy 
rate. 

The LP1 battery-powered bill ac- 
ceptor is stackerless and is powered 
by a 12-volt, 6.5 amp hour DC battery. 
The unit accepts $1 bills (face-up or - 
down) and shuts down power until a 
bill is inserted. 

For more information, contact Mars 
Electronics, 1301 Wilson Dr., West 
Chester, PA 19380; 215/430-2500. 


RePlay Magazine 


Voice of the ... Coin-Operated 


Amusement & Music Operators Association 


Providing Industry Leadership with... 


¢Effective Government Relations 
-Targeted Industry Promotions 
eContinuing Education 

¢-Timely Communications 
eIndustry's Largest Trade Show 


And don't forget the industry's 
1993 Government Affairs 


Conference, May 16-18 in 
Washington, D.C. and Expo '93, 
October 21-23 in Anaheim! 


For more information contact: 
Amusement and Music Operators Association, 401 North Michigan Avenue 
Chicago, IL 60611-4267 
Direct Line: 312-245-1021 Fax: 312-321-6869 
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EDISON MAKES ITS MOVE 


Edison Bros.’ brand new fam/fun centers have real family appeal; 
each ‘Exhilirama’ site is a carefully themed, indoor pocket park 


For a couple of years now, we’ve 
been hearing all about the upgrad- 
ing of arcades to “family amuse- 
ment centers.’’ Sometimes that just 


meant adding redemption. Maybe a 
couple of kiddie rides. 

Well, now the ambitious guys and 
gals at Edison Bros. are breathing 
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new life (and pumping serious dol- 
lars) into the industry’s ‘‘family cen- 
ter’’ rhetoric. On Oct. 9, 1992, Edi- 
son’s Mall Entertainment Division 
opened the doors for the first unit of 
a new type of family amusement 
center, Exhilarama. More Exhilara- 
mas will follow, and Edison says 
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they will create such a strong fami- 
ly appeal that they’ll serve as “‘an- 
chors”’ in their individual malls. 

Sited in the Echelon Mall (Vor- 
hees, N.J.), the first Exhilarama can 
best be described as a “*32,000-sq.- 
ft. indoor pocket park.”’ It’s com- 
plete with roller coaster, bumper 
cars, virtual reality, and laser tag, 
plus a four-part arcade (latest coin- 
op games; home game systems; clas- 
sic vintage videos of yesteryear; and 
non-violent brain-teaser videos). A 
limited ‘‘fun food’’ menu is sold from 
onsite pushcarts. An internal “‘re- 
tail store”’ sells related themed toys 
and items. 

Exhilarama is a brand new con- 
cept and facility, not just an up- 
grade of a pre-existing arcade. The 
idea behind Exhilarama is to go be- 
yond the limited demographics of 
typical arcades and aggressively at- 
tract a broad range of truly family 
customers. 

‘Every square foot of Exhilarama 
is a themed, family indoor play- 
ground with interactive games, 
rides, new technologies and attrac- 
tions that appeal to all ages from 
toddlers through adults,”’ said Edi- 
son mall entertainment division 
prexy Andy Halliday. 

A strong theme is part of the 
store’s appeal. Exhilarama calls its 
rollercoaster ‘‘Hurl-arama,’’ the 
bumper cars ‘‘Ram-arama,”’ the ar- 
cade area ‘“‘Game-arama,”’ etc. 
Sleek, modern designs and smooth, 
rounded lines are repeated in every 
visual element from the decor to the 
body styles of the bumper cars, giv- 
ing the facility a unified and fun 
style. 

Helping to bolster the family ap- 
peal of Exhilarama are supervised 
play areas called ‘‘Kidzones,’’ and 
friendly live attendants who serve 
as game counselors. Celebrity ap- 
pearances, ‘‘family challenges,”’ 
holiday promos, birthday parties, 
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etc. will also offer more to the fami- 
ly trade. 

The Vorhees site was selected 
with a keen eye on demographics 
(lots of families in the area) and ad- 
jacent attractions, which include a 
food court, restaurant and movie 
theater complex. Edison execs also 
praised the mall’s owner-operator, 
the Rouse Co., for their understand- 
ing of the importance of entertain- 
ment in retail site development. 

The Vorhees facility is only the 
first in a planned series of such 
sites. In early December of ’92, An- 
dy Halliday said a second Exhilara- 
ma would open in St. Louis (site 
of Edison’s headquarters) before 
year’s end. A third Exhilarama is 
planned to open in Cary, N.C. in 
spring of 1993. Three more openings 
are slated for later in 93. Specific 
plans for 1994 and beyond were not 
announced, but Edison spokesmen 
did say the Exhilarama chain was 
viewed as a ‘’growth project.”’ 

Edison already operates an exist- 
ing chain of smaller mall-based ar- 
cades. Taken in conjunction with its 
planned series of “‘Star Trek”’ virtu- 
al reality centers, the Exhilarama 
project is another major landmark 
in the industry’s ongoing, world- 
wide trend toward a major upgrade 
of arcade facilities and attractions. 
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international 


PEOPLE POSTCARDS TO JAPAN — \mageWare Soft- 
ware, SoCal maker of the People Postcards photo 
booths, has signed an agreement with Tokyo’s Seki 
Electronics, allowing the Japanese company to make, 
distribute and operate the booths in Japan. The exclu- 
sive licensing agreement calls for Seki (an affiliate of 
Konica Corp.) to test-market 10 of the booths in a varie- 
ty of high-traffic locations. Initially, the booths will be 
placed in theme parks in Osaka and Tokyo. For addition- 


al details, contact ImageWare at 619/457-8600. FER ’92 saw these industry folk gather for the expo 
held in Barcelona recently. Pictured are (left to right): 
distributor Pedro Fernandez Palacios, Victor Bosquin Jr. 
(prexy of Vifico, the exclusive Merit, Premier and Jaleco 
distributor in Spain), Merit international sales rep Mireille 
Chevalier, Vifico’s Alberto Mercade, Pascale Dauvisler, 
Jose Bueno and Candido Martin. 


LANIEL AUTOMATIC hosted an NSM tech school 
Nov. 5 at their Montreal, Quebec office. Over 50 eager- 
to-learn attendees turned out for the class, ably taught 
by NSM’s training manager Keith White. The teaching 
lasted just about all day, and was topped off with a 
primo meal at the Queen Elizabeth Hotel’s Beaver Club. 
Pictured above are (left to right): Laniel Automatic’s 
Jean Coutu, Eric Levine of Regent Vending, NSM- 
America’s Rus Strahan, Bruce Ellis from the Golden 
Miles Family Center and Jim Webber of Regent Vending. 


THEME PARKS & ATTRACTIONS have their day at the 
second annual Asia Pacific Theme Parks & Attractions 
conference Feb. 23-24 at the Hong Kong Sheraton. The 


event will feature an experienced panel of industry ATEI *93 — The countdown begins for the Amusement 
speakers, a tour of one of Asia’s premier theme parks, Trades Exhibition show scheduled for Jan. 27-29 at 
and a mini trade exhibition and seminar put on by London’s Earl’s Court 2 convention center. Exhibitors 
IAAPA. Billed as one of the top industry events in Asia, from all over the world have booked space at the show, 
the conference promises to be very informative. For and at least 15,000 industry people are expected to 
registration info, call 011-852-520-1481. And for informa- attend. For more attendance information, please con- 
tion regarding IAAPA participation, call 703/836-4800. tact Peter Dring at 011-44-71-713-0302. 


Page 166 January 1993 RePlay Magazine 


RePlay Magazine 


GRAPEVINE 


ATLS ’93 — The first annual International Amusement 
& Leisure Trade Show will take place in Prague, 
Czechoslovakia at the Prumyslovy Palac from April 30- 
May 2. With the onset of Western investments and 
government encouragement to promote private busi- 
ness, the ATLS show is a sign that the Czech Republic 
is moving positively toward a free market economy. 
Supported by the Prague-based Association of Game 
Machine Operators (ADHP), ATLS ’93 is organized by 
Eurotrade Exhibitions (Worcester, England). They can 
be reached at 011-44-905-61-32-56. 


SoULNEAST 


HUGHES TRAINING (Arlington, Tex.) has been award- 
ed a major contract by MCA Recreation Services (North 
Hollywood, Calif.) which names Hughes the provider of 
‘freedom motion base systems ’”’ for a futuristic simula- 
tor attraction. As part of the contract, Hughes will be 
responsible for designing and manufacturing the attrac- 
tion’s motion base and vehicle. The system supports the 
dynamics for a capsule designed to carry 15 people. 
Depending on MCA requirements, the capsules can be 
designed with on-board video or a film visual system. 
The motion base system will be assembled in Japan. 


USEFUL INFO — LeisureExpo ’93 organizers report 
that a Florida state tax seminar will be conducted during 
their Jan. 22-24 convention (Ocean Center, Daytona 
Beach, Fla.). The ‘‘Florida Tax Update for the Coin-op 
Amusement Industry” session will cover current Florida 
amusement machine tax laws and proposed changes to 
those laws. Speakers will include the Florida Amuse- 
ment & Vending Assn. (FAVA) prexy Steve Piantieri, 
Lawson Music’s Manley Lawson and additional industry 
pros. LeisureExpo folks also remind that another semi- 
nar of interest will be presented by Frank Seninsky 
(Alpha-Omega) on ‘‘How to Set Up Redemption in Your 
Facility.’’ For additional information, call 305/448-7976. 


_AMOA HIT — Outofall the 

scheduled AMOA entertain- 
ment, you don’t hear too 
much about the Spouse’s 
program — but you will if 
they all turn out to be as ex- 
citing as 92’s event. This 
year, industry spouses were 
treated to a musical history 
tour by Grammy Award win- 
ner Al DeLory. Awriter, pro- 
ducer and musician, Al’s 
been involved with numer- 
ous country hits, several of which he played for the rapt 
audience. Following a medley of his tunes, he continued 
with the music of songwriters dating from the 18th cen- 
tury to the present time. The musical interludes turned 
out to be the perfect backdrop for his history of music 
seminar, which concluded when he called on the audi- 
ence to help him create their own country ditty. 
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hortheast 


J-§ SALES expands its sales force with the hire of 
Stuart Helfgott as marketing manager. Stuart will spear- 
head product development and sales promotions, as 
well as handle all major accounts. Formerly employed 
by Herman’s World of Sporting Goods as marketing 
maven for 14 years, Stuart looks forward to his new post. 
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ROWE TO ISRAEL — Here’s a Rowe LaserStar America 
jukebox sitting pretty in an Israeli ice cream parlor/ 
coffee shop. According to the area operator, collections 
have been outstanding as jukeboxes are brand new 
to Israel. Let’s keep spreading that music! 


- 
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DISTRIBUTOR HONOR — In the above picture, Coin- 
co’s assistant VP of marketing, Bill Murphy (second 
from left), presents the prestigious ‘‘Distributor of the 
Year’ award to Dennis Suprenant of New England Coin- 
Op. Also pictured are (left to right): Coinco’s Kevin Cole, 
NECO chief Rick Kirby and Phil Boley. The award is 
given each year at the culmination of the Distributor’s 
Party thrown by Coinco. Congratulations, NECO! 


LASERTRON, INC. (no relation to Northern Calif. re- 
demption manufacturer, Lazer-Tron) has sold two com- 
plete simulator set-ups to Edison Brothers Mall Enter- 
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tainment. The deal included the sale of a 36-player game 
system, two base stations and computer software pack- 
age. Edison plans to add the new units to their new Ex- 
hilarama entertainment complexes in New Jersey and 
St. Louis (see story on Exhilarama elsewhere in this is- 
sue). LaserTron (Buffalo, N.Y.) has just recently entered 
the marketplace to sell their interactive game systems. 


‘ 2 : 


BELAM DISTRIBUTING held their post-AMOA open 
house recently amid great-looking new equipment and 
an enthusiastic crowd. Having a heck of a time at the 
event are Sega’s John Hill and Belam’s Marc Haim; 
also looking happy are Belam’s Vic and Bob Haim with 
Coin Concepts’ Art Warner. 


GRAYHOUND ELECTRONICS names American Slots’ 
(Berlin, Germany) Paul Miller new European distributor 
for Grayhound’s full product line in Germany and Russia. 
Grayhound notes that they are looking forward to the op- 
portunity to reach the European market more directly 
and extensively. For more info, contact either Paul Miller 
at 011-49-30-615-2223 or Grayhound at 908/341-5200. 


HOW-TO HELP — New software is now available from 
Star*Tech Journal which is designed to help anyone 
who needs game service info. ..and needs it fast. 
Star*Tech’s article index database includes every article 
ever published in the journal, with updates every year. 
The user-friendly program allows the service man to 
access info by manufacturer, model or type. A true ser- 
vice tech’s dream! For more info, call 609/662-1080. 


GAMING LABORATORIES INT’L. would like to con- 
gratulate Maria Malheiro and Tim Reigel on their new 
appointments as gaming test engineers for the compa- 
ny. We’d like to extend our congratulations, too! 
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PEOPLE PIC — This shot was snapped at Nashville’s 
AMOA Expo and offers a glimpse into the emerging 
South American clientele in the coin-op industry. Pic- 
tured left to right are Roberto Reiderman and Hector 
Vincent (Arigato Corp., Buenos Aires), Mondial Inter- 
national’s Bruce Sarkisian and Fernando Galeb. 


PINBALL REVENUES can be increased with bill accep- 
tors, according to Mars Electronics. ‘‘We recently com- 
pleted tests in a large midwestern city and found that 
when bill acceptors are installed in pinball games, more 
than three-fourths of all revenue are dollar bills,’’ said 
the company. Mars touts their VFM2 bill acceptor as 
an ideal choice for use in pinball games, as it features 
one-piece construction, and a stackerless configuration 
(for tight spaces). For product information, contact Mars 
at 800/345-8215. 


midwest 


SAME BOARD, DIFFERENT ED — The International 
Flipper Pinball Association (IFPA) congratulates Ed 
Tolisano (TBI Games Unlimited, Love Park, Ill.), who was 
recently elected to IFPA’s board of directors. Ed T. was 
called upon to complete the term of Ed V. (Velasquez), 
who resigned his position in order to commit himself fully 
to his company’s (Automatic Music, Chicago) music pro- 
mo efforts. So good luck to both Eds! 
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Competition is getting tougher no 

matter what business you are in. 

Hamilton currency systems give 
you the advantage you need. Only our bill 
acceptors and changers will accept 
currency AND direct marketing coupons 
called TOKENOTES®. You can target your 
customers DIRECTLY with discount or 
complimentary coupons designed to bring 
them into your business where they will first 
use the promotional coupon in the bill 
acceptor, then switch to cash. These 
TOKENOTE® coupons are printed with your 
ad copy, then distributed in direct mail 
Campaigns, inserted in newspapers, sold in 
vending spirals or by youth groups. You 
assign what value the TOKENOTE® coupon 
will have, and how many different coupons 
will be used for your promotions. Our 


patented design prevents counterfeits and 
competitors’ TOKENOTE® coupons from 
being accepted in your machine. Over one 
million TOKENOTE® coupons have been 
issued to car wash owners who know the 
value of building customer loyalty - to 
vendors who need to entice their customers 
to try anew product - to arcade owners and 
casino operators who know the importance 
of bringing customers into their 
establishments - to business people who 
know that a competitive edge increases 
profits. Call Hamilton today for your 
competitive edge. 


Hamilton Mfg. Corp. 
3350 Secor Rd. / Toledo, Ohio 43606 
Tel: (419) 535-7667 FAX: 419-535-0345 


Form No. TN111792 
F.0.B. Toledo 
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ARACHNID AWARD — This well-known Rockford, 
Ill.-based dart manufacturer is pleased to announce that 
their gaming division may soon become as well known. 
At the recent West Virginia Music & Operators Assn. 
convention, Arachnid Gaming’s All-American Lucky 
Touch VLT was recognized by attending ops as having 
the best player appeal and design, ease of play and 
field performance of the machines shown. With all the 
fine machines exhibited at the convention, Arachnid 
Gaming is especially proud of the award. For informa- 
tion regarding the All-American Lucky Touch, contact 
Arachnid Gaming at 800/435-8319. 


WEDDING BELLS rang recently for the children of in- 
dustry folk Bill & Jackie Jahnke (Jahnke Coin, Green 
Bay, Wisc.) and Gordy & Marge Jacobson (Amusement 
Devices, Appleton, Wisc.). Steve Jahnke and Rachel 
Ripley were wed Oct. 24 as were Karen Ann Jacobsen 
and Daniel Lehrer (in separate ceremonies). Both Karen 
and Steve plan to follow in their parent’s footsteps, as 
Karen will continue to work at Amusement Devices and 
Steve will join Jahnke Coin after his Navy tour of duty. 


SOUTHWEST 


GREEN AND REDD — Gaming industry guru Si Redd 
and wife Marilyn (International Gaming Technology, 
Las Vegas, Nev.) recently donated 36,700 shares of 
IGT stock to the University of Nevada, Las Vegas ath- 
letic department. The stock is valued at $1.7 million, 
with most of it going toward the construction of the 
Marilyn and Si Redd Sports Medicine Center. The 
remaining $200,000 stock will be used to remodel the 
Si Redd Room within the Thomas & Mack Center. The 
generous donation goes a long way toward the devel- 
opment of a UNLV Athletic Complex. 
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brated his 40th birthday recently in Chicago during one 
of his famous arcade school stints. And who better to 
spend it with than Williams service wiz Tom Cahill? 
Here they are at a birthday dinner with Lenore Fromm 
(middle) and Tom’s wife Claudia (who shares the same 
Nov. 3 birthdate as Randy). Happy Birthday to both! 


Still in Chicago, Randy treated his class to a Wells- 
Gardner field trip. Here they are in the warehouse with 
the Wells-Gardner folks. 


JASON STAGE has been 
promoted to Royal Bell’s 
(Arvada, Colo.) sales and 
marketing department. Ja- 
son will use his technical 
background to full advan- 
tage in his new post where 
he will coordinate sales in all 
market areas for Royal Bell. 
Congratulations! 


3M ENTERTAINMENT has been incorporated as JBF 
Amusements. The address remains unchanged at 
517 Andrews, San Jacinto, CA 92583. The firm requests 
that all correspondence be directed to their new name 
and above address. 
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STRUVE DISTRIBUTING hosted a Data East pinball 
school at their Salt Lake City city office Oct. 30. Over 
30 operators from several states attended, and much 
was learned and shared. Struve would like to thank 
Data East Pinball field service manager Jim Gorman for 
a superb job instructing the masses! 


CENTURY VENDING was happy to be a part of the 
grand opening of Easy Street Adventures Inc., the first 
indoor entertainment park in Calgary, Alberta, Canada. 
Century supplied all of the redemption games for the 
17,000-sq.-ft. park, which also features a mini-golf 
course, huge arcade and children’s play area. Pictured 
above at the opening night party are Easy Street’s 
Dennis Moore and Century’s Jerry Monday. 
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MOUNTAIN COIN held its annual post-AMOA open 
house Oct. 16 at their Denver branch office where 
over 40 companies were in attendance (in addition to 
numerous manufacturing reps). Guests were offered a 
full spread of food, fun and drinks. . .as well as special 
pricing on new equipment. Quite an affair! Mountain 
Coin was also a big part of the Rocky Mountain AMOA 
convention as cocktail party sponsor (along with A&E 
Amusements and National Group Brokers) and banquet 
entertainment-provider (Mt. Coin regional manager 
Jack Brown brought down the house with band, Second 
Time Around). Fun, fun, fun. 


CLEAN TEAM CO. announces that Sandie Ciancio 
has joined their company and is hereby in charge of 
advertising and publicity. With over 16 years field 
experience, Sandie is expected to complement Clean 
Team’s marketing team nicely. For all advertising needs, 
please contact her at 805/581-1000. 


AMERICAN LASER GAMES (ALG) is all set to provide 
live-action game programs to Sega for their Genesis sys- 
tem. The games will be played on personal computers 
with CD-ROM and alight reading gun accessory (called 
the Menacer). Mad Dog McCree and Gallagher’s Gallery 
have already been approved for development for the 
Sega Genesis CD system and their prototype versions 
will be available by the summer of 93. ALG also signed 
a similar agreement with Nintendo for their Super NES 
home system (also played via a CD-ROM accessory). 


NEW AT ATARI — Atari’s sales/marketing administra- 
tor Jackie Sherman and husband Mark (also an Atarian) 
are the proud parents of 7 Ib., 8 oz. baby Andrew, born 
Oct. 7. The happy couple are pictured above with their 
daughter Caroline, who also couldn’t be happier (though 
Andrew was predicted to be a girl)! 
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GRAPEVINE 


Struve's Kent Larsen with open house guests including Allen Kendell 
of Kwik Vending (a Salt Lake City operating company). 


STRUVE STRUTS ITS STUFF — Operators from all 
over the Intermountain West flocked to Struve Distribut- 
ing Co. (Salt Lake City, Utah) last fall for their post-AMOA 
open house. “‘We had a great show,”’ said Struve’s 
Stan and Kent Larsen. The dealers welcomed visitors 
from Montana, Idaho, Wyoming and Nevada, as well as 
local Utah operators. Among the latter was the new 
AMOA president, Craig Johnson (Craig’s far-flung route 


ROSETTE... 


THE Best in 


Bob Snyder of Plaza Amusement and Tony Vina of Vina Enterprises 
visit with Struve's Stan Larsen at the firm's post-AMOA open house. 


is based in Salt Lake). ‘‘We’re proud to have a native 
son representing us as president of AMOA this year,”’ 
smiled the Struve folks. The local coin-op economy is 
“still going along really well,’’ said Kent Larsen. ‘“‘Oper- 
ators are excited about the new equipment and are 
beginning to see better collections than the past few 
years.’ Some regional ops are now trying out redemp- 
tion. ‘“‘We’re not big in large arcades, but this type of 
equipment seems to be working out,’’ Kent judged. 


STUFFED TOYS 


BEST in DESIGN! 


CALL FOR LATEST FREE catacoc: 


BEST in QUALITY! 


1-800-426-6665 


ROSETTE, INC. 


OFFICE AND SHOWROOM 
29 BALA AVE., BALA CYNWYD, PA 19004 (PHILA.) 


215/668-8392 © 800/426-6665 


FAX: 215-664-0125 
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KEVIN SHARP ENTERPRISES 


264 River Rock Blvd., Ste. B © Murfreesboro, TN 37129 


1-800-6 CHERRY «¢ 1-800-624-3779 
(615) 895-9099 ¢ Fax: 615-895-9184 
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SOCAL NEWS — The above frequent travelers in Brian 
(Progressive Games) Beringhause’s pickup are a pair of 
cute lady woofers named Aspen and Bailey. The gor- 
geous Samoyeds recently dropped by the dealership to 
nose around and meet our gal Jackie Bannister. . . 
Capcom, owner of the eight-store Yellow Brick Road 
chain, has opened a new center in Palm Desert called 
Metropolis. We hear they intend opening more as time 
goes on. . .Caught word that Pioneer Laser is consider- 
ing ways to create coin and/or dollar-operated karaoke. 


PIONEER LASER ENTERTAINMENT recently joined 
forces with the American Red Cross (Maryland chapter) 
for a karaoke fundraiser to benefit the victims of Hurri- 
cane Andrew. “The Ocean City Community Sings 
Karaoke for Hurricane Relief’? event combined with 
other karaoke fundraisers donated all money to the 
Lower Shore Chapter of the Red Cross. Pictured above 
are (left to right): Red Cross’ Ken Bates and Lloyd Wiley, 
PLE’s Tim Healy and Neil Altneu and Kevin Zaccheo and 
Lisa Graziso of Parrot Productions. 


DATEBOOK 


APRIL 1-3 


FAVA (Florida) annual trade show, 
Stouffers Orlando Resort, Orlando. For more 
information, call 407/898-3541. 


JANUARY 20-223 
INTERSCHAU (German trade show), Hamburg, 
Germany. More details to be announced. For more 
information, call Dusseldorf Trade Shows at 
312/781-5180. 


APRIL 16-17 
MOMA (Minnesota) annual convention and 


trade show, Minneapolis. For more information, 
contact Hy Sandler at 612/927-6662. 


JANUARY 22-24 
Leisurexpo Il, Ocean Center, Daytona Beach, Florida. 


For more information, call Leisurexpo at 
800/848-1651. 


MAY 12-14 


Int’l. Amusement & Leisure Trade Show, 
Prumyslovy Palac, Prague, Czechoslavakia. 
For more information, call Eurotrade 
Exhibitions at 011-44-905-613-256. 


JUNE 10-13 
CCMA (California) convention, Monterey Plaza 


Hotel, Monterey. For more information, call 
916/441-5451. 


JANUARY 27-29 
ATEI, Amusement Trade Expo International, 
Earls Court 2, London. Contact ATEI at 
011-44-71-713-0302. 


FEBRUARY 23-24 
Asia Pacific Theme Parks & Attractions 


Conference, Sheraton, Hong Kong. For more 
information, call 011-852-520-1481. 


MARCH 9-10 
AMUSEXPO ’93, the Irish amusement trade 
exhibition, Green Isle Hotel, Dublin. For more 
information, contact organizer MD Associates 
at 011-353-452-1190. 


MARCH 11-13 


ACME ’93, Sands Convention Center, Las Vegas. 
(Quarters hotel: Las Vegas Hilton). For info, 
contact Bill Glasgow, Inc. at 708/333-9292. 


JULY 22-24 
Billiard Congress of America 10th annual trade 


expo, Bartle Hall Convention Center, Kansas 
City, Missouri. For more info, call 619/278-3877. 


OCTOBER 21-23 
AMOA Expo ’93, Anaheim Convention Center, 


APRiL 1-3 


NAMA Western Convention and Trade Show, 
Anaheim Convention Center, Anaheim, Calif. 
For information, call NAMA at 312/346-0370. 


Anaheim, Calif. For more information, call 
AMOA at 312/245-1021. 
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top-selling 45s and CDs at key one-stops as of Dec. 19, 1992 


CDs R&B CW POP 


, 


* 


1. KEEP THE FAITH, Bon Jovi, Mercury 864432 
2. YESTERDAYS, Guns N’ Roses, Geffen 19142 


// 


* = Significant crossover activity ——— ss 


3. WHERE YOU GOIN’ NOW, Damn Yankees, Warner Bros. 18728 


4. TO LOVE SOMEBODY, Michael Bolton, Columbia 74733 
5. THIS COULD BE THE ONE, Bad Company, Atco 98463 
6. GOOD ENOUGH, Bobby Brown, MCA 54517 

7. ALWAYS TOMORROW, Gloria Estefan, Epic 74472 

8. ALL AT ONCE, Bonnie Raitt, Capitol album cut 

9. DEEPER AND DEEPER, Madonna, Warner Bros. 18639 


* 10. RUMP SHAKER, Wreckx-n-Effect, MCA 54388 


* 


+ + 


+ + + + 


* 
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1. WHEN SHE CRIES, Restless Heart, RCA 62334 
2. SHE’S GOT THE RHYTHM, Alan Jackson, Arista 12463 
3. | CROSS MY HEART, George Strait, MCA 54478 


4, LONESOME STANDARD TIME, Kathy Mattea, Mercury 868343 


5. BURN ONE DOWN, Clint Black, RCA 62337 


6. LOOK HEART, NO HANDS, Randy Travis, Warner Bros. 18709 


7. TAKE IT BACK, Reba McEntire, MCA 54544 


8. SOMEWHERE OTHER THAN THE NIGHT, Garth Brooks, Liberty 56824 


9. lM IN A HURRY, Alabama, RCA 62236 


10. EVEN THE MAN IN THE MOON IS CRYING, Mark Collie, MCA 54448 


1. GOOD ENOUGH, Bobby Brown, MCA 54517 
2. NO ORDINARY LOVE, Sade, Epic 74734 
3. REMINISCE, Mary J. Blige, MCA 54526 


5. REVOLUTION (from ‘‘Malcolm X’’), A. Development, Chrysalis 24812 


6. GANGSTA, Bell Biv Devoe, MCA 54555 

7. RUMP SHAKER, Wreckx-n-Effect, MCA 54388 

8. | WANNA LOVE YOU, Jade, Reprise 18950 

9. HEAL THE WORLD, Michael Jackson, Epic 74798 
10. ALL RIGHT NOW, Patti LaBelle, MCA 54513 


1. ERIC CLAPTON UNPLUGGED, Reprise 45024 

2. TIMELESS, Michael Bolton, Columbia 52783 

3. SOME GAVE ALL, Billy Ray Cyrus, Mercury 510635 

4. PURE COUNTRY SOUNDTRACK, George Strait, MCA 106517 
5. THE BODYGUARD SOUNDTRACK, Arista 18699 

6. KEEP THE FAITH, Bon Jovi, Mercury 514045 

7. THE CHASE, Garth Brooks, Liberty 98743 

8. BOBBY, Bobby Brown, MCA 10417 

9. BRAND NEW MAN, Brooks & Dunn, Arista 18658 
10. EROTICA, Madonna, Warner Bros. 45031 


January 1993 


4. WHOLE NEW WORLD (from ‘‘Aladdin’’), P. Bryson & R. Belle, Col. 74751 


POP PICK HITS 
STEAM 


Peter Gabriel - Geffen 19145 


REMINISCE 
Mary J. Blige - MCA 54526 


NO ORDINARY LOVE 
Sade - Epic 74734 


| LOVE YOU PERIOD 
Dan Baird - Reprise 18724 


REVOLUTION 
Arrested Development - Chrysalis 24812 


COUNTRY PICK HITS 


STARTING OVER BLUES 
Joe Diffie - Epic 74796 . 


WHAT PART OF NO 
Lorrie Morgan - BNA 62414 


CADILLAC RANCH 
Chris Ledoux - Liberty 56787 


QUEEN OF MEMPHIS 
Confederate Railroad - Atlantic 87404 


MY STRONGEST WEAKNESS 
Wynonna - MCA 54516 


R&B PICK HITS 


EVERYTHING’S GONNA BE ALRIGHT 
Father M.C. - MCA 54523 


DEEPER AND DEEPER 
Madonna - Warner Bros. 18639 
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ATINO Jukebox Top 3C 
FOR MONTH ENDING NOVEMBER 1992 


AMOA Jukebox Top 30 


FOR MONTH ENDING NOVEMBER 1992 > E COMPILED FOR COMPACT DISC JUKEBOX OPERATORS 
Oe - < 
= + | COMPILED FOR THE AMUSEMENT & MUSIC OPERATORS ASSOCIATION'S = 
wm |i © | JUKEBOX PROMOTION COMMITTEE = So |TITMLE ARTIST 
ct |S | tte ARTIST 
atte allio SONGWRITER(S) LABEL/DISTRIBUTING LABEL * * No. 1 * * 
1 CASIMIRA BANDA MACHOS 
x « NO. 1 & x | rire 
, | ACHY BREAKY HEART BILLY RAY CYRUS . Se Jioledechaddbe 
D. VON TRESS (BMI) MERCURY 866522-7 
rie SHiENDS IN LOW PLATES EARITEROOKS > Ps ]o. POR TU MALDITO AMOR VICENTE FERNANDEZ 
2 | D. BLACKWELL, £.B. LEE (BMI/ASCAP) CAPITOL 44647 <q 
Pala NOVEMBER RAIN GUNS N’ ROSES = 5 SALVAJE Y TIERNO BRONCO 
ROSE (ASCAP) GEFFEN S7-19067 fT 
THE THUNDER ROLLS GARTH BROOKS => meh Y NOS DIERON LAS DIEZ/BANDA SUPERBANDIDO 
4 8 P. ALGER, G. BROOKS (ASCAP) CAPITOL 44727 _I 
Ps] os | SHAMELESS GARTH BROOKS = es) MEXICAN HOT HITS VOL. 1 COMPILATION 
3 B. JOEL (BMI) CAPITOL 44800 5 
BOOOT SCOOTIN BOOGIE BROOKS & DUNN 0) es TE QUIERO... LOS TEMERARIOS 
16 R. DUNN (BMI) ARISTA 12440-7 Ww 
Pa] 6 | BOHEMIAN RHAPSODY QUEEN ue As CON TAMBORA VOL. 3 ANTONIO AGUILAR 
F. MERCURY (ASCAP/PRS) HOLLYWOOD 7-64794 
ILL BE THERE MARIAH CAREY ne 
8 5 H. DAVIS, B. GORDY, W. HUTCH, B. WEST (ASCAP/BMI) COLUMBIA 38-74330 ME QUEBRARON LA HIELERA LOS ACUARIO 
‘Seteamarieerer —wargee ||| [w [7 [some aon wo 
9 T. SHAPIRO, C. WATERS (ASCAP) LIBERTY 57768 7 SOMOS BANDA MOVIL 
mr og) ay 
| 7) SIR MIX-A-LOT (BMI) DEF AMERICA 7-18947 | | 16 SUPER CUMBIAS SONORA DINAMITA 
NDER THE BRIDGE RED HOT CHILI PEPPER 
11 13 ae M. BALZARY sed v WARNER wba a 1a QUE TE PONGO SONORA DINAMITA 
JUMP KRIS KROSS 
| FEEL LUCKY MARY CHAPIN CARPENTER ” 
fa] oo | M. C. CARPENTER, D. SCHLITZ (ASCAP) COLUMBIA 38-74345 7 nme FRENESI LINDA RONDSTADT 
MY NEXT BROKEN HEART BROOKS & DUNN ”) 
S| leowmese i.e 
CRAZY PATSY CLINE = § 
has | | MLae eu iin MBteenk ) ge CANTA JUAN A. SALINAS TECNOBANDA 
NEON MOON BROOKS & DUNN aa 
17 | R. DUNN (BMI) ARISTA 12388 © 7 EL ESPECTACULAR 12 EXITOS OSCAR D'LEON 
YOU’VE LOST THAT LOVIN FEELIN RIGHTEOUS BROS. - 
17 21 | MANN, WEIL, SPECTOR (BMI) CLASSIC 871880 CUENTA CONMIGO JERRY RIVERA 
PLEASE DON’T GO BOYZ || MEN 
ive | 2 ihe MOTOWN 2162 Ae AMOR Y CONTROL RUBEN BLADES 
rar STROKIN CLARENCE CARTER 
ei ell wc anial HOT STREET SALSA COMPILATION 
HOTEL CALIFORNIA EAGLES 
oo | D. FELDER, D. HENLEY, G. FREY (ASCAP) COLL 45085 bata ROMANCE LUIS MIGUEL 
I’M TOO SEXY RIGHT SAID FRED 
Pa | — | F. FAIRBRASS, R. FAIRBRASS, R. MANZOL!I (BMI) CHARISMA 98671 re THE BEST ANA GABRIEL 
EXCEPT FOR MONDAY LORRIE MORGAN 
a|- hi oe igi a! CON AMOR ETERNO PANDORA 
COULD’VE BEEN ME BILLY RAY CYRUS 
a | — | R. NIELSEN, M. POWELL (BMI) MERCURY 866998-7 Ae SILUETA ANA GABRIEL 
ee | as | WHEN A MAN LOVES A WOMAN MICHAEL BOLTON 
C. LEWIS, A WRIGHT (BMI) COLUMBIA 74020 Qa Fag lca | 
MIDNIGHT IN MONTGOMERY ALAN JACKSON 4 Ludseb bes. wonblics 
25 A. JACKSON, D. SAMPSON (ASCAP) | ARISTA 12418-7 6 |s | 
a= EVERY SECOND COLLIN RAYE MARIA BONITA MIJARES 
W. PERRY, G. SMITH (ASCAP/BMI) EPIC 34-74242 He 
PAPA LOVED MAMA GARTH BROOKS PANDORA 
| 
DAMN, | WISH | WAS YOUR LOVER SOPHIE B. HAWKINS EN VIVO ANA GABRIEL 
TWO OF A KIND GARTH BROOKS EXITOS GLORIA ESTEFAN 
29 2 B. BOYD, W. D. HAYNES, D. ROBBINS (ASCAP) CAPITOL 44701 hao | 7 
7 |LOS TEXAS TORNADOS’ LOS TEXAS TORNADOS 
STRAIGHT TEQUILA NIGHT JOHN ANDERSON 
Es 30 | ROBBINS, D. HUPP (ASCAP) BNA 62140 SAMPLING BY THE LATIN JUKEBOX, GARDEN GROVE, CA 


BASED ON ACTUAL JUKEBOX PLAY, SALES & REQUESTS FROM 
OVER 100 LOCATIONS IN SO. CALIFORNIA PLUS ONE-STOP SALES 


NATIONAL SAMPLING BY RECORD SOURCE INTERNATIONAL (RSI) BASED ON BOTH 
45 RPM AND CD POPULARITY. 


© 1992 AMOA 
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A COMPENDIUM OF USED EQUIPMENT ADS & OTHER ITEMS OF INTEREST TO THE COIN INDUSTRY 


A number of video game manufacturers have been successful in enforcing their copyrights and trademarks in the U.S. courts against those who supply 
or use unlawful copies. Readers are warned of the risks involved when copies of video games are purchased from sources other than the manufacturer 
or one of its authorized distributors. We can offer no assurance that a video game or printed circuit board set purchased from all the sources of such are 
legitimate. RePlay asks its readers to write us regarding any complaints about a product or service advertised in this magazine. 


Now you can attend Kandy Fromm's Arcade School without taking a week 
off the route. This videotape series covers each subject as presented 
during the live class. All you miss are Randy's famous "hands-on" labs! 


All-You-Neeéd Beginning Electronics for Operators 2 tapes $79.95 
Basic Videogame Troubleshooting $49.95 
Diodes, Transistors and other semiconductors 2 tapes $79.95 


Easy Pinball PC Board Repair $49.95 | VIDEOTAPE TRAINING SERIES 


Videogame Monitor Repair Made Simple 3 Tapes $109.95 Recorded Live at Randy 
Switching Regulator Power Supplies $49.95 Fromm’'s Arcade School! 
Videogame Conversions $49.95 


Cinta de Videos En Espafiol For personal, hands-on training join 
Lo BaSico en Electronica Para Mdquinas de Video Juegos $49.95 Kandy at the Arcade School near you! 
Entendiendo los Diodos y Transistores $49.95 Atlanta January 11 - 15 
aiadle aah? ig phi ‘i _ Juegos pene Honolulu February ® - 12 
eparacion uentes (Tipo Feter Chou ; ; ' 
Reparacion de Maquinas de Pinball 2 Cintas $79.95 Orlando March 29 - April 2 
North Jersey April 19 - 24 


Maquinas de Williams Pinball Sistema WPC $49.95 
aaaiele i Ger Ce Se OREO OE” TTT ee Las Vegas —— May 10 - 14 
Randy Fromm’s Big Blue Book of : 
Take the complete set of tapes and get a free book! 
s Really Great Technical Information i | 
: emember to add $4.00 Shipping & 
ge This popular book is full of useful information, | handling to all USA orders. Foreign & 
i | including troubleshooting shortcuts, parts | deliveries add $10.00 for surface mail. ¥& 
Sia ml sources ctc. Includes schematic diagrams for | $35.00 for air express delivery. 5S 
monitors and power supplies. For RUSH Delivery or a FREE info package 
$39.95 (add $4.00 Shipping & Handling) (619) 593-6131 FAX 593-6132 
Disponible en Espanol Pricioel mismo = 1944 Falmouth Dr. El Cajon, CA 92020 
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PINBALL PALACE 


GAME SALES, INC. 


Impulse Machines are Hot! 


And we have the best with the 
biggest selection. You can 
maximize your profits in any 
location with our eleven models. 
Check Mayoni’s unique features: 


@ Digital Voice—Sounds Like the 
Original 

@ Very Attractive Graphics 

@ Many Lights for Added 
Attraction 

m One Year Factory Warranty on 
Parts and Labor 

@ Heavy Duty Steel Construction 

@ Trouble Free Solid State 


a division of AIC Corporation 


ORANGE COUNTY'S 


LEADING DISTRIBUTORS 


OF COIN-OP EQUIPMENT 


Poiana for a full 3156 E. La Palma Building D 
oie Anaheim, California 92806 


1 (800) 345-1183 


MAYONI ENTERPRISES 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


(714) 632-3881 


FAX: 714-632-5079 
HOURS: M-F 10-6 © SAT. 10-4 


¢ Steel Coin and Bills Door (All money securely locked) 
¢ Mars Bill Acceptor with Stacker (Best Security!) 
e Electronic Coin Comparator 

(Stops Stringing - No Coin Switches to Break) 
¢ Power Supplies and CPU Boards 

Located in Back of Cabinet (Simple to Service) 
¢ All Books & Test Functions Behind Lock and Key ¢ Large Square Easy to Use Buttons 
¢ Wells Gardner Monitor (With Front Controls) e User Friendly Monitor Angle 


Games Available 
W-7 Skill Chance — Pool Points « W-8 Bonus Chance — Progressive Jackpots * W-10 Lucky Gold — Skill Stop 
W-11 Lucky Star — Progressive Jackpots * W-15 Lucky Bell — Hold Reels 
= Lucky Gir — Strip Poker Fun 

— BEEZO =| —_Lucky Bingo — Spell Lucky & Win the Jackpot 


120 Southwest Drive ¢ Spartanburg, SC 29301 
Telephone (803) 574-0162 ¢ Fax (803) 574-7680 
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FACTORY DISTRIBUTORS FOR: 


DEDICATED GAMES: CONVERSION KITS: 


KONAMI: Lethal Enforcer 

SEGA: Stadium Cross, Virtua Racing STRATA: Time Killer 

NAMCO: Suzuka 8 Hours, Final Lap 3 SEGA: Golden Axe 2 

DATA EAST: Star Wars Pin TAITO: Ring Rage 
KONAMI: Bucky O'Hare 


TAITO: Ring Rage 
PREMIER: Cue Ball Wizard LEPRECHAUN: Aero Fighters 
NAMCO: Fighter & Attacker 


Mushroom World 
MERIT: Countertops, Scorpion Darts IREM: Skins Game 


— 
Happy Holidays 


WE PROUDLY REPRESENT: 


* PIONEER CD JUKEBOX x 
* DYNAMO POOL TABLES, CABINETS & AIR HOCKEY x 


REDEMPTION EQUIPMENT: WE HAVE A SMALL INVENTORY OF: 


sega Awesome Rat, Namco Cracy Crab CAPCOM: SFIl Champion 
Data East Wacky Gator, Hop-a-Tic-Tac-Toe, 
SNK: Neo-Geo Hardware & 


Cosmic Gang, Lippy the Clown, Lizard Command 
Coin Concepts, Hollywood Cranes Software 
Bob’s Space Racers, Skee Ball 
Seidel, Meltec. . .and others! 


RENO GAME SALES, INC. 


5301 Longley Lane, #47 e Reno, Nevada 89511 


Phone (702) 829-2080 702.829.2083 
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BELITA Il 


PORTABLE 


COIN 
COUNTER 


ELECTRIC 
OR MANUAL 


230V or 110V 


e Automatic Stop e Inexpensive 


e Lightweight (only e Counts up to 1500 coins 
10 Ibs.) per minute. 

e Counts all sizes of e Long lasting — requires 
coins or tokens very little maintenance. 


O¢-10¢-25¢-50C etc. e Very useful — very 
e Bag holder included convenient in all locations 


Write or Fax for prices, details, catalogs. 


R.H. Belam Company, Inc. 


One Fulton Avenue 
Hempstead, New York 11550 


Fax: 016-486-0957 — tei: 916-292-2670 


ZETRO ELECTRONIC CO., LTD. 


POONG LIM B/D 1117 417-2 KONGDUCK-DONG, MAPO-KU, SEOUL, KOREA 


TEL: (02) 701-9998 (4LINE ) FAX: (02) 716-7457 


BROWN BEAR MANUFACTURING 


The New Company, With Experienced People 
208 W. Short Street, Manchester, TN 37355 


1-800-531-4130 or Phone or Fax 615-723-2171 


ONE YEAR ADVANCE LUCKY 8 LINES WE STOCK A LARGE 


REPLACEMENT ON SELECTION OF 8-LINER 
EVERYTHING WE SELL. FOR ONLY PCB’S PARTS, ETC. 


WE WILL NOT BE UNDER S 1 09 500 IF WE DON'T HAVE IT, 


BEAT ANY ADVERTISED 
PRICE ON ANY PART. But we have a at the RIGHT PARTS: 


FREE DELIVERY IN Wells-Gardner Monitors, Mars, Top 
10-STATE AREA. Coin Entries. We will put the game you 
want together for you. 


NEW W-4 PCB 
NEW W-6 PCB 


CONSIGNMENT WAREHOUSE!! We have set aside 4000 sa. ft. of our 
warehouse for anyone to place any piece of equipment on display. We have 50+ pieces 
now, but soon there will be several hundred. Space is limited but selection will be great. 
There is a 10% commission on all consignment pieces, but commission is negotiable. 
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BILL ACCEPTORS! BILL ACCEPTORS! 


WN MARS 
C ELECTRONICS 
INTERNATIONAL 
GL HIGH SECURITY 
BILL ACCEPTORS HIGH PERFORMANCE 
a pe $1, $5, $10, $20 
» | eee ACCEPTANCE 
COMPLETE INSTALLATION 
KITS INCLUDED 
UP STACKER 
DOWN STACKER 
STACKERLESS 


ALL MODELS AVAILABLE FROM STOCK 
VFM2, VFM3, VFM4, VFM5 & GL5 


FACTORY AUTHORIZED SERVICE CENTER - ONE-DAY TURNAROUND SERVICE 
3983 MANN ROAD 
HUNTINGDON VALLEY, PA 19006 
BILT inc 215-322-3232 © FAX 215-322-3238 


1-800-666-7776 
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*RAM STAR* 
says, "Thank you. 
We appreciate your 
business." 

Call us for POKER, KENO, 
8 LINES & PULLTAB. 
24hr. SERVICE ON OMEGA 
BOARDS (in most cases) 


@ 800-228-0958 
FAX 303-737-2443 


é 


NEO GEO 2 SLOT 
with 
Art of Fighting, 
Fatal Fury Il, 
or World a 


GREAT PRICE iyi"! 


Guaranteed!!! 


We are committed to your 
100% satisfaction! 


30 Day Warrany 


7 Day No Questions 
Return Policy 


TRY IT AND LIKE IT, OR SEND 
IT BACK, NO HASSLES. 


(except spcial order) 


MAKE ANY PC BOARD 
INTO A FULL KIT FOR 
+>ONLY $99 


Kit Includes our attractive high 
qualitiy header, bezel, overlay 
and labels. Along with all the | Double Dragon 
necessary buttons and harness. | Dbl. Dragon 2 


CD/STORAGE 
BROWSER BOXES 


Holds 100 CD’s. White Color- Stackable - Lift 
Off Lid - Tote Grips - Triple Thick Front and 
Back Walls - Double Thick Sides and Bottom 
200 Ib. Test Corrugated - $7 ea. (Minimun 
order 6) Add $8 Shipping & Handling. 

Visa/Mastercards/AM.Ex./Diners/UPS COD 


TITLE STRIP PROGRAM COMPANY 
P.O. Box 333, Riva, MD 21140 
CALL TOLL FREE (VOICE OR FAX) 
1-800-950-5853 


Great Western Trading Post 
(503) 726-1813 


NEO GEO 


Fatal Fury II, Viewpoint 


Super Sidekicks 
Art of Fighting 
World Hero 
Football Frenzy 
Soccer Brawl 


add $99 for our full Kit! 


Ninja Commando, Last Resort, 
Top Players Golf, Mutation Nation, 


Robo Army, Thrash Rally, Alpha 


Fatal Fury, Baseball Stars, Baseball 2020, 

19 Burning Fight, Eight Man, Sengoku, 
Puzzled, Blues Journey, Crossed Swords, 
League Bowling, Ghost Pilot 


Cyberlip, Nam 75, Ninja Combat, 
King of the Monsters, Magician 


[| CLOSE-OUT SPECIALS!!! 


Gallop 

9 Twin Eagle 
F1 Grand Prix 
Pit Fighter 
Columns Il 
Side Pocket 


PC BOARD BUYS 


street Fighter Champ...............086 Call 
Street Fighter II 

Fix Eight 

Golden Axe 2 


Aero Fighters 
S.C.|. (driving pcb) 
WrestleFest 
Sunset Riders 

Rim Rockin’ B-Ball 
Undercover Cops 
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CHARGE IT! VISA OR MASTERCARD 
Great Western, Inc. © Springfield, OR 


Ph.: (503) 726-1813 Fax: 503-726-7413 


January 1993 


$495: PUT 4 GAMES IN 1 CABINET! 
4-PLAY by FREE ENTERPRISE 


plugs right into your JAMMA cabinet! Plug 
up to 4 p.c. boards into subharnesses! 


BUFFALO BILL JOHNSTON 
11 Greenfield St. ¢ Buffalo, NY 14214 


am (716) 838-3038 
~ Fax: 716-834-3233 


KLOPP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 


Service 
Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Made In The U.S.A. 


QUALITY ASSORTED 
TOYS FOR 
CRANE MACHINES 


SUPER SALE, 


85¢ for $1.00 Toys 
for your Cranes. 
Super Large Toys 
Super Quality. 


BEST MFG. CO. 


1-800-962-4486 
(414) 547-5051 


RePlay Magazine 


wluse 
7 * & Wer 


of ra Vending Corporation 


7909 Professional Pl. ¢ Tampa, FL 33637 


PHONE: (813) 980-0024 
FAX: 813-980-0097 
Ask for Paul or Glenda 


WE DESPERATELY NEED...TOP SSS PAID 


SMART IND. CLASSIC JUMBO CRANES 
(Single & Double Units) 
LATE-MODEL SKEE-BALL & OTHER REDEMPTION EQUIPMENT 
LATE MODEL S/D & U/R DRIVING GAMES 
LATE MODEL KIDDIE RIDES 


DELUXE LIGHTED REDEMPTION SHOWCASES 
(Floor and Wall Units) 


Keyed Alike 7/8" Cam Locks 
KRGEVOO FAUIKe Ait POC LOCKS sitticricessiriitiarioniwitensinnnininOnaReERalae 1,75 


Dynamo HS 4 Cabinets Mad Dog (33") 
Space Pirates Gun/Software Relief Pitcher (Kit) 
Neo Geo MVS 1 w/Game 

Road Riot (Kit) 

Street Fighter Il (Kit) 

St. Fighter Il: C.E. (Kit) 

Captain America (Kit) 

High Impact (Kit) 

Time Traveler 


REDEMPTION: P.c. BOARD & HEADER PINBALLS: 


(All Factory) 


LAX 4-Player Rotary (New) $5795 Addams Family 
LAX 4-Player Rotary (Used) 4895 , Black Rose 


Fishtales 


LAX Jr. 1-Player Rotary Getaway 


Grayhound Classic Jumbo 
(New/Black Cabinet) 


Pop-a-Slot Grayhound Single Deluxe 


Bozo Kiddie Basketball 


Grayhound Double 


| Sr Kit)....-.ss+ Smart Clean Sweep 1/2 & 1/2 
Meltec Big Mouth woe (Like New) 
95 


5 Card Draw 

EXPERIENCED TECHS TO OUR OVERSEAS FRIENDS: 

- ALWAYS NEEDED WE EXPORT! PLEASE TRY US! 
%* Re-Locate to Sunny Florida — 


EXCELLENT pay & BeNerits!| TRADES WELCOME! 
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* FOR SALE x 
COMPACT PHONO & 
GAME ROUTE 
In Beautiful Area of 
Northern California 


High percentage of contracts. 
Owner has owned route for over 20 
years and now desires retirement. 


PHONE: 
(707) 964-6495 


* BC-9 x 
CONVERSION KIT 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


CONVERTS A BC-9 to BC-35 


e $5 Acceptance 

e Solid-state, self diagnosing 
computer 

e Installs in minutes 


TO ORDER, CALL: 
(616) 243-8235 


SPECIAL EFFECT LIGHTING 
for Manufacturers, operators, Retail 
Stores. Replaceable Bulb Systems. 
110V, 12V and 24V Neon-like 
Duralight, Core Lighting, Mini Track 
Lighting. Belt Lights, Rope Light, 
Programmable Controllers, Bulbs, 
miniatures to floods. 

* DESIGN ASSISTANCE x 
* REPAIR DEPARTMENT * 
* MOST SHIPMENTS x 
WITHIN 24 HOURS 
Catalogue: 1-800-248-0076 


ACTION LIGHTING, INC. 


1-800-248-0076 


JC Research inc. TEL 408-274-1111 


“e San Jose CA 95123 FAX 408-274-4848 


Original P.C.B. || Table Top Control Panel (Wood) at $390 


Aero Fighter $500 34"x12"x4"High Perfect for testing Game board and Monitor in Arcade 


Art of Fighting : 
Baseball 2020 $165 sialon 
Bloxeed $175 
Bomber Man $325 RGB 
Columns II $195 Monitor Video Cable 
Crossed Swords $60 
D.D. Crew $350 RGB Cable 
Dark Seal Il $325 Rees 
Fujiyama Buster Call Sniil 
Galaga 145 
G.I. Joe $670 
Hatrix $145 5 
Neo-Geo 2 slot $620 || Sullt-in Speaker Table Top Cabinet Se Karten & TV 
Power-supply 
R.R. Basketball $375 PAGE) Seg NE eres 
Street Fighter C.E. Call C 
Street Fighter II $950 : 9 ocktail Table Type 
Sunset Riders -—- 695 || Want Arcade Cabinet? emai 
Super SPY 200 1. 50" (or larger) Screen Cabinet 
Thunder Force $245 ; ili table aeal 
2. Portable Cabinet (32"x12"x18"H) 
World Heros Call 3. Upright Cabinet (C : 
WWF Wrestle Fest $335 . Upright Cabine (Conversion units) 
X-Men Call 4. Cocktail Table type ean careeneelineadaaemamenemmanamennemmnt 
: We stock various parts such as Joy Sticks, Buttons : 
BLOW-OUT SALES a —— Cabinet ; Coin mech, and others. Try us if you need them. 


Mr. Do's, Time soldiers, 
Newzealand Story 

Heavy Barrel, Shinobi, 
Sky Shark, Froger, 
Nintendo's misc. & Others 


RGB-to- die VHS Converter 


$250 converter displays your arcade 
games on TV screen 
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START THE NEW YEAR WITH SOUTHLAND DISTRIBUTING 


Here at Southland Aa, You can’t buy Quality 
Distributing we quar- ce and Service for less 


antee quality not only j a than at Southland 
in our products, but ; ae Distributing, so take a 


in Our service as well. look at our. wide 
We provide _ service selection of products 


factory trained techni- S cow and let us satisfy your 
cians as well as a full . game and_e coin-op 
parts inventory. needs for 1995. 


FOR THE BEST IN COIN-OPERATED ENTERTAINMENT. 


SRE Be ee easiest 
os 


W-4 
W-11 (Lucky Star) 
W-15 (Lucky Bell) 
Bingo : 
Cherry Bonus I, II & II _ 
Treasure Island 


*, oe eee ee ee eee. 
caetncninie nana nn nn An ne ARN RN iii neem nnn nnn nae nnn nT 
Patan ete a ee ea ee a ae a ee a eae a aia ee ears , See eae os ‘ ‘e va on Sinn ens outa 
Seas aeensnen te testes tases a on se = Denne 

. et! - 
nSatateentnt 


ra Ce Re 
Ramee IE 


> 


i 
oe 


Pancreat 
Penahamshahahstahchahem etches 


dearer 
RR EEE RES ne 
sess as a 


ohheonneedns 
tata ater a etwas 
pases 


The New Dynasty — : 


SSS SSS HESS EERE EROS CESS cee etes eR 


Any Products Purchased in Lots of 12, 
GET ONE FREE! 


Additional Products Available: 


Pioneer CD Jukebox * Merit * U.S. Games * Wurlitzer * Arachnid * Alvin CG. 
& Co. * Irem* CBV * Eagle * Ram Star * Ecomms * Grayhound * Tornado 
Cooper * Leisure * Hamilton 


¢ FOK YOURK EXPORT NEEDS CONTACT DIEGO EGAS - 
CALL TOLL FREE 


eg Lp h ay 800-659-1999 or 919-343-8200 
FAX 919-343-0084 
1611 Castle Hayne Koad, Building B 


DISTRIBUTING Wilmington, North Carolina 28401 


For Amusement Only. Not intended for sale in states and municipalities where such games are not allowed 


STANSFIELD VENDING, INC. 


You know us for our darts... 
We also have other great games! 


1- Miss America Deluxe 
2 - Miss America 75 

3 - Galaxy 

4 - Miss Universe 


VIDEOS: VIDEOS: COCKTAIL 5 - Dixieland 
TOT ertuasticscssasaniuan, $250 | Magic Sword................0.. $495 # 6 - Nashville 
PON sx rsidicisinssesiensedeedishsaniis 199 | Mania Challenge................ 199 = cummin $200 
All Amer. Football ............... 995 Mat Mania... ae eee ge Pe ie: 
Arch RIVAD ..oscsenentsenee 5O5 | Metro CrOSS ...csenseese oT [i-wotihowks a aaaoeanaae re | Put BINGO'S in Ex-Poker Stops 
Donkey Kong JI..............04 200 
BOOT CARD: .eiiciscrsisceivssndsnns 199 | Millipede........ ee 199 Bindi 200 | 
Ii ccsrccstscsecedeianancec 199 }| Mr. Do!'s Castle... ee ani SS 
AVENGED ......sesccseseeeseeeseeee 199 | Ms. Pac-Man... eee 199 Se ee eraenernee = OH. EL RA. 
oe 1395 | Operation Wolf... oad Grae aaa — 1-800- 225-8448 
Bermuda Triangle.............. HOT TEN eccconseerssrotenmimninciie Fe. | es PRP nrieenerrene? ee 
tn Ls 3 CE | ae eee 505 Galaga cddashaekacwinesstacsanioateee 295 
Birdie King 2............:ccccee 199 ae 200 
Black Tiger ......c.scsccccsceseen 199 }| Pac-Man... eee 199 a ead 200 
f Steel 499 | Pac-Man Uf... 199 MT, WO! sssssesserseseessensseeseesens 
one ROE sosseserensneen 995 Perfect Billiards sel daa Levees 385 Tiger Heli viva vader vohukbvebuceawh en's 200 
one orpmennanaie 9 | enaancanneate 500 || WORN scistermensentisonne 200 DO NOT BUY 
Centipede ..cccccccceeseene 100. | PORCIE  setrcscscrsnczcerninsi 199] ROM ssssintsnssensnnortrerton 200 NEO GEO CARTRIDGES 
Choplifter 106 1 TRY ERR asceccetermecncrvieeens 199 | Elevator Action .............004. 200 
Combatibes renee anne ee Eee ee oR | ee 200 Let me return high earnings to your 
nestles ers RBI... ecsscesseecssssessssessssseessned 99 Neo Geo cabinet!!! 
LT Ei ici dcteoteenasencensesinsaii 199 
Dangar 499 | Renegade ...........rssssseceon 199 | KIDDIE I will keep the hottest titles in your 
ia. Revenge of Doh..................199 Neo Geo cabinet. Only 4 cents a play. 
pigsntaceawbicidt 50 a y play 
ait act re Rough Ranger............sss+00 199 RIDES: Send a $75.00 deposit for all 4 games 
Double Play. ..sccccccceesseesse 199 Rush 'n Attack ............. TOe- |b Al iedcneeaiscorsaninennns $395 and a list of Neo Geo games you now 
ne 199 Shanghai Kid..............0060 199 FB POR PG scssssnisisessarncanssvasns 350 have, I will rush 4 replacements. 
Dragon Spitit..cccceccceesoe 250 SRN isesicatadsavacsansancezuacsnn 199 | Helicopter ..............000000. 595 Some boards also available for other 
Dragon's Lair 2... 1595 sae ae iecehaaiiaaiais i Fire Truck (2-pl, $/d)......... 250 25" cabinets...ONLY 5 cents - 8 cents 
Dynamite Duke................... 300 sa BUI ssssessorsoseons 260 per play. Send a list of your poor per- 
| nT 595 ee 199 eS forming games in 25" cabinets. 
ki | 199 = 199 
8 i 190 | SeyShait GAME TRADERS 
shoipeserenaeaaammaisamanamiia Solar WaYriOr.............cccceee 199 1314 Fulton Ave. 
Gates of Doom ee See 199 Super ZaxKON ...-ccccccssseceee 499 CUMM INS San Antonio, TX 78201 5112 
Ghosts ‘n Goblins............... 199] Tiger ROAM .......seesecsseeeeene 199 JET SORT Tel: (210) 737-2506 
REM severance 199} Time Soldie........sccsese 199 COIN SORTER & Baagroe tee te 
vine senecnnsunesnscnnoees Time Traveler .........cc.ssee0 1695 COUNTER WITH ha icslsacdh 
Heavy Barrel .............ssess000 TOP GUI .o.ceececeseesesesscseseens 199 BAG STOPS! 
Ikari Warrior semednetedudeusateseens 199 Touchdown Fever 199 
+ Warr linddalachaidiadaaia Reduced...Only 
Ikari Warrior 3 seventEsucnedeasesen 395 Trojan ATTN EIEN eR EC EN 199 
Indiana JONES.........ssesesseeee ot i nr 199 $2 795 
MOR TIOTSG os covvensinesisiversitas 199 Lf |: eee: 995 Bargain! COMPLETE 
PREY sche cacdeastiensnceiecios 199 Twin Cobra ................c66666.. 199 . FA T RY KIT ‘ 
Karate Master ...........sesee 199 | Twin Eagle... ccs 250 FACTORY KITS: 
LR MNO is wns hevnvameaneacapans 199 | TWO TigelS........cssce:0e.0000040. 199 eo Final Fight RUS eee ene 
Legendary Wings ............... 199 | V-Ball oo occccccccccccscsceseseeeees 250 
LTO FORCE cacnscccccenaveccovevecess 199 Vs. Castlevania................... 199 WWi Superstars PRERES SEG ee ees 
Poor cameampnas 350 | Vs. DUCK.....sccccssscssseeense 199 ARACHNID ATIC GUY scissssnnisiscxetecrssutivens 
PACOD scastisssxctnizncetevenracctovtice 199 | Vs. Excitebike....... 199 
Empire City ...cscccccssssscnsee on ee enamel 199 | SUPER SIX PLUS 2 Gun Force apse deme sega eee 
FY DIC aM aacesesentetsenee 199 | World Series... 199 $1375 SY NGIEL stacecestvonsnantoanisis 
Fifield OUI. ..0nscsvieroasensseaers SOD DF KOM issscssccccsnnssssczsncsanses 199 


Golden AX ..........ccccceceeeee. 
OKy AAVENtUIC.........ccccceeeeeees 
EAE ol cicxzcidasvosewwiscwaidsascndes 


Need Any Game Not Listed? Call Us! 


STANSFIELD VENDING, INC. 


P.O. Box 157 e LaCrosse, WI 54601 


(allMax: (608) 782-7181 


MASTER AMUSEMENT 
GARLAND, TEXAS 


(214)494-0180 
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Introducing 


AMERI TOURNAMENT HOCKEY 


Increase Earnings 
Intensify Gameplay 
Improve Competition 
Attract Players 


Enhance Tournaments 


Add Appeal to Gameroom pene, 


SCOREBOARD, SOUND SYSTEM, PLAYFIELD LIGHT 
ALL IN ONE EASY TO INSTALL KIT! 


Players see well-lit playfield, large displays for timeclock and "Home' & "Visitor' 
scores. Players hear goal-by-goal announcement of score, crowd cheers, pipe 
organs, clapping, stomping, one minute warning, buzzers and much more. 


SYSTEM FEATURES 
@ Solid State Design 
© DIP Switch Programmable 
@ Adjust Time to End Game 
e Adjust Score to End Game 
@ Adjustable Volume 
© Digitized Speech 
® Digitized Sound Effects 
® Playfield Light 
@ Attractive Back-Lit Marquee 
® Spanish Version Available 


® Sturdy Construction 
Manufactured in the U.S.A. 


PATENTS PENDING 


Retrofit kit includes everything required for installation on both old and new 
Dynamo Air Hockey tables. Installation can be done on location in minutes. 
Simply attach AMERI Scoreboard unit and replace the standard PCB with 
the connector-compatible AMERI PCB; connect the cable and you're done! 


For a distributor near you call 
(210) 349-1544 or (210) 841-5667 
Se Habla Espanol. Puede adquirir en Espanol. 
Specifications subject to change without notice. 


Copyright 1992 Ameri Corporation 
Dynamo” is a registered trademark of Dynamo Corporation. Air Hockey™ is a registered trademark of Brunswick Bowling & Billiard Corporation. 
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ATENCION “A” _ 
OPERDORES ~ EN- ESPANOL 


NOSOTROS TENEMOS NOVEDAD 
“HARNESSES OF QUALITY”’ DE MAQUINAS EN ESPANOL 
Amusement and Industrial LISTAS PARA OPERAR 


NEW! NEW! Prueva De Fuerza ; 
NEW! Gitana Inormacee? a 
Vascula 
WIRE CUTTING — SKINNING — 
TERMINATING — MARKING 


Wire cutting/skinning/terminating service available for ; 

custom needs. Wire AWG 12 thru 22 in wide range of Medida De Amor 

colors. Terminating performed as required. Hot stamp wire Kiddie Rides 

marking available. All services under Quality Control. Call as 

for estimates. Kiddie Ride Controller 


Para Mayor Informacion 
‘““HARNESSES OF QUALITY’’ Y/ llamenos ... 
Amusement and Industrial Mr.//end. 1-818 -718-608 


9601 OWENSMOUTH AVE. #2 FAX - 818-718-0712 
CHATSWORTH, CA. 91311 


Payaso 
Sex Appeal 


Hablamos Espanol 


JAMMA/GENERIC HARNESSES 


CUSTOM & 8-LINE HARNESSES 
W-4 e W-6 e W-8 HI-LO DOUBLE-UP JOKER POKER 


AVAILABLE IN: 
CONVERSION MADE SIMPLE 13" Monitor « 19" Monitor 


WITH INTERFACE BOARDS 


e 8-Line Conversion Kit Plugs Directly Into Existing 
Cabinet Harness 


¢ Double Male Interface Board with JAMMA Pinout One 
Side & Choice of Either 28/56, 22/44 or 18/36 Female 
on Other Side sar 
e Nintendo Monitor Color Conversion PCB ence Up “Ss laa 
. Eye Catching Sas paw Bill Acceptor 
We specialize in custom manufacturing all types ae = /- a ra ead 
of amusement wiring harnesses. Each harness . Super Realistic z 
made to your specifications. Price quotations Sound Effects 
based on quantities. 


LOUISE’S HARNESS 
SHOP, INC. 


712 County Road 58 « Prattville, AL 36067 
Tel: 800/365-1941 © 205/365-1841 
FAX: 205/369-4435 


Prices as to change without notice LEISURE ENTERT. AINMENT, LTD. 
uns - 62-628-6702 25 HUTCHESON PLACE * LYNBROOK, N.Y. 1 
516-593-5050 « OUTSIDE N.Y. STATE 800-645-2162 » FAX “a3 = 5896 


. Sturdy Cabinet 
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6540 W. Central 
Toledo, Ohio 43617 


1-800-331-3766 


VALID IN ALL 50 STATES, MEXICO & CANADA 
FAX: 419-841-6484 


After Burner 
Air Buster Dynamite Dux 
Ajax Fighting Fantasy 
Alien Storm Gal 
Altered Beast 
Arabian Fight 
Arabian Magic 
Astyanax 
Bad Dudes 
Bells & Whistles 
Blood Bros 
Bubble Bobble 
Buster Bros 
Cadash (kit) 
Captain America 
Captain Commando 
Cobra Command 
Cosmo Gangs 

| Crime City 

| Crime Fighter 
Crude Buster 


Gun Frontier 

Hacha Mecha Fighter 
Halley’s Comet 
Hammerin’ Harry 
Heavy Unit 

Image Fight 

Karate Blazer 

King of Dragons 
Knights of Round 
Legionnaire 

Magic Sword (kit) 
Magic Sword 

Master of Weapon 
Midnight Resistance 
Mustang 

Mutant Fighter 

New Zealand Story 
Operation Thunderbolt 
Pac-Mania 


Dead Connection 
Desert Assault (kit) 
Double Dragon 
Double Dragon II 
Double Dragon Ill 


BEST BUYS OF THE MONTH: 


Street Fighter Il................ 
Mortal Kombat (factory kit)....... 


DRIVING GAME BOARDS: 


Super Hang-On 


Super Spirit 
A 08 er re ar ae 445 


Pole Position 
Super Bug 


RePlay Magazine 


RED BARON BOARD EXCHANGE 


ALL P.C.B.’S LISTED BELOW CAN BE 
SOLD WITH A COMPLETE DEDICATED 


UNIVERSAL CABINET, INCLUDING ALL 
GRAPHICS, FOR AN ADDITIONAL $500. 


WHEN YOU THINK OF BUYING OR SELLING A VIDEO GAME PRINTED CIRCUIT BOARD. . . THINK 
OF THE RED BARON BOARD EXCHANGE. WE DONT HANDLE DEDICATED GAMES, PINBALLS, 
PARTS OR JUKEBOXES. BECAUSE OF THIS SPECIALIZATION, WE OFFER THE LARGEST 
SELECTION OF VIDEO GAME BOARDS AT THE BEST PRICES! 


WrestleFest (Factory Kit)........ $395 
Street Fighter Il: C.E............ 1075 


* We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 
30-day warranty on all boards. * Repair service available. * Trade-ins welcome. 


January 1993 


Task Force Harrier 
Thunder Cross 
Thunder Dragon 
Thunder Fox 
Thunder Zone 


Saboten Bombers 
Sand Scorpion 
Secret Agent 
Shogun Warrior 
Silent Dragon 
Sky Soldiers 
Snow Bros 
Sonic Boom 
Space Harrier 
Spinal Breakers 
Splatterhouse 
St. Dragon 
Strato Fighter 
Street Fighter 
Street Fighter Il 
St. Fighter: G.b nes scssascees 1075 
Street Smarts 
Sunset Riders 
Super Formula 
Super Pinball 
Tank Force 


Tumble Pop 
Turbo Force 


Twin Eagle 

Twin Hawk 
Ultraman 
Undercover Cops 
U.S. Classic 


Violence Fight 
Where’s Walley 
Wizard Fire 
Zero Wing 


SPORTS GAME 
BOARDS : 


Roller Games (kit) 
Gold Medalist 
Bottom of Ninth (Kit) 
Champion Wrestler 
Football Champ 

Hit the Ice 

Hit the Ice (Kit) 

Hot Shot Tennis (Kit) 
Perfect Billiards 
Relief Pitcher 

Rim Rockin’ B-Ball (Kit) 
Super Volleyball 


PUZZLE GAME 
BOARDS: 


Revenge of Doh 
Super Qix 


World Cup ’90 
WWF Superstars 
WrestleFest 

Big Event Golf 
U.S. Classic 
Golfing Greats 
Major Title 
Major Title Il 
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28 Boland Court 
Greenville, SC 29615 
(803) 234-4901 

FAX: (803) 458-7688 


USED ROWE - NSM - SEEBURG JUKE BOXES! 
19" AND 13" CABINETS ONLY $225.00 
KIT READY CABINETS FOR $695.00! 


CALL US ABOUT... 
THE PROGRESSIVE JACKPOT... 


AND 
NEW - DOUBLE 


PROGRESSIVE JACKPOT! 


FOR 


SENSATIONAL SAVINGS 


CALL - 1-800-362-1187 


Prices are F.O.B. Columbia or Greenville. 


2217 Fish Hatchery Lane 
W. Columbia, SC 29217 
(803) 739-4822 
(803) 739-5927 
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ve SOLTHEASTIERS 
@\¢ DISTRIBLTORS 


Due to tremendous increase in volume - we are passing along savings.... 


S$ LINES STARTING AT 


"Ree 

STOT.00 fcc 
@ 

every 13th game Nip,” & 
J* 


NET COST $975.00 PER GAME! 


ALL MAKES OF 
BILL ACCEPTORS! g 


FULL YEAR WARRANTY ON ALL PARTS 


Want to Know STATE OF IOWA 
How to Double 


the Profit on The Iowa Division of Criminal Investigation 
is selling approximately 100 used video 


Your Draw machines. These machines will be sold as 


one lot to the highest sealed bid submitted 
sO s!?! by a qualified distributor, dealer or manufac- 


turer. The State of Iowa reserves the right to 
reject any or all bids.Most machines have 
e FULL ADJUSTABILITY bill adapters and all machines have the abili- 


e TOTALLY RANDOM ty to have the credits or free games released 
e WORKS WITH ALL DBA by the machine, some by remote control. 


Almost all machines are video poker and 8- 


e INSTALLS IN ONE HOUR liner machines and in good working condi- 
e SATISFACTION GUARANTEED tion. Successful bidders cannot be Iowa resi- 


dents and must be able to legally possess 
these machines in their own state. These 


TALK TO THE DRAW 80 mahcines are available to be viewed by 


appointment. For a list of machines and 


EXP ERTS!!! more information contact: 


Bob or Mike IOWA div. OF CRIMINAL INVESTIGATION 
Wallace State Office Building 


4 -B800-262-2434 Des Moines, Iowa 50319 


(515) 281-5138 ¢ Fax: 515-242-6297 


EYGO MONITORS 


33” MEGA MONITOR QUALITY GUARANTEED 


13”, 19”, 25”, 27”, 33” COLOR MONITORS 


e Black Matrix Tube 

e Higher Resolution Chassis 

e Front “Total Control” 

e Complete Adjustment Controls 

e Wide Control Range 

e Easy Mounting Design 

e Neck Board Protection Steel Shield 

¢ New Design Flyback Uses Less Power for 
Higher Efficiency and Improved Reliability 

e Sync Convertor Circuit Allows Use of All 


BASE-MOUNT AVAILABLE FOR 19" MONITOR! Standard Sync Signals 
e Horizontal or Vertical Mounting 


€¥GO €YGO 


U.S.A. TAIWAN GERMANY ARGENTINA 


FAX: (214) 721-0363 TEL: 886-2-767-9460 FAX: 040-600-3484 ee 


| GAS OES: peddling TEL: (54) 240-4578 
TEL: (214) 721-0258 FAX: 886-2-767-9471 TEL: 040-600-3024 Fay 2) O47 a9, 


GUADALAJARA, MEXICO 
TEL: (36) 351049 
FAX: (36) 592528 
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FINISH FIRST WITH 
BETSON ENTERPRISES 


PAPERBOY .-ecccsccccccssessece $599  ADDAMS FAMILV........... pgog Th OF IDE daa er tenes $699 
X-MEN cocsccccscccccsecccseccoseece 1799 EARTHSHAKER............... 1599 X88... . eee eee, 799 
TERMINATOR I escccceeoseee 3599 FUNHOUSE oes eececccecceoseee 1999 R90 «eee eee, 1099 
HIGH IMPACT .....ccccceeeeee. 1299 TERMINATOR Ileeecececesee-- 9599 R91... eee. eee eee. 1199 
OUTRUN ..ecccccccccceseseeseeeees 13899. — JOKERZ one ececcececcccececcececeece. 999 A-GICD.............. 1599 
SPIDERMAN ..........0c00e00e+. 1199 POLICE FORCE.............. 1099 FRG2 ow. nee e een ens: 1499 
OPERATION WOLLF........... 999 RIVERBOAT GAMBLER..1099 R-92CD.............. 1799 
THUNDERBLADES ........... 999 SLUGFEST .ooeeecceccccccceceees 1799 PROS ccc cubucuensas 1599 
CHASE H.Q. woceececcesesseeeee: 1599 SPACE STATION .......0.0-. 1099 R-93CD............... 2099 
DOUBLE AXLE .....c.c.cccc0:. 2199 

CAPTAIN AMERICAN......1299 

DRAGON'S LAIR II .......... 1099 

KNGHTS OF ROUND.......1799 ELVIRA... cccccccccccceceececeee. 1799 

WAC S ses wisosarsisicicosaiiseuveaiss 899 -—DR. DUDE oeeeeecececceccececeeces 1599 airs ae Ceeeeneens yoo 
SUPER OFF ROAD (3PL.).1099_ =THE MACHINE..............-. 2299 RoOADRIOT.. peaches 
STREET FIGHTER 11.......1799 | PARTY ZONE................... 1899 ~r7ERBURNER.......4499 
ST. FIGHTER II C.E. ........ 2699 GILLIGAN'S ISLAND........ 1599 RAD MOBILE uses. ce 6999 
‘ipicved |= 3 =. isan 1999 «=. SIMPSONS. sescesiscordecrexecnes 1899 STEEL TALONG................ 6299 
KING OF DRAGONS ....... 1699, =BATMAN................000cccceee 1999 FOUR TRA\X........cccccccccoccee 7499 
SIMPSON S voseciscssvesvevsvevvee 1199 STAR TREK..................... 1999 GRAND PRIX STAR......... 8299 


¢ ALL PRODUCTS RECONDITIONED 
BETSON ENTERPRISES ¢ DISCOUNTS FOR COMPLETE & WORKING CONDITION 
DIV. OF H. BETTI IND., INC, ¢e FREE CRATING 
303 PATERSON PLANK ROAD ¢ LARGEST INTERNATIONAL EXPORTER 


s 


CARLSTADT, N.J. 07072-2307 ¢ CONVERSION KITS AVAILABLE 


Phone (201) 438-1300 Fax (201) 438-4837 ¢ REDEMPTION SPECIALIST 
TOLL FREE 1-800-524-2343 ¢ MC/VISA 
? ‘ ¢ SE HABLA ESPANOL 
Ask for Chris at Extension 316 ¢ IF YOU DON'T SEE A PRODUCT, CALL! 


RePlay Magazine January 1993 Page 193 


| | lS] | 


| MULTI PLAYER CONTROL PANEL: 
CONVERTS CABINETS TO 3 OR 4 PLAYER! 


| e HINGED CONTROL PANEL 
I e EASY INSTALLATION. . .FITS MOST 1 OR 2 PLAYER CABINETS 


GREAT FoR 
X-MEN KITS) 


Hl MODEL 22 MODEL 23 


* 
| 
t 
| 
t 
|| 
x 
I 
* 
e Pac-Man, Ms. Pac e Dynamo Cabinets | 
¥* e Super Pac-Man x 
e Double Dragon | 
* 
| 
t 
| 
t 
| 
Hl 


\| e Galaxian 


e Data East Cabinets 
¢ Centipede 
e Xevious 


e Galaga e Track 'N Field 
| ° Tron ¢ Champ Baseball 
*% e Berserk e Dig Dug 
| ° Scramble AND MORE! , : 
If = sung Hunt MODEL 24 MONEY MACHINE 
. jon yarn gy 
i SPECIALTY COIN MEG. 1-800-988-7396 1-800-747-1144 


409 North Warwick Ave. ¢ Baltimore, Maryland 21223 


phone: (410)233-2600 fx. 410-233-2602 


Videos and/or Boards 
You won't beat our prices! 


- Quantites Limited - T00 oooovoveveeerneenenenen ducascouedl 600 
POP-8- Ball ..ssssenseresesnsorsssensornesneonneeneones 3200 THI aise sctacteonsctiet 2) Seen 350 
POPE NN sic sucsnnencasiastegncemtianntelsuannestedsvicniscaaats 3495 
WIG sis cissesaecacsussanndinaasniacssonsnanéad a 400 
ENC cccudeckudvieivdeudsisabiieisumaraceinnbonis 3000 
Seated Dah 2800 NB DE, NANG os scccrcnrnicessiocensiveees em Te 400 
= be USTVCF ssssssssssssssssssssssescccsssssssssennsenees Fag A HUBIR -riisnreastin BIO sciccrncisonse 400 | World Cup '90 ......cccccccccccsssseeee 5 | re 450 
=a ; tters wh e ipeeciahs abana rll Leto <5 nee 600 | WrestleFest ..........cccccsseecssseecone B95 on eccccssseees 1100 
a bi ali aaa ara et (| a || ene ee eee 200 .seceesseecseees 550 
CT FOWCIS..svssesssvssssssessesecssssnssssvenccesscsessases American Horseshoes ................ ations 550 | Xenophobe .........ccccccsccssecssesseeeses yee 350 
9 - Grayhound Pokers W/ItKt............:cccccesceeseeeeeees Call X-M 995 1800 
Jungle Jive (2-pl.) eh te 7500 PRCT FUN tO ccodunidtucvcivevisembickcciace DRO) ys savivvivexias 450 MEN. ssesesesssresesssesestseseseetseets DIO seseeresesesee 
Diamond Mine Rotary .........c.c.cccccscsesesseseseeeen 1500 | AerO FIQHIEL.........ssssssssesseecsesssee  seseeseseenenenns 950 
Sharpshooter PUShEL.........c.sccsccccsccsseseeseeseeseeven 900 | Bloxeed........... sessveaneanennonsensone B50 vossssssssseseen 990 
Bottom of the Ninth... EO iinmnnesn 450 
en | >| ee 600 
Arcade Games Captain America 19"............. on ail 900 
FR NON BN sscdsscc sacra Sp abaceoniansees Call | Champion Wrestler................. VSO essssesseese 500 
Seon... Call CHE aoc icc cecp sonecsseascascesesaeee: ee 400 Super Off Road PTT en OT RT EE errr 1250 
Hang On (ride on) bos th th hc ceccieuanbihainaaninct $2000 Cobra Command Tea TEN oa Oe 200 ees en cat 400 Super Sprint jeneweas igsNASSeSeDO RSE AAASDASEADADANERDASSSeNSEOS eNOS 750 
Cisco Heat 2-Dl......ccccccsessseccssecssecsssecsseessseessees 5500 | Combatibes .......... eee Ci 350 Championship SHIN .....ssssssseessssssesesssssessesssnesess 790 
Road Riot S/d, 1-pl.....c.ccscccccssesssscsesseseeeseeeeeee 2500 Crime Fighter eT eT Ls | nr 750 POIE POSILION........ssssssssessessssesscssssseesssssneecsssssnses 600 
GHLOC S/d .seeesscsesstsstssessesnstastnstvesneve 7000 | ClUtCh Hitter .......sressesseseeseen  sessetseue 1200 : 
Star Trek s/d (cab only) W/JaMmé..........cceeee 400 saree ee 96 SRR ee 700 Neoe G eo Kits 
SPENT FINNS ciediccssts wvnseiiaastcnianioeerelenniceent? TOF I MT es oscsssscresecrenssorereess OW) eoserersseresesores 
wk 5000 | Desert ASSAUIt .......scsssesesseeese | 750 | AT Of Fighting .......sesssseesssesnsseeenssetnseetnssee Call 
Fanky MallOOn....sccssssssssssssesseseeseeseeee 1200] Danger ZONE........esrsenseeseesen  sesesseseee Hg: Tene centre aici pemretecnintimnnaene se 
Ce ee nS 750 | FINAL BIOW........sssssesssssesseesse B50 oss sesssssee 650 
Geir VGN IAG: vevnssvivicocassvcsssoscinssensnisinsasie B00 J Final Fight ........ssssssssseeesnnsesee 400 .sseessssseee 650 
Ls | ee eee eatees Tate DOO scssisnescevvess 650 
PIM WIN cicdccsuscnccissvciiacidensees Ba cca 1150 
Midnight Resistance.................. MOND sisiniindiewdet 350 , ; 
Getaway (NEW & USE) ...-cccsccssssssssssssseeesssssee Cal) | Operation Thunderbolt................ Fa eccsusigicns 1150 American Laser 
Black Rose Call Pit Fighter SEEN aE ROOT Te 2, 700 7 ; 
Petite tee ety at veneer a ee P.O.W. vccscssssssssssssssssssssssssesessesseeT sesssssessseeee 350 | Mad Dog Il (33° & 50")... ees Call 
PlayChoice 10............................. ae GO 1 MAG DOG Wipe ass sscssesscssssssscsnnsansnrnesananernrne Call 
LARGE ASSORTMENT OF Aino pldinlelicasvantonusaiisanted’  ececesseseesees 500 | Used Mad Dog | (25" w/Gallagher) .............00 $5300 
OLDER PINBALLS!!! BWC ieee oncom 450. B50 | Gallagher Software’ ........sscsssscssseessseesssseee 1000 
DUO PHIIIIEM cssdsssesvensvcascsnnnaxeans S| ae 1300 
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R55 RACE CAR R56 RACE BOAT 


AMUSEMENT RIDES INC. 


TOP QUALITY NEW KIDDIE RIDES AT LESS THAN 

THE PRICE OF REFURBISHED 
FEATURING... 

e Up & Down and Back & Forth Movement 

e Maintenance Free Electronic Sound 

e Fully Interchangeable Bodies 

e Shear Pin Protection on Shaft and Motor 

e Full 90-day Warranty on Moving Parts 

¢ Fully Stocked Domestic Parts Dept. 

e Proven Customer Service Record 


1 10 3 OHS, 6402 5044eoeeodees deus $1495. ea. 
6 OF MOE UNING:s oes dies es daw eens 1395. ea. 
Split Shipments up to 90 Days Acceptable 
All Prices. F.O.B. Paterson, New Jersey 


P-112 SEA DOG 


P-123 CROCODILE 


SPECIAL SAMPLE OFFER 
ANY UNIT IN OUR INVENTORY 
ONLY $1395 


RAINBOW AMUSEMENT RIDES, INC. 


114 Roseville Road, Westport, Connecticut 06880 


203-454-2179 FAX 203-454-2584 


P-120 KANGAROO DONKEY 
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A113 ELEPHANT 


P-103 


P-103 PONY 


P-110 BELL HORSE 


LOVELY HORSE 
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P.C.B.s 


P.C.B. SPECIALIST FROM JAPAN 


The Best Taste 
of Pudding 
is in Eating. 

Why Not Fax Us? 


SHUWA CORPORATION 


Fax: 81-6-649-7222 
Tel: 81-6-632-6644 
5-12-9 Nipponbashi, 


Naniwaku, 
Osaka 556, JAPAN 


MATCH RUE FUE 


MATCH AVE is a promotional accessory that can be 
added to your music box or any game. 


if your income is flat, then PROMOTE! Gas stations, 
Grocery stores, soft drink companies, auto sales 
companies...everyone Is promoting. Your must 
give if you want to increase profits. 


MATCH AVE does this for you. Join the club of suc- 
cessful owners. Don't wast time - order yours now! 


BEAVER STATE ELECTRONIC CORP. 
1-800-483-3644 


Tired Of Slow Board Service? 
Then Call BOARDWORKS... 


A STATE-OF-THE-ART SERVICE CENTER DEDICATED ONLY 
to the SERVICE OF COIN-OP VIDEO GAMES AND PINBALLS. 


Because SERVICE is all we do, we can offer 
24-hour turnaround in most cases! 


JOHN WILLIAMS ¢ DOUG CLEVENGER 


~~ BOarD/WOrKS 


ELECTRONIC EXPERTS 
7006 STAPOINT COURT, SUITE A * WINTER PARK, FL 32792 


Phone (407) 679-8007 ¢ 1-800-942-9425 © FAX: 407-679-0755 


COMPLETE STOCK OF EPROMS FOR PINBALLS AND VIDEOS 
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Street Fighter Il: Champion Edition. . . .Special Price 
NeoeGeo One Slot & Art of Fighting Cart.. . Reduced 
Road Riot (Hot Racing w/Steering Wheel)... .$1595 
X-Men (4-PI., Superb Comic Action) 

Sunset Riders (2-4 Pl. Western Shootout) 
Spiderman (4-Pl., Marvel Comic Heroes) 

Super High Impact (Ultimate Football Masterpiece)695 
King of Dragon (2-Pl., Top Medieval Fantasy). . .695 
Aero Fighters (2-Pl. Vertical Air War) 

Gal’s Panic (2-Pl., ‘‘R’’ Rated Bar Piece) 

Guardians of Hood (2-3 Pl., Digitized Action). . .595 
Captain America (2or4-Pl., Super Hero Classic). .595 
Raiden (2-Pl., Vertical Shoot-em-up) 

Turtles in Time (4-Pl., Plug for TMNT) 

Final Fight (2-Pl., Excellent Top Earner!)....... 495 
Silent Dragon (2-3-4 Pl., Superb Fighting Action)495 
Arabian Fight (2-4 Pl. Sinbad Battles Evil Forces) .395 
WrestleFest (2-3-4 Pl., Outrageous Wrestling). .375 
Pit Fighter (2-3 Pl. Digitized Graphics) 350 
Revenge of Doh (Arkanoids Part II) 

Arch Rivals (2 Pl., Hot Basketball Action) 

Super Pool 3 (Excellent Pool Game for u/r or Tables)350 
Desert Assualt (2-4 Pl., Save the Oil Fields)... .350 
Twin Cobra (2-Pl. Helicopter Gunship) 

shadow Dancer (2-Pl., Excellent Ninja Action). . 
Fire Shark (2-Pl., Airplane Shoot-em-up) 

Relief Pitcher (2-Pl., Realistic Baseball Action). .295 
Perfect Billiards (Pool Shark Special for u/r or Table)295 


COMPLETE FACTORY KITS: 


All kits contain; Legal P.C. Board, Marquee, Overlay, Wire Harness, Stick, Buttons & Instructions! 


Superman (2-Pl., Man of Steel) 

Super Buster Bros. (2-Pl. New ‘‘Panic’’ Mode). . 

Rampart (2-Pl., Medieval Fortress Strategy)... . 

P-47 (2-P|. WWII Fighter Plane Action) 

Arkanoid (Complete with Paddle Controller). ... 

snow Bros. (2-Pl., Bubble Bobble Teaser) 

Ameri Darts (Roller Ball Dart Action) 

WWF (2-Pl., Wrestlemania Superstars) 

Gate of Doom (2-Pl., Medieval Masterpiece)... . 

F-1 Dream (Racecar Driver) 

China Gate (Ming Dynasty Graphics) 

TMNT (2-4 Player; Cowabunga Radical Dude!). . 

Pushman (R-Rated Topless Strategy Maze) 

super Qix (Excellent Novelty for Tables) 

Rastan 2-Nastar Warrior (2-Pl. Medieval Fantasy)150 

Hellfire (2-Pl. Space Blasting Thriller) 

Combatribes (2-3 Pl., Top Streetfight) 

shinobi (Top Kung Fu Throwing Stars) 

Vs. Dr. Mario (for Nintendo Super Sys.-Like Tetris)150 

Robocop (The 6 Million Dollar Robot Cop) 

Heavy Barrel (2-Pl., Rescue Nuclear Plant) 

Super Volleyball (2-Pl. Hot Sports Action) 

silkworm (2-Pl., Helicopters, Guns & Jeeps) 

Ghost Buster (2-3 Pl. Haunted Ghost Hunt) 

Ataxx (2-Pl., Top Novelty Teaser) 

Moonwalker (2-3 Pl., Shootin’ & Dancin’) 

Complete Countertop Games: Crowns Golf... .495, 
Pro Sports... .495 Status Super Trivia... .595 


CALL OR WRITE FOR OUR FREE CONVERSION KIT NEWSLETTER (OVER 
200 KITS ARE LISTED), "THE CONVERSION KIT HIT PARADE." 


FREE WITH ORDER OF ANY 2 KITS: 


CONTROL PANEL BUTTON LABEL SHEET or NEO GEO 
CARTRIDGE: Alpha Mission 2, Ghost Pilot or Baseball Stars II Pro 


BUY ANY (3) KITS & GET $100 OFF: 
Guardians of the Hood, Slient Dragon, WrestleFest, 
Desert Assault, Relief Pitcher, F-1 Dream 


WE SHIP WORLDWIDE ¢ SE HABLA ESPANOL 


1150 Industrial Place #110 ¢ Dixon, CA 95620 


1-800-44-HOT-KITS © (916) 678-5189 
(1-800-444-6854) FAX: 916-678-1313 


COMPLETE LOCATION READY GAMES shopped ou 


Street Fighter Il: C.E. 25’ Monitor 

Road Riot w/steering wheel 

King of Dragons (2-Pl.)............0... 995 
WWF WrestleFest 4-PI 

PlayChoice 10 (Brand New) w/software. .. . 
Crowns Golf (Excellent Bar Piece) 


January 1993 


spy Hunter w/steering wheel 

Pole Position w/steering wheel 

Red Line Racer w/2 Steering Wheels 
Rolling Thunder (dedicated) 

space Firebird cocktail table 
Showdown Amusement Poker 
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Street Fighter 2 
Champion Edition 
¢ New Capcom Factory Kits 
e Complete Legal Parallel Kits 

Including: 


Legal Marquee & All Stickers, 
Joysticks, Buttons, Overlay 


Beze/ or 
e Complete Games with 25" 
Monitor 
CLOSEOUT PRICES 
_CALLNOW! 
VIDEO CONNECTION 
1-800-44-HOT KITS 
1-800-444-6854 


Great Money Maker 


42 inches 
in diameter 


79 inches fall 


Nostalgic look 
and appeal 


0.K. 


Manufacturing 
158 S. State 
Orem Utah 84057 
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Monupo Coin CounTER 


DISTRIBUTED EXCLUSIVELY BY MONDIAL! 


e Electric of Manual 
e 220V or 110V 
e Only 10 Ibs 


e Counts up to 1800 
coins per minute 


73 
FH neste. 


e High quality 
> ga construction 


e Engineered to our 
exacting standards 


e Adjustable to any 
size coin or token 


MONDIAL INTERNATIONAL CORP. 


661 Hillside Rd. ¢ P.O Box 889 ¢ Pelham Manor, NY 10803 


(914) 738-7411 (914) 738-7521 
— SE HABLA ESPANOL — 


Attract attention! 
_ Great for Promos 
Most dynamic 
money maker of 
the 90's 


Holds 16,000 
pieces of gum! 


to order call 


1-800-248-5480 


Fax 801-225-7297 
Phone 801-225-7288 


RePlay Magazine 


CLEVELAND COIN MACHINE EXCHANGE 


17000 S. Waterloo Rd. ¢ Cleveland, Ohio 44110 


Phone: 216/692-0960 ¢ Fax: 216-692-0085 
BRANCH OFFICES: 


LIVONIA, MI = Ph.: (313) 458-2646 Fax: 313-458-2652 
INDIANAPOLIS IN Ph.: (317) 895-4270 Fax: 317-895-4279 
ORLANDO, FL Ph.: (407) 345-2952 Fax: 407-345-2981 


Your Dealer in the Midwest for EQUIPMENT + PARTS - SERVICE! 


USED EQUIPMENT SPECIALS 
PINBALLS: 


Amer. Tech. WrestleFest Bally Gilligan's Island 
Atari Pitfighter Data East Secret Service 
PUT yD GND HP los sccsincessciatocnaeasnreesanaaricatioiannnni 1195 Data East Lethal Weapon 
Atari Pole Position s/d Data East Robocop 

Atari Pole Position u/r Data East Star Trek 


Atari Rolling Thunder 
Atari Super Sprint Premier Monte Carlo 


; Williams SlugFest 
6 Street Fighter Champ.......ccccccsceeseseeeseees 2195 
cot Final Fight oe Williams Black Knight 2000 


Capcom Streetfighter 
Capcom Streetfighter II PHONOGRAPHS: 
Data East Apache ll seeburg SCD-1 


Data East Bad Dudes : 
Data East Captain America Rock-Ola Laser 2000 


DataEast Robocop 
Jaleco Big Run u/r 


reacting REDEMPTION 
pcos see 4988 13' Skee Balls A-1 $1795 


Leland Team Quarterback | 990. 13 Skee Balls w/all extras 2395 


Sega Afterburner u/r Carousel Sr. 4 Horse Kiddie Ride - 
Sega Clutch Hitter Beautiful 

Sega Golden Axe A 

SNK Mechanized Attack Gino Rondina Race Car 


Taito Battle Shark -N. Amer. Import Red Airplane 
TOES ly stein nanuonichtcneonntcicmmienseiakensims 1395 | N. Amer. Battle Star Galactica 


Tatio Operation Thunderbolt RJ. Newborough Squirrel . 
Williams Narc - 


Williams Terminator II 


NATIONWIDE NUMBER: 1 -800- 176-6699 
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2 or 4 Player New Cabinet 
Complete With 

25" Wells-Gardner Monitor 

$995.00 


Aero Fighter Kit 

Art of Fighting Cartridge 

Captain America New Factory Kit 
Mortal Combat Factory Kit 

Neo Geo 1 Slot Kit 

Neo Geo 1 Slot pcb w/Fatal Fury 2 
Neo Geo 2 Slot pcb 

Neo Geo 4 Slot pcb 

Rim Rockin B-Ball Kit 

Time Killers Factory Kit 

Street Fighter II CE Kit 

Street Fighter II Kit 

Sunset Rider Kit 


Super High Impact Kit 
World Heroes Cartridge 
Wrestle Fest New Factory Kit 
X-Men New Factory Kit 


We Accept Trade-Ins & Purchase 
Your Obsolete Factory Pcbs! 


Call For Complete Inventory Listings 


1(800) 456-7277 


International & Domestic Fax Line: 
| (313)542-5452 
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e RECTANGULAR OR EGG SHAPED 


A.L.D. SERVICES, INC. 
1-800-77PLUSH 


KPROM 


PROGRAMMING SYSTEM 
TEST BENCH / FIELD SERVICE 


EPROMS (24, 28 and 32 pins) a 
2708, 2758, TMS2716*, 2716 

27C 16, 2516, 2532*, 2564* 
68764*, 68766*, 2732, 2732A 
27C32, 2764, 2764A, 27C 64 
27128, 27128A, 27C 128 
27256, 27C256, 27512 
27C512, 27513*, 27C011* 
27C010, 27C 1001 (1 MEG) 
27C020, 27C2001 (2 MEG) 
27C040, 27C 4001 (4 MEG) 


EEPROMS (srRiAL*&BYTE WIDE) 
2804, 2816A, 28C 16, 2817A 
2864A, 28C64, 28256, 28C 256 
9306/C 06, 9346/C 46,9356/C 56 
9366/C66, X2212, X2444 

; * 


8741A, 8742, 8748(H),8749(H) 
8751/CS51, 8752/C52, 8753 
8744, 87CSXX, TMS7742 
68705(28&40pin), 68HC705 

; * 


82SXXX, 74SXXX 
27C 1024, 27C2048, 27C 4096 *ADAPTER REQUIRED 
27€210, 27C220, 27C240 Assembled adaciers sre available 


CONNECTS TO ANY IBM COMPATIBLE DESKTOP, LAPTOP OR NOTEBOOK COMPUTER WITH A 


PARALLEL PRINTER PORT 


eFAST, FLEXIBLE, EASY-TO-USE, PROGRAMS OVER 500 wok FUTURE CHIPS 
BY READING CHIPS AND SAVING TO DISK 


ANUFACTURED IN THE USA 


SYSTEM SOFTWARE COMMANDS 


ePROGRAM DEVICE(S) SAVE DEVICE(S) OR eCOPY DEVICE(S) 
FROM DISK FILE BUFFER TO DIS IFY DEVICE ERASED 
eREAD DISK FILE INTO *-PROGRAM DEVICE(S) SELECT BUFFER EDITOR 
FROM R eSELECT DEVICE TYPE 
eREAD DEVICE(S) INTO “COMPARE DEVICE(S) eDEVICE CHECKSUM 
BUFFER WITH BUFFER eSELECT BUFFER 


PLUS AN INTEGRATED BUFFER EDITOR WITH 18 BYTE LEVEL COMMANDS 


SYSTEM INCLUDES: PROGRAMMING UNIT, POWER PACK 
CONNECTING CABLE, OPERATION MANUAL & SOFTWARE 89 
SOFTWARE AVAILABLE ON 3 1/2” OR 5 1/4” DISK (PLEASE SPECIFY) 
CALL ABOUT OPTIONAL ADAPTERS -- A SOFT TRAVEL CASE IS AVAILABLE FOR $19.00 


TO ORDER SEND CHECK, MONEY ORDER, WRITE OR CALL: 


ANDROMEDA RESEARCH 

VISA P.O. BOX 222 MASTER 
MILFORD, OHIO 45150 CARD 

ADD $5.00 FOR SHIPPING 


(S 13) 831-9708 ADD $4.00 FOR C.O.D. 
WRITE OR CALL FOR MORE INFORMATION OR A DATA SHEET - WE EXPORT 


FAX (513) 831-7562 
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TREAsUR 


An operator’s gold mine ! 


aug, 
Replace your old 8 line games and watch your income double! 


ROULETTE 


BONUS 
up to 3 free 
ROULETTE SPINS: 


TURBO AN EEE 
FEVER Sag 


up to 7 ’ ; ; 
FEVER SPINS: 


BONUS 
up to 2000 pts! 


Call to order now and open your gold mine ! 
<< <RISK FREE--> > 


**** 2O days money back guarantee for first time buyers **** 


AMERICAN ALPHA INC. 


P.O. Box 737, 5 Crescent Ave., Bldg. G3 Rocky Hill, New Jersey 08553 


Phone: (609)683-4110 Fax: (609)683-4528 
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Quality/Service 


Less Problems! More Profit! 


Complete Games 
Starting F> $4 29 500 
7 


CALOUNRG 
W-4, W-6, W-7, W-8, W-11 (Lucky at W-15 
(Lucky Bell), Bingo, Cherry Bonus |, Il, Ill, Treasure 
Island and New Dynasty 


Fast “lunaround on Goard Kepacr 


OTHER PRODUCTS AVAILABLE 
Pioneer CD Jukebox e Merit e U.S. Games 
Wurlitzer e Arachnid e Alvin G. & Co. elreme CBV 
Eagle e Ram Star e Ecomms e Grayhound 
Tornado e Cooper e Leisure @ Hamilton 
PRODUCTS SOLD IN AUTHORIZED TERRITORIES ONLY 


Toll Free 800-659-1999 


For Your Export Needs Contact Diego Egas 


Soisthiaii 


DISTRIBUTING 


919-343-8200 FAX 919-343-0084 


GOOD NEWS VIDEO GAME OWNERS 


Not satisfied with you current P.C.B. repair 
shop? (too expensive, slow service) 
We at MEGA TECH can help! 
Mega Tech's technicians have over 15 
years of P.C.B. experiences. 


NEW INTRODUCTORY OFFER: 
REPAIR PRICE: BOARD PRICE: 
A - Only $40 parts included = Less than $200 
B - Only $50 parts included Less than $300 
C - $50/H + parts $300 OVER 
We speak English, Spanish, Japanese, 
and Korean. Give us a call today and 
leave your P.C.B. problems with us. 
We can beat any price! 
MEGA TECH 
215 S. Occidental Blvd., #104 ¢ Los Angeles 90057 
Ph: (213) 380-8747 
Fax: 213-385-4182 


BAY COIN DISTRIBUTORS, INC. 


132-10 Jamaica Ave. e Richmond Hill, New York 11418 


Office & Sales: (718) 291-5757-8-9 © Parts & Service: (718) 526-8383 © Fax: 718-739-3805 
WE WELCOME EXPORT CUSTOMERS. ..SE HABLA ESPANOL 


NEW KITS: 


Street Fighter Il Champ 
SF Il Champ. Update 


USED PINBALLS: 


Addams Family 
Terminator II 
Super Mario Bros 
Lethal Weapon 3 


Quiz Dragons 

Neo Geo 2-Slot 
w/Art of Fighting 

Neo Geo 1-Slot 
w/Art of Fighting 


Road Riot 

Sunset Riders 

Capt. Commando 

WrestleFest 

Exhaust Note eno = 

StarBlade Capcom Bowling 
3 Wonders 


Moto Frenzy 
Race Drivin 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! | 
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Caveman Ninja 
Mutant Fighter 
Guardians of Hood 


MUSIC: 


Used CD-100 

Rowe R-84, 85, 86, 87, 88 
89, 90, 91, 92 Vinyl 
Rowe R-91, 92, 93 

94 Combo 


USED NEO GEO 
CARTRIDGES 


Fatal Fury 
King of Monsters 
Last Resort 
Mutation Nation 


Spiderman 

King of Dragons 
Turtles in Time 
Roller Games 
Street Fighter II 
Relief Pitcher 
Aero Fighter 
High Impact 
Atomic Punk Il 


We accept PCB trade-in 
against purchases. 


ASK FOR 
DAVID or COREY 


USED REDEMPTION: 


Wacky Gator 
Cosmo Gang 


MICRO MANUFACTURING INC. 
CALL TOLL-FREE 1 (800) 277-6136 


535 OLD NASHVILLE HIGHWAY LAVERGNE, TN 37086 
(615) 793-5510 FAX: (615) 793-5512 


AFTER HOUR 
TECHNICAL SUPPORT 
(615) 862-9224 


WAIT FOR THE THREE TONES 
AND FROM A TOUCH TONE PHONE, 
DIAL. THE NUMBER (INCLUDING AREA 
CODE) VWHERE YOU CAN BE REACHED. 


A TECHNICIAN WILL RETURN YOUR CALL WITHIN AN HOUR 


MARS & JCM BILL ACCEPTORS 


NCZOW <AAMLN 


Il FROMDYNA 


SKILL STOPS 
8 OR 16 LINES OF PLAY 


W I ING GAMES CHERRY, BELL & BAR FEVERS 


SKILL CHANCE (W-7) BONUS CHANCE (W-8) sie Ra ie 


LUCKY arn (VW (W215) Y STAR = 
LUCKY BELLS 15) LUCKY | BIN 
LUCKY GIRL UCKY 7 


KITS AVAILABLE 
FOR ALL. GAMES 
PLEX] HARNESS BOARD BUTTONS AND MANUAL 


MAGICAL ODDS 
A DIFFERENT KIND OF 8 LINE 
“ee SUNIQUE COLOR ODDS FEATURE os - 
cy JOKER FEVER 


RED JOKER BONUS 
DOUBLE-UP GAME <i 


EXCLUSIVELY “THROUGH MICRO! BONUS 


I] E<cLUOoSVEe 


EXTRA CARD FEATURE 
ALL OF OUR BOARDS ARE 
100% ORIGINALLY LICENSED ALL. MAJOR 
CREDIT CARDS 


ALL. GAMES COME IN YOUR CHOICE ACG CEPTED 
OF 19" UPRIGHT (2 DIFFERENT STYLES), z So 
13" OR 9 “ COUNTERTOP UNITS. 
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LOOKING for 
GOOD ARCADE 
GAMES? 


All Kinds of Games PCB Selling and Buying 


Please send us your fax number. 
We will quickly send you our price list. 
Call Us Now! 


[J 
Fax: + 81-423-28-2301 


TMC-yJapan 


3-13-10, Higashimotomachi, 
Kokubunji-shi, Tokyo, Japan 185 


Tel: + 81-423-28-3266 Fax: +81-423-28-2301 


ELECTROHOME SERIES 


1820HR-GO7 e ELECTROHOME G07-CBO 19” 
e DISCO ADI 19” 


HANTAREX SERIES 


ONE YEAR WARRANTY 
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AUTOCARD™ 


MAKES: 


* BUSINESS CARDS 
* GREETING CARDS 
% PARTY CARDS 


NEVER-ENDING 
MONEY-MAKER! 


DISTRIBUTOR 
INQUIRIES 
WELCOME! 


APPLIED COMPUTER 
TECHNOLOGY, INC. 


2603 S. Highland Drive 
Las Vegas, NV 89109 


TEL (702) 737-8479 
FAX (702) 368-7623 


19” BOARD. ..$10995 25” BoarD...$12495 


MONITOR 


€¥GO 


INNOVATION & EXPERTISE 


TEL: (214) 721-0258 
FAX: (214) 721-0363 
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M&P AMUSEMENT 


658 West Market St. ¢ York, PA 17405 


(717) 848-1846 


FAX: 717-854-6801 


ASK FOR PHIL OR TERRY OR MIKE 


WANTED 


Big Choice Triple Crane 
Hang On Ride On, Klondike 
Merlin’s Magic, Rad Mobile 
Road Riot s/d, Rock ’n Bowl 

Super Hang On s/d, Wacky Gator 


MUSIC 


NSM Concert 240 wi/bill......... $995 
Rowe R-88 w/dbv............... 995 
Rowe R-90 w/dbv.............. 1350 
Rowe R-91 w/dbv.............. 1450 
Rowe R-91 combo............. 2195 
Rowe R-92 combo............. 2095 
Rowe R-93 combo............. 2195 
Rowe R-94 combo............. 2295 


Fe tne eeGe eda Gdeed owsnns $395 
After Burner (u/r)............... 795 
Alley Master................... 295 
PICHIWE: &taceentdetvekeouaven 495 
BACINOS x bik he edeade Row ONae 795 
Beast Busters................ 1595 
i Ac seek ieee caper a hees 1550 
Blades of Steel................. 395 
Buggy Challenge............... 450 
Captain America 25”........... 1295 
Championship Sprint............ 595 
CNSGO Fike y ocak een em ae eee 1295 
Endure FaGel .46c cess dedeeas oes 750 
NE 6046.04.64 CAAA ER ERR EROS 550 
Meng CON. 36 sce erdesereneegeeeae 750 
Heavyweight Champ............ 550 
Operation Wolf................. 595 
OUL RU akdaecsi-chuseda% eeeds 1550 
Paper BOV. i. .60ss6s-ccesanad ees 450 
PR PONG i ciceasaceonnas anes 995 
Pole Position Ih... scacascvecavcar 795 
POWO! DI .6oc00 5K 405 oeuenGids 1550 
PIONISIONe ISIGs4 kocscecansuae is 395 
Road Blaster.................. 695 
Space GUN. .ssccacdawsnereet 1995 
Sneed. BUGGY: ... 2.6665 sceceesas 795 
Super Hand ON iwc xaaas sc vecss 1395 
Super Off Road w/Track Pack... .1295 
SUDG! SOM... ces csncageaanre 795 
Team Quarterback.............. 595 
Thunderblade (S/d)............ 1295 
Thunderblade (u/r).............. 795 
VONGVOGY 6o5-speasioks suse xas ues 395 
WWF Superstars............... 395 
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JANUARY SAVINGS 
$50 Pre-pays Freight on any Videos in the 
Continental United States - $80 on Sitdowns! 


DEDICATED P.C. 
BOARDS WITH USED 
ACCESSORIES: 


All Amer. Football............. $100 
Altered Beast.................. 100 
Captain America............... 550 
Captain Commando............. 595 
Combatribes .................. 100 
ON 36.06 Ri eth dewatatnan wae ee 100 
oe © 100 
Cnme Fight’ ....vccaccs vse views on 100 
Double Dragon. 2.0.62 6ce secs anes 100 
Double Dragon lh. sada ec cx uence a 245 © 
MDG: Cie. ciwsconcaccavesss 100 
Escape the PIANGl 0.63666 <svisan 100 
BOW «tp bieeaoc i cheieucke nae 100 
Pine) Fis vcevcrgek<dctcannes 350 
Gate OF DOG « 6cdc-c étacadceneas 100 
COUNTER Bios kk wo hod 680 Reais de 100 
Ghost Busters................. 100 
Golden Axe................... 195 
Gondd Mana... nuns ecadacedesn 100 © 
Guerrilla War.................. 100 
Horse Shoes.............e.06: 195 
Kind Fu Masten: ccvcs sew knxdcews 50 
MAG OW 6 f2n<cgadadkneeeah 295 
Main EV6Mnt.......606.c eee eecwcncun 95 
RAL ATs 6 cnt es So dod. a ee en 75 
NIN: MARIGGN 6 «oo te dsen wees es 100 
Pid) SNe 4 cca ccrdenudvadse daa 150 
Quarterback... 6. 6ss0cccscceuuss 150 
PIGIMDAl (HOW): <5 iscs ta casd ene 150 
OGIO oc sage be eRe ae eeee 100 
PONOCODS 2 <i end caren ee-aen 150 
Mouon Manger 4 <civckenawis ees 100 
SMOG cvod sae as ed eee okens Sees 100 
NODULE Se Se cirseckescaseankascs 95 
DIMSONG 2 o4 ter keene Kenle dani 325 
Skull & Crossbones............. 100 
Sl SOV. sutesse th erre hada beens 100 
ST a S| 2 ee eee oe eee 395 
TMP oe saace ke eka beeen ee wens 100 
TWO GHUGE god os daw venue be 4 100 
WWF Superstars............... 250 
World Series.................. 100 
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PINBALLS 


Addams Family 


Big Guns 
Black Knight 2000 
Bone Busters 


Earthshaker 
Eight Ball Champ 


Fun House 
Game Show 
Mousin’ Around 
Police Force 
Roller Games 
Sorcerer 

Star Trek 


Terminator 
The Simpsons 
Turtles Pin 


SUPER SPECIALS 


Bank-It (used) 
Captain America (kit) 
Cisco Heat (s/d) 
Clown Rolidown 
Computer Space 
Cosmo Gang 
Dragon’s Lair Il 

(kit w/player) 
Dragon’s Lair Il 


Fantasy Island 

Final Lap (s/d) 

G.I. Joe (kit) 

GP Rider (s/d) 

Hard Drivin’ (s/d) 

Lazer Ghost 

New York, New York 

Operation Wolf 

Penny Falls 

Pop-a-Ball 

Rad Mobile (u/r) 

Skee Ball 13ft 

Slug Fest 

SMS Poker Roll w/ticket 

Star Burst 

Super Monaco GP (s/d) 

Terminator Gun 

Turtles Pin 

Vendetta (ded.).............. 1500 
WrestleFest (ded.)........... 1595 
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Quality/Service 


Less Problems! More Profit! 


SUPER 8 LINE 


AVAILABLE IN: 
13” Monitor ¢ 19" Monitor ¢ Space Saving Mini Cabinet 


Ga 


—————__ 

/ y 
Pas) 2 | 
ES 4" 


OS 
ae 


a 
BS 


GET ONE FREE! 
With Any Products Purchased 
In Lots Of 12 


Complete 
stars > $1295.00 
Fe 


+» With Double Up Strip 
Action Feature 


&° ALSO AVAILABLE: 
me $1-5-10-20 

4m Bill Acceptor 

(As Shown 

In Picture ) 


« Eye Catching 
Graphics 


» Super Realistic 


cating 
W-4, W-6, W-7, W-8, W-11 (Lucky a W-15 Sound Effects 


(Lucky Bell), Bingo, Cherry Bonus |, Il, Ill, Treasure 
island and New Dynasty 


Full Parts & Sewice 
Factory “rained “fechnicians 


Toll Free 800-659-1999 


Soithiair 


. Sturdy Cabinet 


DISTRIBUTING a 
LEISURE ENTERTAINMENT, LTD. 


25 HUTCHESON PLACE « LYNBROOK, N.Y. 11563 
516-593-5050 » OUTSIDE N.Y. STATE 800-645-2162 » FAX 516-593-5896 


919-343-8200 FAX 919-343-0084 


Spectat! 


FREE SOFTWARE! 


FREE SOFTWARE! FREE SOFTWARE! FREE TOYS! FREE TOYS! FREE TOYS! 


USED CRANES: 


FREE TOYS! 


NEO GEO - 1 SLOT 
NEO GEO - 2 SLOT 


Free software w/purchase. Select from our inventory. 
(Excludes: Art of Fighting and/or World Heros.) 


FREE SOFTWARE! #$FREE SOFTWARE! FREE SOFTWARE! 


USED P.C.B.’s e USED GAMES 
USED JUKEBOXES ¢ ENHANCEMENT KITS 


FREE TOYS! FREE TOYS! FREE TOYS! 


USED JUKEBOXES: 


ROCKOLA 484 
ROCKOLA 488 
SEEBURG 

ROWE C-100A 


FREE TOYS! 
HABLAMOS ESPANO! 
VENDEMOS Y PODEMOS HACER ARREGLOS 
PARA ENVIOS A MEXICO. 

LLAME AHORA Y PREGUNTE POR SYLVIA. 


ELECTRONIC 
ENTERTAINMENT, INC. 


597 East Crosstimbers, Houston, Texas 77022 


Ph. (713) 695-4220 Fax: (713) 695-1145 


C.O.T., INC. 


597 East Crosstimbers, Houston, Texas 77022 


Ph. (713) 695-4220 Fax: (713) 695-1145 
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WHY NOT TRADE IN YOUR ” MONITORS AND GET 


24”- 27" MONITORS 


Quality Products ... Call now for a great deal! 
SATISFACTION GUARANTEED. . . 
FULL WARRANTY! 
Top Quality Monitors with Great Low Prices! 


Se dirs 
° 3 


27" PT90208 | 25” PT90109 


The complete system cabinets 
are ready to plug in for any kind 
of games, including: 

Mortal Kombat, Street Fighter, Neo-Geo 
——~ We have everything in stock, Call Now! 


g PT9 Formica on Plywood 
Control Panel 


$329. OR LESS 


PT8 
CALL! boa 


Mi, 
a Os 


P&T Electronics Co. 


KIT CONVERSION: 


Full Cabinet............. $110.00 438 W. Arrow Hwy., Suite 9 


San Dimas, California 91773 


Phone (714) 599-1396 


CONVERSION SUPPLIES 


POWER SUPPLY....ssssccsscsssssssecsssesssssveeeseee $02 
P & T SECURITY BAR (PT 11) cccccccsssssseescoeee $04 FAX 714-622-8782 
JAMMA HARNESSES .....ssscccsscssssssveeeesoee $9.99 


We design SYSTEM CABINETS for arcades! 
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WZ 
See - FROM LEISURE 


MODEL # HSV-300 GOLD SERIES 


LiL FORTUNE 


WEIGHS ONLY 


SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 


L - 13 1/2" 


Optional $1-$20 DBV 


e PROVEN EARNINGS « COINLESS 
e PORTABLE ¢ BOOKKEEPING 


This unique machine allows the player 
3 exciting games 
PULLTAB ¢ SLOTS ¢ BINGO 
EXPORT - This machine can be used anywhere in the 
world, no matter what currency is used. 
Introductory price $895.00 
Distributors wanted, call for details: 
A.S.K. DISTRIBUTORS, INC. 


* SIMPLE ONE PIECE UNIT * SAME DAY SHIPPING 

» SIMPLE INSTALLATION * PROMPT SERVICE 

* SIMPLE TO USE-ACCEPTS * QUANTITY PRICES 
BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 


(813) 888-VEND LEISURE ENTERTAINMENT, LTD. 
SO * ANY. 
FAX: (813) 888-9873 Ja ee er Orra e diste ae ee ne ite viass tink 


Ask FOR THE PUCK STOPS HERE sy NAME 
The Original Air Hockey Safety Shield 


© PRACTICALLY ELIMINATES TABLE- _ 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY \ THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE ee eee AND AUSTRALIA 
© ARCADE TESTED j oe. Pad 
© DOESN’T AFFECT TABLE PLAY == CURRENTLY IN USE AT: 
. 4 © PUTT-PUTT® GOLF ’N GAMES 
© INSTALLS IN 15 MINUTES WITH es “i : 
| MALIBU CASTLE © GREAT AMERICA 
ONLY A SCREWDRIVER » FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE »*« DYNAMO x _ U.S. BILLIARDS 


e Increased player appeal! e Ask your distributor for ‘“THE PUCK STOPS 

¢ Demand the 9-inch shields with the angle! HERE’’ by name! 

¢ Made from virtually indestructible space age e Insist on the original or call direct and save the 
material! sales tax! 

e Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your liability 
expense from downtime! are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 Longview. 1x 75608 1-800-933-0145 
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RNATIONAL CORP. 


Sea Ls ee =| 
NN AZ 


CALL MONDIAL 
TO MAKE YOUR 
DREAMS COME 
TRUE! 


LLAME A MONDIAL 


Y HAGA SUS 
SUENOS REALIDAD! 


“ay 


FOR ALL YOUR EXPORT NEEDS, CONTACT: 


Executive Offices: FERNANDO GALEB 
Export Sales Manager 
MONDIAL BUILDING LOUIE RUMMENIGCE Tel: (914) 738-7411 
661 Hillside Road Busort Sales 
P.O. Box 889 : 
Pelham Manor, NY 10803 BRUCE SARKISIAN FAX: (914) 738-7921 


Export Sales 
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Game *Trak 


Management Software for the IBM PC 


SSD eS rats mats, 


Ns 


> ~ FASTER! 


Machine location tracking 

Meter tracking, redemption 
Merchandise tracking 

Income and cash flow reports 
Game and location history 
Commission calculation 
Collection, move & service forms 
Mailing labels, checks, Quicken (tm) interface 
New mouse and windows interface 


*Trial Version 
available - $45.00 


*min 2mb 286 & HD req'd 


*Visa, Mastercard accepted 


* 
* 
* 
* 
* 
* 
* 
* 
* 


TEAMWRITE 


1403 N. Batavia St., Suite 203 
Orange, CA 92667 


R PORATION . Tel: 714/744-1496 Fax: 714/744-1497 


The Latin Jukebox 
"The Operator's Latin Music Connection" 


We're Here For You... 

All Year Long... 

Fulfilling Your 

Latin Music Needs. 

With the Industry's Most 
Complete Latin Music Catalog 
Featuring over 1,600 

Compact Disc Albums. 


Title Strips For All Jukebox Brands 
Wholesale Pricing to the Trade 


1-800-LATIN-CD 


NEW & USED P.C.BOARDS 


No. 1 In Reliability And Ten Years Accomplished Service. 
This IsWhatWe Offer You. 


REASONABLE PRICE 


PUNCTUAL DELIVERY GOOD AFTER SERVICE 


BONNIE JAPAN INC. 


TEL: 03-3495-5616 FAX: 03-3495-5617 
Lumine Gotanda No.2 Room 1205. 1-5 Ohsaki 3-Chome,Shinagawa-ku, Tokyo 141 
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Amusement Video Games « Pinball Machines 


i Crane Games * Redemption Games 
AUCHON FA pt tales» Dars Kits «Kidde Ries 


Gameroom Collectibles 


1993 


Our Twelvetn Year 


For further information contact: 
Auctioneer: Bill Hughes, ¢ P.O. Box 4819 « Louisville, KY 40204 ¢ 502-451-1263 
Licensed by Div. of Licensing, Ohio Dept. of Commerce and bonded in favor of 
State of Ohio, OH/IA4065, OH/AC2208; in Florida, FL/AU882,in Penn, 
PA/AV002644; in Kentucky, KY/P1597; in Indiana, IN AU08700280; in 
California, A-2586; and in Texas, TX10171. 


Sales Manager: Jeff Schwartz Ric Stephen 
502-456-1600 812-332-0568 
24 hr. Fax: 502-897-7771 


AAARASAA AEM AL AR AA SAD RAD DARD PRADA RAR ADDR RAR AR ADD ADDR A SEANAD RA RADARS RRND, RADAR ANAS D SDA RDAD SADR SPAS RAED PRED D ARDEA DARED AAS D REREAD DRADER SRA RAAT eT 
ic henat chsh habanatshePa nanan shone as enneha nop cae ahaha coats ay anata dina nn anss sine sNa aha hchePuiat chara es ehdhe” elefntar a ee 9°07 neiah sneha a sis ean senha aha nehaatatan a a ptsna shee ain etna" eee sehihs” seen ane pi ash don eiaheip era soeiat shchehy Witenes didie oP sehen aha sonra a cea ae 


Eee he ee een iene an i etn aes nc nena, 


Fiesta Building, Santa Clara Co. Fairgrounds 
Cellular: 408-234-7626 Reorder Tone Dial: 313-515-2700 


Hotels: Presidential Inn, minutes f rt and fai ds, ‘ 

Monterey Highway, 408-972-2200 March 11-13 April 3 
January 23 — Louisville, KY ACME Trade Show _ Philadelphia, PA 
kas ice ae ri aby ee cap ae eg on ee Se 
Take Bardstown Rd. to Buechel Bypass es miles sath oF 1-264 Las Vegas, I ) April 1 T 


He atterson Expy.) Turn pee at National Guard ee Si gn. 
otels: Holiday Inn SE, 3255 Bardstown Rd., 502-454-0451 
Motel 6, 3304 Bardstown Rd., 502-456-2861 


January 23 — Houston, TX March 20 April 24 
South of Hwy 49 (Rosenby 7 Dy) Cellular (113) 824 7626 P 

Reorder Tone Dial: (313) 515-2700. Anahiem, CA Orlando, FL 
Hotels: Express Inn, 5111 Southwest a (713) 342-6671 SSS 


eNot An Auctione Indianapolis, IN 


Budget Inn, Hwy. 59 S., (713) 342-538 March 21 May 1 
January 30 — Indianapolis, IN : 
East Pavilion * a Indiana State Fair a nee from grandstand Collectors Auction Dallas, TX 
Sa Nat lee Seiad TS anahiem, CA 

els: How nson’s I-70E a » IL /-352- 
Budget Inn 317-353-9781 allem, May 15 
February 6 — Milwaukee, WI March 27 Columbus, OH 
East Wing, Wisconsin State Fair Park Greenfield and 81st Street Ss 
Cellular: 114-254-1626 Reorder Tone Dial: 313-515-2700 Columbus, OH 


Hotels: Holiday Inn Express, 11111 W. North Avenue, 414-778-0333 June 5 
Best Western Midway Hotel, 251 N. Mayfair Road, 414-774-0333 


February 20 — Tampa, FL March 28 Indianapolis, IN 


Florida State Fairgrounds, Special Events Bldg., Hwy. 301 off I-4 j 
Cellular: 813-623-7626 Reorder Tone Dial: 562-551-1866 Collectors Auction 


Hotel: Red Roof Inn, 800-843-7663; 
Days Inn at I-4 and 30th Street, 813-247-3300, 800-523-7513: Columbus, OH 
Holiday Inn, 800-HOLIDAY 


Auction Information To consign games for sale: bring to the 
e All auctions begin at 10 am local time. auction site on the Friday before the 
e Removal of all equipment by auction between 9 am and 9 pm. 


Saturday, midnight. Terms & Conditions 


; anes ee Saturday : oie hi Terms: Full payment day of auction: cash, cashiers check, or 

Ed Se) TO Tigancis OF CANGy MEETS company check only with current bank letter of guarantee. 

older than 2 years. No exceptions. 3.5% surcharge for VISA and MasterCard. All 

e Phone numbers listed for auctions state sales taxes will apply unless you provide a copy of cur- 
are for Friday and Saturday only. rent sales-and-use tax permit. 


SS] 


The Easy To Use Computer C= 
CD TITLE STRIP PROGRAM 


The CD TITLE STRIP PROGRAM is two programs in one. 
You can print your own CD Title Strips AND inventory 
all your CD’s and jukeboxes with your personal computer. 


Print Your Own CD Titles and Songs On Continuous game 
Form Tractor Feed CD Title Strips - Complete CD 
Inventory Control —Jukebox Inventory — Bullet Fast 
~ Full Color —Store And Print All The Information 
About Each CD Including: Title, Artists Or Group, 
All Songs, Cost, Quantity, Manufactures Code, Re- 
lease Date, Label Name, Number Of Copies In Storage, 
Number Of Copies On Location, And The Type Of 
Music — Select Your Own Unlimited Number Categories 
For The Type Of Music — Print CD Title Strips and Block 
Out Those Tunes You Don’t Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close Up The 
Empty Space On The Strip — Store Information On Each Location — 
Track The CD’s “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Of Plays Of Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD’s — List On The Screen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’s 
Are In Any Jukeboxes At Any Locations — List Or Print CD’s By 
Music Type, CD Identification Number, Artists Name, Or CD Title- 

Supports Bar Code Reader Via Keyboard Port — Free Title Strips 

With The Program — One Year Support — 10 Day Money Back 

QQ cern — OVER 175 FEATURES AND FUNCTIONS, 

Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 

_@4 100% Compatible Computers With Dot Matrix Printers. 
Requires Hard Disk and 512K Memory. ONLY $395 


TITLE STRIP COMPANY = =©§X 
Post Office Box 333, Riva, Maryland 21140 
: Toll Free Orders (Voice or FAX): 1-800-950-5853 
SS Information: 301-956-5856 / 301-261-7781 
CO | =-.oc: a 


— 


Co 


The BEST buy in 
the industry! 


P5005 -10 AMP 
P5115 - 15 AMP 
P507- 7 AMP 


(New slim size for countertop) 


Raritan Computer, Inc. 
10-1 llene Court, Belle Mead, NJ 08502 


(908)874-4072 
Fax: 908-874-5274 


GREAT DEALS ON NEW REDEMPTION & NOVELTY EQUIPMENT - TRY US FIRST! 


SUPER “CRANK” 
SPECIALS 


Addams Family 

Cisco Heat (s/d) 

Dragon’s Lair Il 

F-15 Strike Eagle (s/d)3095 
6495 


VIDEOS & PINS: 


Aero Fighter 
Beast Busters 
Captain America 
Captain Commando 
Chase FQ. i cckindce xs 1295 
Desert Assault 
Getaway 

G.I. Joe 

GP Rider (u/r) 

GP Rider (s/d) 

High Impact 


Rad Mobile (s/d) 
Road Riot (s/d) 
Steel Talons (s/d).... 
Street Fighter II 
Terminator II (V) 
Wrestlefest 
X-Men (4-P1./6-P1.)1795/3495 

Indy Heat 1695 


FE Neo Geos (ded.).. . . 1995-2695 
Rad Mobile ua 
X Rowe BC25 M 
Rowe BC35 
P Oh is neinteesnenceeas 1395 
Simpsons Pin 
O Space Gun 
Zz Nw, Spiderman 
R Steel Gunner 
=.) Sunset Rider 
T : | Super Mario Pin 
E Super System 
Surf n’ Safari 
Rg Turtles Il 
Terminator |I-Pin 
S Vendetta 


a 


fs 
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WE REPRESENT MOST MANUFACTURERS — BAY-TEK, BETSON, BOB’S SPACE RACERS, 
BROMLEY, COASTAL, COIN CONCEPTS, DESIGN PLUS, DOYLE, EXIDY, ICE, MELTEC, NATIONAL 
TICKET, SKEE BALL, SMART VARI-TECH. CALL FOR COMPLETE LIST. WE ALSO SELL TOKENS. 


REDEMPTION- PCB & HEADER: 


NOVELTY: 


Crime Fighters 
Desert Assault 
Final Fight 


Bozo Basketball 
Gates of Doom 


Buddy Bear 

Cosmo Gangs 
Cracky Crab 

Crazy Clown 
Crane-Betson Triple 
Crane-Big Choice 
Dump the Ump-Mini 
5 Card Draw 
Fantasy Island 

Five in Lines - Skillo 
Game Plan Slots 
Hungry Hungry Hippo 


Magic Sword 
‘Moonwalker 
NeoeGeo 


Low Boy Cranes 
Pop-a-Slots 

Rolldowns 

Silver Ski 

Skee Balls 13’ (1991).... 
Skee Toss 

Skill Dozer 

Super Pro Q’Back, Jr... .. 
Treasure Island 


World Soccer Finalist. .395 
WrestleFest 


FINANCING AVAILABLE TO LOCAL AREA. 


lpha-Omega Sales PH.:(908) 287-4990 OR FAX: 908-287-3079 


6 Sutton Place Edison, NJ 08817 


Call ‘‘Frank the Crank’’ or Joe! 


RePlay Magazine 


The "SILENT PARTNER" 


COMPUTER PROGRAMS 


Let them help you manage and control your business! 


THE "SILENT PARTNER" 


ge ROUTE MANAGEMENT PROGRAMS 
a CD PROGRAMS 


ge REDEMPTION PROGRAMS 


g RO! PROGRAMS 


ge VIDEO LOTTERY PROGRAMS 
for Loulsiana, Montana 
and South Dakota 


THEY'RE USED WORLDWIDE! 


They use it in Australia, Canada, Finland, Mexico, South America and 47 U.S. states! 
You've seen it at every AMOA and ACME show since 1985. 


CALL OR WRITE FOR FPREEON Oras oN: 


The "SILENT PARTNER’, INC. 


3441 South Park e Springfield, IL 62704 


Phone: (21:7) 793-3350 ° Fax: 217-793-1842 
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REDEMPTION 


MUNCIE NOVELTY CO. 


PH. 800-428-8640 


End Ball Juggling Forever! 
“The Original Lane Retainer” 


Keeps the balls 
where they belong. 


VIRTUALLY ELIMINATES ** 


¢ Balls crossing into other lanes. 

¢ Left-hand players rolling balls into 
right-hand lanes. 

e Players taking Uckets from the 
wrong dispenser. 


INCREASE REVENUE AND. . 


Decrease expenses by reducing downtime 

Space age material... Virtually 

indestructible! 

LIFETIME REPLACEMENT 
GUARANTEE 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 * Longview, TX 75606 


CALL TODAY: 1-800-933-0145 


ONS TOPs YOr®” 


FAX 303-431-6978 
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- 


Professionally 
Made at 


‘*do-it-yourself”’ 
prices! 


@ ARISTOCRAT 
@ UNIVERSAL 


i Complete conversion and 
= / special game rebuild 
= available. We have on staff a 


software engineer & graphic 
design artist for special 


_ glass. 


NO ORDER IS TOO 


| SMALL OR TOO LARGE 


1-800-525-8694 


ROYAL BELL, LTD. 


5815 West 52nd Ave./RP 
Denver, CO 80212 


Home Use Machines: 
Request Color Catalog 


January 1993 


SA-20 PROGRAMER 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


Challenger Cranes 
Buster Bros. (Dynamo C&b.)..........06 595 
Pigskin (dedicated) 
Eswat (complete kit) 
* We proudly keep our equipment * 
in the best possible condition! 


COIN OPERATED ENTERTAINMENT 
(707) 538-5506 


VIDEOS: 


High Impact 
Aero Fighter 
Afterburner 


Blades of Steel 
Crime Fighters 
Ten Yard Fight 
Pole Position II 
Twin Eagle 
Track 'n Field 


PINS: 


ICE Putting 
Challenge 


Graynound Crane 


MAVERICK AMUSEMENTS 
729 E. Third St. 
Nescopeck, PA 18635 


(717)752-6260 
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uke Vn > eu 


® . @ 
istributing &|@ Cap) Tade 
a// 
410 Woodbine Street * Nashville, TN 37211 S$ Noy) 
Phone (615) 256-7748 © Fax (615) 256-5924 : 
*x ALWAYS AVAILABLE x LUCKY 8 LINES 
Tommy Gates w/7” Extension............ $950. U/R - 19”-13”, Minis, 
Klopp Coin Counters................... 650. a cipal pete 
. "13" WI without otackers 
Tekbilt DBV-35 6 we 1 we me We. Bl] ie ew ee we) le ee 299 Blonde, Pecan, Dark Woodgrain 
CBV 1-2-5-10-20-50-100............00... 299. 
es ne VEN SWS R Ne weed ae Pan sees 200. Prices starting at 
DBV-26.. 0.0.0. e cece cece cece ee ee: 175. $4195 99, 50 
MEWS ee dn de cihbech hind eedak ended 325. 
VEM-5 o.oo ccc ccc cece cece eevee eee. 340. | Kit prices.......... starting at $250. 
VFM-5 w/Stacker...............000005- 440. Board prices....... starting at $150. 
19” Sharp Monitor.................... 215. 
to’ Sharp WONKOl:22<<62r<caccecceveces 205. | W-7 ¢ W-8 e W-11 © W-15 e Jolly Lines 
19” Wells-Gardner Monitor.............. 235. | e Treasure Island ¢ Dynasty « Magical 
13” Wells-Gardner Monitor.............. 225. Odds ¢ Victor 5 ¢ Lucky Bingo e Pull Tab 
Empty Cabinets/19”13” -C/T............ 250. e Aladdin ¢ W-6 e W-4 e F-5 e F-99 e 


New and Used Pool Tables/Dynamo & Valley Call Double 8 Line e Lucky 75 
New and Used Jukeboxes 


All Makes & Models................ Call WE’RE BUYING 
Pokers/GTI, Turbo, Foxtronic, Drews, Se 
SMS, Omega...................00008. Call Pool Tables, Flippers, C.D.’s, Top 
Draws, Omega 903’s, Rivieras, 
Foxtronics 


*x * * THIS MONTH’S SPECIALS x x x 


Reconditioned Lucky 8 Lines PCB’s Starting @ $125. 
9” Magical Odds Kits 


Treasure Island PCB's 
Jolly Line PCB's 
Used 19” Lucky 8 Lines w/DBA Dedicated 
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READY FOR SHIPPING 


BOARDS: DARTS: PARTS: 
Pubtime Target ; 
Grayhound Motherboards Assemblies .................. $20 ea. Rowe Bil Accept. ....$1 00 ea. 
Seno eee eereeeeeeeeereseeeees Arachnid Target 13" and 19" Monitors 
Assembli@s ..............00000 20 ea. used & working........ 20 €a. 
asreisewcepaticta Valley Target NSM Wireless Remote 
ieenisaaccial ' Assemblies...................100 ea. complete, new .........40 ea. 
cusiaiias . | Super Spider Target Transmitters, hand held 
Seas etd Assemblies..................140 ea. ta ta a 
sient ) MISC. PARTS: 
Pool Chalk Savers ............ Sipair |} new... 
een Heath-Kit — complete set of GEI Power Su — 
eles nionebnataiies : pply ........25 ea. 
instructional manuals........... 25 ; ; 
Pace Soldering Station............ 30 si ri Front 
Petar gy Jamma Wire Harness..........5 ea. oin Mechanisms.......0 ea, 


Shipped U.P.S. — Shipping charges will be added to price. 


MIDWEST ELECTRONICS e¢ 1-800-747-7667 


KIDDIE RIDE 


CLOSEOUT: 
INSURANCE 


CRANE GAME 
MACHINES 
17 PIECES TOTAL 


$749 each 


or BEST OFFER 
MUST GO! 


(510) 623-1936 


Low Rates! 


ASSOCIATION 
(800) 633-3436 


Call Marty or Anita today! 


RE oig SIGs, MRL e ti wke tethsev se sea sch evsvens 
BOARDS, BOARDS, BOARDS. .............0.0c000!! 


CALL US FOR ALL YOUR NEEDS'!! 


THE 


F a tA . . - ‘ Loi 
sat : — ~ y ~ ae 
” 


LEISURE ENTERTAINMENT, LTD 


25 HUTCHESON PLACE + LYNBROOK, N.Y. 11563 
516-593-5050 - OUTSIDE N.Y. STATE 800-645-2162 - FAX 516-593-5896 
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AMERICAN KIDDIE RIDE 


RAM STAR 


IS THE PLACE 
TO GET 
POKER KENO 
8 LINES 
PULLTABS 


@ 800-228-0958 


RD 
wasterisn MONITOR 


GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture warping, 
blacking out, smearing, low brightness and bright- 
ness problems, poor regulation, jail bars, vertical 
shrinking, etc. Call for free technical help with your 
monitor problems. All kits come with instructions 
and are easy to install. 


* WICO DISTRIBUTES GET WELL KITS * 


e KIT #101: For Electrohome GO7-CBO 
19’’color monitor. 17 parts - $7.95 ea. 

Wico #36-0243 
e KIT #102: For Electrohome GO7-FBO 13” 
color monitor. 16 parts - $7.95 ea. 
e KIT #201: For Wells-Gardner K4600 Series 
color monitor. 14 parts - $6.95 ea. 

Wico #36-0244 
e KIT #202: For Wells-Gardner K4900 Series 
color monitor. 15 parts - $7.95 ea. 

Wico #36-0248 
e KIT #203: For Wells-Gardner K4800 Series 
color monitor. 16 parts - $7.95 ea. 


e KIT #204: For Wells-Gardner K7000 series 
color monitor. 15 parts - $6.95 ea. 

WICO #36-0249 
e KIT #301: For Nintendo Sanyo 19°’ color 
monitor. 16 parts - $6.95 ea. 

Wico #36-0245 
e KIT #302: For Nintendo Sharp 19°’ color 
monitor. 24 parts - $8.95 ea. 
e KIT #401: For Atari Disco 19’’ color monitor. 
18 parts - $6.95 ea. 


e KIT #701: For Matsushita color monitor. 
Model #TM 202G. 17 parts - $6.95 ea. 

e KIT #801: For Hantarex color monitor. Model 
#MTC-900. 21 parts - $7.95 

e KIT #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets with 
non-Nintendo game boards. 15 parts - $4.95 ea. 
e KIT #920: For Pac-Man, Ms. Pac-Man logic 
boards. Eliminates hum bar in picture. 

4 parts - $6.95 


DISCOUNT! Buy ten kits and take $1.00 off each 
kit. Money back guarantee. We pay S & H. 


Electrohome Flyback A29951-B....... $44.95 
POTTY 5 4.25:5 che bag hve take aowaes 4.89 
AOOMUAS caceaned cena tapas Kens esp aKs 1.79 
POUOID oid dirain cash vexspawisa cada’ 4.49 


ZANEN ELECTRONICS 
(806) 793-6337 
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RePlay Magazine 


For 1995 


Title Page 
Kit 

100 CD selections, fully 
motorized, displaying 6 CD 
artists and titles at a time. 
Designed to fit Rockola 
models ‘‘490’’ and up and 
most Rowe ‘‘R-81’’ and up 
and some NSM. 


Super Cougar 


This jukebox has a cabinet 
designed with no horizontal 
surfaces, keeping customers 
from placing food or drinks 
On it. Features include two 
easy-access front doors, 
motorized flipping pages, 
four-position light controls, 
200 watts amplifier that has 
pulsating blinking lights thru 
the sounds of six-way 
speaker system. This cabinet 
is available with or without 
a DDA kit. 


Physical dimensions are 
24x6x17 ¥% inches. 


Kae BAAN (S$ 
Mee DJ 2000 
2 ‘a Hideaway or 
“The Cheetah’ 


The talk at the 1992 AMOA Show in Nashville, Tennessee, is our new 
dedicated jukebox called ‘*‘THE CHEETAH.”’ Like the animal, this is the 
fastest MUSIC to MUSIC jukebox in the world! It does things that other 
manufacturers can only dream of. This phonograph has (2) two phillips 
player heads allowing no delay in music! While one song is being played, 
the other CD is anxious to get sarted as soon as the other fades down. Also 
it can be operated in split mode, where you need two different types of 
music in two different rooms! 


The DJ2000 on both models is available in a hideaway or upright cabinet. 


Other features include auto and‘‘smart card’’ disc management, full audit 
data, twin amps, clock timer, and dual volume controls. 


we now have: 


Golden Age 
Nostalgia 


This jukebox has classic all- 
aluminum cast-metal trim 
(24 pieces); it’s hand- 
polished with triple-plated 
chrome (optional 14-karat 


gold trim). Other features 
include eight bubble tubes, 
simple push and flip title 
selection page holder, built- 
in disc management, and 
200 watts of power!!! 


Bobcat 
Wallbox 


This wallbox 
features a 100 
selection, fully 
motorized 
flipping pages, 
and a Mars 
$1/$5 400 bill 
stacker. All our 
DDA products 
are capable of 
handling up to 
(16) sixteen 
wallboxes. 


ALL DIGITAL DISC JUKEBOXES COME 
WITH A FULL ONE-YEAR WARRANTY ON 
ELECTRONICS AND MECHANISMS 


DIGITAL D156 


AMERICA 


Digital Disc America 
5617 Business 50 West 
Jefferson City, MO 65109 


Phone: (314) 893-8497 


FAX: (314) 893-3601 
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\_“/\ Southeast Game Brokers, Inc. 


5606 W. Crenshaw St., Tampa, Florida 33634 


(813) 885-1080 FAX: 813-888-7452 


THE ULTIMATE HASP 


Only $1 0.95 each 


You can’t afford not to have this hasp protecting your top games. 


THIS IS THE ORIGINAL. 
BEWARE OF CHEAP IMITATIONS THAT DON’T WORK!!! 

We invented this hasp out of necessity after becoming frustrated with hasps 
that did not work. $5.00 watches do not work and neither do $5.00 hasps! 
e Simple and Quick to Install ¢ Inexpensive ¢ Attractive 
e And... /T WORKS!!! 

(Same day shipping FOB: Tampa, Florida) 

100% Satisfaction or Your Money Will Be Refunded. 


VIDEO GAMES: 


CHOPLIFTER 
DEAD ANGLE 
DOUBLE DRAGON III 
GOLDEN AXE 


HIGH IMPACT (2 PLAYER) 
NINJA GAIDEN 


PITFIGHTER 
SHINOBI 

STREET FIGHTER II 
STREET SMART 
SUPER MARIO (UNISYSTEM) 
SUPERMAN 

U.S. CLASSIC 
VOLLEYBALL 
WWF SUPERSTARS 
WORLD SERIES 
ZERO WINGS 
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In our 13th year of business proudly serving the coin-operated 
amusement and vending industry 


‘If it takes a coin to 


PINBALLS 


CHECKPOINT LETHAL WEAPON 3 


FUNHOUSE... .1995. 
GETAWAY... . 2245. 
HOOK 2145. 


CRANES 


Grayhound single deluxe 
Grayhound single deluxe 
w/dollar bill acceptor 


MISCELLANEOUS 
Beat The Pro Golf (Real Life Putting 


Buy 3 or more 
The Original 4-Player LAX 
The New 1-Player LAX, Jr 


Both models are self loading with LAX, Jr. 
capable of self-loading oversized prizes. 


Federal & Nat'l Cigarette Machines 


— WANTED — 


e LATE-MODEL KIDDIE RIDES 
e REDEMPTION GAMES « POOL TABLES 


olay, we have it.” 


I 
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RAM STAR 


CUSTOM HARNESSES 


SUPPLY SAMPLE OR 
SPECS FOR 
QUOTE 


FAX 303-737-2443 
9 800-228-0958 


45RPM 
RECORDS SLEEVES 


Minimum order 300. 20 Ib. white. $15 per 
(300) plus $3.00 shipping & handling. 

We accept Visa/Mastercards/AM.Express 
/Diners/UPS COD 


TITLE STRIP PROGRAM COMPANY 
P.O. Box 333, Riva, MD 21140 


CALL TOLL FREE (VOICE OR FAX) 
1-800-950-5853 


LOCK YOUR 
GAMES TOGETHER! 


\ ~ | somebody may 
<=? walk off with 
the whole thing! 


ONLY S 738. 


Style M-4, WEDDING BOND 


Hard to get apart, and better than chains. 
Easy to install, requires only one padlock 
inside game. This bar allows you to 
fasten games close together or 3 inches 
apart. 


A-4 PRODUCTS 
Phone TOLL FREE 1-800-STANS A-1 
OR 1-800-782-6721 
PHONE OR FAX 1-919-728-5311 
Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 


TO KEEP VANDALS OUT OF YOUR GAMES, 
STAN IS YOUR MAN! 


RePlay Magazine 


COLOR 
VIDEO GAME 
MONITORS... . 


* 13” MONITORS 
CALL NOW FOR a 
GREAT PRICING! * 25” MONTIORS 


SPECTACULAR FEATURES INCLUDE: 


| \ 
=) 


* Front & Rear Controls *Fully Guaranteed! 

* Black Matrix, Non-Glare, U.L. * Replacement Parts Are Always 
C.R.T. Available 

* Higher Resolution Than Normal * Schematics 

* Manual or Auto Degaussing Switch}| * Meets The Standards Set By 

* IMMEDIATE DELIVERY The AMOA 


* QUANTITY DISCOUNTS AVAILABLE! 


SERVICIO ESPECIAL DIRECTO A MEXICO 
Y CENTRO AMERICA LE ATENDEMOS EN ESPANOL 


SPACE AGE 2 


ELECTRONICS 
26524 Golden Valley Road, Suite 507 « Saugus, CA 91350 


1-800-822-0280 


(805) 252-4400 


FAX: 805-252-9380 


vs, 
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LOMONACO 


IMPORT - EXPORT 


Your reliable distributor 
in Argentina! 


lf you are a major manufacturer or distributor with quali- 
ty products to sell, ranging from the smallest compo- 
nents to the largest and most modern complete 
machines and pinballs, we are definitely interested in 
yOu. 


Why? Because we have the facilities and the know-how 
to place your goods through a network of more than 
500 clients and friends, from North to South and East to 
West of the Argentine territory. 


Exclusive representations at a national level will be most 
welcome. 


You won't regret it. Just contact us and start selling. 


FAX: (54-1)786-1747 


4 ACES 
COMPANY 


Why Pay More? 


Reptacement 9” Monitors 
* New Zenith Monitors & Chassis 
* For Dart Boards 


* 12 Volts D/C 
NEW YEARS SPECIAL $109.35 


P.C. BOARDS FOR SALE: 


— Cash or Cashiers Check Only — 


Phone: (713) 489-3233 


FAX: 713-489-3233 
kk 


17009 WELLS e PEARLAND, TEXAS 77584 


Aliens 

Assault 

Battle Shark 
Beast Busters 
Blasteroids 
Cadash 

Captain America 
Crackdown 
Devastator 
Laser Ghost 
Midnight Resistance 
Night Striker 

Pit Fighter 
Quarterback 
Rampart 

Space Gun 
Street Smart 
Stun Runner 
The Simpsons 
Thunder Blade 
Vendetta 

WWF Superstars 
X-Men-6 


Back to the Future 
Batman 

Check Point 

Dr. Dude 
Getaway 

Hook 

Operation Thunder 
Police Force 

Pool Shark 
Simpsons 

Star Trek 
T.M.N.T. 

The Machine 
Lethal Weapon 3 


$ 1,095 
$ 1,995 
$ 1,395 
$ 1,295 
$ 2,295 
$ 2,295 
$ 1,995 
$ 1,049 
$ 1,095 
$ 1,295 
$ 1,995 
$ 1,595 
$ 1,795 

Call 


Action Lotto 

Bank It 

Barnyard Babies 
Bing-O-Reno (pair) 
Boller Roller 

Bozo 

Catcher Frog 
Cosmogang 
Frogball 

Lotto Fun 

Mini Skeeball 
Mountain Climber 
Poker Roll 
Sidewinder 

Slug Fest 

Twenty One (pair) 
Whac-A-Mole 


$1,295 
$2,695 
$1,995 
$1,995 
$ 995 
$1,995 
$ 699 
$5,295 
$ 699 
$ 895 
$ 799 
$ 395 
$1,495 
$1,995 
$1,795 
$1,995 
$2,995 


1943 

Altered Beast 
Ataxx 

Avengers 

B-Rap Boys 
Cadash 
Combatribes 
Commando 
Double Dragon 
Double Dragon 3 


Knights of the Round 


Mutant Fighters 
Quiz & Dragons 
Relief Pitcher 
Silent Dragon 


STREET FIGHTER Il 


Snow Brothers 
Tumble Pop 
Undercover Cop 


$ 189 
$ 189 
$ 149 
$ 25 

Call 
$ 249 
$ 150 
$ 25 
$ 50 
$ 150 
$ Call 
$ 395 

Call 
$ 595 

Call 
$ 749 
$ 245 
$ 395 
$ 795 


Varth-Operation Thunderstorm Call 


ae 
VISA 
ae 


4% Surcharge 


New and Used NINTENDO PC10 SOFTWARE Available » NEO GEO CARTRIDGES Available 
On Location Throughout The United States + Immediate Availability While Supplies Last 


Many Others Available! « A FREE call is all it takes to SAVE money! 


Prices do not include shipping and handling. 


Master Card 


4% Surcharge 


Call 50th State Coin-Op Toll Free 1-800-424-5050 or 800-682-4561 or FAX (808) 682-4789 To Find The Game Nearest You 
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¢ Highest Security 


+ Mars Exceptional 


+ Instructions 


+ $1, $5, $10, and 


\ C 
on™ MM. Mle 7 Op 
cal Ay 
MARS 


ELECTRONICS 
INTERNATIONAL 


GL 5 Bill Acceptors 


+ Up Stacker 
+ Down Stacker 


Acceptance of Bills be Since 
+ Stacker Kits for VFM5S 


Included Now in Stock 


+ Fast Turn-around 


$20 Acceptance Mars Repairs 


— Many Models In Stock - 
VFM2, VFM3, VFM4, VFM5, and GL5 


LDREVIZ. 


120 Southwest Drive + Spartanburg, South Carolina 29301 
Telephone (803) 574-0162 + Fax (803) 574-7680 
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LOW COST Sales Rens/ 


HIGH RETURN 


DESK TOP Telemarketers 
COIN PHONES 


WANTED 


To promote 
A.L.D. Services, 
Inc.'s 
CRANE 


MERCHANDISE.... 


work from your 
own location - 


expenses paid! 
Best wholesale prices 


We ota marr be undersold 1-800-77PLUSH 


forget the rest, call the best. 


G-TEL 


(713) 550-5592 
Fax: 713-550-1028 ITS TIME TO CALL 


RAMwSTAR 
GUARANTEED FINANCING 800-228-0958 


ON ALL COIN-OP EQUIPMENT! FOR 


Also new Talking Alcohol Analyzer for 8 LINES KENO 
Bars/Nightclubs $995 (reg. $1895) 


CALL AVS FINANCE: PULLTAB POKER 
(501) 443-6791 MACHINES 


Buy the Best! 


NSM MUSIC BOXES 


e Performer Grand e 
e Wizard e Firebird II « 
e Performer Classic e 
e Silver Sky ¢ Galaxy e 
MOST MODELS IN STOCK! 
Sales, Service, Parts, 
Technical Support 


COLUMBIA VENDING 
SERVICE 


1-800-262-2434 
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USED COMPLETE GAMES 


Call or Fax us with your 
needs and most likely we 
can fill your competitive 
order from our 2000 game 
route. From fillers to 
Champion Edition Street 
Fighter 2. 


PINBALLS 


Call for low low Competi- 
tive prices. Quantity and 
container discounts. 


Terminator 2, Fun House, Machine 
Simpsons, Earthshaker, Cyclone 
Gilligan’s Island, Pinbot, Jokerz 

Get-a-Way, Addams Family 
plus hundreds more! 


NEO-GEO (min. $100) 


King of Monsters 
Mutation Nation 
Super Spy 
Magician Lord 
Nam-75 

Burning Fight 
Cyberlip 

Ninja Combat 
Sengoku 

Fatal Fury 
Baseball Stars 
Crossed Swords 
Last Resort 
Eight Man 


Teenage Turtles 
Pit Fighter 
Operation Thunderbolt 


Vapor Trail 
Combatribes 
Cabal w/track balls 


Perfect Billiards 
Ninja Gaiden 


FAMILY AMUSEMENT GO. 


876 N. Vermont Ave. 
Los Angeles, CA 90029 


(213) 660-8180 


FAX: 213-660-8976 
SE HABLA ESPANOL 
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KEVIN SHARP 


ENTERPRISES 


264 RIVER ROCK BLVD. e MURFREESBORO, TENNESSEE 31729 


CALL KEVIN OR BART THE ONLY PLACE TO SHOP FOR 
1-800-6-CHERRY 1-800-624-3779 ALL OF YOUR LUCKY-8 LINE 
(615) 895-9099 AND POKER NEEDS! 


FAX: 615-895-9184 


Complete Games Start At..... $1250°° | DECEMBER SPECIAL 


Includes: HSV-300 
19” Wells Gardner Monitor, HSV-300 Bill Acceptor, $1-5-10-20 DBA 


New 150 Watt Computer Power Supply, 
Top or Front Coin Entry. $29Q900 
QUANTITY PRICING 


ONE-YEAR ADVANCED REPLACEMENT 
ON ALL PARTS. NO EXCEPTIONS. AVAILABLE 
CABINET STYLES BOARDS DBA’s 


19” Upright, 13” Mini, 13” Cocktail w/Stacker, W-4, W-6, W-7, Mars 5....... $340. 
9” Cocktail w/Stacker, 19” Slant Top. . .Dark W-8, W-11, W-15 -300..... 


or Light Wood Grain Aladdin, Blackjack | CBV......... 


Bingo, Dynasty MONITORS 


Fl | 
dorado, Jolly Lines Wells-Gardner 


Treasure Island : n 
Magical Odds 13” or 19”. . .$225. 


MISC. PARTS 


* 
Our cabinets are not hot-glued and stapled. 
They are precision cut to size, screwed & 
dowelled together. 3/4” wood all around. All 
have plywood bottoms. 


Coin Mech. Assy. 
Computer Power Supply. 49.00 | Speakers Complete) 
Harness 30.0 Bill Chutes , Front Entry 
Buttons Isolation Transformer. 10.95 


Introducing For All 8-Lines & Pokers: 


FACTORY DIRECT FINANCING! 


TAKE UP T0 SIX-MONTHS TO PAY FOR YOUR GAMES... . 
LET THE GAMES MAKE THE PAYMENTS. 
% CALL FOR DETAILS x 


NEW 19”CAL-OMEGAS THE ALL-NEW DOUBLE 8-LINE 
905 & 903 The Hottest Game in the Country! 
—Call For Prices— —CALL NOW FOR PRICES— 
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DART DISTRIBUTOR 


VALLEY COUGAR 


* SPECIAL x 
Used Valley Cougar Flush 
Mounts in Stock - from $1495 


WALLMOUNT UNITS NOW AVAILABLE! 


Merit Dart Games. . .Several to Choose from 
$495 — $1395 


* WE SHIP ANYWHERE x 


STAR SERVICE 


California’s largest distributor of dart machines and supplies! 


411 S. Brookhurst Rd. e Fullerton, CA 92633 


(714) 992-0363 


* CONTACT PHIL OR JIM x 


LOMONACO 


Arve EXPORT 


rom 


ARGENTINA 


We buy new and used video games, 

P.C. boards and kits from manufac- 

turers, retailers and operators from 
all over the world. 


= Only originals 
= Only English versions 
w Only in good working condition 


Please send your offers indicating 
models, quantities and 
distributor prices. 


FAX: (54-1)786-1747 


VIDEOS e¢ CRANES e PINBALLS e POOL TABLES e JUKEBOXES e POKERS 


AUCTION 


SAT., JANUARY 16, 1993 AT 10 A.M. 
KNOXVILLE CONVENTION CENTER 


920 Henley St. ¢ (615) 544-5352 


OVER 500 GAMES 


TERMS: Full payment day of auction. Cash, cashier's check or company check with current bank 
letter of guarantee. NO EXCEPTIONS 


CHECK-IN: Equipment may be checked in Friday from noon to 9P.M. or Saturday from 8A.M. to 10A.M. 


— MOTEL RESERVATIONS — 
COMMISSION RATE: 10% World’s Fair Holiday Inn - (615) 522-2800 


Book Early — Reservations Limited! 


AUCTION GAME SALES 


Rick Parsons, Owner & Auctioneer e License Number 1623 


1-800-551-0660 


January 1993 


GIVE US A 
CALL TO BE 
ADDED TO OUR 
MAILING LIST! 


Page 224 RePlay Magazine 


R & M DISTRIBUTING ..... 


040 HEMPSTEAD TURNPIKE e WEST HEMPSTEAD, NEW YORK 11552 


Phone: (516) 292-8900 Fax: 516-292-8025 


VIDEO GAMES: 


Badlands 
Chamionship Sprint 
Enduro Racer 
Operation Wolf 
Paper Boy, Pit Fighter 
Pole Position 1 & 2 
Power Drift 
Road Blasters 
720°, Speed Buggy 
Sprint, Super Off Road 
ThunderBlade 
WWF Superstars 
Captain America 
Dragon's Lair 
Captain Commando 
Race Drivin' 

Time Traveler 
Vendetta, Superman 
Heavy Barrel 
Ikari Warriors 
S.C.|., Simpsons 
Spy Hunter, Super Contra 
Super Pac-Man 
Toobin’, Final Round 
A.P.B., Space Gun 
Super Hang On 
Hang On 
Neo Geo 1-2-4-6 
Final Lap 3 
Lethal Enforcer 
Mortal Kombat 
Terminator 2 
GP Rider, Hard Drivin 
Rad Mobile, Golden Axe 
Ring Rage 
Mad Dog McCree 50" 
X-Men 4 & 6 Player 
Steel Gunner 
Super Monaco GP 
Street Fighter 1 & 2 
St. Fighter Champ. Ed. 
Mercs, Combatribes 
Crime City, Beast Busters 
Chase H.Q. 
Continental Circuit 
Desert Assault 
Eswat, Final Fight 
GP Rider, Indy Heat 
Magic Sword 
Narc, TMNT 
Operation Thunderbolt 
Outrun, P.O.W. 
Smash TV, Afterburner 
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PINBALLS: 


Addams Family 
Terminator 2 
Star Trek 
Party Zone 
Game Show 
Simpsons 
TMNT 
Dr. Who 
Star Wars 
Que Ball Wizard 
Diner 40°? 
Lethal Weapon 3 
Fish Tales 
Black Rose 
Cyclone 
Fun House 
Earthshaker 
Super Mario Bros. 
Mousin' Around 
Pinbot 
The Machine 
Playboy 
Hook 
Getaway 
Hurricane 
Gilligan's Island _ 
Checkpoint |S 
Elvira 
Batman 
Jokerz 
Police Force 
Whirlwind 
Taxi 40 
Black Knight 2000 
Big House 
Roller Games 
Phantom of the Opera 
High Speed 
Pool Sharks 
Eight Ball Champ 
Lights, Camera, Action 


SITDOWNS: 


Final Lap 3, Virtua Racing 
Grand Prix Star 
Outrun, GP Rider 
Hard Drivin' 

Rad Mobile 
Road Riot 4 whl. drive 
Steel Talons, StarBlade 
Sonic Blastman 
Cisco Heat, G-Loc 
Sega R-360 
Air Rescue 
Stadium Cross 
GP Rider, Return Runner 
F-15 Strike Eagle 
Galaxy Force 
Four Traxx, B.O.T.S.S. 
Final Lap 1& 2 
Hang On (ride-on) 
Afterburner 
ThunderBlade 
Suzuka 8 Hours 


REDEMPTION: 


Big Bertha, Big Mouth 
Buddy Bear 
Cosmo Gangs 
Wacky Gator 


Cracky Crab, Crazy Clown 


Big Choice Crane 
Fantasy Island 
Hungry, Hungry Hippos 
Tic- Tac-Toe 
Pop-a-Ball, Pop-a-Slot 
Rooster, Silver Ski 
Skee-Toss, Skill-Dozer 
Treasure Island 
Pot-o-Silver 
LAX, Robo Bop 
Skee-Ball, Fireball 
Rolldowns 
Low Boy Cranes 
Ghost Town 
Perfectg Landing 
Street Basketball 
Wedges/Ledges 
Air Hockey & DIx 
Soccer Table 
Cataratas Coin Pusher 
Pool Tables 
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We Export! 


TO OUR OVERSEAS 
FRIENDS: TRY US! 


Export Sales! 


e Nos Hacemos Cargo De 
De Toda Exportacion 
Requerida 


e El Mejor Servicio y Los 
Precious Mas Bajos 


We Speak Your Language 


EXPORT SALES MANAGER 
Roberto Hernandez 


WE SHIP WORLDWIDE! 


ALL 


RECONDITIONED 
GAMES ARE 
GUARANTEED 


SUPER 
SPECIAL: 


WORKING MACHINES 


$1500 


NICE SELECTION! 


R&M 


DISTRIBUTING 
(516) 292-8900 


FAX: 516-292-8025 


CALL NOW! 
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Special Notice: paneer 


PURCHASE YOUR USED EQUIPMENT Sa K@EKLGEOFe fA 
FROM NEW ORLEANS NOVELTY CO. GET ONE FREE! 


With Any Products Purchased 
Over 50 years in business! International In Lots Of 12 
reputation for selling the finest in used 
videos, flippers & amusement games W-4, W-6, W-7, Z " rns i Star), W-15 
available anywhere! Each game is (Lucky Bell) Bingo, Cherry Bonus |, Il, tth Treasure 
beautifully refinished by experts and is seed ated Neen Dries 
like new. All games are factory models Full Pants & Serwice 
— absolutely no copies. Fast 7 Lan Board Repair 
GET ON OUR MAILING LIST FOR PRICE 
BULLETINS OR CALL CELIE FOR Toll Free 800-659-1999 
LATEST PRICELIST. Call Now for Prices and Policy Information! 


New Orleans Novelty C 0. You'll be Pleased with the Results. 


3 (5 64) nore ms rm 2 Sou iit |B | a ee 


yaenenrace 
FAX: 504-888-3506 
91 id _ FAX 919-343-0084 


STREET FIGHTER Il CHAMPION EDITION 
PCB OR COMPLETE GAME 


25” AND 27” MONITORS 15 AMP POWER SUPPLY 
NEW FORMICA CABINETS OVERLAY 26” x 28” 


w/SLIDING FRONT (DYNAMO) ; : 
CONTROL PANELS MONITOR BEZEL 19” OR 25”.. 8.99 


HIGH QUALITY AT GREAT PRICES! CHECK US OUT! 


Pp VU. G... 


12941 RAMONA BLVD., SUITE E, IRWINDALE, CA 91706 


pHone (818) 960-1789 Fax: (818) 960-5774 
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COMPETITIVE VIDEO GAME PARTS 


O.E.M.S & CUSTOMER'S DESIGN WELCOME! 


VIDEO CHASSIS 


MODEL SUITABLE CPT COMPATIBLE DEFLECTION YOKE 


53210-1A aa LH: 1.9 MH, RH: 2.20 


LH: 1.9 MH, RH: 2.20 
LV: 116 MH, RV: 54.40 


; LH: 1.5 MH, RH: 1.450 

; LH: 1.5 MH, RH: 1.450 
53210-4 LH: 0.96 MH RH: 1.19 LV: 24.6 MH RV: 9.60 
532103 | 20", 26", 28” CHASSIS WITH REMOTE CONTROL 


LV: 116 MH, RV: 54.40 
53210-1B 20" 


20”, 26”, 28" VIDEO CHASSIS W/REMOTE CONTROL 
14” & 20” VIDEO CHASSIS 


¢ BLACK MATRIX TUBE. ¢ NECK BOARD PROTECTION STEEL SHIELD. 
® HIGH RESOLUTION CHASSIS. e NEW DESIGN FLYBACK USES LESS POWER FOR 
¢ FRONT “TOTAL CONTROL” OPTION. HIGHER EFFICIENCY AND IMPROVED RELIABILITY. 


¢ COMPLETE ADJUSTMENT CONTROLS. 


SWITCHING POWER SUPPLY 


AGI Set 


15A SWITCHING POWER SUPPLY 


¢ OVERLOAD PROTECTION COMPTILITY. ¢ HIGH EFFICIENCY, LOW COST, HIGH QUALITY. 
¢ SHORT CIRCUIT PROTECTION. ¢ 100% BURN-IN TEST (FULL LOAD). 
e BUILT-IN EMI LINE FILTER. ¢ DESIGNED TO MEET USS., C.S.A., V.D.E. 


20”, 28” COLOR PICTURE TUBE. “COBRA”, “WICO” JOYSTICK PUSH BUTTON 
28 PIN EDGE CONNECTOR MICRO, COIN SWITCH 
COUNTER-6 DIGITAL CAM LOCK 


ELECTRIC SWITCH LOCK-2,4 TERMINAL 


EAGO COMPANY LTD 


5F, NO.120, SEC. 2,AN-HO RD. TAIPEI, TAIWAN, R.O.C 
FAX: 886-2-7331005 TELEX:23892EAGO 
TEL: 886-2-7368785-6 


REPAIR TECHNIQUES 
ON VIDEOTAPE! 2 a 


Monitor Repairs & Adjustments 


SENTE KITS 


GIMMIE A BREAK 165 


Holds 200 records. Triple thick front/back walls. 


Video Game Repairs Double thick sides/bottom. Lift off lid. Tote grips. MINI GOLF ey 
. $5.00 each. ..minimum order of 5. Please add 
Video Game Theory $4.00 shipping and handling. We accept Visa, STOCKER I2§ 


Pinball Repairs Mastercard, American Express. 


:; CALL TOLL FREE 
Pinball Theory (voice or 24-hour FAX) 


How to Use a Volt-Meter 1-800-950-JUKE 
How to Use an Oscilloscope TITLE STRIP PROGRAM COMPANY 
How to Use a Logic Probe & Pulsar Box 333 ¢ Riva, Maryland 21140 
How to Solder Like a Pro 
Troubleshooting & Locating 


CAA 95. WE DO ALL TYPES OF 
4495 P.C. BOARD REPAIR! 
GET ALL 10 TAPES FOR 


$4909°° WE SPECIALIZE IN 
* POKER BOARD REPAIR 
REMOVE IC’s FASTER!!!|_ | —————————_ 


Complete set of desoldering tools x Sales-Service-Parts 
§ 9 & * Distributor for leading coin 
ONLY 89 Machine Factories! 
This simple invention will remove 


IC’s faster than even a $6000 vacuum JAY’S VENDING SERVICE 


station! Removes 6-40 pin IC’s! North Point Vilage Shoping Center 
e 6 -4 i vd. 
Video Repair School Batimore, MO 21222 
P.O. Box 121 © Glen, Miss. 38846 (301) 388-0993 (301) 388-1425 
601) 287-1594 FAX: 301-477-3110 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight ¢ Durable 


Weatherproof ¢ American made replacement parts : EPROMS 


Universal base for all rides ¢ High-security coinbox 


NIGHT STOCKER 99 
SPIKER 99 

HAT TRICK 129 
TRIVIAL PURSUIT 99 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


WE HANDLE ALL TYPES OF BOARDS, 
PARTS, SUPPLIES. HARNESS, BUTTONS 
PLEXI, POWER SUPPLY, MONITORS, 
DOLLAR BILL VALIDATORS, CABI- 
NETS. WE BUY, SELL, TRADE...NEW & 


USED, WE OFFER QUALITY SERVICE, 
QUANTITY DISCOUNTS AND LOW 
PRICES TO ALL...CALL US... 

WE LOVE TO EXPORT! 


A.S.K. DISTRIBUTOR, INC. 
813/888-VEND 


Fax: 813-888-9873 


Heat-treated strips for construction 4Meg| * | 17.95 
Ww 
SPACE SAVER RIDES Le & Meg 9.85 
iii oontandnechncs excess | Sr Meg) °| 3.95 
anics, heat-treated = 4x4-/ 
steel strips on coin post, and American made ss 27512 E Ze 7§ 
replacement parts. Yet, the scaled-down size ; 
(Little Foot truck 26 x 44 inches, Carousel 27256 xX 1.95 
Horse 18 x 36 inches) saves you money as well 28 
as space. peg Pp 1.49 
eG OE 
HYDRO BOAT 2732 a ° 
This all new speed boat will be a favorite of all ee” = : 2532 . 2 75 
water-loving children! It has the same solid —— Sota - Oe 
state sound and mechanics, and high security “| 2716 ° 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. phone 219-2§6-1138 
Fax 219-256-1144 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 © 800-647-6460 


PROGRAMMER 
AVAILABLE 


19$ 
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California Games, Inc. 


4715 Brooks « Montclair, CA 91763 


(909) 482-4434 eax: (909) 629-4090 
GUARANTEED BEST POSSIBLE PRICES!!! 


SPECIALS: NEO GEO SYSTEMS: 


STREET FIGHTER II 
CHAMPION EDITION 


NEOGEO 1-SLOT FATAL FURY II 
NEOGEO 1-SLOT ART OF FIGHTING 
NEOGEO 2-SLOT FATAL FURY II 
NEOGEO 2-SLOT ART OF FIGHTING 


AERO FIGHTER 
BLOOD BROS 
CAPT. COMMANDO 
CARRIER AIR WING 


KARATE BLAZER 
MAGIC SWORD 
MUTANT FIGHTER 


SUNSET RIDERS 
THUNDER JAWS 
FINAL FIGHT (B) 
UN SQUADRON (B) 


NEW SPECIALS 
DAILY!!! 


THIS MONTH: 


CONVERSIONS $99. 
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COMPLETE 
25 II 


SYSTEM CABINET 


SPECIALS! 


$99500 


25” WELLS-GARDNER 
ALL PLYWOOD 
RED, BLUE OR BLACK 
1 YR. PARTS & LABOR 


NEW 29” 
STREET 
FIGHTER II C.E. 


ONLY 


$214900 


CALL FOR 
DELIVERY 
TODAY!!! 


January 1993 


FATAL FURY 
MUTATION NATION 
2020 BASEBALL 
BURNING FIGHT 
GHOST PILOT 


ALPHA MISSION II 
LAST RESORT 
KING OF MONSTER II 
WORLD HEROES 
ART OF FIGHTING 
FATAL FURY Il 


CALL US FOR 


Quantity 
Discount 
(909) 482-4434 


MONDAY TO FRIDAY 
AFTER HOURS 


(909) 949-3499 


ALWAYS CALL US 
BEFORE BUYING FROM 
SOMEONE ELSE! 
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7 Special Pre-Packs Just 
For Valentines Day! 


ee The Cutest, Most Lovable Plush For 


Any Sweetheart 


And as always, the best quality and selection 


for all your pre-pack and plush needs 
EXPERIENCE THE 


V 
PriZeSr  exrerexce & 
1-800-992-2388 


Increase Your as 


talking coin-op novelty machines. feos 


ye ui 0 pur? 


a \yxe = = 
we i, —_ bai | 
= f/m i f ping) } 
5g 


we: 


a 
ay 


Mr.end. 
CALL FOR FREE CATALOG 1-800-877-8363 


Your full line, 
full service 
Compact Disc 
one-stop. 


reat Selection! 
reat Service! 
reat Prices! 


SOUTHWEST 
WHOLESALE 


Over 90,000 titles 
including Spanish! 
Title strips are available 


Call Today! 
800-275-4799 


PINBALLS WANTED 
Top Dollar Paid 
et 3) 888-VEND > 
_ Fax: 813-888-9873 


ATENCION CLIENTES DE HABLA HISPANA 


Ahora hablamos su idioma. Por favor, llamen ha ANA VALDES para sus video juego 
P.C.B.'s y kits. Si los juegos usted desea no se encuentran de bajo, por favor llame 
y dejanos saber que desean. Llamen ANA: (305)421-6628 e Fax: 305-421-0728 


USED PCB's & KITS 


panne M.D. GAME SALES, INC. 


1518 N.W. THIRD ST. e DEERFIELD BEACH, FL 33442 


PHONE OR FAX: (305) 421-0728 
BANKING INFO: Barnett Bank of Palm Beach County, Jacksonville, FL 
ACCT. NAME: M.D. GAME SALES e ACCT. #1611691137 e ROUTING CODE #067008582 
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QHARP IMAGE 


ELECTRONICS, INC. 


9615 CANOGA AVE. « CHATSWORTH, CALIFORNIA 91311 
Phone: (818) 341-8000 ¢ Fax: 818-341-8144 


DON’T ACCEPT ANY CHEAP IMITATIONS! 


COLOR MONITORS 
9”. 13"-19"-20 "- 25"- 27" 
Introductory Special on our new 33” Monitor 


omy 9870. 


e ALL U.L. LISTED e SURPASSES ALL AAMA STANDARDS 
e BUILT IN U.S.A. e IMMEDIATE DELIVERY 
e #1 SERVICE WARRANTY e CUSTOM ORDERS AVAILABLE 


PROVEN PERFORMANCE — LOW COST — EXCELLENT SERVICE 


ATENCION MEXICO 


NO SE DEJE ENGANAR POR IMITACIONES BARATAS! 


SHARP IMAGE MEXICO LE OFRECE: 
EL MEJOR PRECIO 
LA MEJOR CALIDAD 
Y UN ANO DE GARANTIA. .. 


EN NUESTRO OFICINAS DE LA CIUDAD DE MEXICO: 


SHARP IMAGE MEXICO ELECTRONICA ARI 
ZITACUARO NO 18 MECANICOS #2 
COL. CONDESA MEXICO CITY D.F. 03200 
vehi 702-1466 


273-3977/3437 MISTERIOS 690 


P.0. BOX 27-709 
INGENIO Y TECNOLOGIA S.A. DE C.V. MEXICO CITY DF. VIDEO GALEX SA D3 # E.C.V. 


PIRUI - COL. V: DE LAS DEMOCRACIAS 271-0793 MORELOS 78 TLAGUEPHGUE 
02810 MEXICO C.P. 06700 FAY 974-1600 GUATALAJARA MEXICO 
341-7075/5498 36-592-528 


FAX 396-2303 MARUBENT DE C.V. 


. VJ. 
TORIBIO MEDINA NO. 10-20 
EMPRESA ESPECIALIZADA DEENTRE — cy, AI GARI MEXICO D.F.C.P. 06880 AVE RUIZ CORTINEZ 1548 PTE 
519-2501 


ONCEAVA CERRADA DE SABINO #7 COL GARZA, MONTEREY N.L. 
COL. STA. MA DE RIVERA MEXICO C.P. 64420 
02810 MEXICO CITY 83-313-176 
941-0017 FAX 541-4237 FAX: 314-665 
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>} USED ROWE MUSIC ( R-87 — CD 100C) 
>} USED VALLEY or DYNAMO POOL TABLES 
(any age, any condition) 


>} LATE MODEL BALLY or WILLIAMS 
FLIPPERS 


} WILLIAMS SHUFFLE ALLEYS and 


FOOSBALL TABLES 


ANY QUANTITY ANY WHERE! 
WE PAY CASH! 


LOW PRICED KITS! 


KITS INCLUDE: Board and Marquee (& Monitor Glass if available!*) 
Buy $1000 (or more) Worth of Seards and get a 10% Discount! 


$39 $225 


Break-Thru, Challenger, Duck Hunt, Elevator Action, Brute Force, Buster Bros., Caliber .50, Crime City, 
Excite Bike, Gauntlet, Hogan’s Alley, Ikari Warrior, Dynamite Duke, Escape Robot Monsters, ESWAT, 
Jailbreak, Journey, Kangaroo, Kung Fu, Gang Wars, Merit Phraze Craze, Midnight 
Karate Champ, Mach 3, Mag Max, Make Trax, Resistance, Pigskin, Pound for Pound, Punk Shot, 
Marble Madness (Rom Bds.), Pyros, Rampage, R-Type, Sky Adventure, Sly Spy, Snow Bros., 
Ring King, Roc 'N Rope, Seicross, Shoot-Out, Street Smart, Thundercross. 
Tag Team, Time Pilot '84, Track 'N Field, 
World Series, Xenophobe, Zarzon, Zaxxon 


$89 
Centipede, Combatribes, Double Dragon 2, 
Grayhound Trivia, Ninja Gaiden, P.O.W., 
Robotron, Sente Mother Bds., Status, 
Trivia, Super Mario Bros., USA Mustang Vs., 
System Mother Boards. 


$125 
Double Dragon Ill, Golden Axe, 

Heavy Barrel, Midnight Resistance, Moonwalker, 
Merit Phraze Craze, Rastan, Rolling Thunder, 
Search 'N Rescue, Strike Force, Super Contra, Task 
Force Harrier, Wrestle War, Xybot 


$265 


Aliens, Arch Rival, Demons World, 
Growl, Rampart, Strikeforce, 
Superman, WWF Superstars 


$395 


Aqua Jack, Atomic Punk, Blood Bros., Caveman 
Ninja, Clutch Hitter, Desert Assault, Dragon’s Lair Il, 
Final Blow, Final Fight, Gun Force, Hit the Ice, 
Karate Blazers, Narc, Outzone, Pit Fighter, 
Simpsons, Smash TV, Tank Forcec, Tumble Pop, 
Turbo Force, Wizard Fire, World Soccer 


Jamma Harness, Joystick & Buttons 
$20.00 extra per kit 


ALPHA AMUSEMENTS 


580 Ajax ¢ Madison Heights, Michigan 48071 


FAX: 313-583-1005 
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Poker Machines 
All Different Types 


$550 each 
©) 
(615) 355-9681 


FOR SALE 


(3) - 13' SKEE BALLS 
TOTALLY RECONDITIONED 
$3,000 FOR ALL 3 


oN 


CHILTON VENDING & 


BILLIARD SUPPLY 
725 E. LINCOLN * WICHITA, KS 67211 


PH: (316) 262-3538 
FAX: 316-262-6200 


CHEAP & LIMITED 
QUANTITY... 
HURRY! 


USED KITS 


(PCB and Header) 


CRE 
eee eee ee ee eee eee eee eee 


Cee 


CR ee 

POPP eee eee eee eee eee ee eee eee 

TRC Pee eee eee ee ee eee eee ee eee eee eee eee 
TOP eee eee ee eee eee ee eee eee 

eee eee eee eee eee eee ee eee eee eee 


UR (6) (ae -  e en: e ere 
TSG PROS: i iiscctesvcwansaadenacatenvwurwoeece 149 


POR 


eee ee ee 


Pee eee 


CORR eee eee eee 


SR eee eee 
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Ce 
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CORR ee 
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LUCKY EGGS = GOOD MONEY! 


® Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 


— Like New! 
@ Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


INNOVATIVE 
TOLL FREE INDUSTRIES, 
asi INCORPORATED 


800-344-7467 
FAX (417) 358-1849 


CDS JUKEBOX 
CONVERSION KITS 


Convert your Jukeboxes from 45 Records to Compact Discs. 
FEATURES: 


e Programmable e Diagnostics. 
Pricing. e E-Z Installation 

e Bonus Pricing. (installs in less than 

e Bookkeeping. an hour.) 

e Cash Management. e 120 Volt A.C. 

e Popularity Meters. Operation 

e All Disc Play. eAll Features: 

e Special Disc Play. Operator, Optional. 

e Attract Modes 


INCLUDES; 


e 50 Disc, JVC C.D. Player. 
e Large (Lite) Select Buttons, with L.E.D. 

Readouts. ; 
e CPU Board (Made in USA). es , 
e Automatic Title Strip Display. (Optional) C.D. PLAYER DIMENSIONS: 
e Warranty. 19”Tall, 12” Wide & 11” Deep 
e Installation and Service Manual. Shipping Wt. 40 Lbs. or 10 Kilos 


* THE CDS KIT IS UNIVERSAL. (Works with all phonos). Select 
Buttons and LEDS (Requires an area 41/2”x5'/2” for mounting.) 


* The only components you keep in the Jukebox, you're recycling, 
are the Coin Mechanism, DBA (if available), Amplifier, Speakers 
and Lights. 


* E-Z Installation — Four (4) simple connections: Coin and DBA, 
Reject, and the Amplifier. The C.D. Player operates on 120 Volts 
A.C., the +5 D.C. Volts for CPU Board is built in (No Power 
Supply required). 

* E-Z Programming, with Service Switch and Select Buttons 


* 
CDS Jukebox Kit Co., Inc. 


P.O. Box 747 ee Dresden, Tennessee 38225 


Telephone (901) 364-5140 
West Coast Sales: UNITRONIX © Sebastian Juarez ¢ (714) 399-0595 
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2605 Grand Ave. * Carthage, MO 64836 


PUBTIME 
DELUKE 
CRICKET 
DARTS...$600 


Mars Bill Acceptors 
VSM4-R1 
$200.00 

® 


Quantity pricing 
Available 


AMUSEMENT 
DEVICES, INC. 


Menasha, WI 
Call Kurt or Rollie: 


(414)122-1932 


WANTED: 
BALL OF FIRE 


We're looking for someone who has 
the enthusiasm and ambition that 
can take a brand new kiddie ride 
company to the top. Someone who 
can make us a major force in the 
industry on a shoestring budget. 


Experience & age are far less impor- 
tant than attitude, ethics, and work 
habits. Be prepared to invest many 
overtime hours. Be prepared to man- 
age, sell, help construct marketing 
plans, sweep floors... whatever it 
takes. Be prepared for every frustra- 
tion that come in a new start-up. 
You'll be backed by one of the 
largest, most respected companies 
in the coin-equipment business. and 
you'll be compensated based on the 
level of success you create. Chicago 
based opportunity. 


Send resume, salary history, and 
a brief explanation of why you 
this opportunity may fit you to: 


P.O. Box 492 
Lakeville, Minnesota, 55044 
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Die’ THI BULTING 


IT'S NEW...IT'S NOW...IT'S THE FUTURE 
Offering the LATEST and LARGEST 
selection of ORIGINAL P.C.B.'s. 


The following is a sample of our inventory. 
Please CALL or FAX for a complete listing. 


Aero Fighter ........ $525 NEO GEO 
X-MEN... eeeeeeeeeeeeees 825 | 1 Slot including: 
Shogun Warrior.....695 | Att of Fighting......... een 
Street Fichter II ....850 Ast Of PIGWUING assccrrcue Call 
1S —— World Hero Pak......... $275 
Street Fighter I: C.E. | Fatal Paey UT veceecasectuess Call 
see ene ene eneeneeneeneenens 1095 | Viewpoint....................Call 
SUIIIE svvactasanamecinntx: 950 ‘ 
Sunset Riders ........ 750 | coy Cup Soccer ......$895 
ed asaeectvevsccasesoerns 785 Silent Dragon Saueeses, 575 
Warriors of Fate....Call | Macross ..cc..cccccccecseeeeees Call 
Heated Barrel ........ 05 GL, FOR sestcterniecionateaevsays 650 
DETTE 


DiS THI BOUTIN G 


84 Mineola Ave. ¢ Roslyn Heights, N.Y. 11577 


Phe: (S16) 3538-6100 
KFaxs S1G6G6-3G53-1158 
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CD/STORAGE 
BROWSER BOXES 


Holds 100 CD’s. White Color-Stackable- Lift 
Off Lid - Tote Grips - Triple Thick Front and 
Back Walls - Double Thick Sides and Bottom 
200 Ib. Test Corrugated - $7 ea. (Minimun 
order 6) Add $8 Shipping & Handling. 

Visa/Mastercards/AM.Ex./Diners/UPS COD 


TITLE STRIP PROGRAM COMPANY 
P.O. Box 333, Riva, MD 21140 


CALL TOLL FREE (VOICE OR FAX) 
1-800-950-5853 


VIDEO CONNECTION 


FREE CATALOG E- 


eee a eee eet ae eee ee" a 
K — 


Address: 1150 INDUSTRIAL PL.* 110 
DIXON, CA 95620 Fax (91C) G78-1313 


Phone: 


1-800 44-HOT- KITS ( 1-800-444-6854 ) 


THE GAME DOC 


8000 WHEATLAND AVE. B ¢ SUN VALLEY, CA 91352 


Aero Fighter (V-2-Kit)..............0....0.. $745 
Air Busters (H-2-Kit)...................... 175 
Altered Beast (H-2-Bd./Marg.)............... 125 
Ameri Darts (H/V-1-Kit).................... 175 
Andro Dunos (H-2-Cart.).............0.0... 195 
Arvanoid (V-1-Ki)). . ..c6cocacccwecu ed ecad ews 160 
Art of Fighting (H-2-Cart.).................. Call 
Bie Tis nck hea sated ahocke neskoea 145 
Bad Dudes (H-2-Bd./Marg.).................. 95 
Baseball Stars (H-2-Cart.)................... 50 
Batan (He ltt). . nc cs caevndcy dees deces 395 
Black Tiger (H-1-Bd./Marg.)................. 95 
Blazeon (H-2-Kit)....................2005. 795 
Blockout (H-2-Bd./Marqg.).................... 85 
Blue’s Journey......... (H-2-Cart.)......... 75 
Bottom of the Ninth (H-2-Kit)............... 175 
Burning Fight (H-2-Cart.)............0....... 75 
Buster Bros. (H-2-Kit)..................... 195 
Cabal (H-2-Bd./Marg.)...................... 75 
COMBED Ie Nl) ce du cn cede uecvkd panded kaS 195 
Captain America (H-4-Kit).................. 495 
Ch. Wrestler (H-2-Bd./Marq.)............... 100 
Clutch Hitter (H-2-Kit)..................... 395 
Cobra Command (H-1-Bd./Marq.)............ 125 
Combatribes (H-24-Bd./Marg.)............... 125 
Crime City (H-2-Kit)....................... 10 
Crossed Swords (H-2-Cart.)................. 45 
Cyberlip (H-2-Cart.)............00.0...000.0.. 75 
Did Bov (H-2-Ki0).. oo ccc cen ve enews ces awn 145 
Double Dragon (H-2-Bd./Marg.).............. 75 
Dynamite Duke (H-2-Kit)................... 160 
ESWAT (H-2-Kit)..............0..00020005. 195 
Fatal Fury (H-2-Cart.)... ccc. cca sas teawsaewas 50 
Final Fight (H-2-Kit)..................0.... 395 
Gate of Doom (H-2-Bd./Marg.).............. 100 
Golden Axe (H-2-Kit)...................... 195 
Gondomania (V-2-Bd./Marg.)................. 85 
Gunforce (H-2-Kit)...............0....0.0.. 195 
Halley's Comet (V-1-Kit)................... 195 
Heavy Barrel (V-2-Bd./Marg.)................ 15 
Ikari Warriors (V-2-Bd./Marg.)................ 75 
Karnov (H-1-Bd./Marg.)..................... 75 


Kid Niki (H-1-Bd./Marg.).............0000.. $75 
King of Monster (H-2-Cart.)................. 50 
King of Monsters 2 (H-2-Cart.).............. 175 
IGN TOA coo a b.d bic kewo inne Sedacenn 145 
Magician Lord (H-2-Cart.).............0.000... 15 
Main Event (H-4-Bd./Marg.)................. 50 
Mercs (V-3-Kit).......00000 0000000, 395 
Midnight Resistance (H-2-Bd./Marg.).......... 95 
Mission XX (V-1-Bd./Marg.)................. 75 
Moonwalker (H-3-Bd./Marqg.)................. 95 
Mutant Fighter (H-2-Kit).........0000.0.0000.. 395 
Mutation Nation (H-2-Cart.).........0..00... 100 
NOM TS TAZA) od cig hanaweaneewnian vee 15 
Neo Geo (H-2-Kit).........00.0000000000.. 745 
Ninja Combat (H-2-Cart.).......0000000000... 50 
Ninja Gaiden (H-2-Bd./Marg.)................ res 
Ninja Spirit (H-1-Bd./Marg.).............000... 95 
Oscar (H-1-Bd./Marg.)..............000.00.. 95 
PoP (A-2AGU), co ocsG i ssccarsaacaden ava se ba 145 
P.O.W. (H-2-Bd./Marg.)...........0.00000... 85 
Paladin (H-2-Bd./Marg.)...............000... is 
Pyros (H-1-Bd./Marg.).............00..000... 95 
Rad Action (H-1-Bd./Marg.)..............0... 50 
Rastan (H-1-Bd./Marg.)...........0.00.0000... 60 
Relief Pitcher (H-2-Kit)..........0...00000.. 395 
Riding Hero (H-2-Cart.)..........000.0.000... 35 
Robocop (H-1-Bd./Marg.)...................85 
Roller Games (H-2-Bd./Marg.)............... 125 
Rough Ranger (H-2-Bd./Marg.)............... 75 
Search & Rescue-SAR (V-2-Kit)............. 145 
Sengoku (H-2-Cart.).........0000.0000..00.. 75 
Shinobi (H-1-Bd./Marg.)............0.000000.. 95 
Silkworm (H-2-Kit)........0.000.00000.0.000... 120 
Skins (H-2-Kit).......00.0.00000000000000.. Call 
Sky Shark (V-1-Kit)......00.000000000000... 145 
OI COV MARZeMIU. 6.5 <sicds cece seswowen wane 145 
Street Fighter Il (H-2-Kit)..........0.00000.. 845 
St. Fighter |l:C.E. (H-2-Kit).........0000... 1495 
Street Smart (H-2-Kit).......0000000000.... 145 
Strider (H-1-Kit)..........000..0.0.000008. 350 
Strike Force (H-2-Kit)...................05- 195 
Super Dodgeball (H-2-Bd./Marg.)............. 50 


Super Spy (H-2-Cart.)............0.....00. $50 
Thundercade (V-2-Bd./Marg.)................ 85 
Thunder FOX (4-2)... cvcvevicscteaass 195 
Tiger Heli (V-1-Bd./Marg.).................. 100 
Time Soldiers (V-2-Bd./Marg.)............... 95 
Tournament Arkanoid (V-1-Kit).............. 150 
Tumble Pop (H-2-Kit)............0..0.0008. 275 
Turbo Force (V-VeRil). one su cece cs cess 295 
Two Gide (H-25090).. si vc nacoe sc vaenuaues 145 
Vigilante (H-1-Bd./Marg.).................... 75 
Violence Fight 2 (H-2-Kit).................. 295 
Wrestle Wars (V-2-Kit)..........0..0.0.0.0... 145 
WWF Superstars (H-2-Kit).................. 145 


WWF WrestleFest (H-24-Kit)................ 


THE ULTIMATE 
VIDEO GAME 
ALARM 
*x $74.95 x 


CONVERSION SUPPLIES 
SF Il Control Panels: 
Atari, Williams............. $40.00 
Dynamo.................... 45.00 
Mortal Combat C/P Lexan....... 30.00 
for Dynamo, Atari, Wms........ Call 


(818) 504-0440 e (800) 766-3166 ¢ Fax: (818) 504-1153 
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Why 


OV I i wl sD 
S55) 7, mal ("' 
ig 


LARGEST 
SELECTION OF 
AMUSEMENT 


REBUILT EQUIP. (/2 PRICE) “""®" 


@ COIN-OP KIDDIE RIDES°S3tiwithie fitconters: Trans “Spacesnins yy By 
y 
@ ARCADE NOVELTIES & SPECIALTIES “Raidowns-Basketoal- =O Ra SEL) 
Bowlers - Strength testers - MUCH MORE! Og . 


@ CASINO EQUIPMENT zf2rerei"eFcrnes or 


™ & 
Fun Mirrors - Gas P Traffic Lights - 
@ DECOR ITEMS Sones SiaReeSanseeapten: AP C4) 4) 


LOTS MORE! Ms oy 
@ CARNIVAL & AMUSEMENT PARK ~ CEN, : Aan 
RIDES ntetiae 
(ey CHANGE ' INC, “ste 
@ PARTY EQUIPMENT 1203 Sth Avenue, Rock Island, Illinois 61201 


. ; TEL: (309) 788-0135 FAX: (309) 788-0148 
(Everything except jukes, pins, videos, 
cranes, pool tables) 


\ id NA 


N 


e FLY IN AND SEE FOR YOURSELF ¢ WE’LL HELP PAY FOR YOUR AIRLINE TICKET 
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*S$9BUY A MONEY MAKERS 
NEW YEAR SPECIAL! 


Your choice of two 


HOT NEW GAMES 
You saw them at the AMOA 


“DOUBLE O- LINES" 


"ANIMAL MATCH" 
Only *349 each! 


(original PCB only) 
CALL TODAY TOLL FREE!!! 


1-800-972-3222 
OR FAX US: 615-226-4377 


* MONEY MAKERS * 


407 Gallatin Rd. ¢ Nashville, TN 37206 


Pinball Mania!!! 


fn Hi } 
, Tyna. oC ™ . 
rf 


Hurricane 

Perfect Ccondition/1991 Wms. 
Checkpoint 

Super DataEast pin from1990 


Game Show 

1990 Bally pin - very popular 
Pool Sharks 

1990 Bally pin - very popular 


SATELLITE CITY T.V. 


- -800-869-9544 


Ph. :(203) 267-7497 uca exp 
Fax: 203-267 1199 


oucant® 


DEDICATED VIDEO: APB wiseat.............2.. 2000. 525 | HighSpeed.................... $695 | Roller Bowler.................. $895 


Btihe Hetsxcsrnaenscnn OP | aida oc etee ie | Puen ae | iw eye occas es 
ebay A Me? Disdnanhs ais ausswsntx data Baan aeeatees 995 | Skill (Bt peta da aacacty sasale Call 
Dragon's Lait Sac der sactacieeas 1695 COMPLETE VIDEO GAMES: - : = ill Stop Slots a 
Enduro Racer... 00... ee cee 645 LE pate stank eae eH ie = KIDDIE RIDES: 
Hang On (s/d) zor | Final Fight.......5.-<.0.e000+- $695 SINNGOING ocasc ca cs nevincn nee 1295 . 
JOUPMEY .. cece ccc ceeeec eee 795 | WrestleFest 3-PI. 25"............ 995 Black Knight 2000.............. bh i | $1195 
baekeWn,.. ....<...... once. 495 WrestleFest 2-Pl................. 775 Game Show................... 1295. | Fati0y HOMO: csc ccecxasavives 1195 
Super Off Road..............,. 1005 | Mydia..-..-..-ccereee seen eens 775 | Lights, Camera, Action!......... 1380: |} DSY Giles ccanavceivestveeess 1250 
Wolf................. 645 | King of Dragons 25"............. 895 Br ONS Si nes ve dnme ve seneawetes 1095-1 BONGO ...0s oxcesaceonneg i daweds 1250 
le ct lla a ae Street Smart 395 Roller Games 1495 | Carousel 3200 
Paperboy RT reso 525 B Ch i oe oe id RTHDD SC DORE E « 450 : 14 ee ee a ee ee ee ee 625 CO WOR ee Oe GF We we we ey ee 
Pole Position... sabkdbtedeetes 495 a allenge (s/d)............ A eae ee on) MISC. 
Sretah enn : ea weup eee oenay a Road Blaster (s/d).............. 1375 | HOOk............-.cceeeeeee. 1995 | Valley Pool Table 4’x8’......... $1195 
EE ON AL aby anata sire Road Blaster (u/r) 750 Valley Pool Table 31/2x7 895 
ING DIE TD) Maxed en's ee Capcom Bowling................ 595 JUKEBOXES: ania Punching Bag Seduce cot 3995 
fen io pin wigames.......... bas Super Sprint.................... 795 | NSM 240-.................... $895 | Rowe BC-1Changer.............. 995 
7 ii 4495 Power Drift.................... 1395 Rock-Ola 480 Techna............. 495 | Rowe BC-1 Changer w/o stand..... 795 
Root Beer Tapper................ 495 “ala bl bi reer te ae REDEMPTION: iat a let Files defedtacge ie 
= Reali Re eh ee tr COMPLETE FACTORY KITS: Goliath Jumbo Crane............ $750 Aristocrat Shutlie......... 040650005 495 
Glink Ghote 4095 : Kramer Crane..................5 O95 | King TOLSHUMG. .ievcacsecwsaees 595 
Super Sprint 19” eA eS one Fon | WHOSUOPOSL . 23 c242%-2ecsacnses $475 Grayhound Dbl. Crane............ 995 | Single Basketball................ 495 
Super Sprint 25"................ 895 Knights of Round................ 895 Grayhound Metal Crane w/$....... 825 | Autophoto Photo Booth.......... 1750 
7 ees ' Sega Double Crane.............. 595 | Super Chexx Hockey............. 895 
ela PUREE DT bsaiataeres: pe PINBALLS: Sonic Triple Crane............... 995 | Pop-a-Ball..... cc. cccceeisaaes 3295 
Turbo (s/d) ee ee 495 A it wos Seabee ewnvins es $1450 Big Choice Triple Crane.......... 2895 | Galaxy Force Simulator vers. Il... .5995 
Winer (S/d)... ............ ceca. Phantom of Opera.............. 1395 Grayhound Single............... 695 
1 (| a er 495 
A, | eee yon | CYCIONG... 2... cence eer eeeewes 1250 Action Claw w/$................. 825 


CALL ROB RITTERHOFF: (609) 881-6777 © (609) 728-0371 


TERMS: 20% Down, Balance on Shipment, or COD - F.0.B. New Jersey 


‘ =i /- Yoo 
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ANGLE MANUFACTURING 


P.O. Box 309 ¢ Tracy City, TN 37387 


1-800-347-4405 - (615) 592-4400 


Quality «Price+Service 


PUT YOUR NEW KIT IN THE: 


ANGLE™ DRAWER SYSTEM CABINET 


AN INVESTMENT THAT PAYS OFF IN $S$$S. 


STANDARD FEATURES: 


e Removeable Drawer to Allow a Game Change in Just Minutes. 
eMetal Monitor Bracket System Lets Monitor Swing Out and 
is Designed for Simpler Vertical & Horzontal Rotation. 

e All Plywood Contruction with Formica Laminate 
for Strength and Durability. 


OPTIONS AVAILABLE: 
e Angle 19, Angle 25, Angle 27 
e Red or Black or Blue 
eRegular and 4-Player Drawers 
e2-Entry and 4-Entry Coin Doors 
¢ Special Control Panels and Kits Installation. 


ANGLE MANUFACTURING 


P.O. Box 309 « Tracy City, TN 37387 


1-800-347-4405 © (615) 592-4400 
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aL LISS 


Here We Grow Again! 


On January 10, 1993 our 
Norwood office will double in size. 


Thanks to all of our friends 
in the New England area 
for helping make it happen. 
*K 
please note our new address: 
344 Vanderbilt Ave. « Norwood, MA 


Phone numbers will not change! 


USED PINBALL: : USED ' USED GAMES: = NEW FACTORY KITS: 


3 : Bad Rap Boys 
REDEMPTION: : : Capt. America - 2 or 4P 
: Battle Shark - 2P Sele? Picher 
: Starburst $2995 : Loe cS : Guardians of the Hood 
: Super McCross 
Clown Around 3495 Arkanoid - 2P : Neo Geo 1-Slot + srt Fighting 
: : Superman - 2P : Neo Geo 2-Slot + Fatal Fury i 
: Pop-a-Ball 2995 : Cheyenne Gun - 2P : Steel Gunner II 
: Showdown Gun - 2P : Silent Dragon 
: Pot-O-Gold : Skyshark - 2P , 


ook . ‘ 
sine Mario Bros =_— ' Twin Eagle - 2P 
10 


Game Show 


g5 : Triple Crane w/dba...2495 : Fighting Golf - 2P 


baie te fates: : Final Fight 
: Ninja Gaiden - 2P St. Fighter 


SITDOWN GAMES: 7 Bell Ringer : Tecmo Knight - 2P E Eos enon 


Final Lap Il 
Steel Talons 


Grand Prix Star 
Stun Runner 
Exhaust Note 
Top Landing 
WGP 


1-800- 
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: Street Smart - 2P : Double Dragon 

: Cosmo Gang : Altered Beast - 2P : TMAT Turtles 

: Tri Sports - 2P : Bottom of Ninth 

: Bank-lt : Klax - 2P SSI EROS: eicterssicesspestansersnuanarnris 195 
: Rough Ranger - 2P : Super Buster Bros. «0.0.0... 250 
: Awesome Rat : Sky Soldiers - 2P 

: : Bloxeed - 2P 

: Super Boxing : Devastators - 2P 


: Vindicators - 2P 
: Egg Machine 3 


: WWF Superstars - 2P : Twin Eagle 
: Balloon Machine : Cabal - 2P : Ninja Gaiden 


- GALAXY DISTRIBUTING | 


7811 E. Admiral Place © Tulsa, OK 74115 


678- 7665 » (918) 835-1166 © Fax: 918- 835-1266 
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Happy Holidays Happy Holidays “Happy New Year’ Happy Holidays Happy Holidays 


“New & Unique Pricing Catalogue’ 


Amusement Research BUYING Amusement Research 
P.O. Box 1256 OR P.O. Box 1256 
LaVergne, TN 37086 LaVergne, TN 37086 


(615) 355-9614 SELLING Phone/Fax 615-355-6961 
USED EQUIPMENT 


We offer you a unique catalogue that lists used equipment that other pricing guides 
DO NOT!! Use our Blue Book for your key to confidence. Extensive research is 


involved to keep you informed. 


Format: —Card Games— 
Drews 


Drew's Revenge 
Super Bonus 


—Cranes— 
Betson 
Big Choice 
Grayhound 


Grayhound (single) $$$$ 
Grayhound (double)... .$$$$ 


—Redemption— 


Data East 
Wacky Gator 


Smart 
Big Bertha 


Merchandiser Shoot-To-Win 


Coin Concepts 
Starburst 


Amusement Research will also be listing kiddie rides, fruit games, and kits. 


FIRST ISSUE WILL BE MAILED OUT FIRST CLASS JANUARY 15th. SUBSCRIBE NOW 
AND RECEIVE $10.00 OFF REGULAR SUBSCRIPTION PRICE. 


SUBSCRIPTION APPLICATION. 


Please check applicable items: 


U.S. Subscriptions _______ Canadian Subscriptions 
$75.00 (single) $90.00 (single, U.S. funds) 
Additional Subscriptions _______ Foreign Subscriptions 
$40.00 (each) $95.00 (single, U.S. funds) 
Company Name:____ssSCSsCSsC(CSststC—CSSSSS_séPRA'-OTN|@ NANO. 
Attention: 
Address: 
Citys CStates__ Zipp Code: 
Amount re 
Please make checks payable to Amusement Research. Thank you. 


AMUSEMENT RESEARCH Post Office Box 1256 % Lavergne, TN 37026 Tel: (615) 355-9614 
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ACTIONMATIC LTD. 


P.O. Box 326, Chatham Ontario N7M 5K4 


Phone: (519) 351-2181 Fax: 519-351-7304 


TALKING VENDOR® 


Canada No. 266520 - U.S.A. No. 1221 491 


All types of small bulk items. Colnage Size 
up to 1.25” (32mm); Machine Size - Height 
25” (63.5 cm); Width 8” (20.3cm); Depth 8” 
(20.3cm). Custom Sounds - Can have your 
own record made to say anything for 5 secs. 
Up to 4 different sayings on each side. 


Your Source for 


1.3” Capsules 
(Mixed Colored Tops with 
Clear Bottoms) Filled or Empty 


Rings in Holders 
Bulk or Assembled 
e Mixes @ In-Capsule-items 
e Rings & Holders 


COLORS: Gold-Red; Blue-Green 
Yellow-White 


Our All New 2.3” Round 
Clear Capsule 


CAPSULES 
$.25 Feature Items, Cranes, etc. 


CANADIAN DIST. FOR BEAVER VENDORS 


* VIDEO ENTERPRISE x 


ALL PRICES BELOW ARE BOARD ONLY 


VIDEOS: 


St. Fighter Il: Champ. Edition 
Sunset Riders 

Aero Fighters 

Big Event Golf 

Thunder Dragon 

Tumble Pop 

U.S. Classic 


Mutant Fighter 


WrestleFest 


NEO GEO 1 SLOT $575 ¢ NEO GEO 2 $750 
NEO GEO 1 SLOT and ART OF FIGHTING or WORLD HEROS. CALL 
NEO GEO 2 SLOT and ART OF FIGHTING or WORLD HEROS. CALL 
PACKAGE DEAL: Ninja Combat, Super Spy, Cyperlip, Nam 75. .$110 


Fatal Fury Il 

Art of Fighting 
King of Monster II 
Andro Dunos 
Ninja Commando 
Player Golf 
Crossed Swords 
Football Frenzy 
Eight Man 

Fatal Fury 

The Super Spy 
Cyberlip 


Super Side Kick 
World Heros 
Soccer Brawl 
Last Resort 
Mutation Nation 
League Bowling 
Burning Fight 
King of Monster 


Ninja Combat 
Magician Lord 


WE HAVE A FULL SERVICE DEPARTMENT AND A LARGE INVENTORY OF 
VIDEO, PINBALL AND USED GUMBALL MACHINE PARTS! 


1-800-594-9024 
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Both Halves Same For $1.00, $.50, 


(2) Whirlybucket 

Junior Hoop (CCI) 

Bingo Reno (pair) 
Zamperla Punching Bag 
Skilldozer 

Super Hang On 
Touchdown (kiddie game) 


Space Harrier Dlx 
Enduro Racer 


CALL: 


GREAT LAKES VENDING 


Portage, MI 


61 6/329-7019 


used 
POP-A-SHOT 
in EXCELLENT CONDITION 
for SALE! 
(206) 568-0823 


BEST BUYS! 
Complete Kits: 


"Fax" Trivia 
Revenge of Doh 


Miscellaneous: 
Rowe BA-5 Dollar Bill Kit 
for R84 — 87 Jukebox....$250 
Rowe BA-55 Transport 


Rowe Transport, Stacker 
Coin Unit, Logic Board, 
Meg Amp Board for 
BC9 Changer 


Rowe Transport Rebuilt Kit: 
Rollers, Belts, Mag & Bulbs 


Bally Midway 14-Digit 
Display Board 

SMS/Hillside Coin 
Assemblies 


Reconditioned 50¢ Push 
Chutes 


PARK VENDING 
(516) 239-3100 
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By Poor om And Slow Service 


FOR AMUSEMENT ONLY: Not intended for sales or use in states or municipalities where such games are prohibited by law. 


COMPLETE GAMES AND KITS AVAILABLE: 


W-4, W-6, W-7, W-8, W-11, W-15 
Cherry Master ‘92, Cherry Bonus Il 
Eldorado, Aladdin, GT| Poker, Poker Plus 
Turbo | & Il and the all new 
Treasure Island!!! 

* 


FREE DELIVERY 
IN OVER 10 STATES 


Call Toll-Free: 
1-800-456-6882 


GAMES OF TENNESSEE 


1220 West Jackson St., Shelbyville, TN 37160 
Phone: (615)684-0100 Fax: 615-685-0144 


HEE! 


pe HE 


i 


USED EQUIPMENT: 
SMS Draw 80 W/ MaIs......sssssssssssssssssssssssssssssssssssnsseseeesseeee $1595 We Gladly Accept 
CPG GS: FO GIOS WU NAGI S aviv vsisnousninsnrencnn'vannninadieanenensniiinessidnetan 1395 
Atari 720 Skateboard .......c.cssesssnsnsininvinnnsnunanunnee 895 Trade-Insttl 
UES UY TUL ontvicieusdsivsiocecas exes nevinedvteetauayecianeixesavabsrseantelstadin: 1595 
FE STAY Maas scncaeneconsatedsicstentaninwenoeetoeisae) sscscnddipnntednsaantaslasesne 895 
AIOE IN ccciiatstscinctasiticaasinaviniias csnsoninacaivians ease 995 gud; 
Wms. Roller Games Pinball...........ccccccccccccccssecsssecsssecsssesereseees 1495 sane ea 
WINS. SPACE StaON FINDA veiisvidinsdvricanasasviccnvinvaseiwavsaouiwaveannivens 795 pe eR * ast 
Wane, Police Fores PIAA iisssnsssessassnvoeincavcedestincsesestennnvinanveives 1495 cCT 4d Ss Ee 
EISO Oy AUEY GOUCAL inrexitnatsiunnnainicucanonistuaorsmanantsistaasieaniuminmite 1295 2oze a 
EU VAIO caspseciasaiiodieies tamerSeadsceinsagssicibdeaisebucconlesiiasenswancan 1895 Reece : 
RGA VTVEING swiacsnnecensioninen snancinneiaeniadsiaconamansaiomineidinatontion 1695 ik Gee ST 
MSG TETIVEEOOD WON caine idea veucin atest ceunpsen ctvcanneedanesdteveninceuinanesendoets 795 Eo 
FEE A OOO: eaietecesseiesncninsin eave Geiiepictiierctancdnpttecsiedianieunemicnsncition 1596 ag ee 


— 
rors 


WANG OUIOOE TAU waskicasiesscssuctoiransieccestsnsutaancaarnextcieniactnavvink 1195 
nS 2: | | ne oe eR ne eS eC en 1195 
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BUYERS’ BULLETIN AD ORDER 


BUYERS’ BULLETIN CLASSIFIED ADS are discounted tre- 
mendously from “‘up front’ ads. Here is where you can display 
your used equipment, parts, employment opportunities, etc. 


WE HAVE ART FACILITIES to turn your raw copy & layout 
sketch into an attractive advertisement. Send us some words, 
a rough sketch and the size you would like. We'll do the rest. 


RATES ARE: $20 per column inch. There are 3 columns per 
page, 10” in each column. Multiply depth of ad x # of columns 
wide x $20 for net cost. Minimum size: 1 column x 1” ($20). 


COMPLETE THIS FORM and send it with your layout sketch and payment to: REPLAY MAGAZINE, 
P.O. Box 2550, Woodland Hills, California 91365, Attention: Barry Zweben. Or, call (818) 347-3820 
and ask for Barry Zweben (Monday - Friday 9 A.M. - 5 P.M. Pacific Time). 


Company Name 


Street 


} 
{ 
{ 
l 
{ 
l 
; 
YourName ees Phone 
i 
i 
City, State & Zip Code 

[ 

j 


Payment of $ is enclosed for (# of) insertions. 
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: QUALITY PRODUCTS 
BILT inc QUALITY SERVICE 


CALL FOR GREAT PRICES! 


TEKBILT Monitors Are Manufactured With 
Grade “A” Tubes. ..Grade “A” Electronics! 


19” HORIZONTAL MONITOR 


ALSO AVAILABLE 
WITH UNIVERSAL 
MOUNTING 


HOR. #70152 
UNIV. #70150 


13” HORIZONTAL 
#70100 


9” HORIZONTAL 
#70104 


Huntingdon Valley Industrial Center 
3983 Mann Road 
Al | . Huntingdon Valley, PA 19006 
L WIC (215) 322-3232 © (Fax) 215-322-3238 
P 
1-800-666-7776 


PLATINUM PLUS 
15 AMP 
POWER SUPPLY 


No METER REQUIRED TO 
ADJUST THIS POWER SUPPLY 


RED L.E.D. LIGHT WILL TURN GREEN 
WHEN +5 VOLT IS SET PROPERLY ! 


“FEATURING 1 Full Year piles 


+5 V...15 Amp 
* 412V...3Amp 
* -V...1Amp 
Computer Quality - Low Noise 
* Dual AC inputs 115/230 AC 
(selectable) 
* COMPLETE overload protection 
Short Circuit protection 
* Built-in EMI line filter 
* 100% Burn-in tested 
lien Fine, omapact, Light yy eigi Stk. No. 30920 - U.S.A. 15 Amp Power Supply 


* 1 Year Warranty Dimensions: 7" x 41/4" x 1 "5/16" 


Weight: 1.84 Lbs. 
Patent Pending 


Huntingdon Valley Industrial Center 


AIL T inc 3983 Mann Road 


Huntingdon Valley, PA 19006 
Quality Products (215) 322-3232 (FAX) 215-322-3238 


_— ii acid 1-800-666-7776 
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NEW FUN SHUTTLE VENDER 
Science fiction graphics and 
the versatility to vend most 
product sizes keep our new 
Fun Shuttle performing. Call 
today for more information. 


# High Visibility Graphics 
= Battery Operated Voice 
= Convenient Size 

Extra Large Capacity 


# Trouble Free All 
Mechanical Operation 


Made in the U.S.A. 
(800) 345-1183 


With Voice 
Attraction 


MAYONI ee a 10340 Glenoaks Blvd. Pacoima, CA 91331 
(818) 899-2488 1 (800) 345-1183 Fax: (818) 899-0152 


WA fn 


KEISU ELECTROMAGNETIC COUNTER 


RELIABILITY GUARANTEED 
FEAATURES: © Miniature size for easy installation. 


¢ High quality. 
e LOW COST. 


GX SERIES 
(5 and 6 digits) 


GX-06RL 

e Stand speed type (STD: 10 
CPS), MAX: 15 CPS). 

e Normal T.V. & Poker game 
machine use. 

e Base plate mounting and other 
3 types. 

e Lead wire connections. 

e Low power consumption 
(112mA 1.4W at 12V DC). 

e 5V DC to 24V DC. 


EXCLUSIVE EXPORT AGENT: 


e Long service life. 


FX SERIES 
(5,6 and 7 digits) 


FX-O6RT 
e High speed type (STD: 20 CPS). 
(MAX: 25 CPS) 
¢ Gambling and slot machine use. 


e PCB mounting and other 5 types. 


e Terminals for PCB and Lead wire 
connections. 


¢ Low power consumption (only 
45mA 1.10W at 24V DC. 


e SV DC to 24V DC. 


CONTEX CORPORATION 


SUZUKI BLDG., 1-13-14 AKEBONO-CHO 


TACHIKAWA, TOKYO 190 JAPAN 


Contact us or your nearest 
distributor today for 


Tel: 81-425-22-0051 © Tix: 2842217 detailed catalogue and 


Fax: 81-425-26-2345 
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CATCH EM ALL, 
OK, LINE AND SINKER! 
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Williams Electronics Games, Inc. 


A subsidiary of 


VUm= 


Industries Inc 


_-RED ALERT! Man your battlestations! 


Amongst seemingly SPACE LORDS is a to enhance your aig "5 A low-cost link kit ~ 
endless clusters of aster- two-screen, one- to four- with bonus powers and allows two cabinets to . 
oids and gaseous nebulae. player competitive game __ increased abilities. » be linked for 8-player” 
lie the battlefields of the = of intense and exciting ‘A special “Ship Modifi- warfare! 
distant future. With lim- space combat. Play each _— cation” option lets you | ~-.~ Look into the unknown 
ited energy, you must » screen with a single pilot, customize your ships “Ss - world: of space warfare — 
seek out and slay those or.add a valuable co-pilot. with 6 different variables. with SBACE LORDS! 
ae who would destroy you. DIMENSIONS: 
Only by H: 84,5" (214 cm) 
feasting. os 
_ on the | ‘' ’ | FB Wi: 600 Ibs (272 kg) 
remains + : a | ——+ | 
of obliter- | — Zz , enn = - AM 
-. Can you refuel | BE 3 ATARI 
a fight another day. GAMES 
675. Syeamore Dr. 


POBox 361110 at 
Milpitas, CA 95035. ®- °* | 
408/434-3700 


©1992 Atari Games 
Corporation 
All rights > 

° " reserved 


\ Switch coRarview and use on- 


board radar to'locate enemies. 


Battle a Paleo of alien ships, 
as well as modify Jour Shi _ 


‘each with unique chat acteristics. 


